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MINIVANS TOP SEGMENT AT 16.75% YOY GROWTH
  Kelley Blue Book’s valuation analysts report the estimated 
average transaction price for a light vehicle in the U.S. was 
$40,472 in March. New-vehicle prices increased $1,660 (up 
4.3%) from March 2020, while dropping $608 (down 1.5%) 
from February 2021.
  “March average transaction prices continued to perform 
above the threshold of $40,000, even with near-record retail 
volume last month,” Kayla Reynolds, industry intelligence 
analyst at Cox Automotive, said in a news release. “The 
Electric Vehicle category is a segment to watch, as affordable 
new models continue to roll in and drive down year-over-
year pricing.”
  Most manufacturers saw year-over-year movement in 
average transaction prices for March 2021, with Volkswagen 
Group reporting the largest increase from 
last year (+15.4%). Audi (+10.8%) and 
Volkswagen (+10.7%) were included in 
the top 10 year-over-year brand increases, 
while Porsche had a 0.5% decline from 
March 2020.
  Audi’s second most expensive model, 
the A7, with an average transaction price of $102,000, more 
than doubled its year-over-year sales for March 2021. The 
Porsche Taycan, which has an average transaction price 
of $137,000, saw a more than 30% drop in its average 
transaction price, impacting the brand’s average price. The 
Taycan was newly launched in Q1 2020, and prices are 
often elevated with initial sales.
  At the segment level, minivans had the biggest YOY growth, 
up 16.75%. The high-performance segment followed closely 
behind, with more than 11% growth YOY in the average 
transaction price. Electric vehicles had the largest drop in 
transaction pricing YOY for March, down 4.93%.
  While electrified vehicle consideration increases (related 
story, Page 3), automakers have continued producing 
more affordable options. Ford has introduced the Mustang 
Mach-E, which had an average transaction price of $56,000 
in March 2021, just above the segment average.
  The Volkswagen ID.4, which began sales in Q1, is 
transacting at $45,287. Additionally, because Tesla is the 
brand with the majority market share, the drop in price for 
the Model 3 (down 7% year-over-year) and the introduction 
of the Model Y (priced at $54,000) has shifted the average 
transaction price of the segment as a whole. Lower prices for 
the Porsche Taycan also helped drive down average pricing.
  The National Automobile Dealers Association (NADA) 
says Q1 sales were extremely strong, with the seasonally 
adjusted annual rate (SAAR) for March at 17.75 million, the 
second-highest March of all time. NADA puts the Q1 2021 
SAAR at 16.8 million, up from the Q1 2020 SAAR of 14.8 
million. NADA estimates new light-vehicle sales at 16.3 
million units for the year, up from the original 2021 sales 
forecast of 15.5 million units and a 12.7% increase compared 
to 2020 sales.

KBB: AVERAGE NEW-VEHICLE PRICES STAY ABOVE $40K 
ADVERTISER NEWS
  Ford Motor is delaying by three months return-to-work 
plans for most of its U.S. salaried employees amid a surge 
in virus cases in Michigan, Automotive News reports. The 
automaker previously planned to allow non-place-dependent 
workers the opportunity to return to the office starting in July 
and confirmed the timing as recently as last month when it 
announced a new hybrid work model... Walmart plans to 
have the majority of its U.S. hourly employee workforce full 
time by the end of its current fiscal year. The nation’s largest 
private employer expects that two-thirds of its U.S. hourly 
store roles will be full-time with the same schedules from 
week to week by Jan. 31, 2022. With the change, Walmart will 
end up with approximately 100,000 more full-time positions 
than it did five years ago. This means that of Walmart’s 

1.2 million hourly U.S. store employees, 
approximately 740,000 will be full-time… 
Kohl’s has resolved its differences with a 
group of activist investors who have been 
working to take control of the company’s 
board. The department store retailer has 
agreed to add two independent directors 

who were nominated by the group, which collectively owns 
9.3% of outstanding shares of Kohl’s outstanding stock, to its 
board... Bed Bath & Beyond reported mixed Q4 results as 
ongoing store closures and the sale of its non-core banners 
— both key to its turnaround strategy — took a toll on sales. 
Net sales at the home goods retailer fell 16% to $2.619 billion, 
missing estimates of $2.627 billion, driven by the sale of 
Christmas Tree Shops and Cost Plus World Markets and 
ongoing store closures, the company said... Dollar General 
is going on a five-day hiring spree. The discounter is planning 
to hire up to 20,000 employees this spring and will host in-
person and virtual hiring events starting Monday and running 
through Friday, April 23. Positions are open across store, 
distribution, transportation and corporate operations... After 
three years of planning, Kroger has gone live with its leading-
edge automated warehouse concept known as a customer 
fulfillment center (CFC). The supermarket giant and Ocado, 
one of the world’s largest dedicated online grocery retailers, 
are introducing the CFC model in Monroe, Ohio, which is 
located north of Cincinnati. Kroger broke ground on the $55 
million, 375,000-square-foot, high-tech customer fulfillment 
center in June 2019. The CFC model combines vertical 
integration, machine learning, and robotics with affordable 
and fast delivery service for fresh food... Chick-fil-A is seeing 
a major increase in customer demand in tests of the “Kiwibot.” 
The semi-autonomous delivery robots, which can make 
informed navigation decisions based on their environment 
but still require human override, are equipped with high-tech 
sensors. The sensors enable the Kiwibots to detect people, 
traffic lights and vehicles, allowing them to make decisions 
in path planning and obstacle avoidance. Additionally, the 
robots are supported remotely by humans to cross streets 
and stop immediately to ensure safe operations.
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AVAILS
  WPTZ-NBC5, the Hearst Television-owned NBC affiliate in 
the scenic Burlington, Vt. / Plattsburgh, N.Y. market, is seeking 
a proven Digital Sales Manager to provide 
energized leadership for our digital sales 
initiatives. The ideal candidate possesses a 
passion for new media and enjoys staying up 
to date with its evolution, understands digital 
marketing strategy and thrives in a customer-focused team 
environment. College degree preferred. CLICK HERE to 
apply online. EOE.

  Do you love the beach and charm of 
a beautiful southern city? If so, WJCL, 
the Hearst Television ABC affiliate 
in Savannah, Ga., is looking for an 
Account Executive with high energy 
and a proven track record working with 
ad agencies, negotiating rating, rates 
and selling new business. The ideal 
candidate is coachable, has strong 
interpersonal skills and is motivated by 
an excellent product. We provide the 
tools for powerful marketing solutions 

that create partnerships to retain and grow advertisers. 
Candidate provides sales ability, positive attitude, client 
focus and a desire to WIN! CLICK HERE to apply.
  Alabama News Network is looking for an innovative and 
driven Digital Sales Manager to lead their digital product 
offerings and be responsible for driving digital revenue growth. 
This includes leading all digital sales efforts, overseeing 
digital sales training, and ensuring each account executive 
is meeting their digital sales goals. Working knowledge of 
digital media display, video, audio, mobile, SEO, SEM, 
email marketing, paid social and social media management 
required. Please send your resume to Steffanie Patterson, 
General Sales Manager, at spatterson@waka.com. No calls, 
please. EOE.

See your ad here tomorrow! CLICK HERE for details.

U.S. HOMEBUILDER CONFIDENCE RISES IN APRIL
  One year after home construction ground to a screeching 
halt due to the COVID pandemic, builders are more than 
bullish yet again.
  Builder sentiment increased 1 point in April to 83, according 
to the National Association of Home Builders/Wells Fargo 
Housing Market Index. Anything above 50 is considered 
positive. Last April the index plummeted to 30 and then shot 
back up over the summer.
  Builders are facing strong demand from potential buyers 
because the existing home market continues to suffer from 
a record low number of listings. They are, however, having 
trouble meeting that demand, as supply delivery challenges 
and higher costs for materials are not improving.
  “The supply chain for residential construction is tight, 
particularly regarding the cost and availability of lumber, 
appliances, and other building materials,” said NAHB 
Chairman Chuck Fowke, a custom homebuilder from 
Tampa, Fla. “Though builders are seeking to keep home 
prices affordable in a market in need of more inventory, 
policymakers must find ways to increase the supply of 
building materials as the economy runs hot in 2021.”

TEGNA SEES UPTICK IN Q1 ADVERTISING GROWTH
  Tegna says its first-quarter preliminary advertising 
revenues will post another strong period — up 9%. This 
follows big gains in Q4 last year due to higher political 
advertising.
  Tegna says advertising and marketing revenues have 
returned to “pre-pandemic levels” and were “stronger-
than-expected.” The increase would place ad revenues at 
$321.8 million. Q1 2020 advertising revenue was $295.2 
million.
  Overall preliminary Q1 revenue is expected to grow 6%. 
A year ago, total revenues were $684 
million.
  In additional to growing advertising, 
Tegna made gains from subscription 
revenue, which “allowed us to achieve 
leading Big Four affiliate retransmission 
rates.” It reiterated net subscription 
profits were to grow in the mid-to-high 
20% range for all of 2021.
  Tegna’s Q4 ad results follow what 
most TV station groups witnessed in 
the last three months of 2020 — strong 
advertising results from political messages in a presidential 
election year.
  In Q4, Tegna’s core advertising and marketing revenue 
was down 6% to $352 million, due to political advertising 
pre-emptions during the period. Looking just at political ad 
spend, the station group pulled in $264 million — up from 
$24 million in the year-ago period.

NETWORK NEWS
  Networks and distributors are demanding an audit of 
Nielsen, claiming that shrinkage of Nielsen’s panel during 
the pandemic has resulted in undercounting the number 
of people using TV. The goal of the audit is to check the 
accuracy of Nielsen’s numbers and how they were impacted 
by a 20% decline in number of homes participating in 
Nielsen’s national TV panel. The VAB went public with its 
complaints last week and Nielsen responded that despite 
the drop in its sample size, its viewership numbers were 
not significantly impacted... CBS Sports said it has 
reached a multiplatform agreement for exclusive U.S. 
English-language rights to Concacaf national team soccer 
properties, Concacaf Qualifiers for the FIFA Women’s 
World Cup 2023, the Concacaf Men’s Nations League 
and the Concacaf Women’s Nations League. As part of 
the deal, ViacomCBS’ streaming service Paramount+ 
will carry more than 200 Concacaf national team matches 
live, including at least 80 Concacaf Women’s World Cup 
Qualifying matches and more than 100 Concacaf Women’s 
Nations League contests. Select matches will also be 
available to air on CBS Sports linear platforms.... CBS has 
renewed its flagship drama series, NCIS, for a 19th season. 
The series’ leading man, Mark Harmon, is expected to 
be back. Additionally, CBS has picked up for next season 
veteran drama Blue Bloods for its 12th season as well as 
S.W.A.T., picked up for Season 5, Bull for Season 6 and 
Magnum P.I. for Season 4. The renewal of the mothership 
NCIS series comes as the youngest NCIS offshoot, NCIS: 
New Orleans, is coming to an end. Looking to join the 
franchise next season is NCIS: Hawaii, now in the works.
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FunnyTweeter.com

“We’ll just have to agree 
to disagree” is my favorite 
way of saying, “You’re an 

idiot, but I’m tired.”
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FOR DELTA, A HUGE LOSS BUT SIGNS OF HOPE
  Delta Air Lines yesterday reported another quarterly loss 
but said it will likely break even in June as travel demand 
rebounds from a deep pandemic slump.
  Delta and its competitors continue to lose money but 
have grown upbeat about an improvement in bookings as 
more travelers are vaccinated, travel restrictions lift and 
more attractions reopen. The airline said domestic leisure 
bookings recovered to about 85% of 2019 levels, though 
international and business travel remain depressed.
  The Atlanta-based carrier posted a net loss of $1.18 

billion on $4.15 billion in revenue for Q1, 
topping analyst estimates for sales of 
$3.91 billion. Revenue was down 60% 
compared with the $10.47 billion Delta 
generated in Q1 2019.
  Bookings in March doubled from 
January, CEO Ed Bastian tells CNBC. 
However, he added that corporate travel 
demand is just 20% of the norm for this 
time of year.

THIS AND THAT
  CTV devices witnessed a dramatic increase last year. 
Digital media programmatic advertising spend for the 2020 
elections was up nearly 300%, according to ad-tech company 
Centro. CTV devices grabbed a 19% share of political ad 
spend, up from 5% in the 2018 midterm elections. Mobile 
(phone) devices remain the dominant leader in political ad 
spend, with a 46% share. Desktop is next at 31%, while 
tablets are 4%... The postponed Tokyo Summer Olympics 
could still be cancelled because of the ongoing threats of 
the COVID-19 pandemic. A Reuters report has shared 
comments made by Toshihiro Nikai, secretary general 
of the Liberal Democratic Party: “If it seems impossible 
(to host the Olympics) any more, then we have to stop it, 
decisively.” The Tokyo Olympics Organizing Committee 
has issued its own statement, saying they remain focused 
on preparing for the Games, which are scheduled to begin 
July 23.
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Commerce Department

Retail sales rose 9.8% for 
March, with sporting goods,
clothing, and food/beverage 
leading the gains. It was the 
best month for retail since 

the May 2020 gain of 18.3%.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

CARGURUS STUDY: EV CONSIDERATION SOARS
  Consumer interest in purchasing an electric vehicle has 
doubled in the past three years, but Tesla’s dominance 
in the segment is at risk, according to a study released 
yesterday by car buying and research site CarGurus.com.
  That positive sentiment towards EVs is tempered, 
however, by a large percentage of respondents who said 
certain conditions must change before they would consider 
the switch.
  In the February survey of 1,097 automobile owners in the 
U.S. 30% said they would “probably” or “definitely” own an 
electric vehicle in the next five years. That 
compares with 15% in a similar CarGurus 
survey taken in 2018. Looking further 
out, 52% said they would probably or 
definitely own an EV in the next 10 years 
compared with 34% in the 2018 survey.
  Overall, 56% said they were “excited” 
about the development of electric 
vehicles.
  “The latest CarGurus Electric Vehicle 
Sentiment Survey shows that there 
is a rapid mainstreaming around the 
consideration for electric vehicles, and based on our 
data this demand should translate to vehicle sales as 
the infrastructure becomes more widely available,” said 
Madison Gross, Director of Customer Insights at CarGurus.
  But according to the survey, the increased consideration 
of electric vehicles is largely conditional. When asked how 
effective certain items would be to convince them to buy an 
EV, 65% selected “if there were more charging stations in 
my area,” followed closely by 62% citing “if it were easy to 
find replacement parts, including batteries.”

AS EXPECTED, U.S. RETAIL SALES SOAR IN MARCH
  A fresh batch of stimulus checks sent consumer purchases 
surging in March as the U.S. economy continued to get juice 
from aggressive congressional spending, CNBC reports.
  Advance retail sales rose 9.8% for the month, the 
Commerce Department reported yesterday. That 
compared to the Dow Jones estimate of a 6.1% gain and a 
decline of 2.7% in February.
  Sporting goods, clothing, and food and beverage led the 
gains in spending and contributed to the best month for 
retail since the May 2020 gain of 18.3%, which came after 
the first round of stimulus checks.
  Spending for the month was broad-based, boosting sales 
by nearly 28% from March 2020 as pandemic-related 
business closings began.
  The critical bar and restaurant industry saw a 13.4% surge, 
thanks to the increasing relaxing of restrictions as COVID 
vaccines accelerate to a pace of more than 3 million a 
day. Sporting goods spending was the highest percentage 
gainer at 23.5%, followed by clothing and accessories at 
18.3% and motor vehicle parts and dealers at 15.1%.
  “Spending will almost certainly drop back in April as some 
of the stimulus boost wears off, but with the vaccination 
rollout proceeding at a rapid pace and households finances 
in strong shape, we expect overall consumption growth 
to continue rebounding rapidly in the second quarter too,” 
wrote Michael Pearce, senior U.S. economist at Capital 
Economics.


