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NIELSEN: VIDEO STREAMING TO TVs UP BY 85%
  During the coronavirus pandemic, Americans are staying 
home — and, as you would expect, they’re streaming more 
than ever, Variety reports.
  U.S. consumers’ viewing of streaming has continued to 
increase through March. Over the first three weeks of March, 
the total estimated number of minutes streamed to the TV 
was 400 billion, up 85% compared with the comparable 
three-week period in 2019, according to a Nielsen analysis.
  And during the week of March 16, 
consumers watched about 156.1 billion 
minutes of streaming content on TV, up 
22% from the week prior, and 2.2 times the 
comparable week the year prior.
  In addition, amid higher TV viewing overall, 
streaming video services have steadily increased their share 
of time spent viewing on televisions, increasing over the past 
four weeks, Nielsen found. For the week of March 16, internet 
streamers captured 23% of all viewing being done on TVs, 
compared with 16% during the same week a year ago.
  Note that Nielsen is reporting just streaming to TVs: The 
analysis doesn’t measure mobile or PC video streaming, so 
the total amount of online video U.S. consumers are watching 
is even higher.
  Netflix has the biggest share of video streaming on TV 
among the services Nielsen measures, representing 29% 
of all streaming minutes viewed for the week of March 16. 
That’s followed by YouTube at 20%, Hulu at 10% and 
Amazon Prime Video at 9%.
  But Nielsen pointed out the “other” category has seen an 
ever bigger rise for the most recent week measured. That 
bucket includes Disney Plus (which is not reported out by 
Nielsen currently), and the research firm speculated that 
Disney’s streaming service is seeing a significant lift from 
kids staying home from school.
  The data comes from Nielsen’s Streaming Meter service, 
which identifies internet streaming activity to the TV by 
provider and is coupled with the company’s People Meter.

GM, HONDA TEAMING UP TO CO-DEVELOP EVs
  General Motors will help develop two new electric vehicles 
for Honda that will be powered by GM’s upcoming Ultium 
batteries, the automakers said yesterday.
  According to Automotive News, Honda will design the 
interior and exterior of the vehicles. They will ride on GM’s 
global EV platform, which “will be engineered to support 
Honda’s driving character,” the companies said in a joint 
statement.
  GM will build the EVs at its North American plants, and sales 
are expected to begin in the 2024 model year in Honda’s 
U.S. and Canadian markets.
  The vehicles will offer GM’s hands-free advanced driver-
assist technology. The technology mirrors GM’s Super 
Cruise system but will have Honda-specific branding, a 
spokeswoman said.

NIELSEN: VIDEO STREAMING TO TVs SOARS IN MARCH
ADVERTISER NEWS
  Kroger reported a 30% identical store sales gain for 
March as shoppers stocked up on food and personal care 
items. Its report also noted the chain has hired 32,700 new 
employees in the last two weeks. But despite the recent 
good news, the company admitted it’s difficult to know what 
will happen from now on. “It is too early to speculate what 
will emerge as the ‘new normal’ in food consumption at 
home or what the impact on sales will be in future periods,” 

its quarterly report said... Walgreens’ fiscal 
Q2 ended Feb. 29 and does not include the 
shopping frenzy of March. For the quarter 
(excluding the extra day of leap year), 
same-store sales were up 2.7%, with comp 
pharmacy revenue up 3.8% and front-

end business up 0.6%... CarMax had a good news-bad 
news report. For its fiscal Q4, total revenue was up 15% 
and used car revenue in comparable stores was up 11%. 
But since the beginning of March, business has dropped 
off sharply.  About half its stores are closed, and sales are 
poor at those that remain open... There were about 200 buy/
sell deals in the automotive business last year, but it’s now 
estimated this year’s total will be down by about half, and 
most that do happen will likely be for smaller dealerships... 
Ford is looking at rotating furloughs of salaried employees 
if the situation doesn’t improve within a month — CEO Jim 
Hackett sees executives working three weeks and then 
having one unpaid week off... Home Depot is now limiting 
the number of customers that can be in a store at one 
time and installing markings on its floors to facilitate social 
distancing... Office Depot is partnering with Shipt and Deliv 
to offer same-day delivery. Office Depot and  OfficeMax 
stores are now offering one-hour parking lot pickup options 
for online orders... CraftWorks Holdings, parent of the 
Logan’s Roadhouse, Old Chicago, Gordon Biersch, 
Rock Bottom and ChopHouse brands, has changed the 
status of about 18,000 employees from furloughed (with 
benefits) to terminated. It had filed for bankruptcy last month 
and said in a court filing this week it will probably never 
reopen at least half of its 261 restaurants... DoorDash 
has started delivery from convenience stores, working 
with major chains such as 7-Eleven, CircleK, Wawa and 
Casey’s. DoorDash says it had a 39% share of market in 
consumer meal delivery in February, adding Grubhub was 
runner-up with a 30% share... Progressive Grocer reports 
Instacart order volume is up 150% in the last few weeks 
as the company looks to hire another 300,000 “shoppers”... 
Ethan Allen, which had hoped to reopen its stores by 
now, has decided to keep them closed indefinitely. On its 
manufacturing side, the vertically-integrated company will 
cut back on building new furniture. It operates about 200 
stores in North America... As consumers hunkered down for 
an uncertain period ahead, beverage companies got a huge 
boost in business. Beverage News reports beverage sales 
were up almost 40% in the week that ended March 15.
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AVAILS
  WTAJ (CBS affiliate) in Altoona, Pa., is searching for 
a Local Sales Manager/Media Sales. This person is 
responsible for leading the day-to-day 
operations of the Sales department, 
including development of new business 
and achievement of revenue goals across 
Broadcast and Digital Platforms. Minimum 
three to five years of media sales experience and a Bachelor’s 
degree in marketing, advertising or mass communications, 
or experience or equivalent combination of education and 

experience required. CLICK HERE to 
apply. Equal Opportunity Employer. 
Minorities/Women/Veterans/Disabled.
  KJTL, the Fox affiliate in Wichita 
Falls, Texas, serving Western North 
Texas and Southwestern Oklahoma, 
is searching for an AE. The Account 
Executive generates advertising 
revenue by calling on established 
agencies, cold-calling new prospects and 
convincing potential clients of the merits 
of television advertising. Bachelor’s 

degree in Marketing, Advertising or Mass Communications 
or a related field, or an equivalent combination of education 
and work-related experience. If you like wild growth and 
working with happy, enthusiastic over-achievers, you’ll 
enjoy your career with us! CLICK HERE to apply. EOE.
  Manager – Digital Sales: Gray Television’s KKTV 11 News 
in Colorado Springs, Colo., is looking for a progressive, 
creative thinker who can conceptualize, execute and close 
revenue-producing ideas that connect our advertiser’s 
goals to our digital products. This person will drive digital 
revenue growth for the station and company; take revenue 
share out of the market; and create new digital business. 
Find responsibilities and qualifications or apply now at: 
www.gray.tv/applynow, and email cover letter and resume 
to Kerri Blanco: kblanco@kktv.com. EOE.

FREE CLASSIFIED ADS TO ALL SUBSCRIBERS
  This is a difficult time for the TV industry. But in the very 
near future, it’s likely that things will begin to return to normal 
and every station will need a full staff to recover and gain 
share.
  If you’re a Spots n Dots subscriber, 
we’re offering to promote your job 
openings at no charge through the 
end of April. Send jobs to ads@
spotsndots.com. Please send in a 
word doc, or send a link to the job opening online — no 
PDFs, please. We’ll post all the jobs on our website for 
30 days and will run them in this newsletter as often as 
possible, depending on response.
  Spots n Dots has been researching news in retail, auto, 
healthcare, insurance, competitive media and many other 
industries, reading industry-specific publications so you can 
spend your time generating revenue, not reading dozens 
of newsletters. Our goal is to keep you informed so sales 
managers and your sales team can talk to prospects about 
their business —  not just about TV ratings.
  Keep your recruiting expenses to a minimum until revenue 
recovers with the help of Spots n Dots.

STUDY: U.S. RECONNECTING WITH LOCAL NEWS
  Horowitz Research is out with new findings about 
consumer sentiment during the COVID-19 pandemic — and 
its study reveals that local media matters more than ever, 
with Americans substantially increasing news consumption 
across an array of platforms.
  “Local news outlets are experiencing some of the largest 
gains, driven by the need for reliable, updated, local 
reporting on the COVID-19 situation,” Horowitz says.
  Among the key findings: 58% report consuming more 
local news than before. That includes 38% who weren’t 
news viewers before the pandemic. 
Even younger people (18-34) are tuning 
in, with 53% saying they’ve increased 
local news consumption since the crisis 
began.
  Local public radio — and even local 
and regional newspapers — are seeing 
increases, Horowitz finds. Twenty-nine 
percent say they’re consuming more of 
each medium.
  “As this unprecedented crisis upends 
life for Americans, it has underscored 
the importance of local community resources,” Adriana 
Waterston, SVP of Insights and Strategy for Horowitz 
Research, said in a news release. “Local businesses, local 
media, local telecommunications providers, and proactive 
local leadership are critical lifelines. Hopefully, this pandemic 
will remind Americans why it is important to invest in local 
community development, to support local businesses, and 
to take local politics seriously.”

EXPERTS: PANDEMIC TO TRIGGER BANKRUPTCIES  
  Bankruptcy experts say the U.S. is headed for a wave of 
new filings, MarketWatch reports.
  They base their belief on the new spike in unemployment 
and remembrances of how the Great Recession caused a 
wave of bankruptcy cases from consumers seeking a reset 
after getting too far behind on debt.
  “We think business filings will see an uptick in April 
with consumer filings to surge in May and June,” said 
Amy Quackenboss, executive director at the American 
Bankruptcy Institute, a professional association 
comprised of lawyers for debtors and creditors, judges and 
other bankruptcy specialists.
  The increase could take a bit longer because in times of 
crisis, “people don’t normally race off to file bankruptcy,” 
said John Rao, a National Consumer Law Center staff 
attorney specializing in consumer bankruptcy.
  Still, “there is no question that given the effect of this 
pandemic, there will be an increase of bankruptcies. It’s 
really a question of when that rise will occur.”
  There were more than 770,000 bankruptcies filed last year, 
according to the ABI. That’s less than half of the nearly 1.6 
million cases filed in 2010 during the Great Recession. In 
fact, bankruptcy filings hit a 10-year low in 2018.
  But while bankruptcy filings have dropped in recent years, 
household debt has climbed.
  Americans had $14.15 trillion in household debt as of 
2019’s fourth quarter, according to Federal Reserve Bank 
of New York data. That’s over $1 trillion more than the 
Great Recession-era peak.
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Jimmy Kimmel

Hey, look at the bright 
side, Florida — if you 

stay home, you can really 
get to know your iguana.

https://nexstar.wd5.myworkdayjobs.com/en-US/nexstar/job/PA-Altoona/Local-Sales-Manager_REQ-2538-1
https://nexstar.wd5.myworkdayjobs.com/en-US/nexstar/job/TX-Wichita-Falls/KJTL-Account-Executive-III--Sales_REQ-1881
http://www.gray.tv/applynow
mailto:kblanco%40kktv.com?subject=
mailto:ads%40spotsndots.com?subject=
mailto:ads%40spotsndots.com?subject=


 The Daily News of TV Sales @ www.spotsndots.com PAGE 3

AMERICAN TO REDUCE OVERSEAS FLIGHTS
  American Airlines plans to cut its international summer 
flights by 60% as the coronavirus and government travel 
restrictions aimed at stopping the disease from spreading 
drive down travel demand at an unprecedented rate.
  The airline and its competitors are slashing capacity to 
match the sharp drop in bookings and parking hundreds of 
planes in a bid to reduce costs, instead of flying planes with 
few passengers aboard. The flight reductions have shrunk 
their networks to the smallest in decades. “Nobody is 
booking travel,” Vasu Raja, American’s senior vice president 

of network strategy told CNBC. “If we 
can reduce our capacity this summer we 
can reduce our expenses.”
  Trans-Pacific flights will be the most 
impacted with an 80% decline compared 
with summer 2019, while trans-Atlantic 
flying will be down 65% and 48% 
between the U.S. and Latin America, 
respectively.
  American is suspending 25 summer 
seasonal flights until 2021 and will 
postpone new routes it planned for 

this year, including the first-ever scheduled service from 
Seattle to Bangalore, India, and between Los Angeles and 
Christchurch, New Zealand, until early 2021. American is 
still evaluating its domestic network for this summer, Raja 
said.

THIS AND THAT
  After grabbing headlines for stealing the coveted No. 
2 pickup spot in 2019, Ram ceded the title back to the 
Chevrolet Silverado for the first quarter, the Detroit Free 
Press reports. Silverado actually saw a 26% spike in the first 
quarter, from 114,037 in 2019 to 143,698. Ram pickups grew 
only 7%, from 120,026 to 128,805. Analysts attributed the 
pivot to what one called a “thermonuclear” discount battle... 
The U.S. trade deficit narrowed sharply in February as the 
spread of the novel coronavirus disrupted global commerce. 
The deficit shrank 12.2% from January to a seasonally 
adjusted $39.93 billion, the smallest since September 2016, 
the Commerce Department said yesterday.
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I hate this pandemic. If 
I wanted to waste my 

early twenties, I would 
have gotten married.
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U.S. WEEKLY JOBLESS CLAIMS DOUBLE TO 6.6M
  The torrent of Americans filing for unemployment insurance 
skyrocketed last week as more than 6.6 million new claims 
were filed, the Labor Department reported yesterday. 
That brings to 10 million the total Americans who filed over 
the past two weeks.
  Economists surveyed by Dow Jones had expected 3.1 
million for last week, one week after 3.3 million filings in the 
first wave of what has been a record-shattering swelling of 
the jobless ranks. The previous week’s total was revised 
higher by 24,000.
  On an unadjusted basis, the total 
was 5.8 million, a number that some 
economists consider more relevant 
because seasonal adjustments are less 
relevant due to the unusual impact the 
coronavirus-induced shutdown has had 
on the economy.
  “Sadly, this probably still underestimates 
the actual numbers because of the 
overload in the systems and not every 
call getting through,” said Liz Ann 
Sonders, chief investment strategist at 
Charles Schwab. “Even if we’re accurately calculating the 
numbers, we still likely have worse to come.”
  The four-week moving average, which smooths 
fluctuations, was 2.054 million, up 327,250 from a week 
ago and the highest since Jan. 14, 2017.
  Before the coronavirus shut down major parts of the 
economy, the highest week for claims was 695,000 in 1982. 
The Great Recession high was 665,000 in March 2009.

FURNITURE BRANDS ADJUSTING AD STRATEGIES
  Overall furniture ad spend has dropped since the 
COVID-19 pandemic hit the U.S., but companies seem to 
be taking it in stride by switching up their ad creatives with 
more Americans working at home, MediaRadar reports.
  The first three weeks of March saw a 52% reduction in 
overall ad spend. Some of this may be seasonal. Last 
March, there was also a dip in ad spend, but it was less 
pronounced.
  In March 2019, overall furniture ad spend was down 25% 
compared to the first three weeks of February 2019. But 
despite the decrease, furniture companies still averaged 
more than $5 million in weekly ad spend last month.
  Much of the decreased ad spend targets consumer 
purchases: mattresses, tables, couches, shelves and so on. 
However, some furniture companies are advertising these 
products more, just with a subtle messaging adjustment 
and a nod to people’s new realities.
  For example, Raymour & Flannigan released new 
creative in the last couple of weeks, promoting “The 
Comfort of Home.” They put additional dollars behind 
the creative and boosted TV investment. In March they 
spent $1.4 million on TV promoting the spot, compared to 
$658,000 in February.
  More dramatic changes are happening among companies 
that already focus on office furniture, and companies that 
can pivot in that direction.
  The standing desk company Varidesk has spent more on 
advertising in the first three weeks of March than the past 
five months combined.


