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POLITICAL SPEND ESTIMATE SEES SMALL UPTICK 
  The ongoing economic fallout related to the COVID-19 
pandemic has resulted in an adjusted estimate to BIA 
Advisory Services’ total local advertising market forecast.
  The firm now puts 2020 spending at $140.4 billion. That 
new figure is down from a $144.3 billion April estimate 
and represents a 6.1% decline from 2019 — even with a 
slight projected rise in political and strength in selected 
segments.
  “To update our post-COVID forecast from April, we 
analyzed the continuing impact on local advertising by 
the weakened economy, continuing job loss 
reports, and the downturn in some key business 
verticals,” says Mark Fratrik, BIA’s senior vice 
president and chief economist. “Right now, we 
believe a realistic view of the economy overall 
and the advertising marketplace is that after a 
dramatic decrease in the second quarter and a 
bumpy start to the third, the remainder of the 
year will turn positive but end up with an overall 
decline in local advertising for the year.”
  For broadcast television, BIA puts adjusted overall 2020 
advertising revenue at $16.7 billion — down from the $17 
billion projected in April. (Pre-pandemic, BIA expected 
$17.8 billion.)
  Cable TV, meanwhile, is now expected to see $5.6 billion, 
unchanged from April and down from a pre-pandemic 
projection of $6.4 billion.
  Since its April outlook was published, BIA has increased 
expected political advertising spending to $7.3 billion, up 
from $7.1 billion. “Local political ad spend continues to be 
one positive area,” BIA says. “As campaigns continue to 
migrate to online rallies and events, both presidential and 
down-ballot candidates are spending significant dollars in 
local broadcast and digital advertising.”
  The lion’s share of the additional $209 million political 
increase ($138 million) will go to broadcast television, with 
another $40 million ending up in cable’s coffers. Online/
digital is expected to see another $26 million in political 
dollars, BIA says.
  BIA says healthcare and finance & insurance are among 
the verticals demonstrating an ability to persevere in the 
era of COVID-19. While they’re down in terms of overall ad 
revenue spend, BIA says they have “solid areas of steady 
and even slightly increasing ad spend.”
  “Within healthcare, health and personal care stores are 
estimated to spend $97.6 million in 2020 and pharmaceutical 
and medicine manufacturers are forecast to spend $658.3 
million to promote wellness products and services,” BIA 
says. “In terms of finance & insurance, as people want 
help rebuilding their savings, college funds and retirement 
accounts, companies in consumer & lending stores are 
forecast to spend $1.6 billion while investment & retirement 
stores are projected to spend $3 billion in local advertising 
this year.”

BIA LOWERS LOCAL ADVERTISING REVENUE ESTIMATE
ADVERTISER NEWS
  Circle K is opening what’s believed to be the world’s first 
convenience store retrofitted with AI technology for auton-
omous checkout in Tempe, Ariz., the company says. The 
chain is partnering with San Francisco-based Standard to 
equip the location with 80 to 100 ceiling cameras that re-
cord which products customers who sign in with the app 
take off the shelves... SPARC Group, a venture backed by 
Authentic Brands Group and Simon Property Group, is 
expected to be named the new owner of Brooks Brothers 
after increasing its offer for the retailer to $325 million. The 

new owners have agreed to continue operat-
ing at least 125 Brooks Brothers stores as part 
of the deal… Plenty, a vertical indoor farming 
company, has reached a deal to provide 430 
Albertsons in California with baby arugula, 
baby kale, crispy lettuce and mizuna mix after a 
successful pilot program with the grocer. “Their 
customers loved it and it started flying off their 
shelves, and in a category-leading pace,” said 

Plenty co-founder and CEO Matt Barnard… Dunkin’ is roll-
ing out its fall lineup with pumpkin-flavored coffee, dough-
nuts and muffins earlier this year with a nationwide launch 
on Wednesday of next week. “While there is so much uncer-
tainty heading into the fall, one thing our fans can count on 
is the return of pumpkin at Dunkin’. We’re excited to bring 
them one of the most anticipated flavors earlier than ever 
before,” said Jill Nelson, Dunkin’ vice president of market-
ing strategy... The lone remaining Blockbuster store in Or-
egon will be the site for an Airbnb promotion. The winner 
of the associated contest will get the keys to the store along 
with a pull-out sofa, bean bags, pillows and sleepwear to 
spend a night reliving what it was like in the 1990s... Stein 
Mart filed for Chapter 11 yesterday with plans to close “a 
significant portion, if not all” of its physical stores, accord-
ing to a press release. The company has begun the store 
closing and liquidation process for its stores. Stein Mart, 
which operates 281 stores, said it is evaluating all of its 
options, including a sale of its intellectual property and e-
commerce business. Stein Mart this week laid off about half 
of its 340 corporate associates based at its Jacksonville, 
Fla., headquarters... Lowe’s is launching a major construc-
tion program to support the need for fast fulfillment across 
channels. Over the next 18 months, the company plans to 
open 50 cross-dock delivery terminals, seven bulk distri-
bution centers, and four e-commerce fulfillment centers. 
This includes 20 cross-dock terminals and one West Coast 
e-commerce fulfillment center in the second half of fiscal 
2020. Lowe’s will open the West Coast e-commerce fulfill-
ment center in Mira Loma, Calif., in October 2020, with the 
goal of offering faster direct-to-consumer shipping options. 
This direct fulfillment center is designed to improve two-day 
delivery options to reach nearly 100% of customers nation-
wide. This is the company’s second direct fulfillment center; 
its first was opened in 2018 in Nashville, Tenn.
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AVAILS
  WDAF in Kansas City, Mo. is seeking an Account 
Executive. The AE generates advertising revenue by 
calling on established agencies, cold-calling new prospects 
and convincing potential clients of the merits of television 
advertising. Bachelor’s degree in Marketing, Advertising or 
Mass Communications, or a related field, or an equivalent 
combination of education and work-related experience, and 
a minimum one year’s experience in sales, preferably in the 
media field. CLICK HERE for more info or to apply. It’s fun to 
work in a company where people truly believe in what they 

are doing!
  Coastal Television Holdings Company 
LLC has openings for Multimedia 
Journalists with locations in Cheyenne 
and Casper, Wyo. You will support the 
newsroom workflow, which is connected 
to a much larger National News Network 
and growing each day. Using new and 
modern operating systems, you will work 
in tandem with National News Services 
such as CNN, AP, ABC News One and 
FOX News Edge for news source and 

content gathering. Ideal for an entry-level position, with 
a short-term commitment of two years. To apply, please 
include a link to your reel on your resume, and email your 
resume to hcorson@visionwyoming.com.
  AdOps Coordinator – WRAL-TV, Raleigh N.C.: This 
person will assist the AdOps Managers with all aspects of 
campaign delivery. We’re looking for someone who 
has a passion and desire to be an integral part of 
workflow processes and systems; someone who 
is comfortable with making decisions that benefit 
our clients and the station. Applicants must be 
technically capable and process-driven with the 
ability to multitask and have strong interpersonal skills. A 
pre-employment drug screening is required. EOE. M/F. All 
Capitol Broadcasting Company properties are tobacco free. 
CBC participates in E-Verify. CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

HALLOWEEN CANDY ARRIVING EARLY THIS YEAR
  The COVID-19 pandemic’s potential to put a damper on 
trick-or-treating has candy manufacturers like Hershey 
hedging their bets for what is typically their biggest season. 
That includes fewer treats in Halloween-specific packaging; 
putting a greater focus on big-name brands in family-sized 
packs; and, in some cases, extending the shopping season.
  Hershey has partnered with retailers to stock big bags of 
autumnal treats and set up Halloween merchandise earlier 
in the summer, Phil Stanley, Hershey’s global chief sales 
officer, tells CNN Business.
  “More stores have started Halloween displays earlier — 
most have moved up their displays two to four weeks earlier” 
than the typical mid-August and early September arrival, 
Stanley said.
  One of the earliest retail movers has been Safeway owner 
Albertsons, Murphy said. But not all retailers are moving 
up their Halloween merchandising time frames. Target, 
Walmart and Walgreens say they would stick with the late-
summer and early-fall Halloween candy stocking.

MEDIA MOGUL SUMNER REDSTONE DIES AT 97
  Billionaire media mogul Sumner Redstone, the controlling 
shareholder of the recently merged ViacomCBS, died 
Tuesday in Beverly Hills, Calif. He was 97 years old.
  Redstone’s death was announced by National 
Amusements, his family’s holding company. The cause 
wasn’t given, but according to multiple reports his passing 
was not related to COVID-19.
  “My father led an extraordinary life that not only shaped 
entertainment as we know it today but created an incredible 
family legacy,” said his daughter, ViacomCBS chair Shari 
Redstone. “Through it all, we shared a 
great love for one another and he was a 
wonderful father, grandfather and great-
grandfather. I am so proud to be his 
daughter and I will miss him always.”
  Redstone, who got his start in his father’s 
New England drive-in theater business 
and made famous the mantra “content 
is king,” was a Harvard-trained lawyer 
and worked as a Japanese code-breaker 
during World War II.
  According to Forbes, Redstone enjoyed 
a net worth of approximately $3 billion.

JULY CONSUMER PRICES RISE AMID DEMAND
  U.S. consumer prices rose in July on higher costs for a 
range of products and services, a sign of firming inflation as 
demand for goods rebounded following steep declines earlier 
in the pandemic, The Wall Street Journal reports.
  The consumer-price index — which measures what 
consumers pay for everyday items including driving fuel, 
clothing and electricity — climbed a seasonally adjusted 
0.6% in July, the Labor Department said yesterday. The 
rise was the second in as many months. The index also rose 
0.6% in June, which was seen as a potential turning point for 
consumer prices, following declines in March, April and May 
amid the pandemic’s initial economic fallout.
  “What we’re seeing is largely a rebound in prices that were 
depressed because of the pandemic,” said Scott Brown, 
chief economist at Raymond James & Associates, who 
pointed to strong price gains in July for items such as 
transportation services, apparel and used vehicles.
  Gasoline prices jumped 5.6% in July and accounted for 
roughly one-quarter of the increase in the overall index, the 
Labor Department said.

COMCAST EYES $4.5 BILLION TO REFINANCE DEBT
  NBCUniversal parent Comcast says it’s raising $4.5 
billion in fresh cash by selling three tranches of notes and 
will use net proceeds from the offering entirely to refinance 
outstanding debt.
  Interest rates on the new bond sales, of $1.75 billion, $1.5 
billion and $1.25 billion, are, respectively 1.5%, 2.45% and 
2.65% (lower than rates on the outstanding debt). The 
nation’s healthiest companies, with strong credit ratings, 
have switched from fear selling early in the coronavirus 
pandemic when they were raising cash for a cushion to 
see them through the COVID-19 crisis. Now they’re taking 
advantage of low interest rates sustained by the Federal 
Reserve and reinforced by the Fed’s corporate bond buying 
program to refinance.
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Conan O’Brien

If you’re missing the 
sensation of shaking a good 

friend’s hand, I’ve found 
that a 4-day-old mango has 

a pretty similar feel.
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KROGER TO LAUNCH DIGITAL MARKETPLACE
  Kroger is getting into the online marketplace business. This 
fall, it plans to go live with a digital marketplace of third-party 
sellers through a partnership with e-commerce provider 
Mirakl, which specializes in B2C and B2B e-marketplaces, 
Supermarket News reports.
  Kroger said that, under the move, its Kroger Ship direct-to-
customer platform will extend its ship-to-home assortment 
beyond groceries to a range of other categories, including 
natural and organic products, international food, specialty 
items, housewares and toys. Initially, more than 50,000 

items will be available to customers, the 
Cincinnati-based retailer said. Eligible 
Kroger.com orders also will be able to 
earn loyalty rewards, such as fuel points.
  “Our customers are increasingly turning 
to our e-commerce solutions provided 
at Kroger.com for their grocery and 
household essential needs. To better 
serve our customers, we’re continuing 
to invest in technology that enables us 
to expand our digital services to deliver 
anything, anytime, anywhere,” Jody 

Kalmbach, group vice president of product experience at 
Kroger, said in a statement. “Leveraging Mirakl’s best-in-
class marketplace solution, we are broadening Kroger’s 
ship-to-home capabilities by offering more relevant products 
for our customers through exciting new partnerships with 
reputable third-party sellers.”

THIS AND THAT
  Fox Corp. will introduce Fox News International, a global 
streaming service that will offer live feeds of Fox Business 
and Fox News Channel for $6.99 monthly. Mexico will be 
the first country to get the platform, but it will expand to 
the U.K., Germany and Spain in September, with a total of 
20 countries scheduled this year... As expected, The Walt 
Disney Co. has officially removed the Fox name from 20th 
Century movie and television assets it acquired with the $71 
billion acquisition of select 21st Century Fox assets. 20th 
Century Fox was incorporated in 1935 following a merger 
between Fox Films and Twentieth Century Pictures.
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Having three kids taught 
me that I’m capable of so 

much more than I ever 
thought. For example, I can 

ignore all three at once.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

ARE GROCERY STORES HEADING FOR THE MALL?
  As consumer shopping habits change, America’s shopping 
malls have anointed many saviors: food halls, movie theaters, 
gyms. Grocery stores could be next on the list, CNBC reports.
  Simon Property Group, the largest mall owner in the U.S., 
hinted at the idea this week. The comments came on the 
heels of a report that said Amazon was in talks with Simon 
to open warehouses at some of its shuttered Sears and J.C. 
Penney locations.
  One analyst thinks that instead of opening logistics hubs at 
Simon malls, Amazon might be looking to open more of its 
own grocery stores there — which could 
end up working out better for both parties.
  “We understand that Amazon is 
reportedly looking for grocery deals in 
the Boston market, and grocery offerings 
at A-rated malls, similar to Europe and 
Asia, would provide essential retail use 
and boost shopper traffic, in our opinion,” 
Compass Point real estate analyst Floris 
van Dijkum said in a note to clients. It is 
much more common overseas than in the 
U.S. for malls to have grocery stores as 
anchors, he said.
  One huge hurdle with opening an industrial space, such 
as an Amazon logistics hub, within a shopping mall is that 
rezoning that would be required.
  But, van Dijkum said, a grocery store is considered a 
retail use and so it could be a “much easier” fill for an old 
department store. A grocery store in a mall could also draw 
more customers in and benefit the surrounding retailers and 
restaurants more than a warehouse, he said.

SINCLAIR SETTLES 3 TRIBUNE-RELATED LAWSUITS
  Sinclair Broadcast Group says it has agreed to settle 
three derivative lawsuits that were brought by investors in 
connection with Sinclair’s efforts to gain regulatory approval 
for the acquisition of Tribune Media, Next TV reports.
  Sinclair was unable to get approval for the $3.9 billion deal 
and Tribune was acquired by Nexstar Media.
  Sinclair settled a lawsuit brought by Tribune by paying 
Nexstar $60 million. 
  The parties to the three suits that have just been settled 
agreed that Sinclair’s board would implement new corporate 
government measures; that a $20.5-million settlement 
fund would be set up with money from Sinclair’s insurance 
company that would pay for court fees and plaintiffs’ 
counsel; that $5 million would pay for implementing the new 
government measures; and that Sinclair executive chairman 
David D. Smith will give up grants worth 638,298 shares of 
Sinclair Class A stock he was awarded in February.
  The governance measures include establishing a regulatory 
committee of the board and a standing nominating and 
governance committee, both consisting of independent 
directors, and that a chief compliance officer would be hired 
and given enhanced responsibilities.
  There will also be changes made to Sinclair’s code of 
business conduct and ethics policies and policies about 
related-party transactions.
  Sinclair said that the U.S. District Court in Maryland approved 
the settlement as fair on Aug. 6. A hearing on finalizing the 
settlement is scheduled for Oct. 27.


