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ACOSTA’S MESSAGE TO SELLERS: BE PREPARED
  “Here we go again.”
  That pretty much sums up the attitude of shoppers about 
the COVID-19 pandemic, an attitude that could lead 
consumers to stock up grocery items again, and dampen 
the holiday shopping season.
  New Acosta research finds that 53% of shoppers plan 
to stock up if another pandemic shutdown occurs. The 
findings come from Acosta’s 10th and final round of its 
COVID-19 shopper insight series, with data gathered via 
online surveys conducted between July 10 and 16.
  More specifically, the new research found that 38% of 
consumers stocked up at the beginning 
of the pandemic and would do so again 
with a new shutdown; 15% did not stock 
up earlier this year when the outbreak 
started but would do so if there is a 
new shutdown; 17% stocked up at the 
beginning of the outbreak but will refrain from doing so 
again; and 24% didn’t stock up last time and have no 
plans of starting.
  The main message from all that, according to Acosta? 
Retailers should prepare.
  “As COVID cases continue to rise, most shoppers believe 
we’re headed for another shutdown and plan to respond 
accordingly, so retailers should be prepared for a new 
surge in stocking up,” said Darian Pickett, CEO of North 
American sales at Acosta.
  He continued: “The pandemic will also significantly impact 
back-to-school shopping this year, and retailers will need to 
adapt to parents’ new priorities and shopping preferences. 
Hand sanitizer, masks and gloves will be the most in-
demand items, in addition to basic school supplies, and 
many will opt for online shopping and delivery options.”
  Indeed, this year’s hot back-to-school item is hand 
sanitizer, already in very short supply, according to 
mounting complaints from teachers as some school 
districts open their doors.
  Of the consumers surveyed, 66% of them plan to buy 
hand sanitizer in preparation for the new school year. That 
beats such products as school supplies (64%) and masks 
and gloves (60%).
  As for how consumers will shop, 33% plan to buy products 
online, 23% will rely more on deliveries and 20% plan 
fewer visits to physical stores.
  This year of the pandemic might be dragging on for most 
people, with weeks feeling like months, but the fact is that 
the 2020 holiday shopping season is approaching.
  Consumer attitudes about the holidays are certain to 
impact retailers in the all-important fourth quarter. Acosta 
found that 43% of consumers worry that the pandemic will 
spoil holiday celebrations, while 23% expect the holidays 
to be pretty much business as usual, with most of the rest 
(27%) unable to even think that far ahead given all the 
current pandemic stress.

STUDY: MORE RETAIL STOCKPILING COULD BE AHEAD
ADVERTISER NEWS
  A group of lenders steering J.C. Penney’s bankruptcy 
process is asking potential buyers of the retail chain to 
increase their bids after a round of offers in July was seen 
as too low, Bloomberg reports. The lenders are pushing 
for offers closer to the approximately $2.2 billion of J.C. 
Penney’s debt they hold, the people said, asking not to be 
named because the deals are private. Earlier proposals 
from mall owners and retail firms added up to payments 
of about $1.8 billion... Even as the COVID-19 outbreak 
has chilled consumer spending in the U.S., it’s proving to 
be a boon for CVS Health, with coronavirus testing helping 

to buoy the drugstore chain’s soft retail 
business. CVS Health said last week that 
it had administered approximately 2 million 
COVID-19 tests as of the end of July. And 
some 40% of people being tested at a CVS 
pharmacy were new customers... With the 

pandemic intensifying the plight of U.S. retailers, companies 
from J. Crew Group to the owner of Ann Taylor are using 
Chapter 11 bankruptcy filings to quickly get out of costly, 
long-term leases and shutter thousands of stores. By seeking 
court protection, firms like Neiman Marcus Group and the 
parent company of Men’s Wearhouse avoid the headache 
of protracted negotiations with individual landlords. But the 
moves threaten to upend huge swaths of the real estate 
market and the half-trillion dollar market for commercial 
mortgage-backed securities… The coronavirus pandemic 
has put many industries into crisis mode, and luxury retail 
is one of them. With fewer places to see and be seen, 
shoppers are slowing their spending, with an estimate from 
consultancy firm McKinsey forecasting the global luxury 
goods market will contract by 35% to 39% in 2020, year-
over-year. Instead of showing off an upscale bag or car, 
consumers are instead displaying their “wellness” during 
stay-at-home orders, according to Malinda Sanna, founder 
and CEO of consultancy Spark Ideas. “Health and vitality... 
kind of are the new luxury. Any sort of symbols or cues of 
that are entirely permissible,” she tells CNBC... Homebound 
customers of Uber Technologies more than doubled their 
orders from the company’s food-delivery service in Q2, but 
demand for ride-hailing trips only marginally recovered from 
pandemic rock-bottom. The company said that despite those 
larger challenges it is sticking to its goal of being profitable 
on an adjusted basis before the end of 2021... Walmart has 
delayed the launch of its new subscription service, Walmart+, 
for a second time, according to Recode. It’s unclear when 
the new venture, which is supposed to be a competitor with 
Amazon Prime, will launch, but its website says it “is almost 
here.” The big-box retailer has thrived during the coronavirus 
pandemic, as it reported a 74% increase in e-commerce sales 
for Q1, which ended April 30. Walmart+ will likely be part 
of the company’s effort to capture more of the e-commerce 
market from Amazon.
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AVAILS
  Coastal Television Holdings Company LLC is looking 
for a Capitol Reporter to work with a developing News 
Bureau covering multiple state and federal 
politics. This position will be located in 
Fabulous Las Vegas, Nevada, with travel 
assignments specifically within a multi-state 
area supporting our news network. Areas 
of assignment include Alaska, Georgia, Nevada, Wyoming 
and Washington, D.C. CLICK HERE for a full job description. 
To apply, please include a link to your reel on your resume, 

and email your resume to hcorson@
visionwyoming.com. EOE.

See your ad here tomorrow! CLICK 
HERE for details.

THIS AND THAT
  Hiring increased in July for the third 
straight month, though overall gains have 
yet to restore half of the U.S. jobs lost 
due to the COVID-19 pandemic. July’s 
addition of 1.8 million jobs and a lower 

unemployment rate of 10.2%, after a peak of nearly 15% in 
April, showed the U.S. economy continued to mend during 
the summer coronavirus surge. The U.S. now has about 13 
million fewer jobs than in February, the month before the 
coronavirus hit the U.S. economy, the Labor Department 
said last week... Walt Disney World’s four Florida theme 
parks will see reduced hours come Sept. 8. Magic Kingdom, 
Disney’s Hollywood Studio, Disney’s Animal Kingdom 
and EPCOT are all set to scale back operating hours, nearly 
a month after opening in July... Nearly 80% of credit card 
holders say they’re worried they won’t be able to continue 
making even the minimum payments on their debt. The figure 
comes from a survey by CreditCards.com, which found 
millennial card holders (91%) are most at risk of missing 
payments. Meanwhile, 1 in 4 people say the pandemic has 
pushed them to take on more credit card debt.

THERE’S A MAJOR SHAKEUP AT WARNERMEDIA
  New WarnerMedia CEO Jason Kilar is putting his stamp 
on the company via a big reorganization, with Warner Bros. 
chief Ann Sarnoff taking oversight of all network, film and 
TV studio and streaming assets. Leaving WarnerMedia are 
Bob Greenblatt, Chairman, WarnerMedia Entertainment 
and Direct-to-Consumer; Kevin Reilly, Chief Content 
Officer, HBO Max and president, TNT, TBS and truTV; as 
well as Keith Cocozza, EVP of Corporate Marketing and 
Communications.
  In addition to the elevation of Sarnoff as the new company’s 
head of all content, the restructuring includes expanded 
responsibilities for HBO’s Casey Bloys as WarnerMedia 
is streamlining the content side of the business, as well as 
Andy Forssell. The realignment will be accompanied by a 
round of layoffs, Kilar revealed.
  Warner Bros. Chair and CEO Sarnoff will be leading a newly 
created Studios and Networks Group, adding HBO, HBO 
Max, TNT, TBS and truTV to her existing portfolio. Bloys, 
President HBO Programming, will also oversee original 
content for HBO Max and the domestic linear networks TNT, 
TBS and TruTV. He will report to Sarnoff.

NETWORK NEWS
  ABC News has announced plans for its coverage of the 
Democratic and Republican conventions, including one 
hour of primetime coverage on the broadcast network, and 
more extensive coverage on its streaming site ABC News 
Live. The broadcast coverage from 10 PM to 11 PM (ET) 
each night, led by chief anchor George Stephanopoulos, 
is in line with recent cycles even though the conventions 
themselves will be almost all virtual. The Democratic 
National Convention will start Aug. 17; the Republican 
National Convention begins a week later, Aug. 24. 
Stephanopoulos will be joined by World 
News Tonight anchor David Muir and 
ABC News Live Prime anchor Linsey 
Davis. ABC News coverage will begin at 
7 PM each night and run until 11 PM (ET). 
Davis will start it at 7 PM on ABC News 
Live, and Stephanopoulos and the team 
will lead starting at 9 PM... Simon Cowell 
won’t appear on NBC’s America’s Got 
Talent’s first two live shows this season, 
tomorrow and Wednesday. The news 
comes as the AGT judge is recuperating 
from surgery following an accident at his Malibu, Calif., 
home. Cowell fell while testing his new electric bike Saturday 
afternoon. According to his spokesperson, Cowell broke his 
back in multiple places. He underwent surgery Saturday 
evening. The five-hour surgery went well, and he is in the 
hospital recovering.

CONVIVA: STREAMING VIDEO USE SLOWED IN Q2
  Demand for streaming video may be booming, but 
advertisers didn’t bite in the second quarter, with ad attempts 
in the quarter ended June 30 down 28% globally and 22% 
in the U.S. as compared to Q1 2020, according to new data 
from Conviva.
  With streaming services such as Netflix, Hulu, Disney+ 
and CBS All Access reporting strong subscriber growth 
during the coronavirus pandemic due to increased numbers 
of consumers spending time in the home, streaming actually 
slowed in May and June as compared to its height in April 
when shelter-in-place orders drove streaming viewing up 
81% year over year.
  While advertising demand dropped in Q2, due in part to a 
lack of sports, streaming ads saw significant improvements 
in overall quality. Viewers spent 38% less time waiting for an 
ad to start in Q2 as compared to Q1 and as a result, pre-ad 
viewer-initiated exits dropped 22%. Ad picture quality also 
improved, with bitrate up 53%.
  Despite quality improvements, nearly 45% of ads 
represented missed opportunities. The most common 
advertising issue continues to be the lack of demand as 
publishers try to fill ad slots, but no relevant ad is available.
  “Shelter-in-place mandates skyrocketed streaming 
viewership in April, led by Europe which saw a 174% increase 
year over year,” CEO Bill Demas said in a statement. 
“Unfortunately advertising moved in the opposite direction 
with global demand significantly reduced due to COVID-19.”
  Demas expects advertising to bounce back in the coming 
quarters as the industry and viewers acclimate to a ‘new 
normal,’ including streaming being part of the everyday 
routine.
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Conan O’Brien

I let a jellyfish sting 
me today, just for the 

physical contact.
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OUTLOOK: PODCAST AD SPENDING TO TOP $1B
  Podcast listenership in the U.S. has been soaring in recent 
years and advertising dollars are following, eMarketer 
reports.
  According to the research firm’s latest forecast, U.S. 
podcast ad spending will surpass 20% of digital radio ad 
spending this year and cross the $1 billion mark next year.
  By the end of 2020, podcast ad spending in the U.S. will 
reach $782 million, up 10.4% from last year, giving it a 
21% share of the U.S. digital radio ad market. And in 2021, 
spending will jump nearly 45% to $1.13 billion.    

  “Growth in podcast advertising spend 
will be more resilient this year relative 
to digital radio advertising as a whole, 
which will see double-digit declines,” said 
eMarketer forecasting director at Insider 
Intelligence Shelleen Shum. “The 
continued growth in podcast advertising 
is no surprise, as investments have made 
podcasts accessible to a wider audience. 
The news genre, a focus of many 
podcast advertisers, has performed well 
during the pandemic. While some ad 

campaigns were paused in H1 due to the uncertainty from 
COVID-19 lockdowns, we expect a rebound in Q3 and Q4.”

A TRYING HOLIDAY SHOPPING SEASON AHEAD?
  The 2020 holiday shopping season could become a bit of 
a mess, with consumers unsure whether they want to return 
to stores as a result of the COVID-19 pandemic. Companies 
are conducting surveys and crunching data in an attempt to 
predict what the shopping season will look like.  
  Fluent President and co-founder Matt Conlin forecasts 
that only 38% of consumers plan to shop in stores on 
Thanksgiving Day, whereas 85% of U.S. consumers 
typically shop in stores and 48% shop online. It’s not difficult 
to figure out that more consumers are avoiding large crowds 
to keep their families safe, so they will be heading to the 
computer rather than the mall after Thanksgiving dinner.
  Fluent expects to see a 73% increase in those who shop 
exclusively online, with 58% of U.S. consumers supporting 
companies like Target and Walmart’s decision to close 
their doors on Thanksgiving Day.
  Thanksgiving Day closures have the greatest impact on 
GenZers, with 48% saying it will have the most impact on 
their shopping plans, according to Fluent, which conducted 
the polling through daily online surveys collected across 
their owned and operated websites.
  For this report, data was collected from a total of 6,812 
respondents. The respondents consist of adults ages 18 
and over located in the U.S.
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FunnyTweeter.com

If Disney did a film 
about a pet rock, they’d 
still find a way to kill off 

one of the parents.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

BIG BUCKS BEHIND PIRATE IPTV SERVICES: $1B+
  A subscriber here, and a subscriber there, and pretty soon 
you’re talking real money in the pirate Internet Protocol TV 
(IPTV) business. Actually, it’s now worth more than $1 billion 
in the U.S. alone, according to a new study by the Digital 
Citizens Alliance and technology firm NAGRA.
  The report estimates about 9 million fixed broadband 
subscribers in the U.S. currently subscribe to at least 
one of 3,500 online “storefronts” retailing these services, 
which enable consumers to stream and download pirated 
copyrighted movies and TV programming.
  With an average annual subscription 
price of $120, the report, “Money For 
Nothing,” estimates U.S. pirate IPTV 
subscription revenues currently are about 
$1.08 billion.
  The estimates do not include additional 
revenues generated by the sale of 
hardware and related services, including 
advertising, nor any black market revenues 
generated by the distribution of malicious 
code via some of these services that are 
often used to create fraudulent traffic and/
or other nefarious activities.

HYUNDAI SEES IONIQ NAME AS GLOBAL EV BRAND
  Hyundai Motor Co. is launching a global battery-electric 
brand using the Ioniq name from its current hybrid and EV 
hatchbacks. That’s according to Automotive News, which 
says Hyundai plans to release three electric vehicles from 
the new brand in the next four years, starting in early 2021 
with a midsize crossover.
  Hyundai Motor Group, which includes Kia and Genesis, 
has said it aims to sell 1 million battery-electric vehicles and 
take 10% market share to become a leader in the global 
EV field by 2025. Hyundai Motor plans to become the third-
largest maker of eco-friendly vehicles, including fuel cell EVs.
  The Ioniq 5 coming next year is based on the concept 45 
vehicle from the 2019 Frankfurt auto show, the automaker 
said in a statement. The Ioniq 6 — to be launched in 2022 
— is a sedan that takes its inspiration from the Prophecy 
concept shown in March.

SMART-TV PENETRATION REACHES 54% IN U.S.
  Smart TVs are becoming more popular than streaming 
boxes, sticks and dongles as the primary mechanisms for 
enjoying connected TV in the American home.
  According to Parks Associates data, smart-TV adoption is 
up to 54% in the U.S. vs. 47% a year ago. Meanwhile, U.S. 
adoption of HDMI-connected streaming devices from brands 
like Roku, Amazon and Apple is around 42%.
  According to Consumer Technology Association 
predictive data, the gap will get wider — consumers are 
forecast to buy 35 million smart-TVs this year vs. 22 million 
streaming devices.
  The emergence of Asian smart-TV manufacturers as drivers 
of the global connected-TV market has major implications for 
the media-technology business. It comes at a time when the 
biggest streaming platform operators have evolved to where 
they are no longer neutral players, and are now competing 
against third-party streaming services that have traditionally 
programmed their platforms.


