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MASS MARKET BRANDS UP THEIR GAME
 There is some good news for the Detroit 3 in the new 
American Consumer Satisfaction Index (ACSI) which 
shows all three domestic automakers improving and an 
American brand, Lincoln (MKX model pictured), now on 
top in customer satisfaction. Customer satisfaction with 
automobiles is up 3.8% to 82 on ACSI’s 100-point scale. 
Luxury cars have dominated the driver satisfaction rankings 
for years, but the top tier is now evenly split between mass 
market and luxury vehicles.
 “The rise of mass-market vehicles may well be at the 
expense of luxury brands in the sense 
that buyers now see little differentiation 
between luxury cars and regular ones,” 
says Claes Fornell, ACSI Chairman 
and founder. “If there is little difference, 
why pay more? Exclusivity may not be 
enough,” he suggested.
 Among 24 auto brands tracked 
by the ACSI, 16 improved while five 
declined—three of which are premium 
brands. The most notable decline—no 
surprise here!—is for Volkswagen, which ACSI noted 
is embroiled in an emissions-cheating scandal that has 
angered customers, government officials, and consumer 
and environmental advocates. In a year dominated by 
improving customer satisfaction, Volkswagen dropped 3% 
to 78, tied for lowest among mass-market vehicles.
 All domestic automakers registered improved customer 
satisfaction overall this year. In moving to the top Ford 
Motor Company’s Lincoln had a 5% jump to an ACSI 
score of 87. Honda claimed second place with an 8% gain 
to 86, while Toyota and BMW each advanced 4%, placing 
them in a tie for third place at 85.
 Lexus, which previously held first place, is at 84—
matched by GMC (+8%), Subaru (+2%) and Nissan’s 
Infiniti (the leading gainer with a 9% jump). Audi (+6%) 
and Chevrolet (+5%) follow close behind at 83. The rest 
of the industry comes in below the industry average. The 
Ford brand edged up 3% to 81, catching up with Mercedes-
Benz (-2%) and Hyundai (unchanged).
 Nissan moved 4% higher to 80, matching Mazda 
(unchanged), while the Chrysler nameplate climbed 7% 
to meet Cadillac, Buick, Kia and Mitsubishi at 79. Acura 
lost ground, falling 8% to 76 at the bottom of the category.
 Ford kept its lead among domestic automakers, rising 
to 84, followed by GM (81) and Fiat Chrysler (78). In 
comparison with foreign-made autos, which have long had 
the highest customer satisfaction, domestics are catching 
up, rising to 81 overall. European automakers also do 
better, matching Japanese and Korean makers at 82.

ADVERTISER NEWS
 Chain Store Age reports Sears is trying a new concept 
that it hopes will “breathe new life into its apparel offerings,” 
with an in-store shop Showcase at Sears that will feature 
ten European and Latin America apparel brands, available 
for the first time in the U.S. The idea will launch in some 
New York market stores this fall. CSA says it’s an unusual 
move for the chain “that has not invested much in the way 
of its physical assets recently”……Mall-based apparel 
retailer Express had a tough fiscal second quarter with 
same-store sales down 8% and the CEO citing “challenging 

store traffic.” Predictions for the current 
quarter aren’t any better—the company 
sees same-store sales likely to be down 
from the high single digits to low double 
digits……Also complaining about 
traffic but in a different retail segment 
is La-Z-Boy, which saw “inconsistent 
traffic throughout the…store system.” 
Comp sales for the fiscal quarter were 
down 4.4% on a “delivered” basis and 
systemwide comparable orders written, 

including independent licensed stores as well as company-
owned stores, were down 1.9%. The chain added a net four 
new company-owned stores during the quarter and will add 
3 more this quarter as it continues its initiative to expand 
the store base……Kirkland’s also had a tough quarter: 
comp store sales, including e-commerce, were down 4.3% 
compared to a quarter last year that had been up 6.7%. 
Kirkland’s opened 13 stores during the quarter and closed 
4; it’s now at 391 locations as of the end of the quarter……
Chevrolet is expanding its Teen Driver technology to nine 
nameplates this fall which will encompass about 64% of 
all Chevys sold. The systems which was introduced on the 
2016 Malibu sedan has various features such as disabling 
audio until seatbelts are buckled, warning the driver if 
the vehicle exceeds a preset speed, and giving parents 
a “report card” on how the vehicle was driven. It will 
now become an option on the Bolt, Camaro, Colorado, 
Cruze, Silverado, Suburban, Tahoe and Volt……Sonic 
Drive-Ins are reviving Wing Night in America as a limited-
time offer with a Buy One Get One deal for flavored 
wings Monday-Thursday evenings……. Sparkling water 
continues to be a growth area. Florida-based National 
Beverage Corporation, whose bubbly brands include 
LaCroix and Shasta Sparkling Water SDA (soft drink 
alternative), reported revenue growth of 17% to $217 
million for its fiscal Q1 through July 30. Operating income 
rose 69% to $44 million. The company’s CEO is predicting 
even more growth from additional capacity and expanded 
distribution.
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NETWORK NEWS
 NBC is counting on a ratings repeat for Dolly Parton 
this Christmas season. Last year’s Coat of Many Colors 
was a ratings success for the Peacock Network bringing 
in 15.9 million viewers. This year, Dolly Parton’s Coat of 
Many Colors: Circle of Love will air on NBC November 
30th. Circle of Love will be about the next chapter of Parton’s 
life. Alyvia Alyn Lind will reprise her role as the young 
Dolly, while Ricky Schroder and Jennifer Nettles will 
return as her parents……Grammy winner Ciara has joined 
the panel of judges for the Miss America Competition 
airing on September 11th on ABC. 
She’ll join a stellar line up on the panel, 
including Olympic gymnast Gabby 
Douglas, Mark Cuban, actresses 
Laura Marano and Sara Foster and 
singer Cole Swindall……Former 20/20 
anchor Elizabeth Vargas will mark the 
release of her memoir on a special 20/20 
September 9th at 10 PM (ET) on ABC. 
Vargas will be interviewed by Diane 
Sawyer about the secret she kept for 
years and her continuing recovery. The 
book is called Between Breaths: A Memoir of Panic and 
Addiction and will be released the following Tuesday……
The Case of: JonBenet Ramsey will air on CBS as a 
limited event docu-series. The program will assemble 
a group of experts to reexamine the evidence from the 
20-year-old unsolved case. Rather than air one episode 
per week, CBS will air an episode each night for one week 
between September 18th and September 25th. 

TUESDAY RATINGS
 NBC got more good news from Nielsen Tuesday night. 
Better Late Than Never, an unscripted travelogue, pulled 
in a 1.6 adult 18-49 rating and 7.4 million total viewers. 
The series stars William Shatner, Henry Winkler, George 
Forman, Terry Bradshaw and comedian Jeff Dye. Lead-
in America’s Got Talent did a 2.4 rating in the demo and 
scored 11.1 million total viewers. NBC led primetime with 
an average 2.1 18-49 and 6.0 Households, and an average 
audience of 9.833 million viewers. CBS, with Zoo and 
reruns, was at 0.8 18-49, 3.8 HH and 5.683 million; ABC, 
with Bachelor in Paradise, 0.8 18-49, 2.5 HH and 3.452 
million; Telemundo 0.7 18-49, 0.9 HH and 1.615 million; 
Univision 0.6 18-49, 0.9 HH and 1.554 million; FOX 0.4 
18-49, 0.9 HH and 1.274 million; and The CW 0.2 18-49, 
0.5 HH and 0.770 million.

ACCOUNT ACTIONS
 A report in Advertising Age quotes sources familiar with 
the matter saying that WPP’s Y&R has won the business 
for the 2020 Census. The report stated that as many as 
five agencies were considered finalists. It’s anticipated 
that a host of agencies will be involved, handling media 
and multicultural marketing. Partner agencies and 
subcontractors were included in the review. It’s not known 
what agencies would be working in tandem with Y&R……
Anheuser-Busch InBev has named Deutsch lead creative 
agency for the Busch and Busch Light brands. Adweek 
reports that Wieden + Kennedy had been the incumbent.

AVAILS
 Media General, Tri-Cities, TN seeks a highly motivated, 
creative thinking, success driven sales manager to 
oversee all aspects of national sales in the Tri-Cities 
market. The position will also manage a 3-4 person local 
sales team. The right candidate for this position will have 
a Bachelor’s level degree along with a minimum of 3-5 
years of experience in broadcast television or at a rep firm, 
a thorough understanding of the national sales process. 
Please apply online at mediageneral.com/careers. No 
phone calls please. EOE M/F/D/V

 KOAT-TV, the Hearst-owned 
ABC affiliate in Albuquerque, NM is 
seeking an energetic, passionate, and 
analytical National Sales Manager 
who is up to the challenge of setting 
new records across multiple platforms. 
The NSM works with national rep 
firms to sell advertising and leads and 
motivates the national sales team to 
exceed revenue goals. Candidate 
should have the ability to work in a fast 
paced environment and be excellent in 

broadcast sales negotiation. CLICK HERE to apply. EOE
 KOLD, the Raycom-owned CBS affiliate in the top 75 
market of scenic Tucson, AZ seeks a dynamic leader to 
serve as the Vice President and General Manager. Find 
out why Tucson is a great place to work and play! From 
hiking/biking to a great food scene to beautiful weather 
with hardly any humidity, this market is a great opportunity! 
Te General Manager will be responsible for providing 
leadership, a forward-thinking vision and driving innovation 
to improve station performance. We offer competitive 
compensation and benefits programs. APPLY HERE. No 
calls please. EOE-M/F/D/V.
 Sales Manager: The #1 Television Station & the #1 
Local Digital Platform in Columbia, SC seeks a second 
Sales Manager to lead a 
progressive local sales 
team. Candidates must 
have 5 years media sales 
experience, and have an 
ability to motivate experienced sellers. A successful track 
record of generating local new business, non-traditional 
revenue, and digital sales, is needed. If you want to work 
with South Carolina’s “Station of the Year,” this is your 
chance. Qualified applicants, CLICK HERE to apply. No 
calls please. EOE-M/F/D/V
 Sinclair’s ABC and FOX duopoly in Charleston-
Huntington WV, the 67th DMA, is looking for a strong 

General Sales Manager to 
help guide our overall sales 
efforts. This position requires 
an individual who possesses 
strong leadership skills who 
can lead the way as we adapt 
to a multi-screen, integrated 
marketing approach to 
selling. Must have strong 
leadership capabilities 

and a successful track record in sales management and 
staff development. 3-5 years’ experience in TV sales 
management required. Qualified candidates, CLICK HERE 
to apply. EOE/Drug Free Workplace. 8/25/2016

If I had told you last week that 
the Japanese prime minister 

was going to attend the 
closing ceremony with an intro 

that featured Hello Kitty and 
Super Mario, I definitely would 

have been called a racist.

James Corden

http://www.mediageneral.com/careers
http://careers.hearsttelevision.com/ShowJob/Id/873118/National-Sales-Manager/
https:\careers-raycommedia.icims.com\jobs\5627\general-manager\job
https://careers-raycommedia.icims.com/jobs/5570/sales-manager/job
https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobinfo&jobid=5765&source=ONLINE&JobOwner=994004&company_id=17011&version=1&byBusinessUnit=16&bycountry=&bystate=&byRegion=&bylocation=&keywords=&byCat=&proximityCountry=&postalCode=&radiusDistance=&isKilometers=&tosearch=no&city=
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DEALERSHIP AD SPENDING UP 4.9% IN 2016
 Net profits slipped, but auto dealers increased ad 
spending in the first half of this year, according to the National 
Automobile Dealers Association’s (NADA) Dealership 
Financial Profile. The report shows that the average 
dealership’s net profit dropped by 4.1% when compared to 
the same period in 2015. This year, the net profit before 
taxes for the average dealership through June is $610,127. 
That’s down from last year’s average of $636,401. However, 
total dealership sales were $25,560,048 compared to 
$25,033,822 for the same period last year, up 2.1%.
 Gross profit came in at $3,427,411, 
13.0% of total sales. Up 2.2% over the 
first six months of 2015. NADA says gross 
profit includes the cost of goods sold but 
not selling, general or administrative or 
advertising expense. Total expenses 
were up 3.7% to $2,817,283, or 11% for 
total sales. 
 Total advertising expense for the 
measurement period was $260,012 
up 4.9% from 2015, that’s 1.02% of total 
sales. The expenditure for each new car 
sold was $654, up 5.7% from the prior year. 
 New vehicle sales totaled $14,481,527 up 2.1% from 
2015. The average new car sold for $33,752, up by 2.2%. 
However, the Retail Gross Profit on those vehicles fell 
10.6% to $1,040 excluding finance and insurance, down 
from $1,164. New car sales accounted for 56.7% of total 
dealership sales, virtually unchanged from 2015. 
 The average dealer did $8,087,263 in used car 
business, an increase of 1% from last year. The used car 
gross profit margin gained a percentage point to $2,436 
per vehicle excluding finance and insurance compared to 
$2,412 last year. Used vehicle sales made up 31.6% of the 
total dealership sales. The average price for a used vehicle 
was $19,868, an increase of 3.3% over last year. 
 Service and parts accounted for 11.7%, or $2,991,257 
of total dealership sales. That represented a 5.1% increase 
in revenue from the first 6 months of 2015.
 The report also broke out the number of light duty 
vehicles sold through July 2016. During that period, dealers 
sold 3.09 million domestic cars, 1.03 million import cars, 
and 5.98 million light duty trucks. A total of 10.11 million light 
duty vehicles was sold in the first seven months. 

THIS AND THAT
 Meeting the Media Rating Council (MRC) standard for 
viewability of an online video ad isn’t enough to make an ad 
effective. According to new research from the IPG Media 
Lab presented at a MediaPost conference, meeting the 
bare minimum standard—50% of pixels viewable for two 
seconds—failed to register with a panel of 10,000 people. 
Time seemed to be more important, since ads that failed to 
meet the 50% standard but were in view for five seconds 
or more tended to be remembered by panelists……Is legal 
marijuana going to be an important brand category in states 
where the product can be sold and advertised? The official 
Bob Marley cannabis brand, Marley Natural, has launched 
in Oregon, along with branded accessories. The brand is 
also sold in medical marijuana dispensaries in California 
and will soon expand to Washington State.

AVAILS
 General Manager: The successful candidate will 
have a  proven track record of growing sales, controlling 
expenses, and building profitability. The best candidate 
will be a “roll up your sleeves” and lead by example team 
builder with a positive attitude. 5 years’ experience in 
TV Management or TV Sales Management and proven 
leadership skills required. Familiarity with OSI, Matrix, 
ComScore, and Strata required. The best candidate will 
be a “roll up your sleeves” and lead by example team 
builder with a positive attitude and a self-starter that enjoys 

the benefits of autonomy. We are a 
company that prides ourselves on hiring 
good people and letting them do their 
jobs with support from above, not layers 
of red tape, paperwork and obstacles 
to slow them down. Send cover letter 
& resume to: Brandy@wgbctv.com. 
Equal Opportunity Employer.
 ABC Full Circle, the business 
development team of ABC National 
Television Sales, is looking for an 
experienced, career-minded, self-

motivated sales professional to join our team in the capacity 
of Director, Sales in our Chicago location. This person is 
responsible for all aspects of new business development 
including, account 
prospecting, account 
m a n a g e m e n t , 
account acquisition, 
executive overviews, 
needs assessments, proposal generation, and contract 
negotiations. FULL DETAILS HERE. Minimum of 5 years’ 
successful business development experience in broadcast 
and digital platforms. CLICK HERE to apply. Job identifier: 
374116BR. EOE.

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com

CYBER ATTACKS COST RETAILERS
 Consumers are wary of the increased frequency of 
cyber-attacks against retailers, and many are ready to walk 
away from their favorite retailers if a breach occurs. In fact, 
according to the 2016 KPMG Consumer Loss Barometer, in 
surveying 448 consumers, KPMG found that 19% said they 
would stop shopping at a retailer that had been a victim of a 
cybersecurity hack, even if the company took the necessary 
steps to remediate the issue.
 In addition to those who would abandon the retailer 
entirely, 33% of the consumers indicated that fears of 
further exposure of their personal information would prevent 
them from shopping at a breached retailer for at least three 
months. When asked which factors most likely contribute 
to a customer not returning—or delaying a return—to the 
store, consumers surveyed cited a lack of a solid plan to 
prevent further attacks as a top factor.
 More than half (52%) of the consumers surveyed say 
they are not comfortable with shopper personalization, 
citing a desire to not have personal shopping habits and 
information be collected. Also, 40% of consumers said they 
would not feel comfortable using a mobile pay app that had 
recently been hacked.8/25/2016

Speedo has revoked their 
sponsorship of swimmer 

Ryan Lochte, and 
according to him, they 

did it at gunpoint.

Seth Meyers

http://www.spotsndots.com/classifieds/job/sales/director-sales---chicago/ad_9f08cb42-6647-11e6-bb2c-ff1c1cd676dc.html
http://disneycareers.com/en/default/
http://www.spotsndots.com

