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ADWEEK: ONCE A SHOCK, IT’S NOW AN ASSET
  Digital came as a nasty shock to the TV advertising industry. 
By 2017, digital ad spend eclipsed it. But now the TV industry 
is fighting back by playing to its strengths and by using digital 
tools to beat the upstarts at their own game.
  Adweek says TV audiences are still amazing for advertisers, 
and that there’s no better place to run a brand awareness 
campaign, with raw reach numbers that can be 
enormous.
  Now, TV media owners are embracing digital. 
Combining developments in set-top boxes and 
smart TVs with a holistic view of their consumers, 
operators and broadcasters can now target 
viewers with a new level of detail and relevance.
  Digital provides details about consumers and campaign 
performance that media buyers can use to refine their 
strategies. Broadcasters and operators need to match this, 
becoming data-driven. That requires big changes in the 
skills, talent and operating models.
  Organizations must gather relevant data about consumers 
through OTT products, third-party databases and affiliate 
sources and be prepared to use this to define segments and 
deliver advertising through Dynamic Ad Insertion.
  Addressable TV also opens new opportunities to boost 
and manage reach. Some players are offering their scale 
advertisers new tools to book and control their campaigns. 
These platforms enable flexible purchase of ad slots in the 
right place and at the right time. The automated processes 
reduce costs and protect margins from being nipped by 
intermediary fees and back-office expenses.
  Some broadcasters are growing their demand sources, 
tailoring products for small- and medium-sized businesses by 
building self-service sales channels and applying automation 
to drive efficiency.
  Historically, TV advertising pricing has suffered from slow 
manual processes and lack of real-time data. Contrast this 
with digital, where advertisers can bid live for an opportunity. 
Better analytics and forecasting tools help broadcasters 
price more aggressively and commit to audience numbers in 
return for premium pricing.
  According to one large broadcaster, 60 percent of the ads 
they scheduled were ultimately shown to a 
sub-optimal audience. In the analog era, 
wastage was a fact of life. Now, executives 
are discovering new forecasting techniques 
can dramatically lower their inventory 
wastage.
  Some broadcasters and operators 
have already started to grab these new 
opportunities. But people need to change 
the most. If TV truly is going to beat 
the digital upstarts at their own game, 
broadcasters and operators will need to 
change their organizations, their skills and 
processes in time to stay competitive.

COULD DIGITAL KICKSTART A TV ADVERTISING REVIVAL?
ADVERTISER NEWS
  Constellation Brands is selling about 30 of its brands 
of under-$11-per-bottle wine to E. & J. Gallo Winery for 
$1.7 billion. Constellation said it will hold onto its more 
premium lines like Robert Mondavi, The Prisoner Wine 
Co., Kim Crawford, Ruffino and Meiomi, and that the 
deal “better aligns the company’s portfolio with consumer 

premiumization trends.” Constellation said it 
hopes to close the deal in the first quarter of 
fiscal 2020... Red Robin Gourmet Burgers 
said yesterday that Chief Executive Denny 
Post will retire immediately. The company 
has formed a search committee to find a 
replacement and for now has made board chair 

Pattye Moore temporary CEO... Goodwill is going after 
Amazon’s customers, Bloomberg reports. A browser 
add-on developed by Price.com alerts online shoppers 
when an item they’re looking to buy on Amazon.com is 
available on Goodwill’s website. Shoppers simply click on 
a pop-up link to order a second-hand version of the item... 
The Dallas Morning News reports that under CEO Jill 
Soltau, J.C. Penney has evened the number of male and 
female members on its board of directors at five each. Only 
22.5 percent of board seats on the largest U.S. companies 
were held by women in 2018, according to the Board 
Diversity Census of Women and Minorities report from 
Deloitte and the Alliance for Board Diversity... And 
staying with JCP: Moody’s VP Christina Boni expects 
that the company will close more stores than the 27 it 
currently plans to shutter, Business Insider reports. 
“Even after announced store closings, the company will 
have a larger footprint than many of its competitors, while 
sales per square foot are well below those of peers,” she 
said... Target is designing furniture for kids with sensory 
sensitivities, Fast Company reports. A new collection that 
is part of Target’s Pillowfort line includes items such as 
weighted blankets and an indoor tent designed to contain 
a desk. The 20-piece collection is designed for kids such 
as those on the autism spectrum who have elevated 
responses to indoor environmental factors.

mailto:sales%40spotsndots.com?subject=
https://jobs.coxenterprises.com/ShowJob/Id/247803/Local%20Sales%20Manager


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

AVAILS
  The Networks of Mid-Missouri, ABC 17 KMIZ, FOX 22 
KQFX, MyZouTV and Me-TV, is looking for a Director of 
Sales to oversee all revenue for its broadcast and digital 
properties in the Columbia/Jefferson City, Mo., market. We 
need a highly motivated individual who is a dynamic leader 
with a track record of multimedia sales success to manage 
the rapidly changing landscape of broadcast and web 
revenue generation. APPLY ONLINE and be prepared to 
provide cover letter and resume. NPG of Missouri, LLC is an 
Equal Opportunity Employer.

  KITV, an SJL, Lilly Broadcasting-
owned ABC affiliate in Honolulu, 
seeks a dynamic Director of Sales. 
We are looking for a sales leader with 
a proven track record of success to 
direct the local sales team for KITV, 
MeTV among other digital channels and 
online platforms. The Director of Sales 
will lead our local Account Executives 
to exceed goals through communication 
and negotiation with local clients and 
agencies; developing new business; and 

providing direction, leadership and support to our sales team. 
Interested candidates should email cover letter and resume 
to jhagiwara@kitv.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

WHO SEES THE BEST ROI FROM LOCAL TV ADS?
  Close to half of professional services firms (lawyers, 
consultants, architects, engineering, etc.) and more than 
40 percent of financial services companies (ranging from 
accountants to investment firms and planners to commercial 
banks) see the highest return on investment (ROI) from their 
spend on over-the-air local TV ads.
  That’s according to results from BIA’s Survey of Advertising 
and Marketing (SAM), which finds these firms rate their 
investment in TV as “extraordinary” and report getting 10 to 
20 times the reward from their spend.
  BIA’s conclusion? ROI is a key factor when considering 
spend on TV, so sales professionals should show advertisers 
specific examples or case studies of a similar business and 
its ROI. To learn more about the survey, CLICK HERE.

PRIVATE SECTOR ADDED 129,000 JOBS IN MARCH
  The U.S. private sector added 129,000 jobs in March, 
according to the ADP National Employment Report 
released yesterday, well below expectations. Economists 
polled by The Wall Street Journal were expecting the 
addition of 173,000 jobs.
  The March additions were down from a seasonally adjusted 
gain of 197,000 jobs in February, according to payroll 
processor Automatic Data Processing and forecasting 
firm Moody’s Analytics. Medium-size businesses, or firms 
that employ 50 to 499 workers, added 63,000 jobs. Small 
businesses, with 49 or fewer employees, added 6,000, while 
large businesses, or those with more than 500 employees, 
added 60,000.
  Most of the new private-sector jobs came from the service 
sector, especially employees hired in health and education 
as well as in professional and business services.

NETWORK NEWS
  Richard Lovely has found its Mr. Mouse. Seinfeld alum 
Jason Alexander has been tapped to voice the animated 
character at the center of the Fox comedy pilot. Richard 
Lovely is about the title character, played by Thomas 
Lennon, the disgruntled author of the best-selling Mr. 
Mouse children’s book series. He doesn’t hate children, but 
rather just everything about them. After a publicity fiasco 
involving an unexpectedly savvy 9-year-old kid, Mr. Mouse 
(Alexander) appears in Richard’s real life as he’s forced 
into an unlikely father/son relationship that will change his 
life forever... Amit Shah (The Courier), 
Sibongile Mlambo (Siren), Diana 
Bermudez (The Death and Life of John 
F. Donovan) and newcomer Sarah 
Catherine Hook are set as series 
regulars opposite Mike Vogel in ABC 
drama pilot Triangle. The project poses 
the question: What if the Bermuda 
Triangle was not a watery grave in the 
middle of the ocean, but a land lost in 
time that has trapped travelers over 
the course of human history? When 
a family is shipwrecked in this strange land, they must 
band together with a group of like-minded inhabitants — 
from throughout history — to survive and somehow find a 
way home... NBC has given a six-episode order to Small 
Fortune, a competition featuring “tiny challenges” that’s 
based on a UK format that launched on ITV in February. 
Small Fortune will see teams of three friends compete in the 
tiniest of challenges for a chance to win big money... CBS 
This Morning co-host Bianna Golodryga is leaving the 
network. Her departure follows a six-month stint as co-host 
of the network’s CBS This Morning program. This latest 
game of morning show chairs comes as Gayle King nears 
inking a new multi-year deal with CBS News. Deadline 
reported last month that while King will remain the main 
anchor of CBS This Morning, she may get a new set of 
co-hosts. In addition to Golodryga’s pending exit, current 
co-hosts Norah O’Donnell and John Dickerson have long 
been rumored for other possible gigs within CBS News, 
the CBS Evening News, whose current anchor Jeff Glor 
had been under pressure amid ratings declines, and 60 
Minutes... CBS All Access is interested in a fourth season 
of the Norman Lear reboot of One Day at a Time, which 
was recently canceled by Netflix. The streaming service 
put in a bid for at least one more season of the family 
comedy. But Netflix is refusing to let it go, and Lear has 
personally asked Netflix boss Ted Sarandos to waive the 
company’s veto rights. The CW and Pop TV, meanwhile, 
have also expressed interest in One Day at a Time... 
Another Kevin Pearson breakup has led to the departure 
of another actress as a series regular on the NBC hit This 
Is Us. Melanie Liburd, who plays Beth’s cousin Zoe, was 
introduced in the Season 2 finale and was promoted to a 
series regular ahead of Season 3. She will no longer be 
a series regular on the show after Zoe (Liburd) and Kevin 
(Justin Hartley) broke up in the Season 3 finale over their 
different stances about having children. There was a similar 
trajectory for Alexandra Breckenridge, who plays Kevin’s 
school sweetheart Sophie. The final episode of the third 
season aired on Tuesday night.
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Jimmy Fallon

A new report just confirmed 
that the Curiosity Rover 

detected methane on Mars. 
Although, you know what 

they say: ‘He who detected 
it ejected it.’
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RADIO GIANT, POST BANKRUPTCY, FILES FOR IPO
  A year ago iHeartMedia filed for bankruptcy protection. 
Now the company plans to return to the public markets — 
and argues that there’s still room in the American audio 
diet for radio. The company filed for an initial public offering 
yesterday, signaling a return to the stock markets after over 
a decade under private ownership.
  The New York Times says the move is meant to mark 
a financial comeback for iHeartMedia, whose bankruptcy 
restructuring plan was approved in January and whose 848 
live broadcast stations make it the biggest radio broadcaster 

in the U.S. But it also represents a crucial 
moment for the company to argue that it 
remains relevant in the age of Spotify 
and streaming music.
  In its filing, iHeartMedia argues that 
broadcast radio is still important: It 
provides “companionship” as opposed 
to “music collection,” giving listeners 
a separate experience from music 
streaming and a bond to a bigger 
community. “Radio continues to offer 
consumers something different in the 

form of curated, personality-led audio,” the company says 
in its filing. “The medium is able to offer influencers a 
word-of-mouth style conversation, which propels audience 
engagement and connection in a very effective way.”
  The company estimates that it reaches 275 million listeners 
per month. By contrast, Spotify said that it had 207 million 
monthly active users as of year end.

ACCOUNT ACTION
  Accenture Interactive says it has reached a deal to 
acquire Droga5. Accenture Interactive did not disclose the 
financial terms of the deal. But a spokesman confirmed it 
was the largest agency acquisition the group has made 
when measured by price, revenue and headcount. Ad Age 
says that suggests a price tag north of the $283 million it paid 
in 2013 for Acquity Group, a large Chicago-based digital 
agency. Droga5, which operates offices in New York and 
London, employs roughly 600 people.
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Funny Tweeter

Show me someone who 
says they’ve traveled to the 

four corners of the earth, 
and I’ll show you someone 
who has failed geometry 

and geography.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

HERE’S WHERE PEOPLE WANT TO WORK
  Tech companies may have some public-relations problems 
these days, but job seekers are still scrambling to work 
there, MarketWatch reports.
  Alphabet, Google’s parent company, came out on top in 
this year’s “Top Companies” ranking from jobs site LinkedIn. 
Not far behind: Facebook, which ranked second, Amazon 
in third and Salesforce in fourth. Comcast placed No. 15.
  How does LinkedIn come up with that ranking? It’s based 
on four categories: interest in the company, engagement 
with employees, job demand and employee retention, 
the company said when describing its 
ranking.
  LinkedIn only considered companies 
that have at least 500 employees and 
that have flat or positive growth in their 
number of employees over the last 12 
months, according to LinkedIn data.
  Amazon had come out on top last year in 
LinkedIn’s ranking, but Alphabet bumped 
it off the list. Google has recently invested 
billions to expand its reach in the U.S., 
LinkedIn pointed out.

NIELSEN REBOUONDS ON TALK OF BUYOUT DEAL
  Shares of Nielsen Holdings surged more than 7 percent 
yesterday on rumors the company is close to a deal to sell 
itself to a private-equity firm. The New York Post reported 
last week that Blackstone had opted against making a final 
offer for Nielsen, citing the struggling company’s problematic 
financials. Another private-equity firm, Apollo Global, was 
also reported to have lost interest in making a bid for the 
company, the Post said, citing sources close to the situation.
  Expectations that those reports may have been premature 
sent shares climbing yesterday. According to reports, two 
private-equity firms have, in fact, submitted offers, and a 
deal in the “low-$30 range” could be forthcoming as soon 
as this week.
  A Nielsen spokesperson told TheStreet.com that the 
company was continuing to review its strategic options, 
including operating as a standalone public company, a 
separation of its divisions, or a sale.

LIBERTY MUTUAL BRINGS CREATIVE IN-HOUSE
  As brands seek cost-effectiveness, transparency and control 
over customer data, they have been taking marketing duties 
in-house, ranging from data insights and creative to media 
planning and buying. Liberty Mutual is one of them, and 
it says it has seen tangible benefits from doing so, Emily 
Fink, the company’s chief marketing officer, told Business 
Insider.
  “Insurance is a very competitive category, and as it becomes 
increasingly commoditized, it’s important that we’re able to 
operate in a really cost-effective way,” Fink said.
  Over the past few years, the insurance giant has built its 
own digital-media planning and buying, consumer insights, 
and data-analytics teams. It’s also set up a creative agency 
called Copper Giants. Liberty Mutual now produces 80 
percent of its creative work — including the social and digital 
assets used in its latest TV campaign — in-house. This 
change let the company work faster and cut its agency fees 
by nearly 30 percent, according to the company.


