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LOCAL TELEVISION IS HOLDING ITS OWN 
  A softer-than-expected start to the year and soft demand 
across the local advertising marketplace has led BIA 
Advisory Services to scale back its growth outlook for the 
local ad market. The firm projects total local advertising will 
increase 1.9 percent to $146.6 billion this year across all 
media. That’s smaller than the 5.2 percent increase BIA 
forecast last December.
  BIA managing director Rick Ducey said the revision is 
based on what his analysts have witnessed in the first half 
of 2018 and what appears to be taking shape in the second 
half.  “There are some ups and downs—the core 
business is good and political is holding its own, 
but we’ll see what is up ahead for the next few 
months,” he said on a webinar.
  BIA’s five-year forecast has also been scaled 
back. It had previously estimated total local ad 
spending would hit $174.5 billion in 2022. It now 
thinks that total will be $167.5 billion across all 16 
media operating in the local marketplace.  “Some 
of the decreases are attributed to categories other than TV,” 
Ducey noted.
  What BIA describes as “digital leakage” will continue during 
the coming years as local advertisers’ embrace of digital 
continues to take root. “Clearly we’re seeing a secular shift,” 
Ducey said. BIA calculates 67.4 percent of spending went 
to traditional media last year. And that number will slip to 
64.7 percent this year. But by 2022 it says just 55.5 percent 
of local ad dollars will be spent on traditional media. “We’ll 
get to the point where one out of two dollars will be digital 
dollars going to the digital pureplays, especially Google and 
Facebook,” Ducey said. But he also doesn’t believe local 
TV will sit by idly and watch its revenue cross the street. 
“Legacy traditional companies are becoming less traditional 
with each passing year,” Ducey said.
  For now TV’s share of the local ad pie will be 13.1 percent 
in 2018, BIA says. It estimates that over-the-air television 
will capture 12.3 percent of the local ad market.  Plus 
another 0.8 percent share attributed to online TV services. 
Digital may be growing the fastest, but Ducey noted that 
the often overlooked direct mail segment poses a significant 
competitive threat. It’s 25.4 percent share means one-in-
four dollars spent in local activation goes to direct mail.
  BIA estimates local cable will get about 20 percent of the 
local video ad dollars spent this year. Its share will also hold 
steady during the next five years, according the forecast. 
“There are only a couple of minutes per hour per cable 
network so they can only grow so much with the inventory 
they have,” Ducey explained.
  In terms of local video advertising, BIA estimates 63 
percent of the dollars spent this year will go toward local 
television buys. It’s a share BIA predicts will hold steady 
during the next five years, even as online video, out-of-
home video, and mobile video grab more dollars. “Local TV 
is holding its own,” Ducey said.

BIA REDUCES LOCAL AD MARKET OUTLOOK FOR 2018
ADVERTISER NEWS
 Lincoln is asking its dealers in the 30 top U.S. luxury markets 
to build stand-alone stores, reversing an effort to consolidate 
with the Ford brand, after a product revival has given Lincoln 
confidence that it can challenge top-tier rivals, according to 
Autonews.com. Stand-alone stores regularly outsell dualed 
dealerships and are responsible for most of Lincoln’s sales 
gains in recent years. They cite internal and external surveys 
concluding that luxury customers prefer buying in a dedicated 
space. Lincoln has about 150 dealers in the 30 markets that 
it says account for 70 percent of the industry’s luxury sales. 

Nearly half of those dealers have built or started 
construction on exclusive stores independently. 
The company wants its 78 remaining dualed 
dealerships in those markets to commit by next 
July to building stand-alone stores... What’s the 
fallout for Papa John’s following the months-long 
controversy over the founder’s racist remarks? 
In 2017, Domino’s controlled 14.2 percent of 
pizza sales, according to a report by Kalinowski 

Equity Research. Pizza Hut had 13.2 percent of the 
market and Papa John’s held onto 7.2 percent. By the end 
of 2018, Kalinowski forecasts that Domino’s market share 
will surpass 15 percent and Papa John’s will slip below 7 
percent. Kalinowski says Pizza Hut’s market share would 
remain flat. Consumers spend more than $41 billion in the 
quick-service pizza category... VF Corp is considering a 
sale or spinoff of its denim business, sources told The Wall 
Street Journal. The company owns Wrangler and Lee, 
along with smaller brands Rustlers and Rock & Republic... 
J.C. Penney is expanding the baby products it sells at stores 
beyond clothing as the department store joins the many 
other chains trying to claim some of the Babies R Us sales 
up for grabs. Penney’s is opening baby shops in 500 stores 
that are near now-shuttered Babies R Us locations. The 
company will sell items like cribs, high chairs, strollers and 
car seats that it had formerly sold on its website only. Many 
retailers are trying to take a piece of the baby business. 
Walmart recently revamped the baby section of its website, 
letting shoppers browse by style. It has also increased the 
number of baby products it sells by 30,000 in the last year, 
per cbsnews.com... Chobani has repackaged its Greek 
yogurt in a 14-ounce squeeze bottle for use as a condiment, 
according to the Twin Falls (Idaho) Times-News. Whole-
milk and low-fat plain varieties of Chobani Savor will be 
on store shelves this month... Monster Beverage said net 
sales rose 12 percent to $1.02 billion in its second quarter, 
marking the first time the beverage maker has ever reported 
sales exceeding $1 billion, according to fooddive.com...
PepsiCo’s Pure Leaf is currently the No. 1-selling brand in 
multi-outlet retailers, according to market research firm IRI, 
BevNet reported. Sales of Pure Leaf’s super-premium Tea 
House Collection, which is brewed with organic, loose-leaf 
tea, jumped by more than 96.7 percent to $50.7 million in the 
52 weeks ending June 17.
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NETWORK NEWS
  CBS has announced premiere dates for its daytime 
lineup, The Talk, which airs weekdays at 2 PM (ET) 
and features Sara Gilbert, Julie Chen, Eve, Sharon 
Osbourne and Sheryl Underwood as hosts, will open its 
new season on Monday, September 10th. The network’s 
soap operas, The Young and the Restless and The 
Bold and the Beautiful will return on Monday, September 
3rd and Monday, September 17th, respectively. And the 
daytime game shows, the Drew Carey-hosted The Price 
Is Right and Let’s Make A Deal, hosted by Wayne Brady, 
will open on Monday, September 17th… 
About two weeks after Sara Haines 
became the latest to leave The View 
to host the third hour of Good Morning 
America with Michael Strahan, it 
appears Abby Huntsman has won 
the sweepstakes to replace her. Fox & 
Friends Weekend co-host Huntsman, 
daughter of U.S. Ambassador to Russia 
Jon Hunstman, would give the show 
a second conservative host to go 
alongside Sen. John McCain’s daughter 
Meghan McCain. A source familiar with the situation told 
Deadline that Huntsman is expected to land at The View, 
though no deal is done. Expect ABC News to announce 
shortly before the show’s new season starts, right after 
the Labor Day holiday. The show’s annual 11th-hour host-
changeover announcement soap opera is among reasons 
the ABC daytime talker remains a darling of the media… 
The 2018-19 ESPN and ABC National Basketball 
Association regular-season schedule will feature 101 live 
game telecasts, including 84 on ESPN and 17 on ABC, 
starting with a prime-time doubleheader on Wednesday, 
October 17th. In addition to the regular-season, ESPN 
will televise NBA preseason games, and ESPN and ABC 
will combine to televise up to 44 NBA Playoffs telecasts, 
culminating with exclusive coverage of the 2019 NBA 
Finals presented by YouTube TV on ABC. This season, 
ESPN will exclusively televise the Western Conference 
Finals. All ESPN and ABC NBA telecasts are available via 
the ESPN App. The 2018-19 season will mark the 17th 
consecutive year that ESPN has televised NBA games. 
The NBA Saturday Primetime on ABC series will return 
for its fourth season and will feature a marquee slate 
filled with the league’s best teams and most compelling 
matchups. The schedule begins January 19th. The NBA 
Sunday Showcase on ABC series returns on Super Bowl 
Sunday, February 3rd, with a special 2 PM (ET) start time. 
Generally, the NBA Sunday Showcase game airs at 3:30 
PM, with NBA Countdown tipping off coverage at 3 PM… 
Inside The Manson Cult: The Lost Tapes, a new two-hour 
true crime special about the late Charles Manson and his 
gang of blindly loyal followers, will air on Fox on Monday, 
September 17th from 8-10 PM (ET). Narrated by Liev 
Schreiber, the special goes inside Spahn’s Ranch, where 
the Manson cult lived, to offer an intimate and terrifying 
look into America’s most murderous group. Included will 
be an exclusive prison interview with Bobby Beausoleil, 
who is serving a life sentence for a murder he committed 
in association with the Manson family. Fox said the special 
was culled from more than 100 hours of footage.

HOUSING HITS ‘SIGNIFICANT’ SLOWDOWN
  The U.S. housing market hit a sudden and “significant” 
slowdown in the past few weeks that could continue in coming 
months, Redfin’s chief executive tells MarketWatch.
  The real-estate brokerage and website company 
announced second-quarter earnings last week that beat 
expectations, but the company’s third-quarter forecast 
came in below expectations. On a conference call to 
discuss the results, Glenn Kelman reported that Redfin 
had pulled down its forecast after “an unexpected drop in 
Redfin’s bookings growth in the past three weeks, slowing 

traffic growth in a weakening real-estate 
market.”
  Kelman said a decline in U.S. home 
sales in June was expected to reappear 
in August and September after a slight 
relief in July, specifically calling out 
difficulties in markets on the West Coast 
that have driven home sales higher in 
the past few years.
  “For the first time in years, we are 
getting reports from managers of some 
markets that home buyer demand is 

waning, especially in some of Redfin’s largest markets,” 
Kelman said, specifically calling out Seattle, Portland and 
San Jose as areas where inventory was still tight but did not 
seem to be pushing prices higher still.
  “June sales were down in these markets by double-digits 
and inventory was up also by double-digits,” he said of 
the West Coast cities. “The trend is continuing in July and 
reports are now coming in from Washington, D.C.; Boston; 
Virginia and parts of Chicago as well that homes there are 
getting harder to sell.”

MORE PEOPLE DEFAULTING ON CREDIT CARDS
  Despite a booming economy, many Americans are having 
trouble paying credit card bills, industry observers warn. An 
increasing number of auto borrowers are also asking for 
more time to pay. The trends disturb card industry experts.
  “I would say that credit card defaults is definitely a 
cause for concern,” says Joe Resendiz, an analyst with 
ValuePenguin, which tracks the credit industry. He noted 
the recent second quarter net credit card default numbers 
rose for Bank of America and JPMorgan. In an otherwise 
rosy report, the amount of in-default charge card bills rose 
by 10 percent and 9 percent respectively, compared with 
the same period in 2017.
  The latest numbers also come at the same time that those 
with the poorest credit card records — subprime borrowers 
— saw their credit card debt increase by 26 percent, 
ValuePenguin said.
  Another observer, LendingTree.com, noted a $16.25 
billion increase in revolving debt in May. “This was the 
biggest May jump since 1995,” it said. Revolving debt is 
the card debt that is carried from month to month, usually 
at high interest rates. Revolving and non-revolving debt is 
currently at $3.86 trillion, LendingTree said. It predicts it will 
pass $4 trillion this year.
  Resendiz said most big banks are seeing default rates 
rise. The credit card default rate rose in the latest Federal 
Reserve numbers to 3.65 percent. This was the seventh 
straight quarterly increase.

8/13/2018

Seth Meyers

Construction workers  
recently found a 124-year-old 
 time capsule underneath a 

school in Massachusetts that 
contains two newspapers, silver 
war medals, and the first season 

of “Grey’s Anatomy.”
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CHEVY IN PUSH TO BOOST SILVERADO SALES
  Automotive News reports that General Motors will look 
to the bookends of its 2019 Chevrolet Silverado lineup to 
boost sales and attract new buyers. GM has restructured 
its next-generation full-size pickup lineup — arriving at 
dealerships now — including adding three new trims in an 
effort to expand its market share.
  “We do really well in the heart of the market. That’s where 
we tend to overachieve,” Hugh Milne, Chevrolet Silverado 
marketing manager, told Automotive News. “We have not 
done as well in the lower end, and we do OK on the high 
end, but we can do better.”
  Milne said he’s “relatively bullish” on both 
ends of the market with Chevrolet’s new 
grouping of trims broken into “high value” 
(Work Truck, Custom, Custom Trail Boss), 
“high volume” (LT, RST, LT Trail Boss) and 
“high content” (LTZ, High Country).
  With the outgoing Silverado, Chevrolet 
hasn’t been able to command the pricing 
of Ford’s luxury pickups and has allowed 
Ram to make gains at the lower end of 
the market. Chevy’s high-volume models 
currently account for 50 to 60 percent of retail sales, while 
the high-end LTZ and High Country account for about 20 
percent, and the lower-end models make up the rest.
  Chevrolet’s average transaction price for the Silverado 
1500 was $43,834 in 2017, according to Cox Automotive, 
about even with the Ram 1500’s $43,846, but well below 
the Ford F-150’s $45,668. The full-size pickup segment, 
excluding heavy-duty models, averaged $44,309.
  With the updated trucks, “We’ve made a lot of conscious 
decisions to get to a better price point,” Milne said, adding 
that he’s particularly optimistic about the roughly $55,000 
High Country trim, which enters its second generation after 
being introduced in 2013.

FOX LICENSING VIACOM’S VANTAGE AD SYSTEM
  Viacom, which has touted its Vantage advanced advertising 
targeting system, says Fox has agreed to license the 
software.
  “Fox will be the first media partner to use the Vantage 
engine to power its linear optimization services across its 
networks,” Viacom CEO Bob Bakish said last week.
  With Vantage, launched in 2015, Viacom was one of the 
first programmers to try to sell commercials based on data 
identifying target audiences for a particular advertiser’s 
products. Along with Turner and NBCUniversal, Viacom 
has been seen as a leader in the advanced ad arena.
  Viacom is in “late stage discussions with a number of other 
publishers,” CFO Wade Davis said. “We’re really excited 
about the possibility and upside for this business in 2019.”
  Fox launched its own data-driven ad business, called 
Audience Insights Manager (AIM) in 2016. Fox, Turner 
and Viacom all teamed up to form OpenAP in 2017, a 
consortium designed to make data-based advertising easier 
for advertising by standardizing target audience segments 
and providing third-party reports after campaigns air. NBCU 
joined OpenAP earlier this year.
  With its traditional ratings and ad revenue shrinking, Viacom 
is counting on its investment in advanced advertising to 
boost its business.

DARK CLOUDS ON SOCIAL MEDIA’S HORIZON?
  The New York Post says it looks as though Wall Street 
thinks social media has finally worn out its welcome.
  This has been as bad an earnings season as they come 
for social media companies, and their stocks have been 
punished for it — all while the S&P 500 and Nasdaq are 
knocking on the door of new highs. The primary data of 
importance on a social media platform are Monthly and 
Daily Average User metrics (MAU and DAU).
  In a social media company’s earnings report there is 
precious little attention paid to earnings and revenues. 

For these companies, it’s all about user 
growth and engagement.
  Last week Snap and Twitter both beat 
Wall Street estimates on traditional 
metrics like sales and revenue. But both 
also saw their stock prices take major 
hits after investors took a deeper dive 
into the numbers. Snap shares fell after 
DAUs came in at 188 million users a 
day instead of the expected 192 million.
  Twitter, meanwhile, went from 336 
million MAU to 335 million, while the 

Street was expecting 338.5 million, even after accounting 
for the company’s own purge of 70 million accounts.

ACCOUNT ACTIONS
  AdAge reports that Grey is out as Revlon’s global 
agency of record after a year. The agency has confirmed 
the change. It’s being replaced by an in-house shop, The 
Red House. The move comes after Grey’s WPP sibling 
Mediacom resigned its global assignment in March, 
replaced in July by Interpublic’s Initiative. The Revlon 
brand got $59 million in measured media support in 
the U.S. last year, according to Kantar Media, but that 
doesn’t include spending on the assignment outside the 
U.S. ... Japan-based Dentsu, the parent of Dentsu Aegis 
Network, which owns agencies including 360i and Carat, 
is considering becoming a pure holding company. AdAge 
says Dentsu aims to make the changes effective January 
2020. Currently, Dentsu operates both as a holding company 
and an operating company... Campaign reports the North 
Dakota Air National Guard is seeking an agency for a 
restroom campaign designed to raise its visibility across 
the state. NDANG has identified toilets as “high traffic” 
areas that provide “a captive audience.” Its recruiting team 
is searching for a shop to handle a 12-month campaign to 
run in numerous restrooms. The campaign will kick off on 
September 15th.
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Conan O’Brien

My wife caught me looking 
at Pinterest. I tried to cover 
it with a porn site, but she’s 

fast.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


