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‘WE HAVE TURNED THE CORNER,’ KING SAYS
  Big discounts, low financing rates and states loosening 
restrictions on auto dealerships are assisting in a sales 
rebound heading into the end of April, J.D. Power says.
  Sales this month are still expected to be down about 50% 
compared with April 2019. However, the decline is far less 
than previously expected with the coronavirus pandemic 
wiping out the majority of sales for the month, the firm said 
yesterday.
  “We are now firmly in a period where we see sales of new 
vehicles start to recover,” Thomas King, president of the 
data and analytics division and chief product officer at J.D. 
Power, told CNBC. “We’re still severely 
depressed in terms of vehicle demand, 
but the good news is we have turned the 
corner in terms of the declines.”
  King said 0% financing offers, big 
incentives from automakers and all states now allowing at 
least online vehicle sales all contributed to the rebounding 
sales, which are up 11 percentage points from the end of 
March.
  J.D. Power reports 24 states, which represent 44% of 2019 
retail sales, allow dealership sales operations to remain 
open. The other 26 states, which represent 56% of retail 
sales, are allowing only online or remote sales.
  When states initially started enacting the orders, some 
banned all sales, even online. Pennsylvania, Kentucky and 
Hawaii were the last states to remove bans on all sales, 
during the past week.
  J.D. Power expects sales in May to be critical for the auto 
industry as some states are expected to ease stay-at-home 
restrictions. If U.S. vehicle production doesn’t restart as the 
orders are eased or lifted, King said, the industry could begin 
facing a new vehicle supply problem in certain markets and 
high-demand segments.
  “We’re now in an environment where dealers are really 
starting to burn through their inventory they have on the 
ground,” he said. “That makes it absolutely key that we get 
the manufacturing operations back up and running in May.”
  Kia Motors and Mercedes-Benz are expected to restart 
production at their U.S. plants on April 
27, followed by many major automakers, 
including Tesla and Honda Motor, in early 
May. America’s two largest automakers, 
GM and Ford, haven’t announced 
expectations for restarting production.
  J.D. Power expects U.S. auto sales this 
year of about 12.6 million to 14.5 million 
vehicles, down from an estimated 16.8 
million prior to the pandemic. The new 
forecast includes retail sales of about 11.3 
million to 12.5 million cars and trucks.
  Retail sales do not include sales to fleet 
customers such as the government or 
businesses.

J.D. POWER: AUTO SALES RECOVERING, BUT STILL DOWN
ADVERTISER NEWS
  Chipotle Mexican Grill same-store sales were down 16% 
in March, despite an 80% jump in online orders. Profit fell 
13% with costs rising for labor, delivery and supplies such as 
masks and hand sanitizers. The company is also paying $25 
million to resolve charges based on the foodborne-illness 
problems it went through from 2015-2018… Wendy’s, 
which had what it calls a “very successful” launch of a 
breakfast menu, said same-store sales were up 2.8% for 
the first 12 weeks of its fiscal quarter, but down 20% for the 
last week of March… AT&T added 163,000 net new phone 
subscribers during Q1 despite needing to close more than 

40% of its stores at the end of the quarter.  
But it lost 897,000 television subscribers 
to DirecTV and U-verse. Warner Media, 
hurt by declines in ad sales, had $7.4 
billion in revenue, down $1 billion from 

2019… Furniture Today reports a survey of mattress 
retailers found sales off by 33% in March and total retail 
sales revenue down 7.3% for the full quarter. Those retailers 
expect Q2 sales to be down about 50%... Several Kroger 
stores in home market Cincinnati and Dayton are teaming 
with delivery company Frayt to offer same-day delivery 
of large items such as patio dining sets, grills and mulch, 
according to Progressive Grocer.  If the test is successful, 
it could roll out to more markets.  Kroger, of course, does 
business in dozens of markets under a variety of regional 
banners… Grocery Outlet expects to finish its fiscal 
quarter with same-store sales up 17.4% with gains in both 
number of transactions and average sale. The chain doesn’t 
compete with online sales, but it does plan to continue, with 
new construction projects being developed… GameStop 
same-store sales were down 23% for the nine-week period 
that ended April 4, even with about two-thirds of its domestic 
stores open for curbside pickup. It plans to fully open stores 
in Georgia and South Carolina now and is preparing to fully 
open in other states as soon as possible… Auto loan giant 
Ally (the one-time GMAC) had offered payment deferrals as
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AVAILS
  A strong NBC news station in Southern Arizona is looking 
for a talented, organized and aggressive Multimedia 
Journalist. Duties include a broad range of accountabilities 
including but not limited to on-air reporting, video journalism, 
video editing, writing and producing on a variety of 
deadlines. The products will appear on regularly scheduled 
news shows with both live and video content. Products will 
be published on the company website and mobile devices. 
A Bachelor’s degree in journalism, communications or a 
related field is preferred. Resumes to: cbatbie@kvoa.com. 

No calls, please. KVOA is an EOE.
  KMVU-TV FOX26 Medford, Ore., is 
looking for a Digital Media and New 
Business AE to join our fantastic team of 
professionals. The Account Executive is 
responsible for selling television, digital 
and OTT advertising solutions to local 
businesses. The ideal candidate enjoys 
being part of a small community, thrives 
in a goal-oriented team environment and 
has strong interpersonal skills. If you 
have a positive attitude, client focus and 

desire to WIN – we want to hear from you! Email resume 
and cover letter to tlund@kmvu-tv.com. No calls. EOE.
  KRGV, Rio Grande Valley, Texas, seeks an Account 
Executive to develop new accounts for Somos El Valle 
(KRGV 5.2 Cable 1240). Somos El Valle is a 
local channel that airs 24 hours of live Spanish 
local news per week. This individual will be 
responsible for selling commercial advertising 
in Somos Noticias newscasts as well as other 
programs on Somos El Valle. Candidates 
must be fluent in Spanish and English with a minimum of 
two years’ experience selling Spanish language television 
advertising. Qualified candidates, please send resume to 
tammy@krgv.com. EOE/Drug Free workplace.

See your ad here tomorrow! CLICK HERE for details.

AVERAGE GRANT TO SMALL BUSINESSES: $4,360
  The federal government has issued emergency grants 
totaling $3.29 billion to 755,476 small businesses across 
the U.S., along with loans worth $5.57 billion to nearly 
27,000 businesses, according to data released this week.
  The grants have averaged $4,360, according to a Wall 
Street Journal analysis of new data released by the 
Small Business Administration. The average size of the 
approved loans was $206,801, according to the analysis, 
similar to the average $206,022 approved under the 
Paycheck Protection Program.
  The grants and loans were made under the SBA’s 
Economic Injury Disaster Loan and EIDL Advance 
programs, which are separate from the larger $350 billion 
Paycheck Protection Program that provides forgivable 
loans.
  The emergency grants were seen as a short-term solution 
that would provide as much as $10,000 for businesses 
applying for loans. But demand has greatly outstripped 
supply, with SBA officials saying 4 million businesses have 
applied to the EIDL programs. New applications have been 
suspended due to oversubscription.

RETAIL MEAT SALES STRONG DURING CRISIS
  As the COVID-19 outbreak accelerated across states 
during the first week of April, grocery shopping continued to 
be affected, reported Anne-Marie Roerink, president of 210 
Analytics, in a weekly meat sales update.
  “While the big panic-buying weeks in non-edibles appear 
to be behind us, meat sales remained highly elevated during 
the week ending April 5,” she said. “The second group of 
states to issue stay-at-home orders showed a spike in food 
sales slightly later than the first group and meat dollar sales 
were 41% higher during the week of April 5 this year than 
last. Volume sales increased 34% over 
the comparable week in 2019. Total 
perimeter sales were up 16%, with meat 
continuing to be the lead sales driver for 
fresh departments.”
  Roerink relayed that sales were likely 
influenced by the earlier Easter and a 
higher everyday demand that is driving 
a new baseline that sits well above 
the old normal. At the same time, she 
said sales results must be seen against 
the backdrop of many stores having 
shortened opening hours, closed service departments, 
metered entry of shoppers, purchase limitations on popular 
items and continued out-of-stocks for others.
  All meat and poultry continued to sell far above typical 
levels, with turkey continuing to have the highest percentage 
gains, followed by beef, which also had the highest absolute 
dollar gains. Year-to-date, dollar gains for total meat are up 
18.5% over the comparable period in 2019.
  Shortages are also a threat going forward, as meat 
processing plants nationwide face outbreaks of coronavirus. 
Last week, Smithfield Foods, which represents 4-5% of 
U.S. pork production, shut down its Sioux Falls, S.D., plant 
indefinitely after more than 230 employees had tested positive 
for COVID-19, out of a workforce of about 3,700 people.

THE SUNDAY DRIVE IS MAKING A COMEBACK
  Amid stay-at-home orders nationwide due to COVID-19, 
Cars.com says its research reinforces the understanding 
that Americans’ vehicles represent safety, freedom, and even 
escape.
  “People may be sheltering in place across the country, 
but make no mistake: They are hitting the roads for a brief 
escape from their homes,” Matt Schmitz, Cars.com assistant 
managing editor for news, says in a release. “Our research 
shows that people just need a break from the daily monotony, 
and  cars are serving as a safe, personal retreat for families. 
We are even seeing a resurgence in an American pastime: 
the family Sunday drive.”
  Cars.com research revealed the following three trends since 
the outbreak of COVID-19:
  1. The return of the family Sunday drive. Nearly 60% 
of parents and 45% of non-parents have resurrected the 
leisurely Sunday drive as an activity to get out of the house.
  2. Parents are hiding from their kids. Parents (53%) 
admitted to using their cars as an opportunity to get away 
from their homes and kids.
  3. The car is the new office. As many adjust to a work-
from-home lifestyle, more than 1 in 4 Americans are using 
their cars as a makeshift office — particularly parents.

4/23/2020

Jim Gaffigan

We try and try to like salad. 
Unfortunately, salad dressing 

doesn’t seal the deal for 
making salads desirable.
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ADVERTISER NEWS
(Continued from Page 1)
the COVID-19 outbreak started and now says 25% of 
borrowers have chosen to defer. Seventy percent of those 
deferring had never missed a previous payment.  Credit 
Acceptance Corp., which handles much of sub-prime 
lending, is noting a sharp drop-off in payments as its 
borrowers are “reallocating resources” for more immediate 
needs… Volkswagen is updating its Tiguan model, with 
the new vehicle going on sale later this year in Europe. It’s 
expected to be introduced in the U.S. next year... Certainly 

no one is expecting rosy reports from 
the airline business, and Delta reported 
an 18% revenue decline for the full first 
quarter. It’s predicting a 90% drop for the 
current Q2. It was burning through cash 
at the rate of $100 million a day at the end 
of March, but it hopes to cut that deficit 
in half by the end of June… Lowe’s will 
debut three new commercials tonight 
as a presenting sponsor of NFL Draft 
coverage. Its new tagline is “Home Is 
What Unites Us.”

THIS AND THAT
  The FCC has promised the National Association of 
Broadcasters and other media groups that it will apply a good 
faith standard when enforcing political advertising disclosure 
rules, which will only apply to ads on specific issues. “This 
wise clarification will lead to better outcomes for the public 
and not mire broadcasters in ‘gotcha’ advocacy complaints,” 
says Dennis Wharton, an executive vice president of the 
NAB... Variety says a number of advertisers are urging cable 
and broadcast networks to postpone upfront negotiations until 
the fall, as the coronavirus crisis has disrupted programming 
and the immediate future remains uncertain. All parties are 
trying to rescue what they can from the market, which hit 
$21.9 billion last year... AT&T’s Q1 advertising revenues fell 
12.9% to $1.5 billion — largely due to to the cancellation of 
the NCAA men’s basketball tournament last month — with 
its pay-TV video businesses separately posting 7% lower 
revenue. Lower Q1 advertising pushed down Turner group’s 
overall revenue by 8.2% to $3.2 billion. At the same time, 
there was a increase in subscription fees.
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Coffee: Because 
shanking people is 

heavily frowned upon.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

ATVA: LOANS WARRANT CONTINUOUS SIGNALS
  The American Television Alliance (ATVA) is calling 
on Congress to put a condition on loans given to major 
broadcasters, saying the broadcasters should be required 
to deliver signals without interruption to all Americans, Cord 
Cutters News reports.
  “ATVA has been clear on our position – we do not believe 
that large broadcast conglomerates should be eligible for 
funding meant for small businesses in need of relief,” said 
spokesperson Jessica Kendust. “However, if Congress 
decides to allocate these critical tax dollars to major 
broadcasting groups, it should require 
that they not only provide their signals 
to all consumers, but also refrain from 
blacking out their signals to customers of 
any cable, telco or satellite provider for 
three years.”
  The Paycheck Protection Plan was 
designed to offer relief funding for small 
businesses with 500 employees or 
less. Many individual television stations 
are considered their own businesses. 
However, most of those stations are 
owned by much larger groups, including Hearst, TEGNA, 
Sinclair and Nexstar.
  ATVA is arguing that with so much of the money allocated 
for small businesses going to these large groups, there 
should guidelines in place to ensure that all Americans 
have access to the programming being created.
  “Broadcasters are claiming that the service they provide 
is so important to the public interest that taxpayers must 
preserve it, even if that means providing ‘small business’ 
loans to multibillion dollar conglomerates,” Kendust said.
  She continued: “If Congress agrees, it should ensure that 
such programming remain available to every American, 
including cable and satellite subscribers who cannot receive 
it over-the-air. We are not suggesting that broadcasters go 
uncompensated for providing their signals  – but if taxpayer 
dollars are going to subsidize keeping them on air, then 
those broadcasters must ensure their signals are actually 
available to all viewers.”

BRANDS BUY NFL DRAFT SPOTS ON ABC, ESPN
  With live games canceled, the NFL Draft has been a 
focus of sports fans suffering because of the coronavirus 
pandemic, and more than 100 advertisers have bought 
spots on ABC’s and ESPN’s coverage of the football talent 
bazaar to reach them, Broadcasting & Cable reports.
  The sponsors include Verizon, sponsor of a Prospect 
Cam, Pizza Hut, sponsor of the Draft Moment and Bud 
Light Seltzer, sponsor of the Virtual Huddle.
  Sixty of the brands are new to the NFL Draft, according to 
Disney Advertising Sales, which is projecting a double-
digit year-over-year increase in revenue.
  The first three rounds will take place today and tomorrow 
on ABC, ESPN and the NFL Network. ABC’s coverage 
will be distinct presentations, focusing on the personalities 
and back stories of the drafted players. Rounds 4-7 will be 
simulcast by all three networks.
  The draft had been scheduled to take place in Las Vegas, 
but COVID-19 forced the NFL, which is slated to kick off its 
2020 season on Sept. 10, to take the event virtual.


