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TV STILL ‘DOMINANT PLATFORM FOR ADVERTISING’
  As media begin to zero in on the potential of the 2020 
political spend, a new forecast from BIA Advisory Services 
estimates that a walloping $6.55 billion will be devoted to 
local political advertising.
  Over-the-air (OTA) television will earn 47 percent ($3.08 
billion), online/digital outlets 21 percent ($1.37 billion), 
multichannel video programming distributors 14 percent 
($919 million) and radio 4.8 percent ($312 million), according 
to BIA’s breakdown.
  “It’s going to be a very interesting political year 
where some very large markets will not see much 
in political advertising while some small markets 
will see an extraordinary amount of advertising 
due to competitive gubernatorial, Senate and 
House races along with the presidential election,” 
said Mark Fratrik, chief economist and senior vice 
president of BIA Advisory Services. “Campaigns will continue 
to rely on television as a dominant platform for advertising 
while supplementing with digital advertising across mobile 
and desktop.”
  BIA says that the amount of political advertising will vary 
significantly from market to market based on its size and of 
course, specifics of local elections.
  The three top local political revenue-generating markets will 
be Los Angeles ($168 million to broadcast television and $55 
million to cable), Phoenix ($156 million and $42 million) and 
Philadelphia ($135 million and $36 million). In each market, 
online/digital advertising spend will comprise 25 percent of 
the total. Direct mail, normally a dominant medium in other 
categories, will only capture a small percentage of market 
spend in general.
  “In some smaller markets, one thing to keep an eye on is 
how the huge volume of political advertising could crowd out 
other local advertisers during primary and general election 
seasons,” Fratrik added. “That may have an impact on 
advertisers and media companies. We’ll certainly factor that 
into our forecasting as we go through the fall.”
  Although the 2020 presidential election is more than a 
year away, political advertising is sure to grow as the fall 
approaches. Data from Advertising Analytics anticipates 
more than $10 billion in political ad spending going into 2020, 
with $6 billion in the 2019-2020 cycle alone. While most of 
those advertising dollars are set to be used for traditional 
broadcast media ($3.26 billion), Mediaocean CEO Bill Wise 
points to the rise in digital spending. Some $1.6 billion is 
expected to be spent for digital videos.
  Wise says that beyond traditional television, more candidates 
are turning to social media platforms like Facebook and 
Twitter, as well as online research hubs like Google. “The 
best part about digital and social within digital is the one-to-
one marketing that you can do,” he said on Yahoo Finance’s 
On The Move. “These candidates are now hiring PhD’s. 
They’re hiring statisticians. It’s a level of complexity that 
we’ve never seen before.”

BIA: 2020 LOCAL POLITICAL ADVERTISING TO TOP $6.5B
ADVERTISER NEWS
  Walmart has remodeled the beauty departments at all 4,700 
of its U.S. stores over the past three years with a focus on 
clean beauty and skin care, and the retailer is continuing to 
evolve its strategy to stay competitive, VP of merchandising 
for beauty Jody Pinson said. “Our customer is shifting 
toward natural products and a more natural lifestyle, so more 
than ever, she cares about what she puts on her face and 
on her body and ingredients,” she said, according to a report 

by Glossy... Hardee’s will launch a test of plant-
based burgers and sausages from Beyond Meat 
this fall, following sibling Carl’s Jr.’s successful 
launch of Beyond Burgers, Bloomberg reports. 
Carl’s Jr. debuted its Beyond Burgers late last 
year and putting the product on the menu brought 
in new customers, said Owen Klein of parent 
CKE Restaurants... Wayfair’s loss grew in 

the second quarter amid increased operating costs. The 
online home furnishings retailer reported a loss of $181.93 
million, or $1.98 per share, for the quarter ended June 30, 
compared with a loss of $100.73 million, or $1.13 a share, 
a year ago. Excluding one-time items, Wayfair reported a 
loss of $1.35, in line with Wall Street expectations. Sales 
rose 42.1 percent to $2.34 billion, more than analysts had 
expected. The number of active customers in its direct 
retail business increased 39.1 percent to 17.8 million. It 
delivered 9.2 million orders, up 42 percent over the same 
quarter last year. The average order was $255, compared 
to $254 last year... If you take it for granted that Walmart 
Supercenters dominate the grocery world, you’re correct, 
Chain Store Age reports. Silicon Valley-based Placer.ai, 
which operates a store traffic data analytics platform, did a 
quarter-over-quarter comparison of the top 10 supermarket 
chains and found that, in Q2, Supercenters took in 47.3 
percent of overall U.S. grocery traffic. Target finished second 
with 14.8 percent, Costco was third with 8.2 percent, and 
Kroger came fourth with 7.6 percent... GameStop is laying 
off more than 50 management-level employees as part of a 
cost-cutting measure, according to an internal email reported 
by gaming news site DualShockers. Affected staff include 
leaders in regional and district positions, as well as HR and 
loss prevention. The company has indicated previously that 
it is reviewing costs in hopes of adding $100 million to its 
operating profit... Target is launching a throwback collection 
featuring products made in its two decades of design 
partnerships, RetailDive reports. The archive collection 
includes nearly 300 items from 20 of its past partnerships, 
which started with architect Michael Graves in 1999. The 
limited collection is for sale Sept. 14 at stores and online, 
while supplies last... Apple spent $4.2 billion on R&D in 
the quarter ending in June, the highest quarterly amount it 
has ever spent. Apple’s R&D bill came out to 7.9 percent 
of total revenue, the highest percentage since 2003. Apple 
is on pace to spend more than $16 billion on research and 
development in 2019 as iPhone sales slow, CNBC reports.
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AVAILS
  The new CW26 in Chicago (Weigel Broadcasting Co.) is 
looking for a Sales Manager, responsible for managing a 
team of new and experienced account executives who 
specialize in developing and maintaining business. Qualified 
candidates must be proactive, driven sales managers with 
a proven track record of generating new business while 
successfully managing a team of sellers. At least 3 years 
of broadcast sales management. Great perks and benefits! 
CLICK HERE for details or to apply now. EOE.
  WPBF 25, the Hearst-owned ABC affiliate in the beautiful 

West Palm Beach market, has an 
incredible opportunity for you! WPBF 25 
is looking for a dynamic sales superstar 
to join our phenomenal sales team. The 
ideal candidate will bring both Broadcast 
and Digital sales experience and will 
possess the drive and ability to thrive in 
a fast-paced, highly competitive market. 
Your creativity, originality and passion 
for developing new business will be 
encouraged and rewarded! CLICK 
HERE to apply. EOE.

  KMBC-TV, Hearst Television’s ABC affiliate in Kansas 
City, has an opening for an experienced Account Executive. 
We are looking for an AE who is highly motivated, can 
grow revenue on existing accounts 
and secure new advertisers to the 
station. Ideal candidate will have 
strong business development 
experience as well as the ability to effectively negotiate. If 
you have a proven track record of producing revenue on 
multiple platforms, click HERE to apply. EOE.
  Cox Media Group Orlando is seeking an experienced 
Account Executive for its Television Group’s WFTV/
WRDQ. We’re looking for an individual with the ability to build 
influential relationships with existing clientele and a proven 
track record of developing new revenue streams. Minimum 
of three years of media sales, account management or 
buying experience preferred. Minimum of two years of new 
business development and prospecting experience required. 
CLICK HERE for more info or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

GRAHAM Q2 TV REVENUE INCREASES 2%
  Graham Holdings has reported second-quarter earnings 
that included revenue from its television broadcasting division, 
Graham Media Group, of $116.6 million, an increase of 2 
percent versus a year ago, TVNewsCheck reports.
  That increase was tagged to $4.8 million in higher 
retransmission revenues, partly offset by a $3.4 million 
decrease in political advertising revenue.
  In Q2 of 2019 and 2018, the TV broadcasting division 
recorded $7.8 million and $0.8 million, respectively, in 
reductions to operating expenses. The company as a whole 
had revenue of $737.6 million, up 10 percent from $672.7 
million a year ago.
  Graham’s stations include KPRC Houston, WDIV Detroit 
and WSLS Roanoke, Va. (NBC); KSAT San Antonio (ABC); 
WKMG Orlando, Fla. (CBS); WJXT Jacksonville, Fla. (fully 
local); and WCWJ Jacksonville, Fla. (CW).

STRONG JULY PRIMETIME FOR UNIVISION
  Quoting data from Nielsen and NPM, and in keeping with 
recent predictions, Univision claims that led by a July slate 
featuring live sports and music events it outperformed CBS, 
Fox, The CW and Telemundo during primetime and out-
delivered one or more of the English-language broadcast 
networks, Rapid TV News reports.
  The broadcaster delivered 8 percent year-on-year growth, 
claiming to have averaged more young adults 18-34 in 
primetime than CBS, Fox and The CW. It added that it 
increased its primetime audience year-over-year among 
adults 18-34 (+18%), while CBS, 
NBC and Fox sustained audience 
declines. With a median age of 45, 
Univision ended the July 2019 sweep 
as the youngest broadcast network in 
primetime, attracting an audience that’s 
15 years younger than the average 
viewer of the big four English-language 
broadcast networks.
  Overall, Univision also said that 
it averaged the highest audience 
concentration of millennials and adults 
18-49 compared with all English-language broadcast 
networks in primetime. Univision’s performance with 
millennials was driven by La Reina Soy Yo, La Rosa De 
Guadalupe and Por Amar Sin Ley, which delivered more 
adult 18-34 viewers than first-run episodes.
  The increases weren’t just over the English-speaking 
networks. Univision’s portfolio of networks, including 
UniMás, Galavision and TUDN, were said to have delivered 
a 60 percent audience share in primetime over the major 
Spanish-language competitors among adults 18-49.

NETWORK NEWS
  Nancy O’Dell is leaving her perch as co-host of 
Entertainment Tonight after nearly a decade with the 
syndicated entertainment newsmagazine. The veteran 
showbiz journalist and red carpet veteran said she plans to 
continue working in the genre and will spend more time with 
her family... CBS All Access will unveil a major redesign 
for mobile and tablets by summer’s end, the network says. 
Network executives also say more new programming is in 
the pipeline, and that they’ve set a target of 25 million U.S. 
subscribers for All Access and Showtime OTT by 2020. The 
two CBS-owned apps currently have a combined 8 million 
subscribers... NBC’s broadcast of the Hall of Fame Game 
from Canton, Ohio, drew a 4.1 household rating in metered 
markets Thursday night. That’s down about 15 percent 
from a 4.8 last year — which ended up translating to 6.77 
million viewers in the finals, a low for the game that marks 
the beginning of the NFL’s preseason slate... CW Seed has 
acquired off-season streaming rights to Pop TV hit comedy 
Schitt’s Creek. CW Seed is The CW’s free, ad-supported 
digital network. Seasons 1-4 will be available to stream on 
the platform Aug. 4... Kali Hawk (New Girl) has been added 
to the cast of ABC’s Schooled as a new series regular 
for The Goldbergs spinoff’s upcoming second season, 
Deadline reports. Set in the 1990s, Schooled follows the 
eccentric faculty of William Penn Academy, where teachers 
who are heroes to their students. The cast includes AJ 
Michalka, Tim Meadows, Bryan Callen and Brett Dier.
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You ever notice how 
people who are really 

into hot sauce are 
always challenging you?
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E-SPORTS VIEWERSHIP APPROACHES 1 BILLION
  Almost a billion people around the world watch e-sports 
tournaments online. That’s according to DataReportal, which 
says 22 percent of all internet users say they’ve watched a 
video game tournament in recent months, meaning e-sports 
audiences have grown by 50 percent over the past year.
  The majority of these viewers are on the younger side; 62 
percent are aged 16-34. And in terms of geography, China is 
in the lead, with 40 percent of internet users saying they’ve 
recently watched an e-sports tournament. Vietnam is second 
with 33 percent, followed by the Philippines (29%), Indonesia 

(26%) and Thailand (25%). Turkey is the 
highest-ranked European nation at 16 
percent.
  The U.S., the UK, Italy, Germany and 
the Netherlands, meanwhile, have 
fewer than 10 percent of internet users 
watching e-sports.

THIS AND THAT
  The government should apply public 
interest standards to tech companies 
like Facebook and Google in the same 

way it does to broadcasters applying for licenses, said 
Gordon Smith, president of the National Association 
of Broadcasters. Smith, in an interview on C-SPAN, also 
advocated for letting STELAR legislation expire, praised the 
FCC for its management of the repack and urged caution about 
using spectrum in the C-band for 5G telecom, Broadcasting 
& Cable reports... Pinterest reached 300 million monthly 
active global users in Q2, a 30 percent increase from one 
year prior, and boosted revenue 62 percent to $261 million 
compared to the same period in 2018, according to the 
platform’s reports.

U.S. ECONOMY MAINTAINS STEADY JOB GROWTH
  Steady U.S. hiring growth continued into the second half 
of 2019, providing a solid foundation for the decade-long 
economic expansion at a time of global headwinds, The Wall 
Street Journal reports.
  Non-farm payrolls rose by 164,000 in July, the Labor 
Department said. The jobless rate last month held steady 
at 3.7 percent, near a 50-year low. Through the first seven 
months of 2019, employers added 165,000 jobs a month, on 
average, below last year’s average monthly pace of 223,000. 
Job growth for May and June was revised down by 41,000.
  Average hourly wages for private-sector workers advanced 
3.2 percent from a year earlier, up slightly from the previous 
month’s pace but down slightly from February’s 3.4 percent.
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SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

REPORTS: BAKISH TO HEAD CBS-VIACOM
  Viacom CEO Bob Bakish would be CEO if Viacom and 
CBS are re-combined, according to published reports cited 
by Broadcasting & Cable. CBS and Viacom, both controlled 
by the family of Sumner and Shari Redstone, have been 
discussing a merger, and there have been reports that they 
hope to complete talks by this week when both companies 
report earnings.
  The two sides reportedly agreed to discuss operational 
issues before negotiating price. The tentative agreement on 
management would have Bakish as CEO and CBS’s interim 
CEO Joe Ianniello taking on a new role 
running the company’s CBS-branded 
assets.
  Shari Redstone reportedly favors 
the combination, but is barred from 
discussing it directly under the terms of 
the settlement of a lawsuit last year.
  A deal would give the combined company 
more scale to compete with larger 
competitors as TV enters the streaming 
era. Being aligned with CBS’s broadcast 
network and sports franchises would give 
Viacom’s struggling cable networks more leverage with 
distributors.

IT’S A BAD TIME TO BE A PRINT JOURNALIST
  Layoffs continue to pummel U.S. newspapers. Roughly 
a quarter of papers with an average Sunday circulation of 
50,000 or more experienced layoffs in 2018, according to a 
new Pew Research Center analysis.
  The layoffs come on top of the roughly one-third of papers 
in the same circulation range that experienced layoffs in 
2017. What’s more, the number of jobs typically cut by 
newspapers in 2018 tended to be higher than in the year 
before.
  Mid-market newspapers were the most likely to suffer 
layoffs in 2018 – unlike in 2017, when the largest papers 
most frequently saw cutbacks. Meanwhile, digital-native 
news outlets also faced continued layoffs: In 2018, 14 
percent of the highest-traffic digital-native news outlets went 
through layoffs, down slightly from one-in-five in 2017.
  About one-in-four U.S. newspapers with an average 
Sunday circulation of 50,000 or higher (27%) experienced 
one or more publicly reported layoffs in 2018, according 
to the study, which examined news articles that cited staff 
layoffs at these outlets. This is slightly lower than the 32 
percent of newspapers in this circulation range in 2017.

DONE DEAL
  Nexstar Media Group has named Susan Tully SVP of 
Local Content Development. In the newly created position, 
Tully will oversee the corporate content development team 
and will be responsible for managing the development and 
execution of the company’s strategic local content and viewer 
engagement initiatives across its broadcast and digital 
operations in 100 U.S. markets. Tully, an accomplished local 
media executive, brings more than 30 years of experience 
to her new role. Prior to joining Nexstar, she was with NBC 
Owned Television Stations for 28 years, most recently 
serving as president and GM of WVIT-TV (NBC) and 
WRDM-TV (Telemundo) in Hartford, Conn. (DMA No. 33).


