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CONSUMERS SPENDING MORE ON DINING OUT
  Recession red flags may be cropping up in the stock and 
bond markets as the trade war rages on. But it seems the 
American consumer hasn’t gotten the message — at least 
not yet, CNBC says.
  This holds particularly true when it comes to spending at 
restaurants. Sales at eating and drinking establishments 
are up more than 4 percent this year, according to data 
from the U.S. Census Bureau, surpassing grocery sales 
at just 3 percent year-over-year growth. The 
National Restaurant Association projects 
overall industry sales will hit a high of $863 
billion in 2019, up 3.6 percent from last year.
  Two big factors helping to bolster consumer 
sentiment: a strong jobs market and tax cuts. 
“Generally speaking, the consumer — particularly the 
middle to upper middle-income consumer — is healthy. 
This group has benefited from stock market gains, stable 
asset markets, wage growth that is pretty healthy,” said 
R.J. Hottovy, senior restaurant analyst at Morningstar.
  The compound annual growth rate for restaurant sales 
since 1970 is 6 percent, but the pace dropped to 4 percent 
in the decade since the Great Recession, according to 
the restaurant association. Despite that slower growth, 
more cash spent on food is being allocated to restaurant 
spending. In 1955, 25 cents of every $1 spent on food went 
to restaurants. Today it’s more than half.
  And while restaurant operators face many challenges, from 
a tight labor pool to rising wage costs, the consumer outlook 
for spending is strong. “There are two important drivers for 
the industry from a consumer perspective — convenience 
and socialization,” said Hudson Riehle, the association’s 
senior vice president of research. “Particularly looking at 
quick service, which has grown much more quickly than 
table service. There’s a greater focus on the off-premise 
market including carryout, drive-through, delivery, curbside 
and even food trucks.”
  Restaurant operators are moving quickly to erase friction 
for customers, helping to enhance the experience whether 
on or off site. Nearly every major restaurant player is either 
expanding its technology platform, upgrading stores or 
adding delivery. “Demographics of younger restaurant 
patrons are dramatically different than baby boomers. 
Their expectation of restaurant experience basically 
incorporates some aspect of technology,” said Riehle. 
“One of the most important developments over past few 
years has been rapid integration of tech into delivery and 
ordering experience.”
  Analysts say it’s likely to continue, even if the economy 
does take a leg lower. But there’s one thing that could lead 
to slower sales growth: a downturn in the job market. “We’d 
have to see unemployment basically spike for restaurant 
trends to reverse,” Hottovy said. “If we are looking at a 
healthy job market, we can expect continued growth in 
restaurants.”

OUTLOOK: RESTAURANT SPENDING TO HIT HIGH IN 2019
ADVERTISER NEWS
  Ford Motor plans to build two midsize battery-electric 
crossovers for the Ford and Lincoln brands at a plant near 
Detroit for the 2023 model year, Automotive News reports. 
Three sources with knowledge of Ford’s plans say scheduled 
production of the vehicles was moved to the Flat Rock 
Assembly Plant in Michigan from Cuautitlan, Mexico. The 
vehicles are similar in size to the Ford Edge and Lincoln 
Nautilus but will be built on the company’s battery-electric 

vehicle platform, the sources said. Both will be 
2023 models, with production starting in late 
2022 or early 2023. The addition of the two EVs 
essentially signals the end to U.S. production 
of the slow-selling Lincoln Continental, which 
Ford builds at Flat Rock Assembly alongside 

the Ford Mustang... Target has announced a new grocery 
brand, Good & Gather, which will include more than 2,000 
products ranging from hazelnut spread and salad mixes to 
milk and eggs. CNBC reports the items will land in stores on 
Sept. 15 and are expected to become the retailer’s largest 
private label line... Cheez-It has signed a multiyear pact to 
serve as an official sponsor of the College Football Playoff 
series, AdAge reports. The Kellogg’s brand joins a roster 
of 14 other CFP backers... Amazon is designating products 
sold by certain companies as “top brands,” according to 
Bloomberg. The company confirmed that products from 
Speedo, New Balance, Under Armour and Fruit of the 
Loom were given top-brand status in some product search 
results... 7-Eleven has introduced its new private-branded 
sports drink, 7-Select Replenish, StoreBrands.com 
reports. The Irving, Texas-based retailer bills the isotonic 
sports drink product as a new way to stay cool, refreshed and 
hydrated. Keeping on trend, 7-Select Replenish contains no 
artificial sweeteners or high-fructose corn syrup. Its available 
in four flavors: lemonade, orange mango, cucumber mint 
and guava splash. The everyday suggested retail price is 
$1.99... Beyond Meat has landed yet another partnership, 
CNBC reports. HelloFresh will start offering the Beyond 
Burger in its U.S. meal kits the week of Sept. 14. The vegan 
burger has been on the Berlin-based company’s menus in 
Canada since July. Its U.S.-based competitor Blue Apron 
announced last month its own partnership with Beyond 
Meat. In June, Blue Apron completed a reverse stock split 
in order to keep its stock price above $1 and avoid being 
delisted on the New York Stock Exchange... Kroger and 
Walgreens are providing customers with access to each 
other’s products, Chain Store Age reports. Building on an 
exploratory store pilot that launched at 13 Walgreens stores 
in northern Kentucky in October 2018, Kroger and Walgreens 
will expand the availability of a dedicated in-store section 
of Kroger grocery items and Kroger’s buy-online-pickup-in-
store service to additional Walgreens locations. In a new 
feature, the pilot expansion will also include the launch of 
a section in select Kroger stores dedicated to Walgreens’ 
private-label health and beauty brands.
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AVAILS
  WMC-TV in Memphis, Tenn., seeks a Director of Sales 
to lead all aspects of its cross-platform sales efforts. The 
qualified candidate will have a strategic vision for the 
WMC sales department, marked 
by specific, measurable goals. 
Minimum 5 years’ experience 
in a broadcast, digital sales or 
marketing role. Must love sales, 
developing and empowering teams, and collaborating 
with peers to deliver above and beyond expectations. 

CLICK HERE for more info or to apply. 
EOE/M/F/D/V.
  Hearst Television’s WMOR-TV, one 
of the top-rated Independent stations 
in the country, is seeking a dynamic 
Account Executive.  The ideal 
candidate will bring both Broadcast 
and Digital sales experience and 
possess the drive and ability to thrive 
in a fast-paced, highly competitive 
market. A proven track record in new 
business development, along with 

strong negotiation skills, is required.  We are a destination 
company in a great market that offers a tremendous 
opportunity for the right person. CLICK HERE to apply. 
EOE.
  WPBF 25, the Hearst-owned ABC affiliate in the beautiful 
West Palm Beach market, has an incredible 
opportunity for you! WPBF 25 is looking 
for a dynamic sales superstar to join our 
phenomenal sales team. The ideal candidate 
will bring both Broadcast and Digital sales 
experience and will possess the drive and 
ability to thrive in a fast-paced, highly competitive market. 
Your creativity, originality and passion for developing new 
business will be encouraged and rewarded! CLICK HERE 
to apply. EOE.
  WMSN-TV, Fox 47, a Sinclair Broadcasting station 
located in Madison, Wis., is seeking an enterprising 
and results-driven General Sales 
Manager. The GSM must be a strong 
leader, have excellent interpersonal 
skills, be a creative thinker and have 
a willingness to learn. Minimum 
of five (5) years’ experience in local broadcast sales 
management, with the proven ability to grow new and 
existing customers in both broadcast and digital sales. 
CLICK HERE for more info or to apply now.
  WHNS-TV, a Meredith Corporation station, is in search 
of a Director of Sales. The DOS leads and develops 
the sales team, maximizing revenue through effective 
inventory and customer relationship management. This 
person is responsible for the overall sales effort and 
revenue growth. Must have a sense of urgency when 
preparing and completing the sales plan and hold those 
executing the plan accountable for implementing. WHNS 
is located in beautiful Greenville, S.C., one of the hottest 
and fastest-growing markets. CLICK HERE to apply.  
EOE.

See your ad here tomorrow! CLICK HERE for details.

NETWORK NEWS
  After lengthy negotiations, CBS has reached a new 
agreement with James Corden to continue as host of 
The Late Late Show through August 2022. The contract 
renewal, believed to come with a substantial salary 
increase, comes on the heels of Corden receiving the most 
Emmy nominations of any individual performer this year. 
The first deal Corden signed with CBS was in 2014. He 
took over as host of The Late Late Show, replacing Craig 
Ferguson, on March 23, 2016. Corden’s current contract 
is up in August 2020, paying the host a salary is said to 
be in the $4 million to $5 million range... 
Canadian actor Juan Riedinger has 
landed the recurring role of Dodger, 
Archie’s nemesis, in Season 4 of The 
CW’s Riverdale, Deadline reports. 
Riedinger recently finished a season-
long turn as Joe Dupree on TNT’s 
Claws and also had a recurring role as 
Teo on Good Behavior, TNT’s edgy 
crime noir series. Season 4 of Riverdale 
premieres at 8 PM Wednesday, Oct. 9, 
on The CW... Dominic Rains (Agents 
of S.H.I.E.L.D.) is set as a recurring with the possibility of 
becoming a series regular on the upcoming fifth season of 
NBC’s hit drama series Chicago Med. Rains will play Dr. 
Crockett Marcel, Chicago Med’s newest ED doctor. Hailing 
from Louisiana, he gambles, drinks and parties all night but 
hooks himself to an IV drip in the morning to slide into work. 
Chicago Med stars Nick Gehlfuss, Torrey DeVitto, Colin 
Donnell, Norma Kuhling, Oliver Platt, Brian Tee and S. 
Epatha Merkerson... Fox continues to add to the cast of 
Empire, which will send the musical drama out with a bang. 
The latest to join the roster of the sixth and final season 
is actress/singer Diamond White, who will appear in the 
series as a recurring guest star. She joins recent additions 
including Lethal Weapon alumna Keesha Sharp, who will 
also appear in a recurring role, as well as Vivica A. Fox. 
Fox was upped to series regular for the final season, which 
premieres Tuesday, Sept. 24... Terry O’Quinn (Patriot, 
Perpetual Grace, LTD) is set for a recurring role opposite 
Allison Tollman on ABC’s new genre thriller series 
Emergence. Emergence is a character-driven genre thriller 
that centers around a police chief (Tollman) who takes in a 
young child she finds near the site of a mysterious accident, 
and the child has no memory of what has happened. The 
investigation draws her into a giant conspiracy, with the 
child’s identity at the center of it all... Carrie Underwood 
will host the 53rd Annual CMA Awards in November, with 
special guest hosts Reba McEntire and Dolly Parton in 
a celebration of legendary women of country music, the 
Country Music Association says. Final awards nominees 
will be announced Wednesday, Aug. 28 on ABC’s Good 
Morning America. The awards show broadcasts live 
from Nashville’s Bridgestone Arena on Wednesday, 
Nov. 13, from 8 to 11 PM (ET) on ABC... CBS Sports 
has announced the death of sportscaster Jack Whitaker, 
who spent more than 30 years covering a wide variety of 
sporting events for CBS and, later, ABC. Whitaker was 
honored for his contributions to sports broadcasting with a 
Lifetime Achievement Award at the Sports Emmys in 2012. 
Jack Whitaker was 95 years old.
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Jay Leno

Politics is just show 
business for ugly people.
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BACK-TO-SCHOOL SHOPPING MOVES ONLINE
  In this year’s back-to-school shopping season, more 
consumers are cutting back on their trips to the brick-and-
mortar stores compared to last year as they shift more of their 
buying online, according to Morning Consult polling.
  In an Aug. 1-3 survey, conducted among a sample of 454 
parents with children under the age of 18, 64 percent said 
they tend to shop more in stores compared to online or equally 
online and in store, down from 71 percent who said the same 
last year. Both the 2019 survey, which had an overall sample 
size of 2,200 U.S. adults, and the Aug. 2-6, 2018, survey of 

459 parents have a margin of error of 4 
percentage points.
  But that doesn’t mean online shopping 
fulfills most of the parents’ back-to-school 
needs: The share who tend to rely on 
e-commerce rose just 1 point, from 7 
percent to 8 percent, over the past year. 
Instead, 26 percent of parents said they 
are shopping online and in-store equally, 
compared to 19 percent who said the 
same last year. 
  The drop in parents who favor in-store 

visits might explain why fewer parents (83%) say they plan to 
go shopping with their children compared to last year (88%).

AT&T TV LAUNCHES IN 10 TEST MARKETS
  AT&T TV, an OTT bundle of channels with a cloud DVR, has 
launched in 10 test markets in California, Kansas, Missouri, 
Florida and Texas, ahead of a nationwide rollout expected by 
the end of 2019.
  AT&T began offering the service yesterday in Orange and 
Riverside counties in California; West Palm Beach, Fla.; 
Topeka and Wichita, Kan.; St. Louis and Springfield, Mo.; 
and Corpus Christi, El Paso and Odessa, Texas.
  CEO Randall Stephenson has predicted the new service 
will become the “workhorse” of the company’s pay-TV lineup. 
No timeline has been set forth for the expansion of the trial, 
but new markets will be added through the rest of 2019.
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Mitch Hedberg

I wanted to buy a 
candle holder, but the 
store didn’t have one. 

So I got a cake.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

WSJ: APOLLO APPROACHED TEGNA ABOUT SALE
  Apollo Global Management has approached Tegna 
about a deal as the private-equity firm looks to bulk up its 
ownership of television stations, people familiar with the 
matter tell The Wall Street Journal.
  Apollo first contacted Tegna about a potential transaction 
at the beginning of the year, some of the people said. It 
sent a letter to the board in February, expressing interest 
in buying the company at a premium, and it has remained 
in regular contact despite so far being rebuffed, the people 
said. Apollo would also consider other options, such as 
merging its stations with Tegna or selling 
them to the company.
  Tegna has a market value of roughly $3 
billion. The broadcasting company said 
in a statement that its board of directors 
and management team are committed 
to creating value for all shareholders. 
Tegna’s shares are up about 38 percent 
so far this year.
  Apollo envisions combining Tegna’s 
assets with those of Cox Media Group, 
in which it agreed to acquire a majority 
stake in February, The Journal says.

NOW ON TWITTER: 6-SECOND VIDEO BIDDING
  Twitter released a six-second video bidding unit yesterday, 
which will provide advertisers with premium short-form, 
mobile content with the same security of transacting on 
longer video views, Campaign US reports.
  According to a recent study sponsored by Twitter with 
EyeSee, videos under six seconds that have clear branding 
and are viewed on mobile with no sound help drive better 
ad recall and message association than linear TVC-style 
videos.
  “Optimal video creative and viewing experiences drive 
brand lift and sales. After all, when was the last time you 
enjoyed sitting through a minute-long ad on your phone? 
Never? Us, too,” penned Twitter in a blog post.
  Advertisers will only be charged once their ad is viewed 
for six seconds, with pixels at 50 percent in view. The new 
video ad format is available globally on Twitter’s promoted 
videos, in-stream video sponsorships, and in-stream video 
ads for assets 15 seconds or less.

ECONOMIC WARNING: RV SHIPMENTS SLIPPING
  Elkhart, Ind., is flashing a warning sign about the economy, 
The Wall Street Journal reports. Capital of the country’s 
recreational-vehicle industry, the northern Indiana city 
and the surrounding area are watched by economists and 
investors for early indications of waning consumer demand 
for luxury items, often the first sign of economic anxiety.
  Shipments of RVs to dealers have fallen about 20 percent 
so far this year, after a 4.1 percent drop last year, according 
to data from the RV Industry Association. Multiyear drops 
in shipments have preceded the last three recessions.
  “The RV industry is better at calling recessions than 
economists are,” said Michael Hicks, an economist at 
Ball State University, in Muncie, Ind. Hicks says softening 
consumer demand for RVs coupled with rising vehicle 
prices due to tariffs suggests the economy is either in a 
recession or soon headed for one.


