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REPORT SHEDS LIGHT ON STREAMING AUDIENCE
  Nielsen’s latest Local Watch report confirms that 
Americans who consume streamed video content are 
still big users of traditional broadcast and cable TV. As 
we reported earlier, the latest data shows 82 percent of 
streamers continue to watch broadcast TV during the 
typical month. So who are these people with a foot in two 
TV worlds?
  “Streamers have a huge value proposition, 
as they are younger, and many have children 
in their homes. They’re also more likely to 
be college graduates who are employed and 
earn a higher income than non-streamers,” Nielsen says 
in its analysis. Here’s what some of the numbers show: 
streamers’ average age is 50. That’s 12 years younger than 
non-streamers.
  That age gap is reflected in some of the other statistics. 
Streamers’ median income is $69,400 compared with 
$44,800 for non-streamers. More streamers have children 
(44%) than non-streamers (28%). And more streamers are 
employed (73%) than non-streamers (55%).
  So are streamers more coveted? Not necessarily. Nielsen 
points out non-streamers are just as important and fit a 
profile that is highly coveted by insurance providers, health 
care and financial institutions.
  “Younger adults, who are more likely to have access to 
connected devices and streaming video on-demand, are 
more likely to stream compared with their older counterparts, 
and they spend more time doing it,” the report says. “Older 
adults are more likely to live in over-the-air or traditional 
cable homes with higher exposure to linear broadcast and 
cable content.” But that tells just part of the story.
  According to Nielsen’s survey—which was conducted in 
April and May—64 percent of Adults 18-35 and 65 percent 
of Adults 25-54 reported they had watched at least one 
minute of streaming content on their TV set. That shatters 
the idea that it’s all Gen Ys and Millennials plugging into 
Netflix or Hulu.
  Nielsen says even among Adults 55+, the survey shows 
42 percent also streamed. And the number of streamed 
sessions wasn’t so different. Young adults averaged 11 
streaming events during a typical month, totaling 2 hours and 
11 minutes of viewing. That compares with 12 sessions for 
Adults 25-54, who watched for 2 hours and 6 minutes. And 
in the 55+ demo, Nielsen says they averaged 10 sessions, 
running 1 hour and 59 minutes. So even as older adults 
are more likely to live in an OTA or traditional cable home 
with more exposure to linear broadcast and cable content, 
among those that are making the jump to digital their habits 
don’t look significantly different that young adults.
  But while age may not be the huge factor that you’d expect, 
the Nielsen data does reveal some differences in streaming 
habits when looked at by the viewer’s ethnicity. Across the
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NIELSEN: STREAMERS HAVE ‘HUGE VALUE PROPOSITION’
ADVERTISER NEWS
  Walmart, which has been the target of fierce criticism for its 
sales of guns and ammunition after recent mass shootings 
in the U.S., removed some listings by third-party vendors 
selling pro-gun T-shirts on its website that drew social 
media scrutiny and criticism. One shirt suggests people can 
either be gun owners or victims, and another shirt features 

crosshairs with the words “gun control is 
being able to hit your target,” Bloomberg 
reports... Verizon Communications has 
agreed to sell blogging platform Tumblr to 
Automattic Inc., the company that owns 

WordPress.com, for a price “well below” $20 million, one 
source tells Axios. Another source put the price below $10 
million. Yahoo had bought Tumblr in 2013 for $1.1 billion, 
and then Verizon acquired Tumblr as part of its purchase 
of Yahoo in 2017... Ahold Delhaize USA is introducing 
a new children’s food line as an extension of its Nature’s 
Promise brand. Supermarket News says the new Nature’s 
Promise Kids products will launch at Food Lion, Peapod, 
Giant Food, Stop & Shop, Hannaford and Giant/Martin’s 
in the coming months... Olive Garden’s Never Ending 
Pasta Pass is back for a sixth year, and this time they’ve 
got an upgrade available: a $500 lifetime pass that will 
be available to 50 fans, MarketWatch reports. The Never 
Ending Pasta Pass, which costs $100 plus tax, offers nine 
weeks of unlimited pastas and sauces from Olive Garden’s 
Never Ending Pasta Bowl menu. For an additional $400 
plus tax, the first 50 Pasta Pass holders can opt to upgrade 
to the lifetime pass. There are 24,000 Never Ending Pasta 
Passes available. Last year, 23,000 were offered... Chick-
fil-A is rolling out a new menu item: mac and cheese. CNBC 
reports it’s Chick-fil-A’s first permanent side addition since 
2016. Unlike other fast-food competitors, the company rarely 
adds new menu items. The privately held chain has been 
entering new markets like Seattle and New York. Chick-fil-A 
is now the nation’s third-largest restaurant chain by sales, 
according to Nation’s Restaurant News. Only McDonald’s 
and Starbucks see higher annual U.S. revenue, although 
both chains have significantly more U.S. stores... Nike is 
rolling out a subscription service called Adventure Club, 
aimed at catering to the $10 billion U.S. children’s shoe 
market. According to Reuters, subscribers will pay $20, $30 
or $50 per month in exchange for a new pair of sneakers 
every one, two or three months... Home-improvement 
chain Lowe’s, which has spent billions of dollars on share 
repurchases, appears to have gotten cheap with thousands 
of employees it let go, CBS News reports. The network says 
Lowe’s provided no notice and only two weeks of transition 
pay to the full-timers it let go, even those who had been with 
the chain for more than a decade... Women’s apparel retailer 
Avenue plans to close all of its stores in the coming weeks, 
according to Retail Dive. The company hasn’t publicly 
announced its plans, but employees were told and instructed 
not to accept customer returns or sell gift cards.
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AVAILS
  Hearst Television’s WMOR-TV, one of the top-rated 
Independent stations in the country, is seeking a dynamic 
Account Executive. The ideal 
candidate will bring both Broadcast 
and Digital sales experience and 
possess the drive and ability to thrive 
in a fast-paced, highly competitive 
market. A proven track record in new 
business development along with strong negotiation skills 
required.  We are a destination company in a great market 

that offers a tremendous opportunity for 
the right person. CLICK HERE to apply. 
EOE.
  WSOC-TV, the Cox Media Group 
Television Station in Charlotte, N.C., 
seeks a motivated and passionate 
Local Account Executive eager to 
WIN while representing Charlotte’s top 
station. June 27, 2018: US News and 
World Report lists Charlotte as No. 22 
on the list of top 50 best places to live 
in America, based on quality of life, job 

market, value and desirability. The AE is responsible for 
generating media revenues for Cox Media Group Charlotte 
and its entities to meet or exceed predetermined goals. 
CLICK HERE for more info or to apply now.
  WAFB, the CBS affiliate in Baton Rouge, La., is looking 
for a Creative Services Manager. The creative services 
team is responsible for commercial 
production, marketing, branding and 
station partnerships for WAFB and 
WBXH. The ideal candidate must have 
a track record of helping clients build 
their brand and strengthen commercial 
messages through quality television 
and digital production/messaging. If you are a leader who 
is creative, organized, driven and wants to be part of a 
talented, winning team, we’d like to hear from you. CLICK 
HERE to apply now. EOE..
  WMSN-TV, Fox 47, a Sinclair Broadcasting station located 
in Madison, Wis., is seeking an enterprising and results-
driven General Sales Manager. The GSM must be a strong 
leader, have excellent interpersonal skills, be a creative 
thinker and have a willingness to learn. Minimum of five (5) 
years’ experience in local broadcast sales management, 
with the proven ability to grow new and existing customers 
in both broadcast and digital sales. CLICK HERE for more 
information or to apply now.
  Discover the limitless opportunities of selling a true legacy 
station based in the capital city of Jackson, 
Miss., a station backed by the largest 
broadcasting family in the nation. If you 
are the type of salesperson who thrives 
when backed with industry-leading tools, 
leads and support, you will find unmatched 
growth opportunities with WJTV CBS and 
CW for Central Mississippi and Nexstar 
Broadcasting Inc. Please CLICK HERE to learn more or 
to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

CBS, VIACOM REUNITE, FORM MASSIVE LIBRARY
  CBS and Viacom have reached a deal to reunite media 
mogul Sumner Redstone’s U.S. entertainment empire, 
betting that a larger company will be able to compete and 
partner better in a media industry dominated by giants, 
Reuters reports.
  The new company will be named ViacomCBS Inc., 
although CBS shareholders will own 61 percent and Viacom 
shareholders will own 39 percent. The merger will combine 
the CBS television network, CBS News and Showtime 
cable networks with MTV Networks, Nickelodeon, 
Comedy Central and the Paramount 
movie studios. Together, they will own 
more than 140,000 TV episodes and 
3,600 film titles. Annually, it is estimated 
to generate about $28 billion in revenue.
  It creates a company with roughly a 
$30 billion market value, which is still 
small compared to rivals Netflix ($136 
billion), ABC owner Walt Disney ($245 
billion) and NBC owner Comcast ($193 
billion).
  Viacom CEO Bob Bakish will be 
the president and CEO of the combined company. Joe 
Ianniello, interim CEO of CBS, will be named chairman 
and CEO of CBS, which will exclude the Showtime cable 
network and book publisher Simon & Schuster.
  Bakish in an interview said that he will compete with 
Netflix, Disney and AT&T for subscribers and also create 
and sell TV shows and movies to other companies, an 
operation that will grow thanks to the new deal.

NETWORK NEWS
  Deadline reports that Denis Leary (Rescue Me, Animal 
Kingdom) is set to star in A Moody Christmas, Fox’s half-
hour single-camera holiday event series, an adaptation 
of the Australian series of the same name, to air in 
December. In his return to broadcast TV, Leary will play 
Sean Sr., the beloved patriarch of the Moodys, a tight-knit, 
but slightly dysfunctional, family of five, all of whom return 
home to Chicago for the holidays, hiding secrets from 
each other. Six episodes are planned... Lip Sync to the 
Rescue, hosted by The Neighborhood star Cedric the 
Entertainer, will be broadcast on CBS on Monday, Sept. 9 
at 8 PM (ET). It’s an interactive countdown special featuring 
first responders channeling their inner pop stars and lip-
syncing to hit music, a trend that began with the viral video 
sensation #LipSyncChallenge. The top 30 videos were 
selected from more than 1,000 lip sync videos, and more 
than 11 million votes have been cast to date to determine 
the top 10, to be revealed during the broadcast... Nostalgia 
network MeTV will begin airing back-to-back episodes of 
The Flintstones weeknights beginning on Monday, Sept. 
30. That date marks 59 years to the day that the animated 
classic debuted on ABC (in 1960). The series was the first 
regularly scheduled animated entry in primetime and, prior 
to The Simpsons, it was the longest-running animated 
sitcom at six seasons... Janet Shamlian will join CBS 
News as a correspondent, where she will be featured on 
all CBS News broadcasts and platforms including CBS 
This Morning, the CBS Evening News and CBSN. She 
will be based in Houston.
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Jim Gaffigan

Everyone I know who 
owns a pickup truck is not 

picking anything up. It’s 
like walking around with a 

big, empty suitcase.
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WOMEN’S CLOTHING TO FEEL MORE TARIFF PAIN
  The next round of U.S. tariffs on Chinese imports will for 
the first time target an array of apparel, and those shopping 
for women’s and girls’ clothes are more likely to see higher 
prices, The Wall Street Journal reports.
  All Chinese clothing and shoes face tariffs of 10 percent 
starting Sept. 1, but the value of women’s and girls’ clothing 
and shoes imported from the country is more than twice that 
for men and boys, according to a Journal analysis.
  Some 42 percent, or $23.5 billion, of women’s and girls’ 
clothing and shoes imported to the U.S. in 2018 came from 

China, according to the analysis of data 
from the U.S. Trade Representative’s 
office and the Census Bureau. For men 
and boys, the figures were 26 percent 
and $10.9 billion, respectively.
  One reason more female than male 
clothing comes from China is because 
women’s fashion changes more 
frequently, and China’s giant apparel 
industry has the capability to churn out 
the latest trends, experts say.
  The average U.S. household spends 

$665 annually on women’s and girls’ apparel, compared with 
$427 for men and boys, according to a 2018 paper published 
by the ITC. Americans spent nearly $400 billion on clothing 
and footwear in 2018, the Commerce Department says.

THIS AND THAT
  Auto manufacturers plan to spend $225 billion developing 
electric cars through 2023, according to AlixPartners. Some 
60 percent of car buyers surveyed by Investor’s Business 
Daily and TechnoMetrica said they would be interested in 
alternative fuel under certain conditions, with the “perfect 
electric car” costing under $30,000 and achieving a range 
of at least 270 miles... HBO Max is reportedly in talks with 
sister company Warner Bros. TV to buy streaming rights to 
The Big Bang Theory and Two and a Half Men for more 
than $1 billion. Deadline says the WarnerMedia company 
wants the former CBS sitcoms to join Friends on its lineup 
and values the two series highly because they would be new 
to streaming when the service plans to launch next year.
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Robin Williams

You’re only given a little 
spark of madness. You 

mustn’t lose it.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

CAR BUYERS STILL WANT THE DEALERSHIP
  A vast majority of vehicle shoppers still want the dealership 
involved in the buying process. That’s according to a study 
by Urban Science in conjunction with Harris Poll that 
surveyed some 2,000 shoppers and about 200 dealers in 
February, Automotive News reports.
  The results included some surprises, especially for dealers, 
said Randy Berlin, global director of dealer services at 
Urban Science. Among them: Consumers value dealerships 
and have less faith in what they find online. That’s a big 
change from how things were 20 years ago.
  The study also found that 81 percent of 
auto shoppers trust the information they 
receive from a franchised dealership, and 
84 percent are primarily influenced by 
price — and more customers are finding 
price transparency in the marketplace, 
with dealers meeting that need.
  After that, 75 percent of customers 
say they value the quality of the service 
they’re getting, and 72 percent cite low-
pressure sales. Seventy-two percent 
also said staff experience, with the 
salesperson emerging as a trusted adviser.
  The study also found that the youngest generation appears 
to shop the most brick-and-mortar dealerships: 3.8 stores, 
on average, for Gen Z and young millennials vs. 2.6 for 
older millennials, 2.4 for Generation X and 2.1 for baby 
boomers.

NIELSEN’S CDM MAKING DEBUT IN FIVE MARKETS
  Nielsen has launched Continuous Diary Measurement 
(CDM), with the first data delivery in five of the 46 markets 
converting to monthly reports effective with the July 2019 
survey, according to a news release.
  Continuous Diary Measurement positions radio on a level 
playing field with other media such as digital and TV, and 
it will allow clients to maintain a competitive edge with 
the ability to react more quickly to marketplace changes, 
Nielsen says. CDM will also help reduce “bounce” in the 
ratings with rolling samples designed to provide a more 
consistent and stable view of the market.
  In June, Nielsen announced that iHeartMedia, the No. 
1 U.S. audio company, agreed to support Continuous 
Diary Measurement (CDM) in Nielsen Audio’s four book 
markets. Additional broadcasters have signed for CDM, 
including Midwest Communications, Tyler Media, 
QueenB Radio, Southern Stone Communications and 
Bahakel Communications.

STREAMERS HAVE ‘HUGE VALUE PROPOSITION’
(Continued from Page 1)
U.S. the average reach for streaming TV is 56 percent. 
Among whites, the average reach is 55 percent, compared 
with 51 percent for blacks.
  The biggest streaming viewers are Asian-Americans. 
Nielsen says 68 percent of that demo watches streaming TV. 
Hispanics are also above average, with 59 percent among 
the streamer ranks. And while African-Americans are the 
least likely to stream, those who do watch for roughly a half 
hour more per day than other ethnicities.
  Download the full Nielsen Local Watch report HERE.

https://www.nielsen.com/us/en/insights/report/2019/the-nielsen-local-watch-report/#

