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PRICES CLIMB AS CHIP WOES WEIGH ON SUPPLY
  Consumers in the market for a new vehicle will likely have 
a harder time finding what they want at an affordable price 
right now due to severe supply shortages affecting the 
automotive industry.
  According to the car shopping experts at Edmunds, new 
vehicle inventory on sale at dealerships nationwide is down 
36% in March 2021 compared to a year ago, and prices 
are rising for both new and used vehicles as a result.
  Edmunds analysts forecast that the average transaction 
price (ATP) for new vehicles will climb to $40,563 in March 
compared to $38,601 a year ago; the ATP for used vehicles 
is expected to hit $22,663 compared to $20,273 last year. 
  “The chipset shortage has snowballed into a bigger 
crisis for the automotive industry,” said Jessica Caldwell, 
Edmunds’ executive director of insights. “Major auto 
manufacturing plants are implementing temporary 
closures, and we’re seeing the industry being hit hard 
on both sides: Retail customers are being offered fewer 
choices and paying higher prices, while fleet customers 
are likely seeing their orders delayed 
as auto manufacturers shift their 
focus to serving consumers.”
  Edmunds analysts note that full-size 
trucks and large SUVs are among the vehicle categories 
most disproportionately affected by these shortages.
  According to Edmunds, full-size truck inventory was down 
by 60% in March vs. a year ago; the average transaction 
price for new full-size trucks is expected to climb to $54,763 
compared to $51,164 a year ago, while the average 
transaction price for used full-size trucks is expected to 
climb to $34,445 compared to $28,156 a year ago.
  Large SUV inventory decreased 56% in March compared 
to last year; the average transaction price for new large 
SUVs is expected to climb to $67,542 compared to $62,620 
in March 2020, and the average transaction price for used 
large SUVs is expected to climb to $35,035 compared to 
$31,232 a year ago.
  In spite of these shortages, Edmunds analysts note that 
affluent consumers have continued to drive a significant 
portion of financed purchases throughout Q1, as indicated 
by increases in average down payments and the average 
amount financed for both new and used vehicle purchases.
  According to Edmunds, the average down payment for 
new and used financed vehicle purchases is expected to 
climb to $4,729 and $3,345, respectively, in Q1 compared 
to $4,246 and $2,679 a year ago.
  The average amount financed for new and used vehicles 
is expected to climb to $35,040 and $23,958, respectively, 
in Q1 compared to $33,594 and $22,200 a year ago.
  Edmunds experts advise consumers who are in the 
market for a new car to start shopping sooner rather than 
later, as they anticipate that the chipset shortage is likely 
to affect pricing and inventory through at least the second 
half of 2021.

EDMUNDS: NEW AUTO INVENTORY KEEPS ON SHRINKING
ADVERTISER NEWS
  General Motors confirmed plans yesterday to produce 
an all-electric Chevrolet Silverado pickup at a new 
flagship assembly plant for EVs that’s under construction 
in Detroit. The truck is part of a previously announced $2.2 
billion investment in the plant to produce an array of its 
next-generation EVs beginning later this year with an all-
electric GMC Hummer pickup. Other planned vehicles for 
the facility include the recently unveiled Hummer EV SUV 
and an autonomous multipassenger shuttle known as the 
Cruise Origin… Signet Jewelers has acquired Rocksbox, 
a jewelry rental subscription service, for an undisclosed 
price. The parent company of Kay Jewelers, Jared, Zales 
and other mall-based chains is looking to reach younger 
female consumers with the Rocksbox acquisition. Signet’s 
core business caters primarily to older men. “Jewelry rental 
is complementary to our traditional offerings,” said Virginia 
Drosos, Signet CEO... Amazon captured the top spot for 
employee hires among the S&P 500 list of businesses filing 
annual reports between July 1 and March 31 with 500,000 

additions to its global payroll, according 
to a Wall Street Journal analysis. The 
hiring enabled the company “to deliver 
essential items for our customers 

during a critical time, but also provide an opportunity to those 
who lost their jobs or saw their hours cut because of COVID,” 
says Beth Galetti, Amazon’s SVP for human resources... 
Target plans to open 40 new small-format stores this year in 
urban areas and near college campuses, including schools 
in Michigan, Georgia and Wisconsin. The recent closure of 
a restaurant near the 11,000-student campus of Southern 
Methodist University in Dallas has buzz building about 
the possibility that it could be replaced by a Target store... 
Minnesota-based barbecue chain Famous Dave’s will open 
a Quick ‘Que location with the concept’s first drive-thru this 
summer in Salt Lake City. Parent BBQ Holdings, which also 
owns Granite City Food & Brewery, reported double-digit 
sales gains at both chains in March, after a year of pandemic-
related downturns… Sony’s latest trick for Bravia TVs is 
something called “cognitive intelligence” that can enhance 
parts of an image depending on what’s going on. The first 4K 
TVs it released with the tech were high-end OLED models, 
but those started at $2,999. Now Sony has unveiled its first 
LED models with the Cognitive Processor XR, and they’re a 
lot more affordable. The X90J is the higher-end LED model 
available, and it’s available in 50-, 55- and 65-inch sizes 
at $1,299, $1,499 and $1,799, respectively... Consumers 
across the globe spent $900 billion more at online retailers 
in 2020 versus the prior two-year trend, according to report 
from the Mastercard Economics Institute. However, 
the significance of online sales beyond the pandemic will 
depend on the retail sector and how consumers prefer 
to shop. Grocery and discount stores are likely to see the 
most dramatic and lasting shift to e-commerce beyond the 
pandemic, the report said.
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OTT ADVERTISING TO DOUBLE BY 2025, BIA SAYS
  Advertisers are following viewers’ eyeballs and spending 
more on OTT spots, with substantial growth expected over 
the next few years, according to BIA Advisory Services, 
which projects that OTT local ad spending will jump from 
about $1.18 billion to $2.37 billion by 2025.
  These projections were discussed during BIA’s webinar, 
All Eyes on OTT — Breakout Media Category in 2021. 
In addition to OTT advertising estimates, which include 
CTV numbers, the webinar featured a panel discussion with 
industry experts sharing important trends and challenges 

surrounding OTT advertising.
  BIA specializes in local advertising, so 
its projections of OTT ad spending refers 
to local.
  For 2020, the total ad spending number 
for OTT came in at $990 million; BIA 
expects that number to cross the $1 
billion mark in 2021 with a total of $1.176 
billion. Increased growth is expected 
over the next few years, culminating 
in the $2.373 billion projected OTT ad 
spending in 2025. All told, the CAGR 

during this period would be 19.1%.
  It’s not just the total that is increasing. OTT’s share of total 
ad spending is slated to increase over the same time period. 
Linear TV is still the largest sector for ad spending, but its 
lead is dwindling due to the rise in OTT ad spending, as well 
as increases in online and mobile.

THIS AND THAT
  Forbes’ annual world’s billionaires list includes a record-
breaking 2,755 billionaires, with Amazon.com founder Jeff 
Bezos topping it for the fourth consecutive year, the media 
company said yesterday. The ranks of the ultra-wealthy are 
expanding after a year in which the coronavirus pandemic 
upended world economies and threatened the livelihoods of 
people across the globe. This year’s billionaires are worth a 
combined $13.1 trillion, up from $8 trillion last year, Forbes 
said... And Joe Krebs, a legendary Washington, D.C., 
broadcaster who spent more than three decades at WRC-
TV, died yesterday of pancreatic cancer. Krebs spent 32 
years of his more than 40 years in the business at WRC-TV, 
the NBC affiliate in Washington, D.C. – including 18 years 
as the anchor of its morning news program. Joe Krebs was 
78 years old.

SCRIPPS OTT NEWSY NOW AN OTA TV PLATFORM
  E.W. Scripps’ OTT platform Newsy is taking a somewhat 
retro step in another direction, now also becoming an over-
the-air network.
  Newsy will take advantage of Scripps TV stations local 
multicast signals (digital over-the-air TV transmissions) to 
do this.
  The company says Newsy will be the first U.S. news TV 
operation to be distributed as an OTT platform and an OTA 
network.
  Scripps says the network will launch Oct. 1, covering 80% 
of U.S. TV homes in all major markets. It will be carried 
on local digital signals owned primarily by Scripps-owned 
ION stations and some Scripps local TV stations and other 
groups.

NETWORK NEWS
  Baylor’s rout of Gonzaga in the 2021 NCAA Men’s 
Basketball Championship Game on Monday night saw 
CBS’ viewership sink by 14% from 2019’s title tilt, averaging 
16.92 million viewers. Its 9.4/21 household rating average 
was down by 19% from two years ago. The 2020 March 
Madness tourney was canceled days before it was set to 
begin as the COVID-19 pandemic began to grip the country. 
The network noted that no team from the Eastern time zone 
was among the Final Four this year for the first time ever, 
reminding that 47% of U.S. TV viewers live there. The Baylor-
Gonzaga game peaked at 18.54 million 
viewers from 10:45-11 PM (ET), and the 
rating topped out at 10.3/25 from 11-
11:15 PM... ABC is looking at the lighter 
side of the natural history world. The 
network has ordered When Nature Calls 
(w/t), a non-scripted comedy series that 
looks at the funny things that animals get 
up to in the wild. The show is based on a 
BBC Studios format – Walk on the Wild 
Side – which aired on BBC One in the 
UK for two seasons. That show featured 
overdubbed voiceovers to wildlife footage and featured the 
likes of comedians including Isy Suttie, Rhod Gilbert, Jon 
Richardson and Sarah Millican... Michelle Veintimilla 
(The Baker and the Beauty) and Sebastian Roché (The 
Man in the High Castle) are set for recurring roles on the 
hit freshman ABC drama series Big Sky. Both will be 
introduced in the back half of Season 1... Workaholics 
and I’m Dying Up Here alum Erik Griffin is set as a lead 
opposite Shannon Woodward, Jane Lynch and Nicole 
Richie in the ABC comedy pilot Bucktown. Bucktown 
centers on Amy (Woodward), who, after being dumped by 
her boyfriend and kicked out of her apartment on the eve of 
a big promotion, finds refuge at her mom’s house in the blue-
collar neighborhood where she grew up... Animated family 
comedy Duncanville has been renewed for a third season 
at Fox ahead of the premiere of Season 2, which is set to 
launch in May. It will premiere with two episodes on Sunday, 
May 23 before moving to a Monday timeslot following the 
debut of Housebroken on May 31. The Duncanville premiere 
will also see a mini-Parks and Recreation reunion with Adam 
Scott, Aubrey Plaza, Retta and Nick Offerman making guest 
voice appearances alongside Amy Poehler and Rashida 
Jones.

U.S. RESTAURANT INDUSTRY IS ON A HIRING SPREE
  As COVID-19 recovery continues and dining rooms head 
back to normal capacities, restaurants are ramping up hiring, 
according to Nation’s Restaurant News.
  Multiple chains, including regional McDonald’s restaurants 
and Sonic Drive-In, have announced hiring drives over the 
past month in response to growing demand at this point in 
the pandemic.
  This trend is reflected by the latest hiring numbers from the 
Bureau of Labor Statistics. In March, restaurants and bars 
gained 176,000 jobs, down from February’s increased pace of 
309,000 jobs. But despite the month-over-month slowdown, 
hospitality led the way in the March U.S. jobs report and had 
the largest increase of any industry, as economic activity 
resumes while the unemployment rate dropped to 6%.
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Pizza won’t solve your 
problems. But you’ve 
gotta try something.
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MOBITV SAYS IT HAS NO PLANS TO SHUT DOWN
  MobiTV has refuted an earlier report that suggested 
the company was poised to cease operations on May 2 
and terminate its 86 employees, saying company-issued 
warnings to that effect were merely requirements of its 
ongoing bankruptcy process, Next TV reports.
  “In early March, MobiTV was required through the Worker 
Adjustment and Retraining Notification Act (WARN) to 
provide all employees with conditional notice of the possibility 
for employee termination if the Company’s restructuring 
efforts are unsuccessful,” MobiTV said through a statement 

issued by FTI Consulting, the firm 
representing it through the restructuring 
effort. “At this time, MobiTV is not 
planning to cease operations, and we 
are continuing to operate uninterrupted 
throughout the Chapter 11 process, with 
the focus of securing new ownership 
or investment to emerge as a stronger 
company positioned for long-term service 
and sustainable growth for years to 
come.”
  Following the Emeryville, Calif. firm’s 

announcement on March 1 that it filed bankruptcy in Delaware, 
and that its biggest customer, T-Mobile, was bailing it out 
with a $15.5 million loan, a company executive notified the 
California Employment Development Department that it 
might soon cease operations and lay off all 86 of its workers.

ALLEN NETWORK IN ABC-OWNED STATION DEAL
  Allen Media Group’s This TV has inked a distribution deal 
with eight major-market ABC-owned TV station subchannels. 
The company’s newest broadcast network is currently in 86 
million U.S. households.
  The subchannel markets — New York; Los Angeles; 
Chicago; Philadelphia; San Francisco; Houston; Fresno, 
Calif.; and Raleigh-Durham, N.C. — account for about 27 
million U.S. households, the Byron Allen-led Allen Media 
Group said.
  Allen Media Group acquired This TV from MGM in October 
in a two-network deal that also included Light TV, the latter 
of which was rebranded TheGrio.TV at the beginning of 
this year. This TV, which broadcasts 24 hours a day and 
is available via over-the-air, cable, and online platforms, 
features original programming, movies, retro TV series, 
documentaries and event specials.
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TransUnion

Some 10.9% of subprime 
borrowers with outstanding 
auto loans or leases were 

more than 60 days past due 
in February, up from 10.7% in 
January and 8.7% a year prior.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

RISKY BORROWERS LAGGING ON CAR PAYMENTS
  A greater share of people with low credit scores has been 
falling behind on their car payments in recent months, a sign 
of stress among consumers whose finances have been hit 
hard by the pandemic, The Wall Street Journal reports.
  Some 10.9% of subprime borrowers with outstanding 
auto loans or leases were more than 60 days past due in 
February, up from 10.7% in January and 8.7% a year prior, 
according to credit-reporting firm TransUnion. It marked 
the sixth consecutive month-over-month increase and the 
highest level in monthly data going back to January 2019.
  More than 9% of subprime auto borrowers 
were more than 60 days past due in Q4, 
the highest quarterly figure in data going 
back to 2005.
  The missed payments are increasing 
in what has otherwise been a period of 
relatively low consumer delinquencies, 
with stimulus payments, unemployment 
benefits and other measures keeping 
many borrowers afloat. The rising 
subprime delinquencies point to an 
uneven economic recovery and a deep 
divergence between those who can navigate the coronavirus 
downturn and those who can’t.
  “We are seeing the separation between the consumers who 
are back on their feet and those who aren’t,” said Satyan 
Merchant, head of the auto-finance business at TransUnion.
  Car loans are a key indicator of how riskier borrowers 
are faring. The loans represent the biggest monthly debt 
payment for many subprime borrowers, who often don’t have 
mortgages or college debt. Many work in restaurants, hotels 
and bars that have been hurt badly by COVID-19.
  Subprime financing accounted for about 19% of the number 
of auto loans and leases originated in 2020, down from 
roughly 22% a year prior, according to Experian.

STUDY: AMAZON LOST GLOBAL SUBS SHARE IN ’20
  While Amazon still commands 20% of the U.S. market — 
and added an impressive 40 million subscriptions globally 
last year — its global share declined by 31%, from 29% to 
20%, amid mounting competition from streaming services 
launched by major entertainment companies.
  That’s according to Ampere Analysis data provided to The 
Wrap. The data also show Amazon Prime Video’s global 
market share declining from 23% to 16%. That’s even with 
some 54 million U.S. Amazon Prime members in the U.S. 
actively using the Prime Video app.
  Peacock and HBO Max, which launched nationally in the 
U.S. in July and May 2020, respectively, ended 2020 with 
global shares of 5% and 3%, Ampere said.
  Meanwhile, eMarketer’s first estimates of major streamers’ 
U.S. subscription revenue put Netflix’s share at 44.4% in 
2019, 36.2% in 2020, 30.8% in 2021 and 28.4% in 2022.
  “Netflix’s share of total OTT subscription revenues is 
declining, but that’s due to increased competition and a 
growing market, not to a decline in Netflix’s subscriber base,” 
notes eMarketer. “Netflix had a banner year in 2020 and 
continued to add subscribers in North America even though 
it has become saturated in that market.”
  In fact, for 2021, Netflix’s U.S. subscription revenue is 
forecast to rise to $11.76 billion, from $10.64 billion in 2020.


