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BACK-TO-SCHOOL ADVERTISING IN FULL SWING
KANTAR RANKS BIGGEST ADVERTISERS
   If past experience is to be repeated, we are fast 
approaching the peak of back-to-school (BTS) advertising. 
Tracking by Kantar Media showed that BTS ad spending 
peaked at $43 million for a week in mid-August in 2016—a 
few days later than the 2015 peak—and spending continued 
at higher levels than the previous year through September.
   BTS ad spending for 2016 reached $251 million, up 12% 
from $251 million in 2015. “We define back-to-
school advertising as creatives making direct 
mention of the event, or having a clear school/
college theme promoting things like school 
supplies, dorm room furnishings or showing 
students in a school setting. Our spend figures 
are based on TV, radio, print, cinema, Internet 
display (desktop and mobile) and online video,” 
Kantar explained.
   Retail dominated 2016 BTS ad spending at 
$148 million, or 59% of the total. Indeed, the two biggest 
BTS advertisers were big retail chains. Walmart spent 
$30.8 million, up 155.7% from the previous year. Target 
was at $24.4 million, although that was down 6.4%.
   But then there was a surprise. And the question before us 
now is whether the surge in spending by Wireless Telecom 
Providers will be repeated this year. 
  The category jumped from only 2% of share in 2015 to 
14.9% in 2016, claiming the #2 category spot at $37.3 
million. The lion’s share of that was by AT&T, ranking as 
the #3 BTS advertiser overall with spending up 679.1% to 
$24.0 million. Sprint, which wasn’t even on the radar as a 
BTS advertiser in 2015, checked in at #6 with $11.0 million 
in spending. What will they and their competitors do this 
year? There’s plenty of competition in the sector with ads 
on TV and elsewhere—but will they specifically go after 
student business with their creative?
   Others in the top 10 last year were more of the “usual 
suspects” in BTS advertising. JCPenney was #4 at $12.7 
million, up 2.7%, and Payless Shoesource #5 at $12.3 
million, down 2.2%. Staples was the seventh biggest 
spender, although its outlay was down 24.2% to $10.9 
million. Best Buy dramatically boosted BTS advertising by 
492.4% to $7.6 million for eighth place. #9 was Old Navy, 
down 41.2% to $7.6 million; and Kohl’s completed the top 
10 at $7.4 million, down 41.2% from 2015.
   By category, following Retail and Wireless, Kantar ranked 
Personal Hygiene and Grooming third at $17.2 million, or 
6.9% of total BTS advertising in 2016. School Supplies 
were #4 at $15.8 million and 6.3% of the total, with Food #5 
at $6.5 million and 2.6% pf the BTS total.
   A July survey noted that more college-aged back-to-school 
shoppers say they planned to buy from the mass merchant 
retail chains than from Amazon, a victory for brick and 
mortar stores.

ADVERTISER NEWS
   Rarely would a single transaction pick up an auto 
consolidator group’s revenue by a billion dollars, but 
Lithia Motors has done just that with the purchase of the 
Downtown Los Angeles Auto Group with five “rooftops” 
and franchises for Audi, Porsche, Volkswagen, 
Mercedes, Nissan and Toyota.  The group by itself ranked 
number 55 on Automotive News’ rankings with 17,683 new 

vehicle sales last year……Uber is giving up 
its auto leasing business after finding it was 
taking big losses on each vehicle.  The idea 
had been to lease vehicles to drivers with 
poor credit ratings to help maintain a supply 
of vehicles that could keep waiting times low 
for Uber customers……Wendy’s reported its 
18th consecutive quarter of same-store sales 
increases with North American sales up 3.2%.  
The chain continues with its Buy and Flip 

program to facilitate franchisee-to-franchisee transfers and 
completed 294 such deals during the quarter, expecting to 
do about 475 of these deals for the full year……Landry’s 
Inc. has won the bankruptcy court auction for the Ignite 
Restaurant Group and Joe’s Crab Shack (a chain it once 
owned before selling to a private equity group in 2006).  
The bid also won the Brick House chain of 25 units, but 
the winner plans to sell that chain……Little Caesars is 
testing its Reserve-N-Ready system that allows customers 
to order and pay via mobile devices then skip the line and 
pick up their pizzas from an automated, self-service unit in 
the store……The Cheesecake Factory plans to cut back 
promotional deals after a quarter in which same-store sales 
were down 0.5%.  The brand’s major communications 
effort are through social media, its website, and email……
Destination Maternity same-store sales were down 3.4% 
in the quarter that ended on 7/29, although the company 
does say comps showed sequential improvement each 
month and were down just 1.1% in July.  The company 
has 511 stores under banners Motherhood Maternity, 
A Pea in the Pod, and Destination Maternity as well as 
646 leased departments in other stores.  E-commerce 
sales, up 30.2% year-to-year, were credited back to the 
stores……J.D. Power’s annual satisfaction study of the 
appliance business shows LG the highest in seven of 
the eleven kitchen and laundry segments rated, with 
Bosch taking three awards and Samsung one.  With the 
Association of Home Appliance Manufacturers saying 
the market is up 7% through June, Power comments 
aggressive pricing and promotions have pushed the 
increase as both manufacturers and retailers are battling 
for market share…….Bank of America will join the battle 
for “premium” rewards cards with a new card carrying a 
$95 annual fee that will roll out next month.  It’s the last of 
the four major card issuers to enter the premium market.
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NETWORK NEWS
   Lee Daniels, Ilene Chaiken, and Sanaa Hamri, the 
executive producers of the Fox hit Empire, are saying 
that when the show returns for the fourth season fans can 
expect to see fewer guest stars as the show returns to its 
core. “When we started to focus too much on guest stars we 
lose who it is that the fans want to watch,” said Daniels. He 
pointed out that he pays attention to what the audience of 
Empire is saying about the show. “They are obsessed with 
the Lyons. They’re obsessed with family. They’re obsessed 
with the story of Lucious and Cookie and Jamal and Andre 
and Hakeem.’ Daniels went on to say, 
“Empire’s going to be Empire and I think 
out fans will follow us, it’s exciting.” 
Empire returns to Fox on Wednesday, 
September 27th at 8 PM (ET). Empire’s 
first episode of the new season will 
bleed into the season premiere of Star 
on the same night with a one-night, two-
hour special. The crossover event is 
something that Daniels, who co-created 
both shows, never intended to do but 
decided that it was a natural fit once the 
idea came up……Meanwhile, Fox is in preliminary talks to 
revive another favorite series from its recent past. Dana 
Walden, Chairman and CEO of Fox Television Group, 
addressed questions about the network bringing back the 
animated hit King of the Hill. “We have had preliminary 
conversations with Greg (Daniels) and Mike (Judge). 
“I would like to explore that.” She went on to say, “Given 
what’s going on in the country, I think they had a point of 
view about how those characters would respond.” Fox 
has recently revived The X-Files, 24: Legacy and Prison 
Break. King of the Hill originally ran on Fox from 1997 to 
2009 and featured the voice talent of Judge, Pamela Aldon, 
Kathy Najimy, Brittany Murphy, Johnny Hardwick, 
Steven Root, Toby Huss, Chuck Mangione and Tom 
Petty……For the second consecutive year, Petco will be 
the national sponsor of Clear the Shelters, a pet adoption 
campaign presented by NBCUniversal Owned Television 
Stations. During the event, participating animal shelters 
will offer low cost or waived pet adoption fees. The NBC 
and Telemundo owned stations’ effort has helped inspire 
local communities to act and open their homes to animals 
in need. Since its inception in 2015, the Clear the Shelter 
campaign has resulted in more than 70,000 pet adoptions. 
This year’s Clear the Shelters event will take place on 
Saturday, August 19th……. The high-profile vampire drama 
pilot The Passage is looking at a possible reshoot. Fox 
Entertainment president David Madden told an audience 
at this year’s Television Critics Association summer tour, 
“There is a lot that we loved about it. There were some things 
we felt we need to explore the possibility of reshooting.” 
For now, the network is considering The Passage for a slot 
in the fall 2018 lineup....Variety says CBS is developing 
a nuclear submarine drama from Alex Kurtzman’s Secret 
Hideout production banner. The series revolves around the 
crew of an American nuclear submarine that is rocked by a 
death on board that threatens to expose a major conspiracy 
and trigger a potential World War III. The central characters 
are a young female recent graduate and her father, the 
submarine’s executive officer.

AVAILS
    KWWL Television has an immediate opening for an 
experienced Account Manager in their Cedar Rapids, 
Iowa office. You’ll manage an established account base, 
but must develop creative marketing strategies and custom 
advertising solutions for new direct account development. 
Duties will require a strong focus on new business and 
non-traditional revenues with both television and digital 
platforms. While prior television experience is preferred, 
sales experience in cable or radio will be considered.   
Qualified candidates, please send resume/references to: 

drhoades@kwwl.com.  EOE
   WPBF 25, the Hearst owned ABC 
Affiliate in the beautiful West Palm 
Beach market, has an incredible 
opportunity for you! WPBF 25 is looking 
for a dynamic sales superstar to join 
our phenomenal sales team.  The ideal 
candidate will bring both Broadcast 
and Digital sales experience and will 
possess the drive and ability to thrive 
in a fast paced, highly competitive 
market. Your creativity, originality, and 

passion for developing New Business will be encouraged 
and rewarded!  CLICK HERE to apply. EOE
   Entravision Boston, the leader in Spanish Language 
media, seeks an experienced and aggressive sales 
executive to join our Integrated Marketing Solutions, 
team. This career opportunity 
offers a new customer-focused 
approach toward media sales. 
You will have tremendous 
broadcast television, digital, 
and mobile sales platforms to drive creative and significant 
advertising revenues. Spanish Language media is 
the fastest growing segment in advertising today, and 
Entravision Boston is a major shareholder in the space.  
CLICK HERE for more info or to apply.  EOE.
  WLKY, the Hearst-owned CBS affiliate in Louisville, KY 
has an outstanding opportunity for a multi-platform sales 
professional with a proven track record of success in 
both agency negotiations and new business development. 
The ideal candidate is self-motivated, coachable, thrives 
in a goal-oriented team environment and has strong 
interpersonal skills. If you have a strong desire to take 
your career to the next level we want to hear from you! 
Candidates interested in joining the WLKY Sales Team 
should please CLICK HERE to apply. EOE.
  WESH 2, the Hearst Television NBC affiliate in Orlando, 
Florida has an immediate opening for an experienced 
Sales Professional.  If you are motivated by 
an excellent product, great compensation, 
and resources to be successful, while 
working in one of the fastest growing and 
most desirable markets in the country, look 
no further.  We provide the tools for powerful 
marketing solutions, you provide client focus and desire to 
win.  CLICK HERE for more information or to apply now. 
EOE.

CLICK HERE to place a job in Spots n Dots! 
8/10/2017

FunnyTweeter.com

I read that you should 
treat every night with your 
wife like your first date, so 
after the movie tonight I’m 

dropping her off at  
her parents.
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RETAIL EXECS HIT IN THE PAYCHECK
   New research from Korn Ferry shows that volatility in the 
retail industry is now hitting senior retail executives in the 
pocketbook. Korn Ferry conducted an analysis of 40 North 
American retailers with annual sales between $1 billion and 
$50 billion, representing nearly two million employees. The 
study found that 73% of retailers paid little to no bonuses 
to senior executives in 2017 for 2016 performance, with 
35% paying no bonus and 38% paying only small bonuses 
to their executives.
   Looking back five years, only 10% of retail senior execs 
got no bonus in 2013 for their 2012 
performance. The survey authors note 
that the percentage of retailers paying 
no bonuses to executives has steadily 
increased during the last five years. And 
only 15% of the retailers paid senior 
executives their target or above bonus 
amount in 2017.
 “Bonuses are typically tied to the 
performance of the retailer, and historically 
about 50 percent of retailers achieve 
their business plan for profits and pay 
executives their normal bonuses,” said Korn Ferry senior 
partner Craig Rowley. “The fact that this year only 15 
percent of companies met or beat their expected profit 
plan and paid full bonuses to executives exemplifies the 
challenges facing the industry.”
   So far in 2017, 23 major retailers have filed for bankruptcy 
and 24 retailers have either closed are closing more than 
5,000 stores. Currently, Korn Ferry says up to 25 retailers 
are on the watch list for poor financial performance.

PROGRAMMATIC PLATFORM CHANGE
   Tremor Video has gotten out of the buy-side programmatic 
advertising business, selling its buyer platform to Taptica 
International, an Israeli company, for $50 million. That 
leaves Tremor as strictly a sell-side platform for premium 
video partners. The move relieves some tension with those 
partners because of Tremor’s involvement on both sides of 
the programmatic advertising business—and also means 
it no longer has to compete with the likes of Google and 
Facebook. Tremor plans to use the cash to fund further 
expansion in in Connected TV and OTT.
   Taptica CEO Hagai Tal told the Wall Street Journal his 
company had been looking to expand geographically. It 
had looked at other businesses in the media-buying space, 
but it chose Tremor Video due to its scale.

THIS AND THAT
   CBS Corporation is expanding the availability of CBS 
All Access internationally. The subscription video on 
demand and live streaming service, currently available only 
in the U.S., will launch in Canada in the first half of 2018, 
with other markets to follow.... Less than a week after Eric 
Bolling was suspended by the Fox News Channel pending 
an investigation over allegations of sexually suggestive 
texts, the host is fighting back with a $50 million lawsuit at 
the journalist who first broke the story. But Yashar Ali isn’t 
backing down, saying “Not going to stop reporting on Eric 
Bolling or anyone else. I’ve had family members killed/jailed 
in Iran, a lawsuit isn’t going to scare me.”

AVAILS
   KHON2, the FOX and CW affiliate in Honolulu, is looking 
for a General Sales Manager. We are seeking a “game 
changer” and proven leader who can communicate a vision, 
while developing a management and 
sales team to generate extraordinary 
growth. The GSM should be 
proficient in inventory analysis, 
control and pricing; revenue forecasting, and budgeting; 
account strategy; product training; and energetic, candid 
and focused team development. CLICK HERE for more info 

or to apply.  KHON2 is a Nexstar Media 
Group station and an EOE. 
  WMBF-TV, the NBC affiliate in 
sunny Myrtle Beach, seeks a Digital 
Sales Manager. The DSM will lead 
the station’s efforts in developing new 
and incremental digital business while 
reducing digital churn and managing 
the station’s digital and local sales staff. 
The ideal candidate should have 4+ 
years of digital sales experience. We 
are looking for a leader that will work in 

tandem with our local sales managers to develop digital 
revenues in the Myrtle Beach DMA. Qualified applicants, 
CLICK HERE and attach your cover letter and resume. No 
calls please. EOE-M/F/D/V.

ACCOUNT ACTIONS
   Staples has named Mediahub as its media agency 
after a competitive review. The IPG MullenLowe unit will 
handle offline media and marketing efforts, including TV, 
out-of-home and print……MediaPost reports that clothing 
retailer Express Inc. has selected WPP’s VML, Kansas 
City, as its agency of record, after a formal review. The 
retailer spent an estimated $18.5 million on ads in the U.S. 
in 2016, down from about $20 million in 2015, according to 
Kantar Media.
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Comedy Central

NASA plans to beam a tweet 
into space. Aliens are no 

longer safe from “Game of 
Thrones” spoilers.  
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