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STIMULUS CHECKS SEEN PROVIDING BIG BOOST
  March retail sales are expected to be strong, and some 
economists say stimulus checks may have quickly made 
their way into the economy, contributing to an even bigger 
gain of 10% or more, CNBC reports.
  The March sales data, set for release this morning, could 
be the first in a series of powerful reports on consumer 
spending, as vaccinations increase and the economic 
reopening continues. The $1,400 fiscal stimulus checks sent 
to individuals, starting in mid-March, appear to have spurred 
spending in an environment of pent-up demand.
  “We expect the March retail sales report to be outstanding 
with headline and core retail sales both surging more than 
11%” month over month, wrote Bank of America economists. 
“Stimulus, reopening, and better weather served as a potent 
cocktail for consumer spending.”
  A multi-month burst of consumer spending is expected to 
kickstart an economy that is expected to boom this year. The 
strongest growth is expected in the current 
quarter, which some economists say could 
see GDP growth of more than 10%. That 
compares to Q2 of last year, when the 
economic shutdowns resulted in a collapse 
in the economy, with GDP decreasing 
33.3%.
  Economists expect March retail sales rose 
a consensus 6.1%, or 5.3% excluding autos, 
according to Dow Jones. That compares 
to a sales decline of 3% in February, when severe winter 
weather resulted in a freeze across the south with massive 
power outages in Texas.
  But some economists say that spending data shows that 
sales could be even stronger. “It’s going to be up over 10%.
Other than May of last year, it will be a record. There’s a lot 
of vehicle sales, higher gasoline prices, and then everything 
else,” said Mark Zandi, chief economist at Moody’s 
Analytics. “The restaurants are coming back. Clothing 
stores are up a lot. This is the retail reopening and that’s 
going to be reflected in the number.”
  Zandi said he expects retail sales rose 10.3% over February, 
and should be up 28% from year-ago levels.
  Zandi said business-to-business spending data supports 
his view. According to software firm Cortera, recently 
acquired by Moody’s, spending by all businesses in March 
was up 14.5% over last year, while spending by retailers 
was up 9%.
  Zandi said retailers and other businesses, like airlines, that 
benefit from a reopening economy did better in March than 
those businesses catering to working at home for the first 
time since the beginning of the pandemic.
  “Spending increased in most retail segments, with 
restaurants, furniture stores, clothing stores, gas stations, 
and sporting goods stores leading the charge,” according to 
Cortera. “Spending declines were seen in food & beverage 
stores as consumption shifted back to restaurants and bars.”

MARCH RETAIL SALES ARE EXPECTED TO HAVE SURGED
ADVERTISER NEWS
  IHOP touted its new Steakhouse Premium Bacon with a 
daylong audio experience featuring the sound of sizzling ba-
con on its Clubhouse channel. “People have always talked 
about bacon in ultra-sensorial ways so to launch bacon that 
is bigger than ever, it made sense to play up a core part of 
the sensorial experience,” a brand spokesperson said… All 
of Walmart’s fresh produce and floral will be sourced from 
suppliers who use integrated pest management practices 
by 2025. The retailer also wants suppliers to use 3% of their 
land for pollinator habitats, including on its own retail and of-
fice real estate, and will educate shoppers on the benefits of 
pollinator plants… Lowe’s has unveiled several changes in 
its stores to bring in contractors who are keeping busy with 
weather-related repair jobs in Texas and home improvement 
projects around the U.S. The retailer has created an area 
of the store dedicated to professional contractors, added a 
convenience section with items like first aid products, and 

dedicated checkouts and parking areas to 
contractors… Pet products retailer Petco 
plans to ensure that half of its product as-
sortment is sustainable by the end of 2025, 
and it’s making sustainable products easier 
to find with in-store signage and a sustain-
able online shopping site. Qualifying prod-
ucts will meet at least one of five sustain-
ability criteria related to sourcing and manu-
facturing… In a bid to connect with healthy 

customers, CVS has expanded its frozen foods selection 
to include Beyond Meat and Amy’s Kitchen and will add 
140 healthier snacks next month. In select stores, grab-and-
go and fresh refrigerated meals also are available… Taco 
Bell is debuting its all-digital concept with the opening of a 
new unit in New York City’s Times Square this week, with 
a format designed to keep orders moving and avoid long 
lines in the busy spot. Customers will be able to place digital 
orders ahead of time or use on-site kiosks, which will also 
sell Taco Bell-branded merchandise… Ford Motor yester-
day outlined another series of plant shutdowns due to the 
global semiconductor chip shortage, with five facilities in the 
U.S. and one in Turkey affected. The No. 2 U.S. automaker 
did not outline how many vehicles would be lost in the lat-
est actions, and reiterated it intends to provide an update 
of the financial impact of the chip shortage at its quarterly 
earnings on April 28... General Motors and South Korean 
joint-venture partner LG Chem will announce a second U.S. 
battery cell manufacturing plant tomorrow, revealing plans 
for a $2.3 billion factory in Spring Hill, Tenn., Reuters re-
ports. The plant will use a different, more cost-effective bat-
tery chemistry than the one the companies will offer from 
the joint-venture plant they’re building in Lordstown, Ohio... 
American Eagle Outfitters says its fiscal Q1 revenue is on 
track to top $1 billion, thanks to strength at its namesake 
banner as well as Aerie. Executives say it is on track to dou-
ble its Aerie business to $2 billion in annual sales by 2023.
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AVAILS
  WCCB Charlotte/Bahakel Digital: Award-winning CW in 
the nation’s 21st television market seeks a multi-platform 
marketer to join our already successful 
sales team. This is an entry-level position 
where the individual will sell broadcast TV 
and digital media, with an emphasis on new 
business development. Must demonstrate 
an ability to think creatively, sell strategically 
and communicate effectively in a multimedia environment. 
Four-year degree in business, communications, advertising, 

marketing or related field is desirable. 
Email resume to carol.mangin@
wccbcharlotte.com. No phone calls. 
EOE.
  KLKN-TV, the ABC affiliate in Lincoln, 
Neb., is looking for a Promotion 
Manager to work with the management 
team in the planning, marketing and 
branding of Channel 8 KLKN-TV on-air, 
in digital media and in other media. Must 
have an eye for good design, be able to 
shoot video, operate non-linear editing 

equipment and have a grasp of Adobe Photoshop and 
After Effects. Qualified candidates are encouraged to email 
resume and video reel link to Jeff Swanson, jswanson@
klkntv.com with the subject line “Promotion Manager.” No 
calls or in-person inquiries, please. EOE.
  Do you enjoy connecting with local business owners, 
identifying and qualifying those that will benefit from a robust 
suite of digital products? Do you consider yourself a digital 
expert with a high degree of knowledge? If you answered 
yes, please apply to join the best marketing team in Las 
Vegas. As a member of the KLAS 8 News Now Digital 
Solutions team, the Digital Sales Specialist II is responsible 
for assisting the sales team in generating and growing digital 
marketing service revenue for the company. CLICK HERE 
for more info or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

HEARST TO ENDOW MINORITY SCHOLARSHIPS
  Hearst has teamed with the Emma Bowen Foundation to 
endow need-based media scholarships and internships for 
minority students.
  The endowment will honor Hearst executive Jeana Stanley, 
VP of finance, and a board member and 
officer of the Media Financial Management 
Association, who died in June 2020.
  In addition to the scholarships, students will 
get industry education and training at Hearst 
and other companies.
  “We are so pleased to be able to partner 
with the Emma Bowen Foundation to honor 
Jeana and to advance diversity in the media 
industry’s finance ranks,” said Hearst President Steven R. 
Swartz.
  Stanley joined Hearst corporate in 2018 after 14 years at 
Hearst Television, where she led strategic initiatives on 
accounting, finance and back office operations. A CPA, she 
began her career at Ernst & Young before getting into TV 
station accounting and finance.

NETFLIX BOASTS BEST MONTHLY CHURN RATE
  More than other premium streamers, Netflix maintains its 
customer base far better than newer and upcoming major 
CTV premium platforms — as well as being comparable to 
traditional stable pay-TV providers.
  Netflix’s monthly “churn” rate — the percentage of 
existing subscribers leaving the service — was a low 
2.5% for Q4 2020 in the U.S, according to Antenna and 
MoffettNathanson Research analysis.
  Beyond Netflix, premium streamers churn rate ranges 
from Disney+ at 4.3% to Apple TV+ at 15.6%. Among 
other platforms, Peacock is at 9.5%, 
followed by Showtime OTT at 8.8%; 
Starz OTT, 8.4%; HBO Max, 6.7%; CBS 
All Access (now Paramount+), 5.9%; 
and Hulu, 5.2%.
  While a higher churn rate can be a 
growing issue, analysts says the ease 
of canceling a streaming service has 
been a positive contributor to the OTT 
business — versus legacy pay-TV 
providers. Churn rate is calculated 
from the number of existing customers 
departing the service, while growth rate is the addition of 
new customers added over a specific period.

NETWORK NEWS
  The first woman to lead CBS News, Susan Zirinsky, 
is expected to announce that she is stepping down from 
the presidency of the network’s news division, possibly as 
soon as this week, The New York Times reports. Zirinsky, 
69, was appointed in January 2019 to right a battered ship. 
At the time, CBS was confronting several key executive 
departures and unsavory revelations about its news 
division as a wider reckoning on workplace misconduct 
roiled the media industry... Kimberly Godwin, a longtime 
CBS executive, has been named the next president of 
ABC News. She will have oversight over editorial and 
business operations for broadcast, digital, streaming and 
audio news. Godwin will succeed James Goldston, who 
departed March 31. Godwin, who will also be the first 
African-American woman to lead a broadcast network news 
division, will join ABC News in May... CBS has handed a 
bumper, two-season renewal to its fledgling reality series 
Tough as Nails. The Season 3 and 4 renewal came ahead 
of last night’s Season 2 finale for the competition series. 
The show celebrates everyday Americans who get their 
workout on the job rather than the gym, wear work boots 
instead of workout shoes and consider the calluses on their 
hands a badge of honor... New Amsterdam is one doctor 
short as Anupam Kher, who portrays Dr. Vijay Kapoor, has 
exited the NBC medical drama. Kher appeared on David 
Schulner’s drama as a series regular since the show’s 
debut in 2018. The actor’s exit from the show comes just 
days after he revealed that his wife, actress Kirron Kher, 
has been diagnosed with a type of blood cancer... ABC’s 
fairytale drama pilot Epic has found its princess. Brittany 
O’Grady (Star, Little Voice) has been tapped as the lead 
in the project, from Once Upon a Time creators Adam 
Horowitz and Edward Kitsis. Epic is described as a 
romantic anthology series that reinvents fairy tales for a 
new audience.
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You’ll be disappointed 
to know that faking your 
own death is more about 
forging documents than 
lying perfectly still with 

your eyes closed.
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GEN Z WATCHES LONG-FORM CONTENT ON TV
  It is unquestionable that Gen Z is a mobile- and short-form 
oriented audience. Horowitz’s latest report, State of Gen 
Z 2020, finds that three in four 13- to 24-year-olds use their 
smartphones to watch video content — which could include 
both long-form and short-form — daily or almost every day.
  In contrast, 62% report streaming video to a TV set, 52% to 
a laptop, and 36% to a tablet. 
  While it might seem that all Gen Zers do is watch short-form 
content on TikTok and other social media, the study reveals 
that long-form TV content is still critical to Gen Z’s media 

lifestyle: According to the report, 95% of 
Gen Z watches at least some TV content 
(defined as TV shows, movies, news, 
and sports, but not including short clips), 
racking up a self-reported average 4.7 
hours of long-form TV content per day.
  The connection, however, to traditional 
cable/satellite services is weak: while 
three-quarters (73%) of Gen Z live in 
homes that have cable/satellite, just 
51% of Gen Z are using these services 
to watch TV content on a weekly basis, 

underscoring their propensity for the streamed, on-demand, 
self-curated TV experience.

THIS AND THAT
  Google will be removing its Play Movies & TV app from 
Roku and select smart TVs by makers such as Samsung, 
LG and Vizio on June 15. Apple TV and iOS will continue 
to support the app, which will eventually be supplanted by 
Google TV... Sinclair Broadcasting Group is working in 
partnership with Fraunhofer IIS to integrate audio services 
that meet Digital Radio Mondiale standards into NextGen 
TV broadcasts. Sinclair has deployed a 100w transmitter 
at its corporate headquarters to test DRM integration and 
reception on small devices... Digital audio ad spending, 
including both audio ads streamed and video and display 
ads on mobile apps, are projected to grow at a faster pace 
this year than last. Analysts at eMarketer forecast digital 
audio services ad spending will reach $5.59 billion in 2021, 
a 16% increase over a year ago.

4/15/2021

Horowitz report

Gen Z members watch long-
form TV content (shows,

movies, news and sports) 
for a self-reported average 

of 4.7 hours daily.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

UNIVISION, TELEVISA TO COMBINE OPERATIONS
  Televisa is merging its content and media assets with 
Univision to create what they call the world’s largest 
Spanish-language media company.
  Televisa was already a big shareholder in Univision and 
its top programming provider. After the transaction closes, 
Televisa will have a 45% stake in Televisa-Univision.
  Wade Davis will lead the combined company, Televisa-
Univision, with Televisa’s co-CEO Alfonso de Angoitia 
serving as executive chairman of the board. 
  Marcelo Laure, CEO of SoftBank International, will 
become vice chairman of the board. 
Softbank helped finance the deal, leading 
a $1 billion Series C preferred investment.
  Televisa is kicking in assets worth $4.8 
billion. In exchange, it will receive $3 billion 
in cash, $1.5 billion in Univision equity and 
$300 million from other sources.
  The new company will have a large 
library of owned content and production 
capabilities to fuel its TV platforms, 
including the Univision and UniMas 
broadcast networks, nine cable networks, 
61 television stations and the new PrendeTV streaming 
service.

IAS: YOUTUBE TOP AD-SUPPORTED STREAMER
  YouTube has become the ad-supported streamer of choice 
on Connected TVs (CTV) among U.S. consumers, according 
to new research from Integral Ad Science. Of the more than 
1,000 consumers surveyed, more than half cited a preference 
for YouTube.
  Streaming is becoming more and more popular on CTV, 
with 88% of consumers reporting to have watched streaming 
video content on CTV. Of those, 61% prefer YouTube over 
other options; the next closest streamer was Hulu at 43%. 
  In December 2020, more than 120 million people in the U.S. 
streamed either YouTube or YouTube on their TV screens, 
per YouTube.
  On the topic of brand safety, IAS found that 58% of consumers 
have encountered questionable content on YouTube CTV. 
This relates to advertisers as 83% of consumers are likely to 
skip an ad that plays on questionable YouTube content.

STUDY: BRANDS CONSIDER CHANGING AGENCIES
  Nearly one-third of U.S. brands may be contemplating 
switching up their ad agency in the next six months, while 
more than nine in 10 say chemistry is the most important 
factor in forging a new agency partnership, according to 
a newly released study from Atlanta-based “marketing 
matchmaker” firm Setup.
  The company’s third annual Marketing Relationship 
Survey, published yesterday, sought insight from more 
than 300 marketers across major brands and agencies. The 
study’s most surprising finding is that 30% of brand marketers 
say they’re at least somewhat likely to switch agencies within 
the next six months, capping what may be the end of a 
tumultuous era for many agency-client relationships.
  Survey participants hail from a diverse range of brands, 
including IBM, WarnerMedia, Duracell, Bojangles and 
Hunter Boot, while agency respondents include Morrison, 
Modo Modo, Publicis Groupe’s Razorfish and others.


