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‘MOSTLY FLAT’ Q2 FOR BROADCAST TV
ADVERTISER NEWS
  Upstart Canadian ultra-low-cost carrier Swoop is making 
its first push into the States, with plans to fly seven routes 
from five U.S. airports. The airline’s first U.S. flights start Oct. 
11, when Swoop launches non-stop service between Las 
Vegas and Edmonton. The carrier will add six more U.S.-
Canada routes (Fort Lauderdale; Orlando; Phoenix/Mesa, 
Arizona; and Tampa) by the end of October.... Brookstone 
filed for Chapter 11 bankruptcy protection Thursday and 
plans to close all of its remaining mall stores. The company 
has hired liquidators to close its 100 remaining mall 

locations but hopes to keep its 35 remaining 
airport stores open. The company was sold 
to its Chinese owner in 2014 after filing for 
bankruptcy earlier that year....Yum Brands’ 
quarterly sales at established outlets fell short 
of Wall Street estimates last quarter. Same-
store sales at Pizza Hut posted a surprise 

drop of 1 percent, missing expectations of a 1.21 percent 
increase, while Taco Bell’s 2 percent rise also fell short of 
estimates. KFC also posted a 2 percent increase, higher 
than the 1.9 percent expected. Total company revenue fell 
5.5 percent to $1.37 billion... Fiat Chrysler Automobiles is 
recalling an estimated 1.1 million Ram pickups to upgrade 
their tailgate locking mechanisms.  Autonews.com says the 
power locking mechanisms in the tailgates of certain pickups 
have a small internal component that may break over time. 
1,149,237 U.S. vehicles have the defect.... Kroger paid $15 
million for the 74,000-square-foot shopping center in Delray 
Beach, according to property records. Kroger also paid $2 
million for an outparcel that includes a bank branch. Kroger 
is buying the property not for itself but for Lucky’s, the 
organic grocer based in Colorado. The new 29,000-square-
foot location is expected to open in 2019. Kroger in 2016 
announced a “strategic partnership” with Lucky’s, an organic 
grocer based in Colorado. Lucky’s has been expanding in 
Florida and has announced locations in Boca Raton and 
West Boca.... Bloomberg reports slower foot traffic and an 
unchanged revenue outlook at Shake Shack has spooked 
investors, driving shares down in after-hours trading. Guest 
traffic slipped 2.6 percent in the most recent quarter.  Even 
though total same-store sales beat estimates, shares were 
down as much as 7.9 in late trading on Thursday. Traffic 
had already fallen 4.2 percent in the first three months of 
the year at the New York-based burger chain....Blue Apron 
posted sales of $179.6 million during the second quarter, 
trailing analyst estimates, compared to $238.1 million in the 
same period a year ago as fewer customers used the meal 
kit service. It lost $32.8 million during the quarter versus 
$31.6 million in the second period of 2017. Customers 
using the service declined by 24%. Shoppers purchasing 
its preportioned meals dropped to 717,000 from 786,000 in 
the first quarter and 943,000 a year ago. The average order 
value also dropped slightly from a year ago to $57.34.

POLITICAL ALREADY DRIVING 2018 RESULTS
  The windup to the mid-term political advertising season 
may be just beginning, but a new report on second quarter 
spending shows just how big a factor the category is his 
year.  Matrix Solutions’ 2018 Midyear Ad Spend Report 
says broadcast TV sales were “mostly flat” during second 
quarter, declining 0.8% to $3.8 billion.  But illustrating the 
impact of political dollars on the year already, Matrix says 
when it removes that category’s spending from the total, 
overall broadcast TV spending was down 5.9%.  How does 
broadcast TV compared to other media? Matrix says digital 
was up 13% and radio was flat in Q2.
  Matrix says the top growth categories from 
broadcast TV during the second quarter 
were professional services (+5%), travel 
and leisure (+3%) and financial services 
(+2%).  Notable declines were recorded in 
categories such as grocery and food (-22%), 
restaurants (-20%), automotive (-13%), and health and 
beauty (-12%).   If there’s a silver lining in those declines 
it’s probably that the auto category was down more than 
twice as much (-27%) across all media segments in Q2. 
Matrix says that continues a trend its analysts have tracked 
since last year which shows auto dollars pulling back in 
traditional platforms.  
  Meantime Matrix says ad demand on web TV services 
is “booming” with ad sales growth across nearly every 
category.  Overall, it says OTT ad spending was up 13% 
compared to a year ago.   Growth was logged in categories 
such as financial services (+23%), professional services 
(+21%), and home improvement (+16%) during Q2.  But 
just like broadcast TV, auto ad dollars were down on digital 
TV, declining 2%.
  Mark Gorman, chief executive of Pittsburgh-based 
Matrix Solutions, says overall ad spend this year has 
“remained relatively flat”—sliding a third of a point when 
political is included in their tabulation.  Their data shows 
local advertising is taking more of a hit (-3%) compared to 
national spending (+5%) across all media.  That’s the case 
even when political is included.  Without the “buoyancy” 
that Gorman says always comes from political campaigns, 
he says there’s a “clear contraction” in the numbers.  And 
that means for traditional platforms like local TV, sales reps 
need to better arm themselves to grab a larger slice of the 
overall advertising spend pie to remain competitive.   “The 
advertising industry is in constant flux and understanding 
these trends can help media ad sales teams better 
anticipate how brands are investing in traditional media 
platforms to inform their own strategies and priorities,” 
Gorman says.
  Matrix examined $11 billion worth of media ad sales placed 
by cross more than 10,000 unique active users in TV, radio 
and digital between January and June to determine its 
results.
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NETWORK NEWS
  Country music superstars Brad Paisley and Carrie 
Underwood return to host The 52nd Annual CMA 
Awards, live from Bridgestone Arena in Nashville, on 
Wednesday, November 14th from 8 to 11 PM (ET) on 
ABC. The hosts will be returning for the 11th time. Luke 
Bryan, Dan + Shay and Sugarland will unveil the final 
nominees on Good Morning America on Tuesday, August 
28th. The CMA Awards have aired on ABC since 2006. The 
event is a production of the Country Music Association, 
with Robert Deaton the executive producer… FOX has 
been expected to expand its unscripted 
portfolio as it heads into a future as New 
Fox, an independent broadcast network 
with no in-house scripted studio, and 
it’s doing just that. It’s ordered Mental 
Samurai, a series hosted and produced 
by Rob Lowe. It’s described as the first-
ever obstacle course for the mind. Mental 
Samurai is produced by Warner Horizon 
Unscripted & Alternative Television 
and A. Smith & Co. Productions. 
Arthur Smith, Toby Gorman, Jeff 
Apploff and Noah Bonnett serve as EP. Lowe serves as 
a producer. It’s scheduled to premiere during the 2018-
2019 season. FOX is also taking on the celebrity singing 
competition The Masked Singer. It’s based on the hit 
South Korean format and is set to premiere in January 
2019. Nick Cannon will host, and the show will feature 
Ken Jeong, Jenny McCarthy, Nicole Scherzinger and 
Robin Thicke. A viral phenomenon with more than half a 
billion fans worldwide and the No. 1 top-trending video of 
2017 on YouTube, The Masked Singer features celebrities 
facing off against one another with one major twist: each 
singer is shrouded from head to toe in an elaborate 
costume, complete with full face mask to conceal his or her 
identity. It’s produced by Endemol Shine North America 
and is executive-produced by Craig Plestis (Minute to 
Win It, The Winner Is). Izzie Pick Ibarra (Dancing with the 
Stars, Breaking Pointe) also serves as an EP, and Alex 
Rudzinski will direct. FOX has also given the thumbs-up 
to Spin the Wheel, a high-stakes game show co-created 
and executive-produced by Justin Timberlake and hosted 
by Dax Shepard. It offers contestants a chance to win 
more than $20 million per episode. Created by Timberlake 
and The Wall developer/executive producer Andrew 
Glassman of Glassman Media, Spin the Wheel pits 
contestants against a colossal, spinning 40-foot wheel that 
holds large sums of cash prizes in its rotation. It’s slated to 
premiere during the 2018-2019 season. It’s produced by 
Tennman Entertainment, Glassman Media and LBI. Rick 
Yorn and Johnny Wright also serve as EPs… Kaitlin 
Olson, who starred in the recently canceled FOX single-
cam comedy The Mick, has been cast in a lead role in 
an untitled Rob McElhenney-Rob Rosell multi-cam pilot 
currently in the works at the broadcaster. Olson will join 
Leah Remini. Olson was also one of the stars of the long-
running FXX comedy It’s Always Sunny in Philadelphia, 
which McElhenney (her husband) co-created, and on which 
Rosell served as a writer and EP. FOX ordered the project 
off cycle. McElhenney and Rosell will serve as writers and 
executive producers on the project.

COX BACKS ATLANTA ESPORTS TEAM
  Atlanta is one of the latest cities to join the esports group 
Overwatch League, with Cox Enterprises and Province, 
Inc. joining forces as owners and operators, the league 
says. The Atlanta Journal-Constitution, a Cox property, 
reports that the move reflects the growing popularity of the 
Overwatch League and the allure of the Atlanta market.
  The Overwatch League is an international esports league, 
with teams originating from Boston to Shanghai. The teams 
compete against each other playing the popular first-person-
shooter video game Overwatch.

  The development of the team will be 
overseen by Paul Hamilton, president 
and CEO of Atlanta Esports Ventures, 
a partnership between Cox and 
Province. Hamilton was a founding 
principal of Province. The next steps for 
the team will be working on creating a 
name and branding, as well as finding 
a coach.
  Cox, which is the parent company of 
multiple media properties, including The 
Journal-Constitution, has not yet made 

any plans for a relationship between its media companies 
and the team. Currently, the Overwatch League has deals 
with Twitch, a live streaming platform owned by Amazon, 
and ESPN, which broadcasted the league’s championship 
in July.
  Last month Cox Enterprises announced that it will explore 
strategic options for its ownership or other interest in 14 
television properties, including partnering or merging the 
stations into a larger company.

DESPITE ‘FAKE NEWS,’ TV STILL TRUSTED
  Broadcasting & Cable reports that while Americans 
are concerned about what President Trump calls “fake 
news,” most voters still largely trust what they see and 
hear on television, according to a new study by the Video 
Advertising Bureau.
  Respondents in the survey were taken from all over the 
U.S., with a proportionate blend of Republicans, Democrats, 
Independents and others in terms of political affiliations. 
Among all adults polled, 74 percent said they were concerned 
about the influence fake news may have on voters and the 
election.
  Republicans were a bit more concerned, with 81 percent 
agreeing that fake news could be an issue in the election, 
compared with 71 percent of Democrats and 70 percent of 
independents. Fake news on social media was a concern 
of 75 percent of the adults polled, including 79 percent of 
Republicans and 73 percent of Democrats.
  When it came to which source people trusted for the most 
accurate political information, TV came out on top, with 60 
percent among all adults. Second place was newspapers 
with 57 percent. TV news websites and apps was third with 
54 percent.
 Among Republicans, 55 percent said TV was trusted to 
provide the most accurate political information, tops among 
all media. Among Democrats, TV was also tops, with 68 
percent. Similarly, TV come out on top when adults were 
asked which media helps them form an opinion on key 
issues facing the country.
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Jimmy Fallon

Police in Maine pulled over a 
man who drove a scooter all the 
way from Massachusetts using 
his cell phone as a headlight. 
Police had a lot of questions, 
mainly, ‘How’d you get your 
battery to last that long?!’
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CBS ADVERTISERS MUM OVER MOONVES
  AdAge reports that advertisers are remaining quiet amid 
sexual misconduct allegations against CBS CEO Leslie 
Moonves. More than a half dozen media buyers and other 
people familiar with the situation say marketers have not 
asked to remove any planned advertising from the network, 
even after the board of directors decided to allow Moonves 
to continue at the company while he is being investigated.
  CBS’s top advertisers—which according to iSpot.TV 
include Pfizer, Progressive, McDonald’s and Quicken 
Loans—did not respond to AdAge’s requests for comment. 
A spokeswoman for Trivago, another 
big advertiser on the network, said in an 
email that the company does not disclose 
its buying practices when it comes to 
its advertising strategy. And a Geico 
spokeswoman declined to comment.
  CBS ended the 2017-18 season as the 
most-watched TV network in total viewers 
for the 15th season of the last 16, drawing 
a prime-time average of just under 9 
million viewers. It also came in second 
behind NBC in the 18-to-49 demographic, 
averaging a 1.5 rating. Including its two national NFL 
broadcast windows, CBS last season laid claim to seven 
programs that averaged north of 10 million viewers per 
week—more than NBC, ABC and FOX combined.
  CBS is also consistently among the top suppliers of 
impressions among the adults 25-54 set, its target demo.
  Despite the drama surrounding Moonves, CBS says its 
second-quarter net income rose, boosted by higher fees 
from its network affiliates and subscribers. The company 
says its streaming services, including CBS All Access and 
Showtime, are on track to reach 8 million subscribers by 
next year. Its goal had been to hit that number in 2020.
  Net income jumped to $400 million, or $1.06 per share, from 
$58 million, or 14 cents per share last year. Revenue rose 6 
percent to $3.47 billion, edging past analyst expectations of 
$3.46 billion.

THIS AND THAT
  Nearly one fifth of U.S. households, 17 percent, exclusively 
get their video content through subscription video services, 
according to research from The NPD Group. The study 
looked at video consumption for the 12 months leading up 
to March 2018. The number of households that only get their 
content through subscription video was up from 11 percent 
in 2017. The NPD Group also found that among users of 
subscription video on demand services, 40 percent only 
subscribed to one, while 24 percent subscribed to three 
or more. Millennials were the demographic most likely to 
subscribe to three or more of those services, with 42 percent 
doing so... Apple yesterday made stock market history, 
becoming the first $1 trillion publicly traded company. Shares 
closed up nearly 3 percent at $207.39. The price gave the 
stock a market value of $1,001,678,000,000 — or $1.002 
trillion rounded up... The NBA has become the first major 
U.S. sports league to sign a deal with an official betting 
partner, AdAge says. The league’s partner is MGM Resorts 
International, which will be able to use official NBA data and 
branding across its brick-and-mortar and digital sportsbook 
operations. The WNBA is included in the deal too.

BACK-TO-SCHOOL AD SPENDING SEES DECLINE
  MediaPost’s Marketing Daily says massive back-to-
school ad campaigns that retailers once relied on to drive 
traffic and sales are becoming obsolete.
  “It’s not that retailers are spending less on advertising 
overall,” says Jon Swallen, chief research officer at Kantar 
Media, “or that back-to-school still isn’t an important part of 
their calendar. It’s just that they are not investing as heavily 
in dedicated back-to-school messaging.”
  In Kantar Media’s analysis of last year’s advertising, it 
found a 20 percent decline, with spending on such ads 

falling to $166.5 million. And this year 
Kantar expects spending dwindle a little 
more. The report categorizes any ad 
that specifically mentions school or that 
demonstrates a clear school theme, like 
showing a dorm room, school bus or 
class setting, as a back-to-school ad.
  Target showed the biggest drop, 
hacking its budget by 44 percent to 
$38.4 million. Kohl’s saw a 41 percent 
decrease to $15.3 million. Payless 
Shoesource was down 22 percent, and 

Walmart spent 15 percent less, or a dip of $20 million.
  Reasons for the slashed budgets vary. At Target, its 
2016 spending was bolstered by a large corporate cause-
marketing campaign. And at Walmart, there was a distinct 
message shift, with 2017 ads showing multiple merchandise 
categories, while the prior year had more spots highlighting 
single areas, such as apparel and school supplies. Old 
Navy, owned by The Gap, bucked the trend, more than 
doubling its back-to-school ad spending to $21.2 million.
  Swallen says parents are spending “spread out over the 
core period when there is plenty of other purchasing going 
on. So maybe now some of the advertising is still focusing 
on the same merchandise lines, like clothing, but they’re not 
calling it out as such. They seem more inclined to incorporate 
them into more general messaging for store brands, with 
less of a direct emphasis,” he says. “It’s more of a case of 
them trying to do more with less money.”
  Spending is still concentrated on TV and digital, he says, 
with smaller brands relying more on paid search.
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Seth Meyers

Dunkin Donuts is now 
selling its first ever 

gluten-free product. It’s 
called a ‘cup.’

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


