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ADDRESSABLE TV COMING OF AGE
USED BY MORE ADVERTISERS
   Addressable television—with advertising aimed at a 
specific viewer—remains a tiny portion of TV advertising. 
Is that about to change?
   Based on data from the ANA/Forrester State of TV and 
Online Video Survey, Forrester analyst Jim Nail says 
the industry is finally at the point where rapid adoption of 
more targeted ways of using TV advertising will 
happen.
   Forrester surveyed 88 Association of National 
Advertisers (ANA) members, who are among 
the largest advertisers there are. Nail says the 
key data point supporting his assertion that 
addressable TV has reached an inflection point 
is that 15% of the ANA members who responded 
to the survey are including addressable TV in 
their plans today, while another 35% are experimenting. 
Combined, that’s 50% of the big advertisers who have 
done something in addressable TV already. Another 28% 
said they were knowledgeable, but hadn’t yet bought any 
addressable ads, while 18% said they were aware of it, 
but don’t know enough to use it. When the survey was 
conducted early this year, only 6% said they were not at all 
aware of addressable TV.
  So the “innovators” and “early adopters” are in, says 
Nail, citing the classic innovation adoption model of slow 
growth as the first 15% embrace something new. But the 
model shows growth accelerating as the next 34% come 
onboard. Those numbers line up almost perfectly with the 
ANA survey.
   “Addressable TV will never be 100% of TV spending. Right 
now, there are technology and business model factors that 
limit the amount of TV ads that can be addressable,” says 
Nail in a blog post. “But this acceleration in demand will 
convince TV networks and MVPDs that the investments 
they need to make will pay off. And some products—
especially CPG—have broad audiences and low price 
points that will make it difficult to justify the premium that 
addressable TV commands.”
 A recent commentary by David Dowhan, CEO of 
TruSignal, a programmatic platform company, noted that 
some progressive marketers have taken what he referred 
to as “significant baby steps” in the addressable space. 
And while eMarketer reported that programmatic TV spend 
tripled in 2017, that was from a very small baseline, so 
Dowhan refers to both programmatic and addressable TV 
as niches.
   “Over time, both will become much bigger. In the meantime, 
the TV industry would benefit from adopting the data-driven 
digital media practices forged to solve for cross-device 
and attribution. That is the biggest opportunity we have in 
2018 as the TV industry continues to confront the fact that 
massive changes will take few years,” wrote Dowhan.
(Continued on page three)

ADVERTISER NEWS
  Tyson Foods shares fell the most in roughly 17 months on 
Monday after China’s retaliatory tariffs on American goods 
targeted U.S. agriculture and food producers. Tyson shares 
closed down 6.2 percent on the quarter’s first trading 
day. The sell-off Monday adds to the company’s nearly 
15 percent decline since the year began. The company 

produces and packages chicken, beef, pork and 
prepared foods, making it a prime target of any 
agricultural tariffs....Fitbit fell sharply Monday after 
Morgan Stanley downgraded the stock, warning 
clients that it’s “hard to see a floor” for the price of 
company shares despite new technology. Shares 
of the athletic watchmaker dropped more than 9 
percent Monday, adding to a 30 percent decline 
over the past six months....Intel shares fell 7.6% 

as Apple announced it’s planning to use its own chips 
in Mac computers beginning as early as 2020, replacing 
processors from Intel, per NYPost.com....You see lots of 
ads for tax preparation services saying ‘you can file your 
taxes free.’  MarketWatch says only around three million 
people — of the nearly 100 million that are eligible — take 
advantage of the private partnership the Internal Revenue 
Service has set up to provide free tax preparation online.  If 
you make under $66,000 a year, filing your taxes online is 
probably free....BMW will introduce the i4 and iNext EVs in 
2020 and 2021, but the cars that kicked off BMW’s i electric 
subbrand — the i3 and i8 — may not have a future beyond 
their current generation. Those cars, which made their U.S. 
debut in 2014 and have been updated recently, won’t go 
away anytime soon. BMW freshened the i3, a fully electric 
compact car, in 2017. The i8, a plug-in hybrid sports car, will 
have a freshened coupe version and new roadster variant 
this spring. But ending them after the current iterations is 
an open decision, BMW officials told Automotive News.... 
The vacancy rate in big U.S. malls increased to 8.4% in 
the first quarter of 2018, up from 8.3% in the fourth quarter 
and the highest since the fourth quarter of 2012, The Wall 
Street Journal reported, citing real-estate data firm Reis Inc., 
which studies 77 metro areas....Have you seen the new 
ads for On-Star?  It’s their first ad campaign in six years. 
General Motors wants to focus your attention back to safety 
and security from connectivity.  Gerard Connell, OnStar’s 
marketing director said that statistically, it’s not a matter of if, 
but when, drivers in the U.S. will require roadside assistance. 
OnStar receives over 245,000 calls per day reporting severe 
accidents, heart attacks and natural disasters. On Star has 
nearly 14.5 million subscribers in North America, Europe, 
China and South America.... 73% of millennials are willing 
to spend more on sustainable goods, in comparison 
to just 66% of general consumers. Any proof? Business 
Insider notes a growing demand for farm-to-table produce, 
sustainable farming, and organic products.
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NETWORK NEWS
   The ABC reboot of Roseanne set another ratings record 
with the largest-ever total viewer Live +3 increase for any 
single telecast on any network. The program added 6.59 
million additional viewers to bring the total number for the 
premiere to 25.04 million. The total eclipsed the previous 
record held by the September 2014 premiere of the ABC 
drama How to Get Away with Murder, which added 5.93 
million total viewers. Roseanne added 2.1 adult 18-49 
rating points in the Live +3 data bringing the overall rating 
up to 7.3. Roseanne delivered the largest playback gains 
for any single telecast of the season so 
far in total viewers and in the demo rating, 
topping the Live +3 increases of NBC’s 
post-Super Bowl telecast of This Is Us, 
which added 5.72 million total viewers 
and 2.0 rating points in the demo. ABC 
has already renewed the Roseanne 
reboot for a second season……NBC’s 
Easter Sunday special telecast of Jesus 
Christ Superstar Live won the night 
for the network in the Nielsen ratings 
drawing a 1.7 adult 18-49 rating and 9.4 
million viewers. NBC’s last live musical, Hairspray Live 
posted a 2.3 demo rating and 9 million viewers airing in 
December of 2016. Jesus Christ Superstar Live was 
also up slightly over Fox’s live version of the religious-
themed The Passion musical from March 2016, which 
delivered a 1.6 rating and 6.6 million total viewers……
Jenna Ortega (Stuck in the Middle) has been cast in a 
lead role opposite Alyson Hannigan and Leslie Bibb 
in ABC’s multi-camera comedy pilot Man of the House. 
The project revolves around two recently divorced sisters, 
played by Hannigan and Bibb, who decide to move in 
together to raise their kids under one roof. Ortega will play 
Elena, the fifteen-year-old daughter of Bibb’s character, 
a beautiful and mean-spirited only child, who does not 
adjust well to living with her cousins. Man of the House 
is from Gail Berman’s The Jackal Group, ABC Studios 
and Kerry Washington’s studio-based Simpson Street 
company……The CW network has announced that the 
freshman drama Life Sentence is being moved to Friday’s 
at 9 PM (ET) beginning on April 27th. The show will air in 
its Wednesday time slot for one more telecast and will 
take a two-week break before the move to Friday’s. The 
series, starring Pretty Little Liars alum Lucy Hale, could 
only manage a 0.1 adult 18-49 rating and 400,000 total 
viewers last Wednesday, making it easily the lowest-rated 
scripted hour to air on a broadcast network this season. 
The move is not officially a cancelation, but it’s unlikely 
that the new time slot will not add enough viewers to keep 
Life Sentence around much longer. The series is executive 
produced by Bill Lawrence and the Warner Bros./CBS 
TV Studios. The CW has given green lights to most of 
its current series……. After spending the last 19 years at 
CNN, Kyra Phillips is leaving the cable network to work as 
a Washington D.C. based correspondent for ABC News. 
During her career, Phillips has won The Peabody, an 
Emmy, and a Murrow award for her work.

AVAILS
 WHDF, the CW affiliate in Huntsville, AL is seeking 
enthusiastic and sales centric General Manager. The 
successful candidate will not only train, manage, and 
motivate the station’s personnel, but also develop strategies 
with a sharp customer focus while also implementing 
a strategic plan to drive sales revenue. Candidates 
should possess superb communication skills and be self-
motivated and should be a progressive thinker who can 
drive sales growth opportunities.  Send resume to tiffany@
lockwoodbroadcast.com.  E.O.E.  Pre-employment drug 

test is required.
   San Diego Local Leader KUSI NEWS 
is looking for a high-powered GSM. 
Ideal candidate must have the ability to 
communicate both orally and in writing 
in a clear and straightforward manner. 
Successful previous experience as a 
sales representative or sales manager, 
consistently meeting or exceeding 
targets. We offer a family oriented 
environment with a great group of 
employees and an opportunity to join 

our team in a dynamic city.  Come join a dynamic team. 
CLICK HERE for more info or to apply now. EOE.
   KMBC-TV/Hearst Television’s ABC affiliate in Kansas 
City has an opening for an experienced Account 
Executive.   We are looking for an AE who is highly 
motivated, can grow revenue 
on existing accounts and secure 
new advertisers to the station. 
Ideal candidate will have strong 
business development experience as well as the ability to 
effectively negotiate.   If you have a proven track record of 
producing revenue on multiple platforms CLICK HERE to 
apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  ESPN+, the upcoming direct-to-consumer subscription 
streaming service from Disney Direct-to-Consumer and 
International in partnership with ESPN and featuring ESPN 
branded content, will launch on April 12 and offer fans a 
dynamic lineup of live sports, original content and a library 
of award-winning on-demand programming – for $4.99 
per month. Which live sports?  MLB, NHL, MLS Games, 
Top Rank Boxing, PGA Tour Golf, Grand Slam Tennis, 
thousands of college sports events, and more.....Zenith 
forecasts worldwide ad investment growth of 4.6%, up 
slightly from its previous projection of 4.5%. The company 
also predicts spend on digital ads will hit $227 billion, 
compared with $187 billion for television, and that mobile 
will be the biggest overall driver of advertising spend 
growth....eMarketer piled on with their forecast, saying 
more money will be spent advertising on social media 
networks than on the entire TV ad market within two years, 
according to a new report.....Podcast popularity is growing. 
Of the estimated 29% of Americans that have listened to a 
podcast over the last month, 27% say they tune in once a 
week, 35% listen two to four times a week and 17% listen 
five times or more a week.
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Why don’t people raise  
more chickens that lay 
Cadbury Creme Eggs  
so we can have them  

year-round?
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COMPETITIVE INFO
   Adweek reports that Snapchat has cut 100 employees from 
its advertising department, representing around 3% of its 
overall workforce, as part of a restructuring. Under the new 
sales structure, those under the “direct sales organization” 
umbrella will cater to Snap’s largest advertisers, while 
“global online sales” staffers will handle the rest.

WHAT THE END OF TOYS ‘R’ US MEANS
   Some Wall Street analysts are predicting a 15-18% 
decline for toy sales this year because Toys ‘R’ Us has 
filed bankruptcy and is closing its stores. 
Nonsense, says Juli Lennett, who 
follows the toy business for The NPD 
Group. In her view, those dire predictions 
defy both math and common sense.
   “Parents that would go to Toys ’R’ Us 
for a birthday or Christmas gift will not 
stop buying that gift; they will likely go 
somewhere else for it. Consumers will not 
put an end to buying toys because their 
local Toys ‘R’ Us store closed its doors. 
That just defies logic,” Lennett wrote in a 
blog post.
   Toys ‘R’ Us represented about 12% of U.S. toy industry 
sales in 2017, according to NPD’s Consumer Tracking 
Service. So even if you assume the worst case scenario—
every single parent that would have purchased a toy from 
Toys ‘R’ Us now decides their child isn’t getting a toy this 
year because Toys ‘R’ Us isn’t there anymore—the toy 
industry will decline by 12%. But that’s the worst case 
scenario—and not a very likely one.

CBS LOWBALLING VIACOM?
 Reuters says CBS plans to make an all-stock offer for 
Viacom that values the company below its current market 
valuation, people familiar with the matter said on Monday.
  The fact that CBS’s first bid for Viacom infers such a 
valuation reflects how CBS views its position in the U.S. 
media landscape as superior to Viacom’s.
  As part of its initial offer to be submitted in the next few 
days, CBS Chief Executive Leslie Moonves will propose to 
stay at the helm for at least two years if the company’s bid to 
merge with Viacom is accepted, according to the sources.
  That offer is contingent on Viacom accepting all other 
aspects of CBS’s bid, the sources added.
  The two companies explored a merger in 2016, but those 
talks ended unsuccessfully, due to concerns by CBS about 
price and governance issues.

STUDENT LOANS HURTING HOME SALES
  Student loan debt has become a significant barrier to 
home ownership, according to Newsmax.  About 45 million 
Americans have student debt, and the average borrower 
owes more than $30,000, according to Student Loan Hero 
data. More than 80 percent of young adults ages 22 to 
35 with student debt who haven’t bought a house blame 
education loans, says the National Association of Realtors.
  “Student loan debt holders do want to own a home, 
that’s part of their American dream,” said Jessica Lautz, 
managing director of survey research at the association. 
“It’s just really hard to get there right now.”

MVPDs SELLING OTT SUBSCRIPTIONS
  Rather than being a threat, it appears that online subscription 
video services can be a new profit center for MVPDs. New 
research from Parks Associates shows that 21% of U.S. 
pay-TV subscribers say they subscribe to an online video 
service through their pay-TV provider, up from 10% a year 
ago. The research firm attributes this jump to the increasing 
number of partnerships between pay-TV and OTT providers, 
with operators such as Comcast adding support for Netflix 
in their set-top boxes.
   Not all of the data is good for MVPDs. The number of “cord-

never” households—those which have 
never had a pay-TV service—is slowly 
increasing. “The percentage of those 
open to cancelling pay TV or minimizing 
their monthly spend on pay TV is also 
up,” noted Parks Associates analyst 
Brett Sappington. “This ongoing shift 
is affecting all aspects of service design, 
promotion, packaging, and pricing.”
   According to the Parks Associates 
survey, the percentage of U.S. 
households with a pay-TV subscription 

dropped from 86% in 2015 to 77% in late 2017. 84% of 
pay-TV subscribers have service from a traditional cable, 
satellite, or telco provider. But nearly 18% of pay-TV 
households have a subscription package from an online 
video service, such as Sling, or a traditional provider now 
offering an online video bundle.

ADDRESSABLE TV COMING OF AGE
(Continued from page one)
  Having reached the inflection point where half of big 
advertisers have at least tried addressable TV, Forrester’s 
Nail says more advertisers in categories like auto, travel, 
and financial services will be drawn into using addressable 
ads. So, the long-expected change in the TV ad industry 
will come to be over the next several years. “TV planners 
and buyers will need to develop new data skills and new 
frameworks for building TV campaigns to take full advantage 
of the potential,” says Nail.
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Just took my 3 dogs to the 
vet, so the family will be 

feasting on ramen noodles, 
beans, and no name chips for 

the next few months.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


