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SINCLAIR-TRIBUNE BREAKUP TO RIPPLE ACROSS TV
DEAL-MAKING FRENZY LIKELY TO CONTINUE
  The collapse of the long-ailing $3.9 billion deal that 
would have seen Tribune Media’s 42 stations sold to 
Sinclair Broadcast Group will continue to play out in 
the courthouse and across the television industry in the 
coming months.
  Yesterday Tribune terminated its agreement with Sinclair 
and then filed a $1 billion lawsuit (read it HERE) against its 
former suitor, alleging Sinclair violated the deal’s 
terms by taking an “unnecessarily aggressive” 
stand with the FCC and the Justice Department 
over the deal’s structure and how many stations 
would be divested.
  “It is kind of a shock to the industry,” says Justin 
Nielson, a broadcast media analyst at Kagan, 
a research group within S&P Global Market 
Intelligence. “Everybody had been waiting to 
see when this deal was going to close and then there was 
going to be multiple deals aligned with it.”
  Most notable was a $910 million deal announced in May 
that would see 21st Century Fox acquire seven major-
market Fox affiliates in Seattle, Miami, Denver, Cleveland, 
San Diego, Sacramento and Salt Lake City. The move was 
part of a series of spin-offs designed to keep Sinclair within 
FCC ownership limits and clear approval of its Tribune 
buyout. Tribune has notified Fox that deal’s off too.
  “There are a lot of things that are going to happen. The one 
thing that won’t happen is Tribune goes it alone. They’re in 
a situation now where they need to find another merger 
partner or some sort of transaction that makes sense for 
them,” Nielson says.
  He thinks Tribune may consider several transactions 
rather than a single mega-deal with Fox, Nexstar or Tegna 
among the companies that would likely seek pieces of its 
portfolio. “I still think there’s going to be a lot of M&A activity 
out of this,” Nielson predicts.
  The market is also bracing for potential sales by Cox 
Media Group and Cordillera Communications, who’ve 
both announced plans to exit local TV ownership.  “There’s 
still an emphasis by most group owners for scale, 
especially in this environment with retrans fees and gain 
in new synergies and keeping their ad share from digital 
disruptors,” Nielson says.
  In a memo to employees, Tribune CEO Peter Kern said 
“no doubt the rumor mill will begin anew with speculation 
about who might buy us or who we might buy” and urged 
staff to instead focus on the company’s performance.
  Sinclair called Tribune’s termination “unfortunate” and 
announced it’ll buyback $1 billion of its stock instead. “We 
strongly believe in the long-term outlook of our company,” 
it said.
  Sinclair currently owns 172 stations. Nielson said it’s

(Continued on page 2)

ADVERTISER NEWS
  Buffalo Wild Wings wants to add another item to its 
menu: gambling! The chain says it is exploring opportunities 
to allow customers to bet on games, according to ESPN.
com. It hopes to parlay recent legal advances in sports 
betting to bring people into its restaurants, which were 
recently acquired by Arby’s after a slowdown in sales....
Party City is rolling out a pilot program on Amazon ahead 

of the Halloween season this year. Party City will 
offer an assortment of items on Amazon to start, 
but with a big focus on Halloween costumes, the 
company said.  Party City CEO James Harrison 
says the company’s goal with the Amazon pilot 
is to reach customers who are increasingly 
gravitating toward shopping online, including 
millennials. The party goods retailer said it expects 
the pilot program to eventually expand to other 

product categories for Christmas and the New Year, “with 
further expansion possible in 2019.”...Aldi is a year into 
its five-year, $5.3 billion U.S. growth plan, which includes 
building around 800 new stores, remodeling older locations 
and upgrading and expanding its assortment, according to 
CNBC. By 2022, Aldi said, it will be the third largest U.S. 
grocer by store count with 2,500 locations, behind Walmart 
and Kroger. Since announcing its growth plan in June 2017, 
it has added more than 140 new stores from coast to coast, 
opening its 1,800th U.S. store Thursday in Texas....Discount 
retailer National Stores Inc., which operates under the 
Fallas brand and others, filed for chapter 11 protection this 
with plans to close 74 of its 344 stores. Liquidation sales are 
slated to begin Thursday. National Stores has locations in 
22 states and Puerto Rico....Samuels Jewelers has filed for 
Chapter 11 bankruptcy protection, says retaildive.com. The 
company runs 122 stores and an e-commerce site that will 
remain open for business during the process... Overtock 
shares jumped as much as 20% Thursday on news that 
GSR Capital, a group of Chinese investors, will be investing 
a total of $375 million in both tZero, a blockchain subsidiary 
80% owned by Overstock, and Overstock itself.... WeWork 
Cos. has raised another $1 billion in funding from SoftBank 
Group Corp., as the shared-office company continues its 
rapid growth by doubling revenue but piling up losses. The 
New York-based company said its loss in the first half of the 
year more than tripled to $723 million from the year-earlier 
period as it accelerates opening new spaces and spends 
more to market them. Revenue for the first two quarters 
of this year more than doubled to $763.8 million.... Online 
auto retailer Carvana continued to expand in Q2, launching 
in nine new markets. It also more than doubled revenue, 
but widened its net loss as a result of the expansion. The 
company’s net loss widened to $51.3 million from $38.9 
million a year earlier, even as revenue grew 127 percent 
to $475.3 million, says Autonews.com. Carvana’s retail 
vehicle sales more than doubled in the quarter, and profit 
per vehicle hit a record-high $2,173.
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COMSCORE ADDING DATA FROM INSCAPE
  Broadcasting & Cable says comScore has made a deal 
giving it access to smart TV data from Vizio’s Inscape 
unit, helping its clients better measure the impact of their 
advertising campaigns across platforms.
  Last month, comScore said it lined up a group of networks, 
Hulu and media buyer GroupM, an investor in comScore, 
to test a new product, comScore Campaign Ratings, 
which aims to measure unduplicated viewing of ads across 
TV, over-the-top, desktop video and mobile video.
  ComScore said it will be using the Inscape data to bolster 
ad effectiveness studies. “Media fragmentation continues 

to be a challenge for marketers who are 
seeking ways to optimize their media 
investment against the activities and 
channels that drive the most business 
impact,” said Cathy Hetzel, executive 
VP, commercial, at comScore. “Given 
the growth of smart TV viewership, 
we understand the importance of this 
partnership in our aim to deliver clients 
the sophisticated measurement solutions 
they need to grow their businesses.”
  For Inscape, comScore becomes 
the latest measurement and analytics 

company to buy its viewing data, which comes from about 
9 million smart TVs via automated content recognition 
technology.

STUDY: LOCAL ‘NEWS DESERTS’ WIDESPREAD
 Research from Duke University provides comprehensive 
new evidence of the magnitude of the problem of “news 
deserts” – communities where news and information about 
critical local issues is non-existent or severely limited.
  The researchers analyzed more than 16,000 news 
stories, gathered over seven days, across 100 U.S. 
communities not situated in major media markets. They 
found 20 communities where local news outlets contained 
not a single local news story.
  Among the findings: Only about 17 percent of the news 
stories provided to a community are truly local, meaning 
they’re about or took place within the municipality. The 
study also found that less than half (43 percent) of the 
news stories provided by local media outlets are original 
(produced by the local media outlet). And just over half 
(56 percent) of the news stories by local media outlets 
addressed critical information needs – issues pertaining 
to emergencies and risks, health, education, civic life, 
political life, transportation, environment and planning or 
economic development.

SINCLAIR-TRIBUNE BREAKUP TO RIPPLE
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unlikely the company will quickly move back into buy mode 
since it’s still under investigation by the FCC, which says 
Sinclair may have misrepresented or omitted material 
facts in its applications to circumvent the FCC’s ownership 
rules.
  “The industry in general was just waiting on this deal to 
happen because it was going to set a precedent for other 
station deals going forward,” Nielson says. “And in a way 
it has, basically it set the precedent that you’re just not 
going to get any deal through the FCC and DOJ. It has 
to be under current regulations, and it has to be as clean 
as possible. And you better be upfront and honest in your 
dealings with them.”
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CABLENET CHATTER
  Bravo’s new crime anthology Dirty John is based on 
the podcast from Los Angeles Times crime reporter 
Chris Goffard, detailing the case of Orange County mom 
and successful interior designer Debra Newell and her 
seduction by “Dirty” John Meehan, a guy with a treacherous 
track record when it came to women. Connie Britton, who 
recently finished work on the Fox Ryan Murphy series 
9-1-1, stars as Debra while Eric Bana plays the sociopath 
Meehan. Goffard’s podcast details how AMC’s The Walking 
Dead served as an inspiration for Newell and her daughters 
(played by Juno Temple and Julia Garner) in regards to 
their survival. Bravo hasn’t set an air date 
for Dirty John… A hoops holiday tradition 
continues on Christmas Day, Tuesday, 
December 25th, as ESPN and ABC 
combine to televise all five NBA games 
across approximately 13 consecutive 
hours of coverage. It marks the 17th 
straight time that ESPN and ABC have 
been home to the NBA on Christmas. The 
blockbuster schedule will include one of 
the most anticipated games of the season 
as the defending NBA Champion Golden 
State Warriors host the Los Angeles 
Lakers, now led by LeBron James. The game airs at 8 PM 
(ET) on ESPN and will be simulcast on ABC. In addition to 
the Christmas schedule, ESPN will televise five prime-time 
opening-week games, starting Wednesday, October 17th, 
and culminating on Saturday, October 20th, when James 
makes his home debut against the Houston Rockets… 
Jersey Shore star Nicole “Snooki” Polizzi and Younger’s 
Nico Tortorella have been tapped to host the U.S. version 
of Just Tattoo of Us, based on the hit MTV international 
format. Produced by Big Fish Entertainment, Just Tattoo 
of Us puts relationships through the ultimate experiment of 
trust by asking pairs of friends, family members and couples 
to design tattoos for each other that won’t be revealed until 
after they’ve been permanently inked. MTV announced the 
greenlight for the U.S. version in April… Deadline reports 
that Stephen Belber has been hired to script The Needle 
and The Damage Done for Mike Tollin and Peter Guber, 
based on journalist Paul Solotaroff’s article on the opioid 
epidemic. The project is now being done at USA Networks 
through UCP. The rights for the project were picked up last 
fall. The story goes in-depth about the fentanyl epidemic, 
which is currently devastating the suburban communities 
of New England… L.A.’s Finest co-showrunners Brandon 
Margolis and Brandon Sonnier have a signed a two-year 
overall deal with Sony Pictures TV, the studio behind the 
new drama series. Under the pact, Margolis and Sonnier 
will develop projects for all platforms for the studio and 
continue as co-showrunners, along with former CSI: NY 
showrunner Pam Veasey, and EPs on L.A.’s Finest, the 
Bad Boys offshoot starring Gabrielle Union and Jessica 
Alba, which was given a 13-episode series order by Charter 
Communications in June. L.A.s Finest, which hails from 
Margolis, Sonnier, Sony Pictures TV, Jerry Bruckheimer 
Television and 2.0 Entertainment, is Charter’s first major 
series order for its Spectrum platform. It’s slated for 
premiere in 2019.

Jim Gaffigan

I don’t know what’s more 
exhausting about parenting: The 

getting up early or acting like 
you know what you’re doing.


