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HURRICANE COVERAGE: LOCAL TV ‘MOST IMPORTANT’
LOCAL TV ALSO ‘MOST TRUSTED’
   If advertisers have any doubt of the role local television 
plays in American’s lives, a TVB study conducted in Houston 
and Corpus Christi should put that to rest.  As Hurricane 
Harvey barreled toward the Gulf Coast last week, the TVB 
conducted an online survey and found 89% of people living 
in those two cities said local TV news reporters were their top 
choice for information.  And local TV station websites ranked 
as the second most-used media outlet.
   With a monster storm on the way, Texans 
were glued to their TV.  Asked how long they 
spent watching TV news the day before, they 
reported watching an average of 3 hours and 
31 minutes of local TV news.  And they spent 1 
hour and 55 minutes with the local TV stations’ 
websites—about twice the amount of time spent 
with social media.  The TVB says the number 
simply shows an “overwhelmingly lead” for local 
broadcast television over all other media.  See the side-by-
side numbers HERE.
  To conduct the study, the TVB enlisted the help of the online 
marketing company Research Now which collected data 
from 724 adults aged 18+ in Houston and Corpus Christi 
between Aug. 24 and Aug. 26.  Because some of the data 
was collected during an actual hurricane situation, to qualify 
anyone who took the survey had to have been in their own 
home and have had electricity.  That knocked out about 5% of 
the sample who had evacuated or lost power in their house.  
   A big reason that Texans were turning to local TV stations 
appears to be trust.  The survey found 84% of viewers said 
they trusted what they saw on local TV newscasts.  That’s 
better than any other medium.  And 68% said they trusted 
what they read on local TV websites and apps.  That was 
better than any other digital platform.    
  Beyond trust, the study showed there were lots of other 
reasons why local TV was the first choice.  Two-thirds 
said they wanted to get information that pertained to their 
community.  Six-in-ten said they wanted a source that was 
constantly updating information.  And 53% of people said they 
feel their local TV station is looking out for what they need to 
know and will keep them safe.  Plus half of the people said 
their local TV station gives them infor about road conditions, 
public transit, school closing, and shelters. “Our strong local 
platforms provide critical services to the public in times of 
emergency, both as witness to breaking developments and 
as rallying points for communities before, during and after 
urgent events,” TVB president Steve Lanzano said.
  While data from the Gulf Coast is understandably hard to 
come by with the focus still on the disaster, the TVB says 
its findings dovetail with some data points it has been able 
to collect.  Two Corpus Christi stations—Sagamorehill 
Broadcasting’s CBS affiliate KZTV-TV and Cordillera 
Communications’ NBC affiliate KRIS-TV—report dramatic 
spikes in page views of their websites with increases as 
much as 700% between Aug. 24 and 28.

ADVERTISER NEWS
   The Costco Auto Program is expanding partnerships 
with both Volvo and Chrysler to go beyond deals that 
have been available to Costco members previously.  
With Volvo, Costco members can get employee pricing, 
additional incentives up to $3000, and a $200 Costco cash 
card through October 2.  And with Chrysler, all dealers can 
offer a $1000 extra incentive on the Pacifica—in the past 
only dealers specifically vetted by Costco could participate.  

A Costco spokesperson said members 
bought 490,000 new and used vehicles 
through its Auto Program last year……
Ollie’s Bargain Outlet has turned into one of 
retail’s superstars for both current sales and 
expansion.  The chain which uses the tagline 
“Good Stuff Cheap” produced a 4.5% comp 
store sales increase in its latest quarter and 
after the opening of eleven new stores, a total 

sales increase of 20.5%.  Now at 250 stores in 20 states, 
the chain has talked about eventually getting as high as 
950 stores……Although Best Buy had a surprisingly 
good quarter in terms of sales, its CEO says it would be 
“shortsighted” to focus on profits and that the company’s 
strategy for the current time will be “offensive” and “growth-
oriented.”  The company plans to spend about $700 million 
on e-commerce and supply chain operations, while testing 
new pricing models for the Geek Squad and developing 
an in-house advisory program where employees go to 
customers’ homes to provide product advice……Here’s 
a mall-based women’s apparel retailer that’s doing better 
than most of its competitors:  J. Jill same-store sales 
rose 7.8% and total sales were up 9.9%, with the rest of 
the year’s comps now estimated to be in the high single 
digits.  The chain opened two stores and closed four in 
the quarter to drop to 274 locations……Results weren’t 
as strong at Chico’s FAS however.  Comps were down 
at all three of the company’s banners, with the namesake 
brand sales down 9.0%, White House Black Market 
off by 10.6% and Soma down 1.8% to create an overall 
corporate comp decline of 8.4%…… The $5 price point 
still seems to be a key one in quick-serve restaurants, 
and Church’s Chicken is introducing the $5 Real Big 
Deal, a customized meal offering thousands of different 
combinations of fried chicken and strips, sides, biscuits, 
and a Jalapeno pepper.  The TV commercials supporting 
the meal will feature contestants in a game show setting 
trying to choose their meal……Dos Equis will return as a 
sponsor of the College Football Playoffs, and will launch 
a contest to find “The Most Interesting Fan of College 
Football” based on its iconic “Most Interesting Man In the 
World” campaign....Nearly 10% of U.S. truck shipments 
will be affected by Hurricane Harvey according to freight 
analyst firm FTR Transportation Intelligence. It will likely 
produce a spike in shipping rates, especially in Texas and 
the surrounding area.
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NETWORK NEWS
   NBC has landed a new legal procedural project from Josh 
Berman (Drop Dead Diva) and John Legend (Underground). 
Closure is based on the inspiring story of Serena Nunn, who 
was sentenced to 15 years for conspiracy to distribute drugs, 
despite being a star student and her negligible role in the 
crime as the drug dealer’s girlfriend. Her case got the attention 
of a young lawyer, Sam Sheldon, who filed a petition for 
a presidential commutation on her behalf. The petition was 
granted by then-president Bill Clinton. She was eventually 
granted a pardon by President Obama last December and 
now practices law in Atlanta. Both Nunn 
and Sheldon are executive consultants 
for the project……The new CBS comedy 
Me, Myself & I will add a couple of 
familiar faces to the cast. Ed Begley Jr. 
and Tia Mowry have joined the sitcom 
in recurring roles. Begley plays the step-
brother of Alex, the main character in the 
show. Mowry is set to play Wendy, the wife 
of Jaleel White’s character, Darryl. Me, 
Myself & I will take place in three different 
times in the life of Alex, as a 14-year-old 
in 1991 (as played by Jack Dylan Grazer), as a 40-year-
old in present day (as played by Bobby Moynihan) and as 
a 65-year-old in 2042 (as played by John Larroquette). 
The series premiere is set for Monday, September 25th at 
9:30 PM (ET) on CBS……Fox is developing a new multi-
camera comedy series from Thomas Kail (Hamilton). The 
show is called Immediate Family and is described as a 
live, interactive comedy that follows a real-life hero who is 
convinced that he is the only one that can keep his super-
diverse, super-screwed up family from falling apart. Dave 
Finkel and Brett Baer, the executive producers of the long-
running Fox comedy series New Girl, will write the script and 
serve as executive producers for Immediate Family. Kail is 
set to direct the show as well as serve as a producer……Fox 
has also given a put pilot order to a new one-hour drama 
called Nightfall that follows a New York City anti-crime unit 
dealing with the dangerous and insane things that happen 
between the hours of 10 PM and 6 AM. Jennifer Klein and 
Howard Gordon are on board as executive producers. 20th 
Century Fox Television will produce along with Turner and 
Klein’s Vendetta Productions and Gordon’s Teakwood 
Lane Productions.

THIS AND THAT
   Fox Business reports that Disney is preparing significant 
budget cuts at its Disney/ABC Television Group that will include 
staff reductions and restructurings.. The bulk of the cuts are 
expected to take place at the ABC broadcast network, its 
television production studio, ABC News and local television 
stations. Disney Channel and Freeform will also likely see 
their workforces reduced as well, according to sources...Two 
burger restaurants will meet in court:  In-N-Out Burger is 
suing Smashburger over use of the phrases “Triple Double” 
and “Smashburger Triple Double.”  The plaintiff contends 
the phrases are too close to the “Double Double” and “Triple 
Triple” trademarks it owns.  Nation’s Restaurant News says 
In-N-Out has a history of aggressively protecting trademarks 
and has sued other kinds of businesses that have tried to 
use the In-N-Out name.

AVAILS
   WROC-TV8, the CBS affiliate in Rochester, NY seeks 
a Local Sales Manager. The LSM is responsible for 
leading the day to day operations of the 
sales department, including development 
and achievement of new business revenue 
goals.  This person will be active in the 
community, building business and strong 
relationship and knowledge of the local 
economic landscape.  Bachelor’s Degree in 
Marketing, Advertising, Communications, or related field, 

plus a minimum three year experience 
in sales required. CLICK HERE for 
more info or to apply now.  EOE.
   Are you a leader with a hallmark of 
success in building high performance 
teams, inspiring and energizing others 
to perform at their highest level, all 
while achieving outstanding revenue 
and ratings development and increased 
bottom line profitability?  Nexstar 
Broadcasting seeks an experienced 
General Manager with a long history 

of success to lead its television and digital operations in 
Tampa, FL (DMA #11),  legacy NBC affiliate, WFLA-TV 
and a full power MyNet, WTTA-TV as well as one of the 
highest trafficked sites in Florida WLFA.com. If qualified, 
send info to: aalford@wfla.com. No calls please. EOE.
   WTTG/WDCA in Washington, DC is looking for a 
highly motivated sales professional to join our team. 
The AE will work directly with ad agencies and clients 
to increase station revenue and shares through growing 
core business; sales of sports and specials, internet and 
new business development; achieve budgeted goals, 
maximizing revenue and share performance for the station 
and create multi-platform packages, group presentations, 
negotiate and close business. CLICK HERE for info or to 
apply, reference position Number 7309 and 7314. EOE.
   CW 18, Hearst Television’s CW affiliate in Orlando, 
Florida is seeking a Local Account Executive.  Orlando is 
the land of year-round sunshine, 
beaches, theme parks and no 
state income tax.  If you are ready 
to Manage and grow an active 
account list and take your career 
to the next level while working and living in an incredible 
environment, then contact me today - Samantha Johnson, 
Local Sales Manager at sjohnson@hearst.com  or CLICK 
HERE to apply online.  EOE.
  Redwood Television Partners, LLC seeks a senior sales 
account manager to implement marketing strategies, 
negotiate advertising contracts and grow market share for 
broadcast properties in Mississippi, Idaho, and California.   
The ideal candidate will be an aggressive, customer-
focused and goal-oriented seller who has a minimum of 
three years’ experience negotiating transactional broadcast 
advertising. If you believe you are the right candidate, 
send your resume, cover letter and salary requirements in 
confidence to bswan@frcap.com.  EOE.

CLICK HERE to place a job in Spots n Dots! 
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Larry The Cable Guy

Why do all these late night 
commercials say they will 
double the offer if ya order 

now? Why not just cut  
the price in half and sell 

you one?
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ONLINE BUYERS MOST IMPACTED BY ADS
   Online purchasers are more likely to be swayed by 
advertising, according to analysis by Kantar Retail. 
Across the board, those who purchase online show a 
greater propensity for being influenced by advertising, 
says Kantar’s Anne Benoist. “This highlights the potential 
value inherent in these targets if they can be identified and 
reached effectively,” she notes.
   Kantar’s data shows those buying clothing or cosmetics 
online are no more likely to be converted by price-based 
marketing than those shopping in a store. Similarly, quality 
is just as important to online purchasers 
as offline purchasers. Benoist says this 
all holds equally true for the purchasers 
of very high value items.
  Shopping online will always carry certain 
limitations, she notes For example, 
you can’t touch the fabric on an item 
of clothing or step inside a car. But it 
would be incorrect to assume that online 
purchasers are less discerning when it 
comes to product detail or quality than 
offline buyers. “Indeed, our research 
shows that online purchasers of clothes and cosmetics 
are likely to be more discerning shoppers overall, more 
interested in the likes of ingredients, ease of care, 
composition and provenance than those purchasing offline. 
Similarly, online car buyers were significantly more likely 
to have used the internet to research different dealerships 
before purchasing than those who bought their car offline,” 
Benoist said. Thus, making information readily available 
online for would-be purchasers is a way for retailers to 
better appeal to this prevalent thirst for product knowledge.

BUSINESS BYTES
   American Express is starting a new option called Pay 
It Plan It which is designed with millennials in mind.  The 
new idea will allow card users to pay for some purchases 
of $100 or more in installments, and while Marketwatch 
comments it isn’t necessarily a better deal for consumers, 
it is a way for them to feel more comfortable by knowing 
in advance how much interest they’ll pay.  The millennial 
generation so far has shown less of an interest in credit 
cards than older generations.  Millennials have on average 
about two cards per person, while Gen Xers have 2.5 and 
Baby Boomers 3.

ACCOUNT ACTIONS
   Anheuser-Busch InBev completed a review begun 
in June by naming Fallon creative AOR for Lime-A-
Rita, replacing FCB. At the same time, the brewer 
announced a deal for Lime-A-Rita to become an official 
sponsor of the NFL. “The activation will allow the brand 
to celebrate the NFL’s passionate female fans through 
larger team integrations, featuring a variety of ready-to-
drink margaritas,” the announcement said……MediaPost 
reports that Interpublic’s Initiative has been awarded 
global media duties for the Carlsberg Group after a formal 
review, the client has confirmed. The incumbent was OMD 
and the change is effective January 2018. The brewer 
spent about $1 billion last year on marketing worldwide 
according to its annual report.

ECONOMIC NEWS
   The Commerce Department’s second estimate of 
Gross Domestic Product for the second quarter was 
revised upwardly to a 3% growth rate, the strongest growth 
for the economy in more than two years, and a big jump 
over the 1.2% rate recorded in the first quarter.  Consumer 
spending is seen as the main engine for the growth, that 
sector of the report having risen 3.3% in the quarter.  And 
more good news for consumers—inflation was just 1.6% 
after having been seen at 2% in the first quarter, with “core” 
inflation—excluding the volatile items of food and energy—

even lower at 1.5%.

REVERSE MORTGAGE CHANGES 
PLANNED
   Reverse mortgage commercials 
often appear in programming targeted 
towards older demos, frequently using 
older celebrity endorsers such as 
Tom Selleck, Henry Winkler, and 
even the late actor/U.S. Senator Fred 
Thompson.  There are currently about 
650,000 outstanding reverse loans which 

are insured by the Federal Housing Administration, part 
of the Department of Housing and Urban Development.  
   The problem is that the government has been losing 
money on its backing of the program (almost $12 
billion since 2009) and HUD Secretary Ben Carson 
said “Given the losses we’re seeing in the program, we 
have a responsibility to make changes that balance our 
mission with our responsibility to protect taxpayers.”  So 
the administration is planning to raise premiums and put 
tighter loan limits on future deals that may cause fewer 
seniors to take out reverse mortgages.  Currently, most 
borrowers pay 0.5% upfront and 1.25% annually over the 
remainder of the loan.  The administration’s proposal is 
that they’ll now pay 2% of the amount of the home’s value 
upfront, but less—just 0.5% annually—over the course of 
the loan.  The proposed changes met with mixed reactions 
from bankers and advocates for seniors who are pleased 
the administration is reiterating support for the idea, but 
fear the changes will reduce the number of people using 
the plan in the future.
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FunnyTweeter.com

This guy at speed dating 
asked if I have any weird 
tattoos I said, “not if you 
love The Golden Girls.” 

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


