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TRUCK SHOPPING INCREASES AS CARS STABILIZE
  Toyota dominates as the most-shopped non-luxury 
automotive brand while BMW remains on top among luxury 
brands, as revealed along with other new-vehicle shopping 
and consumer perception findings in the latest Kelley Blue 
Book Brand Watch Report for Q2 2021.
  In addition, amid ongoing supply-chain issues and inventory 
struggles throughout the auto industry, pickup truck shopping 
increased, traditional car shopping stabilized, and SUV 
shopping leveled off in Q2 of the year.
  “As the entire automotive industry continues to grapple with 
the ongoing microchip shortage and related supply chain 
disruptions as a fallout of the global pandemic, it’s interesting 
to see how consumer perceptions and shopping behaviors 
change in some areas and how they hold steadfast in others,” 
said Vanessa Ton, senior industry intelligence manager for 
KBB. “Top brands like Toyota and BMW have stayed at the 
top of shoppers’ consideration lists, but interest in popular 
models has shifted and other brands are starting to close in. 
We also see that segment considerations 
fluctuated quite a bit among shoppers in 
response to inventory shortages.”
  According to the Q2 2021 Kelley Blue 
Book Brand Watch Report for non-luxury 
brands, inventory-constrained Toyota 
continues to hold its top spot for shopping 
consideration. Of all non-luxury vehicle shoppers, a third 
considered a Toyota in Q2, slipping by one percentage point 
from Q1 but still maintaining the lead.
  Shopping consideration also translated into sales, as Toyota 
sales rose 74% in Q2, far outpacing the industry’s 50% gain 
and causing its market share to edge higher. For the first 
time, Toyota (together with its luxury sister brand Lexus) sold 
more vehicles in the quarter than General Motors.
  Meanwhile, Ford narrowed the gap with Toyota in Q2 
despite its own supply challenges. In Q1 of the year, Toyota 
was at 34% and Ford was at 29%, but in Q2, Toyota slipped 
to 33% while Ford rose to 31%. The brand was lifted by 
rising consideration for certain models, including the full-size 
F-150 pickup (up 13%), the larger F-Series trucks (up 22%), 
Explorer (up 8%), and Mustang Mach-E. Meanwhile, Ford’s 
crosstown domestic rival Chevrolet 
experienced an increase in non-
luxury shopper consideration, up to 
27% in Q2 from 25% in Q1. Shopping 
consideration for the Chevrolet 
Silverado 1500 pickup was up 28% 
from Q1, the biggest gain of any model.
  According to KBB, luxury brand 
BMW experienced a stellar Q2 in both 
shopping consideration and sales. 
Despite the global chip shortage, 
BMW saw the largest gain in shopping 
consideration among luxury brands 
while also capturing the lead in sales.

REPORT: TOYOTA, BMW MOST-SHOPPED AUTO BRANDS
ADVERTISER NEWS
  Ford Motor has scrapped plans to build a pickup version of 
the Bronco off-road SUV, according to two sources knowl-
edgeable about the decision. The automaker planned to in-
troduce a Bronco-based pickup in 2024 but in recent months 
has informed suppliers the program was canceled, the sourc-
es told Automotive News. It was to be built in Wayne, Mich., 
at the same plant that assembles as the Bronco SUV and 
Ranger pickup… Samsung TVs now come with the Televi-
sion Block Function, which lets the company brick stolen dis-
plays by inputting their serial numbers, The Verge reports. 
The feature comes on all Samsung sets, and functionality 
can be restored by providing proof of purchase… Best Buy 
is testing a “virtual store” concept at one of its fulfillment cen-
ters to allow associates to demonstrate new products to cus-
tomers online with chats and video. It’s part of an ongoing ex-
periment with new concepts for the electronics retailer, which 
reported a 20% increase in sales in the second fiscal quarter 
and raised its forecast as shoppers continue to spend on 

work-from-home equipment and gadgets 
for streaming content… Continued growth 
at Trader Joe’s has not been hampered 
by the labor shortages plaguing the indus-
try, a fact attributed to founder Joe Cou-
lombe’s longstanding commitment to en-
suring employees are paid well and given 

robust benefits. The grocer, whose ability to attract and keep 
talent is enhanced by what some cite as its chain’s “cool fac-
tor,” will open three new stores by the end of this month… 
Nordstrom raised its full-year revenue guidance after report-
ing that earnings and revenue for the quarter ending July 31 
beat forecasts. The retailer, which reported a 127% jump in 
revenue at namesake department stores and a 61% rise in 
sales at Nordstrom Rack stores compared with 2020, ex-
pects total revenue growth this year of more than 35%, up 
from a previous forecast of 25%... More Disney Store lo-
cations are closing in September. As Target plans to open 
more than 100 new Disney shops inside its stores, the 
Walt Disney Co. is shuttering nearly 60 of its full-size retail

(Continued on Page 3)
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AVAILS
  KPRC 2, the Graham Media Group-owned, NBC-affiliated 
station in Houston, is in search of a New Business / Digital 
Sales Account Executive. The primary goal 
of the Account Executive is to generate new 
revenue using strategic prospecting tools and 
by composing and presenting compelling, 
multiplatform marketing solutions. Must be 
able to develop new revenue for all properties, 
including KPRC 2, MeTV and Click2Houston.
com. 3-5 years of sales and / or digital sales experience 

preferred. Follow THIS LINK to apply. EOE. 
  KXAS-TV and KXTX -TV, the 
NBCUniversal television stations in 
DFW, are looking for a dynamic Account 
Executive to join the Local Sales team. 
This position is primarily responsible for 
maintaining and growing sales revenue, 
as well as cultivating and developing new 
advertisers for the station’s multiplatform 
properties. The ability to work at the local 
level with clients of all levels of business 
is paramount, from large cap, medium 

and small businesses, in addition to exploring unique paths 
to procure business. CLICK HERE for more details or to 
apply. EOE.
  WPBF 25, the Hearst Television ABC affiliate in West Palm 
Beach, Fla., is looking for a Multimedia Sales Account 
Executive. Come work for a market-leading station and 
an industry-leading ownership group. If you’re competitive, 
driven by success and love to win, we want to talk to you! We 
offer very competitive commission rates, bonuses, a great 
benefits package, opportunities for advancement, and a 
great team environment. As a bonus, you’ll get to enjoy the 
lifestyle that living in South Florida offers! CLICK HERE to 
apply.
See your ad here tomorrow! CLICK HERE for details.

TUBI TO OFFER FREE LIVE SPORTS CHANNELS
  Fox Corp. is looking to leverage Tubi, its free-streaming 
outlet, as a new way to monetize a whole bunch of its sports-
programming rights and content.
  Tubi, together with Fox Sports, has started the rollout of 
Sports on Tubi, a new and expanded hub for sports content 
on the platform. Tubi is adding 10 livestreaming sports 
channels — available only in the U.S. — for Fox Sports, Fox 
Deportes, NFL, MLB, beIn Sports Xtra and beIn Sports 
Xtra en Español, Fubo Sports Network, Pac-12 Insider, 
Stadium and USA Today SportsWire.
  In addition, Tubi plans to add channels for the Atlantic 
Coast Conference and Real Madrid later in 2021, with 
additional channels on tap for next year.
  Sports on Tubi is launching first on Amazon Fire TV, Roku 
devices and Android, with other platforms to “follow soon.”
  “In our continued effort to broaden and enhance our digital 
reach, Fox Sports is thrilled to partner with Tubi to launch this 
dynamic lineup of channels and on-demand content, featuring 
hundreds of hours of programming tailor-made for sports 
fans,” said Mark Silverman, president, national networks, 
Fox Sports. “Sports on Tubi will be the leading destination for 
free streaming sports content, bringing audiences closer to 
the games they love.”

AS VIRUS SURGES, SO DOES CASUAL APPAREL
  After a year and a half of working remotely, some are 
returning to the office, but they aren’t quite ready to return to 
“hard pants,” Fortune reports.
  That has driven apparel companies to embrace a new and 
growing category: workleisure, office-appropriate clothes 
that are made with stretchy, soft materials. 
  Consumers are restocking their closets, and retailers and 
clothing brands are pivoting to meet the new demand for 
comfort. Nordstrom, known for its suits and business attire, 
reported a 136% increase in online searches for work clothes 
and has a category called “comfort work 
clothing” with cotton blend skirts and 
seersucker shift dresses.
  Meanwhile, women’s clothing company 
M.M.LaFleur designed its fall collection 
with softness in mind: “buttery, vegan-
leather leggings,” and “suits that are 
sharp in silhouette but soft in touch.” And 
athletic brands Lululemon and Athleta 
have expanded into work attire.

NETWORK NEWS
  Former Mom star Jaime Pressly is working with co-
executive producer Susan McMartin on a potential new 
multi-camera comedy from called The Porch for CBS. 
Based on an idea by Pressly, The Porch centers on recently 
divorced LJ (Pressly), who returns home to the small North 
Carolina island she couldn’t wait to leave to bury a mom 
she couldn’t stand. She finds herself staying far longer than 
she ever imagined, reconnecting with the “porch” folks she 
never felt a part of and falling in love for the first time with 
the train wreck of a mother who is no longer alive... NBC is 
rounding out its Season 2 cast for Law & Order: Organized 
Crime. Lolita Davidovich, Mykelti Williamson, Guillermo 
Diaz and Dash Mihok are set for recurring roles on the 
upcoming season of Dick Wolf’s SVU spinoff series. Law 
& Order: Organized Crime brought Christopher Meloni’s 
Elliot Stabler character back to the venerable franchise for 
the first time in 10 years, and revolves around the NYPD 
organized crime unit led by Stabler. Danielle Moné Truitt, 
Tamara Taylor, Ainsley Seiger and Dylan McDermott also 
star... The CW will welcome back The Flash for Season 8 
with the five-part special event, Armageddon. Set to begin 
Nov. 16 at 8 PM (ET), Armageddon will feature numerous 
guest appearances from some of the network’s most notable 
heroes and villains. Set to join The Flash team are Javicia 
Leslie as Batwoman, Brandon Routh as The Atom, Cress 
Williams as Black Lightning, Chyler Leigh as Sentinel, 
Kat McNamara as Mia Queen and Osric Chau as Ryan 
Choi. Tom Cavanagh and Neal McDonough will return as 
enemies Eobard Thawne/Reverse Flash and Damien Darhk, 
respectively... And Lloyd Dobyns Jr., who once served as 
an anchor and correspondent for NBC News, died Sunday 
in Mebane, N.C., after suffering complications from a series 
of strokes. Dobyns was born on March 12, 1936 in Newport 
News, Va., working at NBC between 1969 and 1986. During 
his time there, he hosted the programs Weekend and NBC 
News Overnight, working with Linda Ellerbee on the latter 
between 1982 and 1983. He subsequently moved on to 
anchor the network’s short-lived program Monitor. Lloyd 
Dobyns Jr. was 85 years old.
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FunnyTweeter.com

I set the automatic reply on 
my work e-mail to “I don’t 
negotiate with terrorists.”

Now we wait.
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NEXSTAR TO LAUNCH SPORTS BETTING DIGINET
  Nexstar Media and SportsGrid, a streaming video network 
that provides extensive coverage of sports wagering for all 
the major sports, has announced a multi-year agreement 
to launch SportsGrid Network, a diginet devoted to sports 
wagering and fantasy sports.
  Beginning Sept. 1, SportsGrid Network will be distributed 
on nine digital subchannels licensed to Nexstar in nine 
major U.S. markets: San Francisco; Washington; Tampa, 
Fla.; Portland, Ore.; Nashville, Tenn.; Norfolk, Va.; Grand 
Rapids, Mich.; Knoxville, Tenn.; and Des Moines, Iowa.

  SportsGrid is a 24-hour sports wagering 
and fantasy sports program service. Its 
content is currently distributed across 
OTA broadcast and cable television, 
connected smart TVs, a variety of 
streaming platforms, mobile devices and 
on the internet. The new network will 
be available on recently vacated digital 
subchannels licensed to Nexstar.
  At its launch, SportsGrid Network 
will feature 18 hours of exclusive live 
original programming hosted by a team 

of on-air personalities, sports and gambling experts, and 
guest contributors, as well as a variety of pre-produced 
programming.

ADVERTISER NEWS
(Continued from Page 1)
locations across the U.S. The company updated its store 
locator tool to identify stores closing “on or before” Sept. 
15. Disney announced in March it would close at least 60 
Disney stores in North America this year. Nearly 40 stores 
were included in the first round of closings… Apparel sales 
grew 12% in Q2 from the same period in 2019, NPD Group 
reported, as consumers outfitted themselves for life beyond 
the pandemic, but the rise in new COVID-19 cases due to 
the delta variant has retailers including Target and Macy’s 
focusing again on so-called “above-the-keyboard” apparel. 
Both retailers are preparing for demand for fashions that 
fit with both in-person and at-home work and schooling… 
Dick’s Sporting Goods reported a 19% increase in com-
parable store sales and posted adjusted earnings of $5.08 
a share, compared to Wall Street’s expectations of $2.72. 
Dick’s is expecting that its comp gains will average around 
20% over the full fiscal year.
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FreeWheel

Streaming advertising 
consumption in H1 2021 

showed ad views up 50% vs. 
the same period a year before.

STREAMING AD VIEWS INCREASE 50% IN H1 2021
  Streaming advertising consumption in the first half of 
2021 showed ad views growing 50% versus the same 
period a year before, according to Comcast’s FreeWheel, 
the digital ad-server company.
  FreeWheel also says streaming services accounted for 
45% of recorded ad views — greater than TV Everywhere, 
authenticated pay-TV viewing, set-top-box video-on-
demand (STB VOD) and virtual pay-TV providers.
  Connected TV devices accounted for 60% of total digital 
video ad views. After CTV, comes set-top box video-on-
demand (STB VOD) — 15% share; 
mobile, 13%; and desktop, 12%, it found.
  Roku and Amazon Fire TV devices 
dominated much of CTV activity — with 
a 43% and 26% share, respectively.
  Smart TVs have an 8% share, while 
Google Chromecast came in at 7%; 
gaming consoles were at 6% and other 
comprised 10%.
  FreeWheel says 92% of the ad views 
are entertainment-oriented, while 5% are 
for news content and 3% are for sports.
  Live entertainment, however, is still strong when looking 
at all digital platforms. It had a 51% share in the first half of 
the year. Full-episodes were at 37% and video clips came 
in at 12%.
  How did advertisers place their digital video ad buys? 
FreeWheel says 24% was via programmatic platforms, 
while 76% were direct. Year-over-year programmatic ad-
view growth hit 84%.

SURVEY: U.S. EXPANSION SLOWED IN AUGUST
  U.S. factories and service providers reported sharply 
slower growth in August, the forecasting firm IHS Markit 
said this week in its surveys of purchasing managers.
  Its index of service-sector activity, the broadest segment 
of the economy, fell to 55.2 in August from 59.9 in July, 
hitting an eight-month low. An index of factory activity 
dropped to 61.2, a four-month low, from 63.4 in July. A 
reading above 50 suggests activity — as measured by 
sales, output, prices and other factors — is growing.
  But the surveys show that the delta variant of the 
COVID-19 virus, which has led to a new wave of infections 
and hospitalizations and has spooked consumers, is 
harming the economy.
  “The expansion slowed sharply again in August as the 
spread of the delta variant led to a weakening of demand 
growth, especially for consumer-facing services, and 
further frustrated firms’ efforts to meet existing sales,” 
said Chris Williamson, chief business economist at IHS 
Markit.

THIS AND THAT
  The process to achieve Media Rating Council 
accreditation of Comscore’s national and local TV 
measurement tools is accelerating in a shift that could 
increase pressure on Nielsen, which is facing MRC action 
over reports it undercounted audiences amid the first part 
of the pandemic. Comscore was originally aiming to have 
the MRC audit its ratings system last year, but has now 
asked for the process to begin in October.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


