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AUTO SALES DIDN’T DISAPPOINT IN MARCH
MOST MANUFACTURERS REPORT INCREASES
  Bigger discounts on cars and a surge in light-truck 
demand, plus an extra weekend of sales, helped March 
auto sales rise 6.4.  It was the industry’s largest year-
over-year increase since monthly volume rose 7 percent 
in Feb. 2016, says Automotive News.
  The seasonally adjusted annualized sales rate came in 
at 17.49 million, well above most analysts’ forecasts, and 
the seventh straight month the pace of sales has topped 
17 million.
  Light-truck sales jumped 16 percent last 
month and rose 9.5 percent in the first 
quarter, while car demand slumped 8.9 
percent in March and is off 11 percent in the 
first three months of the year.    
  FCA reports a 45 percent surge in Jeep 
deliveries, breaking an 18-month string 
of U.S. sales declines. FCA’s 14 percent 
jump marked its first monthly advance since 
August 2016. Fiat Chrysler volume rose 
15 percent at the Chrysler brand and 364 
percent at Alfa Romeo, while sales slipped 13 percent at 
Ram, 1.8 percent at Dodge and 47 percent at Fiat.
  March sales rose 16 percent at General Motors. Chevy 
sales were up 16 percent, GMC sales rose 11 percent, 
Buick was up an impressive 28 percent, while Cadillac 
sales increased 13 percent. And it wasn’t just fleet sales. 
GM said retail deliveries rose 14 percent.
 This will be the last monthly sales report from GM.  They 
announced this week the company will now be reporting 
U.S. sales quarterly instead of monthly.
  Ford’s 3.5 percent hike -- its first of the year -- came on 
the strength of a 3.7 percent increase at the Ford division, 
as well as strong light-truck deliveries. Volume slipped 2.1 
percent at Lincoln.
  Toyota’s sales rose behind another strong month for trucks, 
offsetting weak car shipments. Volume rose 4.5 percent at 
the Toyota division but slipped 3.2 percent at Lexus.
  At Nissan Motor Co., volume slipped 3.7 percent, with 
sales off 3.6 percent at Nissan and 4.6 percent at Infiniti.
  Strong demand for new and redesigned crossovers 
helped the Volkswagen brand record an 18 percent gain 
in March. Sales rose 22 percent at Mitsubishi, 2.5 percent 
at Kia, 5.9 percent at Subaru and 36 percent at Mazda but 
dropped 11 percent at Hyundai and 9.1 percent at Mini.
  Among other luxury brands, volume rose 54 percent 
at Volvo, 6.2 percent at Porsche, 1 percent at BMW, 
38 percent at Land Rover and 7.4 percent at Audi but 
deliveries dropped 34 percent at Jaguar.
   Automotive News points out that the average new-
vehicle incentive was tracking at $3,849 in the first three 
weeks of March, J.D. Power says, up $74 from a year 
ago. Spending on light-truck incentive are up $160 while 
car incentives have dropped $54.

ADVERTISER NEWS
   Budweiser and Jim Beam are getting hitched in a first-
of-its-kind marketing partnership. In September, Budweiser 
plans to release a limited-edition brew called Reserve 
Copper Lager that is aged in Jim Beam bourbon barrels. 
Before then, the two brands will begin appearing together 
at bars. The “beer and a bourbon shot” promotion kicks 
off this month. For Budweiser, the upside is obvious. The 
“King of Beers” has suffered a long-running sales slump as 
major beer brands continue to lose share to craft brews and 

liquor. Bourbon, on the other hand, continues 
to thrive. Jim Beam grew sales volume by 
6.5 percent last year across all varieties. But 
even as Bud loses beer market share, it’s still 
massive; Beer Marketer’s Insights ranked it 
as the third-largest beer last year. So Beam 
could also gain entry to a new audience of 
drinkers. “This partnership feels especially 
natural given our brands’ common values 
and the pivotal roles they’ve both played in 
American history,” said Rob Mason, VP of 

marketing for Jim Beam....Have a Toys R Us gift card going 
unused? Bed Bath & Beyond will take it off your hands, 
offering store credit in return for a limited amount of time. The 
retailer is accepting Toys R Us and Babies R Us gift cards 
with a balance of at least $20 through midnight Thursday, 
according to CNBC.com....Thrive Market, a leading online 
natural and organic grocer, with more than 400,000 paid 
members, is now offering meat and seafood selections, 
including ground pork, steaks, wild-caught salmon and 
organic chicken. All selections will appear under the Thrive 
Market private label brand, and are available to shoppers 
in all 50 states....Hershey’s is spending $500 million in 
the hopes of producing its chocolate Kisses from more 
sustainable cocoa. World cocoa supplies are tightening 
following a price plunge that hurt global farmers and forced 
lower production, eroding a global surplus. About 95 
percent of world cocoa output is produced by small farmers, 
many of whom still use traditional growing methods....
Bon-Ton Stores are in talks with a possible buyer amidst 
their impending bankruptcy, although they are not naming 
the prospective buyer. Bon-Ton will be evaluating all bids to 
determine which buyer buyer will “maximize value for the 
company and all of its stakeholders,” the company said in 
a statement. Bon-Ton (and its subsidiaries) filed for a court-
supervised financial restructuring under Chapter 11 back in 
February. The company includes numerous store brands, 
including Bon-Ton, Bergner’s, Carson’s, Elder-Beerman, 
Herberger’s, and Younkers. A court hearing will take place 
to approve a sale on April 13.... Tim Hortons has revealed 
its new restaurant design, which the company is calling part 
of its “Welcome Image.” The new look features an open 
concept and will include communal seating, commissioned 
artwork, and tables made of Canadian maple.
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NETWORK NEWS
   The CW network announced on Monday that it will 
renew 10 of its current series. The renewals include the 
seventh season for Arrow, Season 5 of Jane the Virgin, 
a third season for Riverdale, and a fourth season for My 
Crazy Ex-Girlfriend. In addition, Legends of Tomorrow 
gets a fourth season, while The Flash will be back for a 
fifth season. Supergirl will be back for Season 4, and 
Supernatural returns for a fourteenth season. Freshman 
shows Black Lightning and Dynasty have both been 
picked up for a second season. 
Specific season premiere dates will be 
announced later. Renewals decisions 
on Life Sentence, Valor, iZombie, and 
The 100 will be provided by the network 
in May. Additionally, the network will 
now air the season premiere of The 
Originals on Wednesday, April 18th at 9 
PM (ET) and the Jane the Virgin season 
finale will air on Friday, April 20th at 9 
PM (ET). The season finale of Dynasty 
is now scheduled for Friday, May 11th at 
8 PM (ET). The CW announced back in 
February that they will launch a two-hour Sunday primetime 
block for the 2018-19 broadcast season, expanding its 
linear lineup of original programming from five nights 
a week to six……. ABC’s new drama The Crossing 
debuted on Monday night at 10 PM (ET) with a respectable 
1.0 adult 18-49 rating and 5.5 million viewers. The delivery 
was enough to top both CBS and NBC for the hour, but 
well short of what The Good Doctor has been drawing in 
the same time slot. The first season of the medical drama 
averaged a 1.8 demo rating and 9.8 million total viewers. 
ABC also saw a drop of 20% in the ratings for its reboot 
of American Idol. The 1.4 demo rating and 7.1 million 
total viewers represent a new season low for the signing 
competition series……The exclusive window for NBC to 
negotiate an extension to its deal for the television rights to 
the Golden Globe Awards has expired. That means that 
other networks are now free to bid for the annual awards 
program. The production company said in a statement, 
“The Hollywood Foreign Press Association and dick 
clark Productions value our 25-year relationship with 
NBC and will continue to have discussions with them about 
extending our television deal. However, as the exclusive 
negotiation period with NBC has ended, we are evaluating 
offers from other interested parties.” NBC has held 
broadcast rights to the Golden Globe Awards since it first 
began televising the awards ceremony in 1993. It has been 
a solid rating performer with this year’s telecast averaging 
19 million total viewers, down roughly 1 million viewers from 
2017……The Fox pilot Culture Clash, formerly known as 
Our People, has recast the lead role. Biniam Bizuneh will 
take over the role of Abel from The Mayor alum Bernard 
David Jones. The move followed a table read for the pilot. 
Bizuneh will star opposite Beth Behrs (2 Broke Girls) as 
a couple trying to build a normal life despite the husband’s 
(Bizuheh) bombastic African American family. Bizuneh 
previously was a writer for Jimmy Kimmel Live on ABC.

AVAILS
   WISN-TV, the Hearst-owned ABC affiliate in Milwaukee, 
WI has an immediate opportunity for a General Sales 
Manager. The successful candidate will have all the 
requisite sales and management aptitude including strong 
leadership skills.  Candidates must have previous sales/
sales management experience in the television industry 
or comparable. This description is not inclusive of all 
duties and activities required of the position.   Interested 
candidates should click HERE for more information and to 
apply. EOE

WDSU, the NBC market-leading 
station in New Orleans, is seeking a 
dynamic Local Sales Manager who is 
ready to take a growing station to the 
next level. This important leadership 
role encompasses local revenue 
management for our TV station, digital 
platforms, as well as our multicast 
station, MeTV New Orleans.  Ideal 
candidate should be driven, goal-
oriented, disciplined, customer-
focused, and organized, with the ability 

to coach and motivate both newer and experienced AE’s 
to success in multi-platform advertising sales. Click HERE 
to apply. EOE
  WZDX/WAMY/MeTV in Huntsville, America’s “Rocket 
City,” is looking for self-motivated, experienced New 
Business and Digital sales champions who are not afraid 
of change, hard work, and the opportunity to help their 
clients’ businesses grow. Great opportunity to join Nexstar 
Media Group, one of the largest and fastest-growing 
media companies in the country. WZDX also has a full 
digital product suite to provide client digital needs. The 
opportunities for established and new media seller are 
endless! CLICK HERE to apply. WZDX is an EOE.
  WBBH (NBC) and WZVN (ABC) Fort Myers, Cape 
Coral & Naples, FL seeks a Regional Account Executive.  
This individual will also be 
responsible for securing the 
largest share of business 
possible for our stations with 
clients located both inside and 
outside the. Candidate must 
have extensive knowledge of Wide Orbit Traffic and 
Media Sales and 5 years television experience. Must have 
experience and knowledge of digital advertising. This 
position reports directly to the VP of Sales. Please submit 
your resume to Resumes@water.net. EOE
  KCCI, the market-leading Hearst Television CBS 
affiliate in Des Moines, IA is seeking an experienced Local 
Sales Manager with a proven track record of success 
in advertising sales.This leadership role encompasses 
revenue management for our top-rated TV station, 
digital, and multicast platforms.  You will work in one of 
America’s most recognized cities for business climate and 
quality of life.  Ideal candidates should be goal-oriented, 
organized, driven, and disciplined. WATCH THIS!  Then, if 
qualified, CLICK HERE to apply.   EOE

See your ad here tomorrow! CLICK HERE for details.
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Jimmy Fallon

It just came out that Pope 
Francis once said that there’s 

no such thing as hell. And 
then he got stuck in Boarding 
Group C on Spirit Airlines, and 

he said, ‘Never mind, 
I found it
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https://nexstar.hua.hrsmart.com/hr/ats/JobSearch/viewAll
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TV DEAL VOLUME IN Q1, 2018
 U.S. broadcast station mergers and acquisitions volume 
reached $311.9 million in the first quarter of 2018, 
According to Kagan, a media research group within S&P 
Global Market Intelligence. This is the lowest quarterly 
deal volume since the fourth quarter of 2016 and one of 
the four lowest in the past four years.
  The quarter’s top TV deals involved transfers that became 
necessary after last year’s merger between Tribune Media 
Co. and Sinclair Broadcast Group Inc. The station 
count of the new company exceeds FCC caps in several 
markets. Now, the merged company 
has transferred Tribune’s legacy WGN 
in Chicago to an entity called WGN TV 
LLC for $60.0 million. A similar transfer 
took place in New York, signing over 
Tribune’s WPIX-TV to New York (WPIX-
TV) Inc. for $15.0 million. Sinclair has 
the option to buy the stations back 
for the same price if ownership rules 
change. It will still operate the stations 
through shared services and joint sales 
agreements.
  Gray Television Inc. expanded its footprint in the small 
market of Casper-Riverton, Wyo., paying $15.7 million 
to Mark III Media Inc. for two full-power stations and two 
translators in neighboring markets.
  The next largest deal was Bayshore Television LLC, 
which sold WJAX-TV in Jacksonville, FL. to Hoffman 
Communications Inc. for $100,000 cash and the 
assumption of $12.2 million in debt. 

DONE DEALS
   Veteran local television station executive Derek Dalton 
has been named President and General Manager of 
WBBM-TV, the CBS O&O in Chicago. Dalton has spent 
the last seven years as ViP/GM of WHEC-TV, Hubbard 
Broadcasting’s NBC affiliate in Rochester, NY. Dalton’s 
career includes 11 years with Tribune Broadcasting’s WGN-
TV, where he held several local and Superstation sales 
roles. Other stops for Dalton include serving as General 
Sales Manager and General Manager of KWGN-TV in 
Denver, Vice President and General Manager of KGTV-TV 
and KZSD-TV in San Diego. He began is career at WLVI-
TV in Boston…….James Hanning has been promoted to 
General Manager for WNWO-TV, Sinclair’s NBC affiliate in 
Toledo, OH. Hanning has been General Sales Manager at 
KPTM-TV (Fox) and KXVO-TV (CW) in Omaha, Nebraska 
since 2014. Prior to that, he held various roles in broadcast 
TV sales management at various stations since 1985 with 
positions in Fort Myers, Cincinnati, Tulsa, Flint, Detroit, 
Winston-Salem, Portland, Greensboro, Phoenix, and 
Colorado Springs.... The ABC Owned Television Stations 
Group has named Jennifer Mitchell, vice president, 
Digital Content, ABC Owned Television Stations, to the 
newly created position of senior vice president, Content 
Development. Mitchell will be responsible for creating, 
leading and executing multi-platform content vision and 
strategies across the ABC Owned Television Stations 
Group’s eight local brands and businesses.

YOUTUBE ACTING LIKE TV
   Google’s YouTube is looking to target advertising a 
little more like TV with a new type of ad called TrueView 
for Reach, which will focus on reaching large audiences, 
rather than charging the advertiser only when the viewer has 
watched the entire ad. The video ads will likely be :10 or :15, 
and the advertiser will pay per 1,000 impressions (CPM) — 
when the viewer has watched more than two seconds of the 
ad. The viewer will not be able to skip the ad until after five 
seconds, so every view will be included in the CPM.
  “Building brand awareness and market penetration used 

to be fairly straightforward: find the 
most popular shows on television, put 
your ad there and maximize reach 
among your demographic target,” said 
Google in a blog post. “With a historic 
amount of content at viewers’ fingertips, 
it may seem easier than ever to hit 
your reach target. Today you don’t just 
want commodity reach, you want reach 
where people are paying attention.” 
“In a recent study with Ipsos, we found 
that people are 3x more likely to pay 

attention to online video ads vs. television ads.”said.

FACEBOOK CHANGES DIDN’T HURT NEWS BRANDS
  Facebook changed their algorithm in January to prefer 
friend posts over business posts. But it looks like news 
brands were not heavily affected by the change.
  According to MediaPost, a report found that there were 
very few news publications that saw a significant drop in 
engagement. Facebook CEO Mark Zuckerberg also said 
that engagement of news in the Facebook News Feed 
has only dropped by one percent (from five percent to four 
percent) since January, but publishers like NBC and Fox 
News actually saw an increase in engagement.
 . The report by NewsWhip also found that 56 of the top 
100 most engaging articles between January and March 
15 were hard news or current events, and 53 of the top 100 
stories were from news publishers. The report also found 
that breaking news and large news companies will likely 
continue to do well on the platform.
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Seth Meyers

White House counselor 
Kellyanne Conway rejected 

reports that she is the 
No. 1 leaker in the Trump 

administration. ‘But, she said. 
I’ll tell you who is.’” 

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


