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SURGE IN RETRANS COSTS EXPECTED FOR CABLE
  The jury is still out as to how broadcasters and cable sports 
programmers expect to pay for the landmark 10-year, $95 
billion deal for National Football League rights, but many 
distributors are bracing for big increases in retransmission 
consent and affiliate fees to pay at least some of the freight.
  The NFL deal spreads rights payments over 10 years for 
CBS, ABC, Fox and NBC Sunday regular-season and 
playoff games and ESPN for Monday Night Football. 
Amazon Prime Video stepped up for Thursday Night 
Football contests, agreeing to pony up about $1 billion 
annually for exclusive rights for the games, which shouldn’t 
have an impact on pay-TV. 
  The new deal doesn’t take effect until 2023, meaning that 
operators will have at least a two-year reprieve until the next 
retrans cycle. While some analysts have said recent retrans 
negotiations likely took an increase in NFL rights costs into 
account, they probably didn’t anticipate a 
doubling of the fees programmers paid — 
and virtually were forced into paying.
  “[A]s more premium content is shifted to 
DTC platforms, as ViacomCBS and NBCU 
have shown with their new NFL contracts, 
the industry runs the risk of both higher 
cord-cutting and greater viewer erosion,” 
MoffettNathansonmedia analyst Michael 
Nathanson wrote in a note to clients. “In particular, those 
programmers — again ViacomCBS and NBCU — who 
appear to abandon their linear programming obligations by 
rapidly shifting premium content over to their DTC platforms 
run the risk of getting dropped by MVPDs and/or suffering 
lower annual price escalators, especially as it relates to 
growth in retrans.”
  For the most part, cable operators are anticipating a big 
jump in retrans costs in the next couple of years. Those 
that have finalized pacts in the past year shouldn’t feel the 
pain of any NFL-related increases immediately. But since 
retrans deals are usually three to five years in length (and 
the NFL rights deals go through 2033), they will feel the pain 
eventually.
  Distributors that will probably have to face a retrans 
negotiation this year include Dish Network, Cox 
Communications, AT&T’s DirecTV and U-verse TV units 
and Altice USA, according to Kagan, a unit of S&P Global 
Market Intelligence. Dish deals for 113 Sinclair Broadcast 
Group stations in 83 markets and for 61 Tegna stations in 51 
markets come up for renewal this year, according to Kagan, 
as do Cox’s agreements for 33 Nexstar Media Group 
stations in 23 markets and 17 Sinclair stations in 12 markets.
  AT&T will have to negotiate for 28 Fox stations in 18 markets 
and Altice USA will start talks regarding 13 Fox stations in 
eight markets before the end of the year. However those 
deals turn out, multichannel video programming distributors 
(MVPDs) are bracing for increases that they, in turn, would 
like to pass onto consumers.

ANALYSTS SEE LICENSE-FEE HIKES TO PAY FOR NFL DEAL
ADVERTISER NEWS
  Procter & Gamble is making a big addition to its roster of 
sports deals, agreeing to a multi-year sponsorship with Major 
League Soccer that’s akin to, and aimed at, complementing 
its existing deals with the National Football League, Inter-
national Olympic Committee and the U.S. Olympic and 
Paralympic Committee. The agreement covers tie-ins with 
the Mexican National Team’s U.S. Tour and the Leagues 
Cup and Campeones Cup competitions between MLS and 
Mexico’s Liga MX teams. It includes Gillette, Old Spice, 
Crest, Oral B, Dawn, Charmin and Bounty… General Mo-
tors plans to roll out a more convenient in-vehicle naviga-
tion system this month for select 2018 model-year and newer 
vehicles, the automaker says. On April 30, Maps+, which 
is powered by Mapbox, will be available to about 900,000 
vehicles as part of select Connected Services plans. It’s 
an upgrade from GM’s OnStar turn-by-turn navigation tool, 

though that tool will still be available to driv-
ers… CarMax is offering customers who 
take a car for a 24-hour test drive a $10 
Dunkin’ gift card and inviting them to share 
their experience on Instagram and Twitter 
for the chance to win one of 24 prizes of free 
doughnuts for a year… ALDI and Costco 
have vaulted into the ranks of the world’s Top 
100 most reputable companies, according to 

a survey of more than 68,000 shoppers around the world 
by RepTrak. The report explores consumer perceptions of 
companies across a range of industries, with ALDI ranking 
at No. 65 and Costco at No. 78 among consumer compa-
nies, marking the first time either company has appeared in 
the Top 100… The recent opening of its online COVID-19 
vaccine reservation system in North Carolina means Publix 
is now offering immunizations in every Southeastern state 
where it operates. The grocer introduced its vaccine program 
in Florida during January… After years of building out its digi-
tal marketplace, Grove Collaborative is landing at its first 
retail location. The San Francisco-based company, which 
sells eco-friendly home essentials and personal care prod-
ucts, is bringing some of its offerings to Target stores later 
this month. Grove, which first launched in 2012 as an online 
marketplace carrying products by Seventh Generation and 
Method, has been gradually adding its own products since 
2018... Kroger is adopting a straightforward strategy as it 
looks toward growing its share of the grocery market, adding 
new focus to its fresh food offerings and bolstering its digi-
tal footprint across all of its operational areas, CEO Rodney 
McMullen said. “[O]ur strategy of leading with fresh and ac-
celerating with digital is designed to convert our industry’s 
near-term tailwinds into long-term competitive advantages,” 
he said… Amazon.com has launched Aplenty, a new pri-
vate label food and snack brand that will be available online 
and in-store at Amazon Fresh locations. The line, which 
Amazon plans to expand, will be comprised of items from a 
wide variety of categories.

mailto:sales%40spotsndots.com?subject=


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

AVAILS
  Alabama News Network is looking for an innovative and 
driven Digital Sales Manager to lead their digital product 
offerings and be responsible for 
driving digital revenue growth. This 
includes leading all digital sales 
efforts, overseeing digital sales 
training, and ensuring each account 
executive is meeting their digital 
sales goals. Working  knowledge of digital media display, 
video, audio, mobile, SEO, SEM, email marketing, paid 

social and social media management 
required. Please send your resume 
to Steffanie Patterson, General Sales 
Manager, at spatterson@waka.com. 
No calls, please. EOE.
  Hearst Television’s WMOR-TV Tampa, 
Fla., one of the country’s top growth 
markets, is seeking a Digital Client 
Specialist to work with our Sales Team 
and clients to ensure successful digital 
advertising campaigns. We’re looking 
for an organized, detail-oriented team 

player with exceptional written and verbal skills. We are 
a destination company in a great market that offers a 
tremendous opportunity for the right person. CLICK HERE 
to apply. EOE.
  WMC-TV, the NBC-affiliated television station licensed to 
Memphis, Tenn., seeks a Digital Sales Coordinator. This 
position is an essential member of our team responsible 
for protecting revenue for our digital properties by booking 
digital business, optimizing orders and following through on 
fulfillment for our advertising partners’ digital campaigns. 
Must have good communication skills and be able to 
interface with the sales team. Come join our dynamic 
team! Be prepared to attach your resume when you APPLY 
HERE. Search by call letters (WMC) to find the opening. 
EOE.

See your ad here tomorrow! CLICK HERE for details. 

YOUTUBE TV TRIES DISCOUNTED SUB OFFERS
  YouTube TV, which has been facing heat from subscribers 
both for raising its price last June and for not carrying 
the Bally Sports regional sports channels, is promoting 
discounted sub offers to some prospects.
  YouTube TV normally cots $64.99 per month, but its 
website is “occasionally” posting one subscription offer 
promoting the first month of service for $44.99, and another 
promoting the first three months of service for $54.99, 
reports TV Answer Man.
  It’s unclear whether the streaming service, which hasn’t 
yet commented on the offers, is engaged in testing. 
YouTube TV hiked its standard monthly price by $15 last 
year soon after it added eight Viacom channels, including 
Nickelodeon, MTV, BET and Comedy Central.
  Some subscribers have complained about the service’s 
failure to offer access to the Bally Sports RSNs, which 
replaced Fox Sports’ RSNs. YouTube TV had dropped the 
Fox Sports RSNs in 2020.
  Google’s last update on YouTube TV, last October, put 
the streamer’s subscribers at 3 million.

NETWORK NEWS
  NBC has ordered a pilot for a project from singer and actress 
Demi Lovato called Hungry. The single-cam comedy looks 
at friends who belong to a food issues group that help each 
other as they look for love, success and “the perfect thing in the 
fridge that’s going to make it all better,” goes the description. 
The network has also ordered a pilot for single-cam romantic 
comedy Someone Out There. The series is about two set-
in-their-ways adults who are challenged by very unexpected 
strangers to become the best versions of themselves in 
order to find love and possibly each other. It is based on 
the format Pequenas Coincidencias, 
created by Javier Veiga... Staying with 
NBC: Capital One has signed up as 
presenting sponsor of the network’s 
revival of the quiz show College Bowl. 
The new Capital One College Bowl will 
be hosted by former NFL quarterback 
Peyton Manning. Cooper Manning, a 
host of The Manning Hour on Fox NFL 
Sunday, will be his brother’s sidekick. The 
premiere is set for June 22. The original 
College Bowl was sponsored by General 
Electric, which used to own NBC. It ran from 1959 to 1963 
on CBS and from 1963 to 1970... CBS’ Come Dance With 
Me has set World of Dance host Jenna Dewan as one of the 
judges for the series, Deadline reports. Dewan, in addition 
to hosting NBC’s World of Dance for two seasons, hosted 
Fox’s adaptation of the British dance format Flirty Dancing. 
Come Dance With Me will feature talented young dancers 
from across the U.S., who will invite one inspirational (and 
untrained) family member or other adult who has supported 
their dreams, to become their dance partner for a chance 
to strut their stuff for a grand prize... SoFi Stadium in 
Inglewood, Calif., will play host to an all-star concert that will 
be broadcast and streamed worldwide as part of a global 
effort to inspire confidence in COVID-19 vaccines and 
encourage people to be inoculated. Vax Live: The Concert 
to Reunite the World will be pre-taped and air May 8 as 
part of a worldwide event broadcasting on ABC, CBS, 
Fox, YouTube and on iHeartMedia radio stations. Selena 
Gomez will host the event, which will include performances 
by Jennifer Lopez, Eddie Vedder, Foo Fighters, H.E.R. 
and J Balvin... Scandal alumna Katie Lowes is returning to 
network television as a lead opposite Pete Holmes in CBS’ 
untitled Tom Smallwood multi-camera comedy pilot, from 
CBS Studios. Written by Mark Gross, the project is based 
on professional bowler Tom Smallwood’s life.

‘ACCESS HOLLYWOOD’ RENEWED THROUGH 2025
  NBCUniversal Syndication Studios has renewed Access 
Hollywood along with its successful brand extension 
daily talk show, Access Daily, through 2025 in national 
syndication.
  The studio has sold the entertainment news tentpole to the 
NBC Owned Television Stations group, along with leading 
station groups across the U.S., for three additional seasons.
  Hosted by Mario Lopez, Kit Hoover and Scott Evans, 
along with correspondents Sibley Scoles and Zuri Hall, 
Access Hollywood is currently in Season 25. Access Daily, 
now in its 11th season, is a daily one-hour syndicated 
entertainment news talk show.
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FunnyTweeter.com

I’m agnostic, which 
means I’m an atheist 

with commitment issues.
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FINALLY, AMERICANS HAVE ENOUGH TOILET PAPER
  After a year in which toilet-tissue shortages left consumers 
scrambling for squares, sales are plummeting to below pre-
pandemic levels, The Wall Street Journal reports.
  Bath-tissue sales in January fell more than 4% from the 
same period a year earlier, before the spread of COVID-19 
spurred Americans to load up on staples from toilet paper 
to sanitary wipes, according to figures from NielsenIQ. The 
decline, which comes even though legions of Americans 
continue to work and attend school from home, indicates last 
year’s stockpiling is starting to have an effect on sales.

  Demand for toilet paper shot up in the 
outbreak’s initial weeks, doubling in the 
second week of March, and remained 
elevated throughout most of 2020. 
Americans spent more than $11 billion on 
toilet paper last year, up from $9 billion 
in a typical year, according to NielsenIQ.
  A rush on other household staples, 
from disinfecting wipes to paper towels, 
led to equally or more-severe shortages 
of those products. But none triggered 
consumers’ anxieties as much as toilet 

paper.
  In the pandemic’s early days the internet was flooded with 
memes and jokes about toilet-tissue scarcity; many people 
registered serious panic. Procter & Gamble added a 
prerecorded message to Charmin’s toll-free line specifically 
for people hunting for toilet paper.

IBM: SHOPPERS READY TO RETURN TO STORES
  The tide may be turning for brick-and-mortar stores, 
with consumers indicating a strong desire, once they are 
vaccinated, to return to malls and shopping centers.
  Seventy-three percent of consumers who typically visited 
shopping centers intend to return again after they have been 
vaccinated, according to a global consumer study released 
by IBM’s Institute for Business Value. The biggest 
categories that will see shifts toward in-person shopping are 
toys, games and hobbies, at 121%, and apparel, footwear 
and accessories, at 76%.
  To attract vaccinated shoppers to physical stores, retailers 
should look to in-store promotions, which ranked as the most 
compelling reason for consumers to shop in a physical store, 
especially for Gen X (54%) and those over 55 (52%).
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NielsenIQ

Americans spent more 
than $11 billion on toilet 
paper last year, up from 

$9 billion in a typical year.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

RUBBER: THE LATEST AUTOMAKER SHORTAGE
  Automakers struggling with pandemic-induced plant 
shutdowns and a global chip shortage are now confronting 
another supply chain headache: dwindling rubber supplies.
  Bloomberg reports that snarled shipping lines are 
disrupting the movement of natural rubber, a key material 
used in tires as well as components under the hood. With 
the global supply already running short following stockpiling 
by China and a devastating leaf disease, rubber prices are 
on the rise and some U.S. auto suppliers are rushing to 
secure shipments before the market gets squeezed further.
  As companies in virtually every market 
grapple with shortages, perhaps no 
industry is being hit harder than autos. 
Multiple plants have been idled by a 
semiconductor crisis that’s costing tens 
of billions of dollars in lost revenue, while 
materials from seating foam to metal to 
plastic resin are also becoming harder 
to find. The industry is finding it has 
limited flexibility to deal with supply chain 
disturbances wrought by the pandemic.
  The rubber shortage threatens to 
further disrupt vehicle production just as demand rebounds 
and President Biden’s administration douses the U.S. 
economy with $1.9 trillion in stimulus spending. And rubber 
problems could prove particularly thorny because the trees 
need seven years to mature, making it unlikely the supply 
will quickly bounce back.

ANALYST: NETFLIX TO PAY $1B+ FOR FILM RIGHTS
  Netflix’s big distribution deal with Sony Pictures for 
exclusive streaming access to new theatrical and original-
produced movies beginning in 2022 is expected to cost the 
SVOD behemoth more than $1 billion, according to media 
analyst Michael Pachter.
  Netflix and Sony did not disclose financial details of their 
landmark agreement, which supplants Sony’s long-time 
distributor (since 2006) Starz.
  “This is meaningful for Netflix as many of its earlier 
exclusive licensing deals have expired, the content pulled 
back by studios such as Disney and WarnerMedia seeking 
to shore up their competing streaming services,” Pachter 
wrote in an April 12 note.
  The agreement comes as other studios pull content 
from Netflix for proprietary services. MGM-owned Epix 
and MGM have opted for an exclusive partnership with 
Paramount+, while NBCUniversal is considering pulling 
content from both HBO Max and Netflix to shore up its 
Peacock service, while potentially leaving some of its 
content available to co-owned Hulu on a non-exclusive 
basis.

THIS AND THAT
  The Labor Department reported yesterday that its 
consumer-price index — which measures what consumers 
pay for everyday items including groceries, clothing, 
recreational activities and vehicles — jumped 2.6% in the 
year ended March, the biggest 12-month increase since 
August 2018, and rose a seasonally adjusted 0.6% in 
March from February. Nearly half the monthly increase 
was due to a 9.1% jump in gasoline prices.


