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AVERAGE VEHICLE PRICE UP 3.5% VS. A YEAR AGO
  July brought good news from several carmakers, but how 
well the industry did or didn’t do is tougher than ever to 
gauge as Ford and Fiat Chrysler have joined General 
Motors in only reporting sales figures on a quarterly basis. 
But some experts think there’s enough data to dispel worries 
of a gloomy year for the TV industry’s biggest client.
  “There are signals that auto sales in the second half of 
2019 are poised to outperform expectations,” said Jeff 
Schuster, president of Americas operations and global 
vehicle forecasts at LMC Automotive. 
“While trade risk remains a threat, transaction 
prices continue to rise and economic growth 
is moderating, sales in the second half of 
the year could outperform expectations 
consistent with strength in the previous five 
years.”
  Among the manufacturers that still offer 
monthly data, Toyota reported it sold 209,204 vehicles 
in July, an increase of 0.2 percent compared with a year 
earlier. That included a 5.5 percent bump for Highlander, 
marking the SUV’s best-ever July. And Toyota said its RAV4 
Hybrid also had its best-ever July. Things were softer at its 
Lexus division, however, as July sales fell 1.5 percent.
  Honda reported its July sales volume increased 2.5 
percent and Honda trucks had their best-ever July while 
sister brand Acura reported a 3.7 percent sales drop.
  The brightest report comes from Subaru. It reported the 
best-ever July sales and second-best sales month in the 
company’s history. Subaru said monthly sales jumped 7.9 
percent versus last year, thanks to the best July ever for 
its Outback and Ascent models. Year-to-date, Subaru is 
tracking up 5.6 percent.
  Business was softer at Nissan dealerships. The company 
reports total sales fell 9.1 percent compared with a year 
earlier. That included an 8.9 percent drop in Nissan vehicles 
and an 11.2 percent decline at the Infiniti division.
  Among brands offering monthly updates, sales increased 
at Hyundai (+12%), Volkswagen (+2.2%), Kia (+0.6%), 
BMW (+4.7%), Land Rover (+7.4%) and Genesis (+158%). 
But Mazda reported once again that its sales were off 3.5 
percent as the auto brand hit 13 months of consecutive 
declines. Sales were also softer for Mitsubishi and Mini.
  With uncertainty about which way the market is moving, 
dealers bumped up incentives last month, according to J.D. 
Power. It says the typical discounts totaled $4,074. But 
ALG, a subsidiary of TrueCar, said its data showed just the 
opposite.
  “Despite buoyant market fundamentals, auto sales are 
being pulled back by lower incentives,” said ALG’s chief 
economist, Oliver Strauss. ALG says the most notable 
declines in incentives were at Toyota, Kia and Subaru, while 
Honda and BMW raised incentive levels.

(Continued on Page 3)

JULY AUTO SALES: A MIXED BAG, BUT SIGNS OF HOPE
ADVERTISER NEWS
  The Container Store has debuted a new retail format 
dubbed Custom Closets in Los Angeles, and it will open 
a second location in Dallas later this year, The Dallas 
Morning News reports. Custom closet solutions account 
for more than half of The Container Store’s business, and 
the new format is designed to make it easier for shoppers to 
visualize how the solutions can be implemented... Banana 
Republic has begun selling four styles of hijabs online to 
appeal to Muslim women, according to The Washington 

Post. The retailer joins others including 
Uniqlo and Macy’s that have started selling 
hijabs and other modest fashions to attract 
new customers and be more inclusive... 
The Cheesecake Factory will acquire 
Phoenix-based Fox Restaurant Concepts 
in a deal valued at $353 million, Restaurant 
Business online says. The deal includes 

the 20-unit North Italia chain, which Cheesecake Factory 
has been investing in since 2016; a catering business; and 
nine other concepts, including Culinary Dropout and The 
Henry... Jack in the Box has launched an augmented 
reality lens on Snapchat that allows users to create their 
own virtual burgers, Adweek reports. Users are invited to 
name and submit their creations for the chance to win a 
gift card and have their very own burger made available 
on the chain’s menu... Burger King is looking to cash in 
on the plant-based meat alternative craze by rolling out 
its own meatless menu alternative to the Whopper next 
week, CNN reports. Burger King tested the Impossible 
Burger in St. Louis before it announced plans in May to 
expand distribution to all its restaurants across the nation... 
Rise Mrkt, an online grocery service, ships all orders in 
compostable packaging, Fast Company reports. “I think 
it’s the brand’s responsibility to worry about the life cycle 
of the packaging, and to actually be in charge of that and 
take responsibility for it,” said Jordyn Gatti, Rise Mrkt 
founder, about the company’s decision to never use plastic 
packaging... The sportswear company Puma is carrying 
up to 7 percent in additional inventory as it prepares for 
the imposition of higher tariffs on Chinese imports by 
the U.S. government, Reuters reports. Puma has also 
begun moving production out of China to countries such 
as Vietnam to keep costs under control should the U.S. 
go ahead with an earlier pledge to expand the scope 
and amount of levies placed on imports from China... 
Home improvement retailer Lowe’s has told thousands 
of workers that their jobs are being eliminated, The Wall 
Street Journal reports. The company plans to outsource 
jobs of maintenance and assembly workers to third-party 
companies. The assembly workers put together products 
such as wheelbarrows and grills. The company said in a 
securities filing earlier this year that, as of Feb. 1, it had 
roughly 190,000 full-time employees and another 110,000 
part-time workers.
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AVAILS
  WPBF 25, the Hearst-owned ABC affiliate in the beautiful 
West Palm Beach market, has an incredible opportunity for 
you! WPBF 25 is looking for a dynamic sales superstar to 
join our phenomenal sales team. The ideal 
candidate will bring both Broadcast and 
Digital sales experience and will possess 
the drive and ability to thrive in a fast-paced, 
highly competitive market. Your creativity, 
originality and passion for developing new 
business will be encouraged and rewarded! CLICK HERE 

to apply. EOE.
  KMBC-TV, Hearst Television’s ABC 
affiliate in Kansas City, has an opening 
for an experienced Account Executive. 
We are looking for an AE who is 
highly motivated, can grow revenue 
on existing accounts and secure 
new advertisers to the station. Ideal 
candidate will have strong business 
development experience as well as the 
ability to effectively negotiate. If you 
have a proven track record of producing 

revenue on multiple platforms, click HERE to apply. EOE.
  Cox Media Group Orlando seeks an experienced Account 
Executive for its Television Group’s WFTV/WRDQ. As an 
Account Executive, you will be highly compensated for 
your performance as you work closely with local business 
owners to create and implement advertising campaigns 
using station resources such as commercial advertising, 
event marketing, promotions and internet advertising. At 
Cox Media Group Orlando TV, the Sales and Marketing 
staff believe in accountability, dedication, professionalism, 
honesty, communication, resources and integrity. CLICK 
HERE for more info or to apply.

See your ad here Monday! CLICK HERE for details.

HEARST EYES FACEBOOK-STYLE AD BUYING
  Hearst is building a self-serve ad platform so advertisers 
can overlay their audience data against Hearst’s to reach 
readers across sites like Cosmopolitan, Esquire, Elle and 
Car and Driver, AdExchanger reports.
  Designed for smaller advertisers, the platform – dubbed 
Hearst Audience Select – is slated to launch in time for 
Q4 ad campaigns. Audience Select will also feature a 
dashboard that details the content and product preferences 
of Hearst’s audience, and all ads will run next to magazine-
quality content.
  Hearst’s ad tech unit, Data Studio, is building the 
platform because of the success larger marketers have 
had onboarding their data for activation and getting insights 
back.
  In automating the once-manual ad-buying process, Hearst 
hopes to attract smaller and niche brands and direct-to-
consumer startups. Hearst already gets inbound leads from 
companies too small to take on, or small advertisers that 
want a way to appear within Hearst’s enthusiast titles, like 
Bicycling magazine.
  Automation will enable low minimum spending limits. When 
brands book a campaign, the details of the campaign will go 
directly into Hearst’s ad server, automating the IO process.

NETWORK NEWS
  The CW said an emotional goodbye to Jennie Snyder 
Urman’s Jane the Virgin on Wednesday, and the telenovela 
dramedy starring Gina Rodriguez wrapped it run with a 
steady-as-ever  0.2 rating in the adults 18-49 demo and 
660,000 viewers. Leading into the finale was a one-hour 
retrospective special (0.2, 680,000), which actually eclipsed 
the series finale in viewers... CBS has handed dating reality 
series Love Island a second season. The show, which has 
aired five nights a week in an 8 PM slot since July 9, ends 
its opening run Wednesday. While the show hasn’t quite 
exploded in the overnight ratings, it has 
performed well for a young audience. 
The show has expanded CBS’ summer 
audience and has performed well 
digitally, becoming the network’s most-
streamed new show on CBS All Access 
and CBS.com in over a year... The new 
season of ABC’s What Would You Do?, 
hosted by John Quiñones, will open on 
Friday, Aug. 9 at 9 PM (ET). The season 
premiere features guest Nyle DiMarco, 
Dancing with the Stars and America’s 
Next Top Model winner, on deaf discrimination and a scenario 
filmed in El Paso, Texas, near the Mexico-U.S. border, in light 
of the current crisis at the border... Past seasons of Nancy 
Drew, The CW’s new mystery drama series, will run on CBS 
All Access. Nancy Drew is part of the first crop of new CW 
series, along with Batwoman and Katy Keene, whose full 
seasons will not be going to Netflix after completing their runs 
on The CW. That’s because CW parents CBS and Warner 
Bros. opted not to renew their output deal with Netflix when it 
expired this past spring, with the three new CW shows being 
shopped individually... Meanwhile: CBS All Access has 
given a series order to The Man Who Fell To Earth, based 
on the Walter Tevis novel of the same name and the cult 
classic 1976 film starring David Bowie... James Marsden 
(Westworld) has closed his deal for a lead role in The Stand, 
an adaptation of Stephen King’s novel at CBS All Access. 
Also starring are Amber Heard (Aquaman), Odessa Young 
(Assassination Nation) and Henry Zaga (13 Reasons Why) 
in the limited event series. The Stand is King’s apocalyptic 
vision of a world decimated by plague and embroiled in an 
elemental struggle between good and evil... CBS has put 
in development Pretty, a single-camera comedy. Lindsey 
Kraft and Santina Muha star in the project, the story of a 
bold, passionate woman (Muha) who moves from Jersey 
to Los Angeles to pursue her dreams of finding love and 
becoming the next Oprah.

THIS AND THAT
  Spotify says its user base has grown to 108 million paid 
subscribers and 232 million active monthly users as of the 
end of June, The Hollywood Reporter says. The music-
streaming service also says it has reached renewal deals 
with two undisclosed music labels... Americans spend a 
lot less time shopping than they used to, Quartz reports. 
According to data collected by the U.S. Census, the average 
person in the U.S. 15 or older spent about 10 hours shopping 
for consumer goods per month in 2018, down from about 12 
hours in 2003. This includes time spent shopping in person, 
over the phone or on the internet.
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Jay Leno

Here’s something to think 
about: How come you 

never see a headline like 
‘Psychic Wins Lottery’?
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JULY AUTO SALES A MIXED BAG, BUT HOPE LOOMS
(Continued from Page 1)
  Those incentives came in handy. Kelley Blue Book reported 
the average vehicle price in July was $37,169. That was up 
3.5 percent or $1,246 from a year earlier — although down 
slightly from June.
  “While July is expected to come in below a 17-million SAAR 
pace, the industry average transaction price continued its 
steady rise, up 3 percent year over year,” said Tim Fleming, 
an analyst for Kelley Blue Book. “Trucks were the big story 
in July as new mid-size and full-size offerings helped to drive 

truck prices up about 3 percent while 
contributing to sales growth in this down 
market.”
  Fleming said with the new 1500 trucks 
from RAM and GM that came out last 
year, full-size truck prices have now 
eclipsed the $50,000 mark. He predicts 
the new heavy-duty trucks this year will 
push those numbers up “even more.”
  This year August sales will be inflated 
by the inclusion of an extra weekend. In 
addition, sales over Labor Day will be 

included in manufacturers’ August results.

RETRANS FEE FORECAST: $11.72B IN 2019
  The retransmission fees that U.S. television station owners 
collect from cable, direct broadcast satellite and telco video 
providers will rise from $10.57 billion in 2018 to $11.72 this 
year, according to a retransmission fee forecast published in 
Broadcast Investor, an e-newsletter from Kagan, a group 
within S&P Global Market Intelligence.
  The increase, which is 11 percent, is an upward revision 
from last year’s projections. The reasons for the change 
are consolidation in the industry and a continued rise in 
renewal rates “with increased bargaining power on legacy 
and streaming platforms for major network TV stations,” 
according to Broadcast Investor.
  “Our reverse retrans projections call for major affiliate owners 
to send back $3.57 billion to the major broadcast networks in 
2019, up 9 percent from an estimated $3.27 billion in reverse 
retrans in 2018, representing 50 percent of total affiliate 
retrans revenue of $7.08 billion,” the release says.
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Marlon Brando

Never confuse the size 
of your paycheck with 
the size of your talent.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

REPORT: THE U.S. REALLY NEEDS TRUCK DRIVERS
  The truck driving industry needed 60,800 more drivers at 
the end of 2018 to meet U.S. demands for freight services, 
a new report by the American Trucking Association (ATA) 
found. Since 71.4 percent of all freight tonnage is moved 
on U.S. highways, the shortage is a problem for the entire 
supply chain, ATA noted.
  “Over the past 15 years, we’ve watched the shortage rise 
and fall with economic trends, but it ballooned last year to 
the highest level we’ve seen to date,” ATA chief economist 
Bob Costello said. “The combination of a surging freight 
economy and carriers’ need for qualified 
drivers could severely disrupt the supply 
chain. The increase in the driver shortage 
should be a warning to carriers, shippers 
and policy makers, because if conditions 
don’t change substantively, our industry 
could be short just over 100,000 drivers 
in five years and 160,000 drivers in 2028.”
  ATA’s findings on the truck driver shortage, 
which was reported by Feedstuffs, 
detailed the factors contributing to the 
shortage, including an aging driver 
population, increases in freight volumes and competition 
from other blue-collar careers. It also outlined potential 
market and policy solutions, which includes better pay for 
truckers.
  While the report covers the entire industry, the bulk of the 
shortage is in the over-the-road for-hire truckload market.

ISM: U.S. MANUFACTURING SLIPPED IN JULY
  The U.S. factory sector lost further momentum last month, 
slipping to its lowest reading in nearly three years in July 
as anemic global growth and trade tensions continued to 
pressure manufacturing, The Wall Street Journal reports.
  The Institute for Supply Management said yesterday its 
manufacturing index fell to 51.2 in July from 51.7 in June. 
Readings above 50 indicate activity is expanding across the 
manufacturing sector, while those below 50 are a sign of 
contraction.
  July marked the fourth straight month of slowing expansion in 
the index, and it was the weakest reading since August 2016. 
“People aren’t investing,” said Timothy Fiore, chairman of 
the ISM’s Manufacturing Business Survey Committee. 
“There’s a clear uncertainty about where to put your money.”
  The globally sensitive manufacturing sector remains under 
pressure from weak global growth, a strong dollar and trade 
tensions.

DONE DEAL
  Nexstar Media Group has named Jerry Brehm vice 
president and general manager of WTEN-TV (ABC) and 
associated mobile/digital operations, including News10.
com, serving the Albany-Schenectady-Troy, N.Y. market 
(DMA No. 59). He will also oversee Nexstar’s relationship with 
Shield Media-owned WXXA-TV (FOX) under a joint sales 
agreement. Since 2015, Brehm has been director of sales of 
WTEN-TV and News10.com, where he was responsible for 
managing all aspects of the station’s broadcast and digital 
sales operations. He replaces Ron Romines, who was 
promoted to senior vice president and regional manager of 
Nexstar Broadcasting.


