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COMBUSTION ENGINES NOT VANISHING JUST YET
  The future may belong to electric cars, but for U.S. 
automakers, trucks will rule for years to come.
  Automakers in North America plan to build more big 
pickups and sport-utility vehicles than electric vehicles well 
into the late 2020s, chasing sales trends that run counter to 
President Biden’s goal of boosting EVs to half the market 
by 2030, according to internal production forecasts viewed 
by Reuters.
  The popularity of Detroit’s big trucks is a challenge both 
to the industry and efforts by lawmakers and regulators to 
reduce emissions of carbon dioxide and other exhaust gas 
pollutants from combustion engines.
  Unflagging demand among American consumers for full-
size trucks and SUVs, among the industry’s most profitable 
vehicles, will largely fund a combined $100 billion in 
investment commitments for new North 
American EV and battery plants by 
General Motors, Ford and Stellantis. 
Factories that build Detroit’s trucks 
employ thousands of union workers, a 
key constituency for the president.
  The three automakers in a joint 
statement on Aug. 5 described as a 
“shared aspiration” Biden’s target of 
pushing EVs to 40-50% of production 
by 2030. That goal would mean boosting annual North 
American output of electric and plug-in hybrid electric 
vehicles to 7 million vehicles or more.
  The entire industry, however, is planning to build just 
2.6 million battery electric vehicles (BEV) and another 
585,000 plug-in hybrid electric vehicles (PHEV) in 2028, 
according to AutoForecast Solutions (AFS), which 
compiles production estimates that are widely used across 
the industry.
  If automakers stick to those plans, EVs would account 
for just 15% of total North American production in 2028, 
with plug-in hybrids representing another 3.4%. In that 
case, automakers would have to more than double EV and 
PHEV production within two years between 2028 and 2030 
in order to hit Biden’s low-end target of 40%.
  AutoForecast’s outlook is consistent 
with the U.S. government’s own 
predictions. The EPA said recently it 
expects electric and hybrid vehicles to 
account for 8% of U.S. car and light 
truck sales by 2026, a shade under 
AutoForecast’s projection of 10-11%.
  Researcher IHS Markit earlier this 
month estimated automakers would 
need at least 18% of their total sales 
to derive from EVs in 2026 — a figure 
in line with AutoForecast’s estimate — 
to have a realistic chance of meeting 
the proposed 2030 targets.

DESPITE EV GOALS, DETROIT STAYS WITH TRUCKS, SUVs
ADVERTISER NEWS
  A coronavirus outbreak at a microchip factory in Malaysia 
will force Nissan North America to halt vehicle production 
at its plant in Smyrna, Tenn., for the next two weeks. It was 
not alone. Volvo had to shut down its assembly plant in 
Gothenburg, Sweden, last week as a result of a shortage 
of chips. BMW and Mercedes-Benz have warned that the 
next few months could be problematic for meeting produc-
tion plans because of the chip shortage. The issues reflect 
the current state of affairs for supply chains in North Amer-
ica and around the world... Subaru, a slow starter in the 
global electrification race, is overhauling its product devel-
opment strategy and building a new R&D center to better 
compete in an era of electrified vehicles. The comparatively 
small Japanese automaker will plow $272.2 million into a 
new seven-story technical center at its domestic produc-

tion hub in Gunma prefecture just north of 
Tokyo. The goal is to speed the automak-
er’s product development process and 
improve flexibility as the industry shifts to 
EVs... Luxury jeweler Tiffany & Co. has 
signed Beyonce and Jay-Z as two of the 
celebrity faces in a rebranding campaign 
using the tagline “Not Your Mother’s Tif-
fany” that’s designed to bring in younger 
shoppers. Luxury conglomerate LVMH 

acquired the 184-year-old Tiffany brand and its 320 global 
stores early this year, and the rebranding will also bring 
new pieces and lines including engagement rings for men... 
Walgreens has launched a co-branded credit card with 
Synchrony Financial that offers discounts on purchases 
used in the chain’s stores as well as for a variety of actives 
tied to wellness practices, such as doctor visits, health club 
fees, purchases of sporting goods and more. The myWal-
greens credit card offers 10% cash back on private-label 
purchases at the chain and 5% back on all other purchases, 
including items from the pharmacy. Cardholders earn 3% 
cash back on a wide variety of purchases made outside 
the drugstore… The 7-Eleven convenience store chain is
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AVAILS
  Cowles Montana Media, a family-owned media company, is 
looking for an experienced Regional Sales Manager to join 
our team. With five markets across 
the Big Sky state, the candidate 
will have the flexibility to work from 
home or at one of our stations. We’re 
seeking a driven, solutions-based 
individual who is focused on growing 
market share by negotiating, packaging, and increasing 
current client spend utilizing all our assets. Full details 

HERE. To apply, send your resume 
to: employment@khq.com. EOE.
  KCCI, the market-leading Hearst 
Television CBS affiliate in Des Moines, 
Iowa, is seeking an experienced Account 
Executive. You will work in one of 
America’s top cities for business climate 
and quality of life. KCCI-TV will provide 
you every tool you need to deliver 
results-oriented, multiplatform marketing 
solutions. We need someone with superb 
sales skills, a positive attitude and a desire 

to WIN! Work for the best! CLICK HERE to apply today! 
  CBS17 (WNCN, a Nexstar station) in Raleigh, N.C., is 
searching for an Account Executive. The AE is responsible 
for linear TV and digital revenue through the strategic 
selling of our linear and digital marketing offerings. The AE 
is responsible for developing and executing go-to-market 
sales strategies that result in exceeding revenue targets. 
And for delivering and marketing a powerful suite of local 
marketing products and services that help local SMB’s grow 
successfully. Get more details or apply now HERE. EOE.

See your ad here tomorrow! CLICK HERE for details.

HOME PRICES JUMPED ACROSS THE U.S. IN Q2
  Home prices surged in almost every corner of the U.S. 
in the second quarter as robust demand continued to 
overwhelm the supply of homes for sale.
  While the homebuying frenzy has shown signs of a 
slowdown in recent months, home-price growth has yet to 
cool.
  The median sales price for single-family existing homes 
was higher in Q2 compared with a year ago for 182 of the 
183 metro areas tracked by the National Association of 
Realtors, the association said. In 94% of those metro areas, 
median prices rose by more than 10% from a year earlier.
  Nationwide, the median single-family existing-home sales 
price rose 22.9% in Q2 to $357,900 from a year ago, a 
record in data going back to 1968, NAR said.
  Home prices have climbed in the past year as low interest 
rates and increased remote work spurred new homebuying 
demand. At the same time, the inventory of homes on the 
market has dropped as potential sellers canceled or delayed 
their plans to move. The homes that do hit the market sell 
quickly, often after a bidding war.
  But in the past few months, high prices have attracted 
more sellers to the market and pushed some buyers to the 
sidelines. Active listings in the four weeks ended Aug. 1 
were up 13% from their recent low in the four weeks ended 
in March, according to real-estate brokerage Redfin Corp.

SINCLAIR STATIONS COULD GO DARK ON DISH
  More than 140 Sinclair-owned stations were set to go dark 
yesterday because of a carriage dispute between Sinclair 
and Dish Network, Adweek reports.
  The latest disagreement over retransmission fees would 
affect 3.5 million Dish subscribers in 38% of the U.S.
  Sinclair is telling Dish subscribers it understands their 
frustration and that they should get the channels they pay 
for. The station group is also appealing to sports fans to take 
its side in the dispute.
  “Unfortunately, it looks like Dish Network is planning to drop 
all of the Sinclair Broadcast Group 
television stations from your channel 
line-up,” Sinclair said in a press release. 
“That means that not only will you lose 
primetime programming and sports 
including Major League Baseball, the 
NFL, and college football from networks 
like ABC, CBS, NBC and Fox, but you 
will also lose your local news from the 
Sinclair Broadcast Group television 
stations.”
  For its part, Dish said Sinclair is “using 
millions of Americans as pawns in its negotiations” and that 
the station group is the reason 144 local channels in 86 
markets nationwide will lose programming.

DATA: OLYMPICS KEPT SPORTS FANS WATCHING
  Primetime TV ratings for the 2020 Tokyo Summer 
Olympics dropped from the 2016 Rio Games but remained 
strong among heavy and moderate sports fans, according to 
new data from Samba TV.
  With a total of 113 medals, 39 of which were gold, U.S. 
households were watching less for the medals and more for 
the sports tournaments. However, household reach began to 
decline after the second weekend, despite Saturday, Aug. 7, 
being the biggest day of gold wins for the U.S.
  Samba found that 16.6 million U.S. households with heavy 
sports viewership watched both the first and second weeks 
of the Games on NBC, representing 77% of all heavy sports 
viewership households in the U.S. Conversely, 10.1 million 
light sports viewership households watched Week 1 of the 
Olympics and 10.3 million watched Week 2, representing 
18% of all light sports viewership households.
  While sports fans were high consumers of the Olympics, NBC 
was still able to draw close to 20% of light sports viewership 
households to its programming in each week. Indeed, 78% of 
the U.S. households that watched the opening ceremony on 
NBC did not watch the closing ceremony, choosing instead 
to watch 2021 U.S. Open Golf Championship.

NETWORK NEWS
  CBS will mark 50 years of The Price Is Right with a two-
hour primetime special next month. Set for 9 to 11 PM on 
Thursday, Sept. 30, the special will include a look back at the 
biggest winners, never-before-seen outtakes and a salute 
to Bob Barker. More than 68,000 contestants have played 
The Price Is Right since its debut on Sept. 4, 1972, and 2 
million-plus have been in its studio audience. The first prize 
ever offered on the show was a Chevy Vega worth $2,746 — 
some 8,400 car giveaways have ensued. Season 50 of the 
daytime edition of TPIR premieres Monday, Sept. 13.

8/17/2021

FunnyTweeter.com

According to the amount 
of pasta I just made, I’m a 

family of eight.
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ADVERTISER NEWS
(Continued from Page 1)
partnering with Minibar Delivery to test beer and wine 
delivery to customers’ homes in Florida, Texas and Virginia. 
Fast Company says a total of 600 stores will take part in 
the test that promises that the alcoholic beverages along 
with other items sold by the convenience store locations 
will be delivered in 30 to 60 minutes for orders being placed 
online. Delivery of alcoholic beverages will be made to 
customers at least 21 years of age… Amazon-backed 
Rivian Automotive could spend at least $5 billion on a 

manufacturing facility near Fort Worth, 
Texas, that would produce up to 200,000 
electric vehicles annually and create 
7,500 or more jobs by 2027, according 
to documents. Rivian confirmed only that 
it’s “in discussions with multiple locations 
as part of a competitive process for 
[identifying] a second manufacturing 
facility,” Bloomberg reports.

THIS AND THAT
  The estimate for worldwide vehicle 

production lost because of the shortage of microchips rose 
by nearly 107,000 units last week, according to the latest 
report from AutoForecast Solutions. AFS estimated the 
total of lost vehicles at 5,960,000 to date, compared with 
5,853,000 a week earlier. For auto plants in North America, 
the tally of vehicle cutbacks to date rose by 71,300 from a 
week earlier... Illegally streamed or downloaded movies and 
TV shows bring in about $1.3 billion in advertising revenue 
each year for owners of pirate websites and applications, 
a study by Digital Citizens Alliance and White Bullet 
Solutions shows. The growing popularity of digital 
streaming is increasing the threat of piracy, which deprives 
content creators of income and can damage the reputation 
of brands whose advertisements appear on pirate sites.
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BIA Advisory Services

The healthcare sector is 
expected to grow to nearly $9.6 

billion this year, up 8.7%, or 
$766.6 million, from 2020.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

BIA: MORE GROWTH FOR HEALTHCARE VERTICAL
  The healthcare sector is expected to grow to nearly $9.6 
billion this year, up 8.7%, or $766.6 million, from 2020. 
What’s more, healthcare local ad spend will grow to almost 
$12 billion in the next four years.
  These findings are discussed by BIA industry analyst 
Suzanne Ackley in the group’s latest podcast, Ad Spend 
Estimates and Trends for the Healthcare Vertical. Ackley 
noted that much of the ad spend will be on traditional media.
  While the estimate shows growth from last year, it is still 
down 3.1% from pre-pandemic levels of $10.2 billion in 2019.
  The healthcare vertical includes a variety 
of businesses, including doctor’s offices, 
hospitals, nursing and residential care 
facilities; pharmaceuticals; and health and 
personal care stores.
  The three top spending sub verticals 
account for 80% of the entire healthcare 
vertical spending: hospitals; offices of 
physicians, dentists and chiropractors; 
and nursing and residential care facilities.
  “As it has for the past few years, the 
majority of ad dollars will go to direct 
mail, over the air TV and online,” Ackley says. “However, the 
biggest increases in local ad spending will be in broadcast 
TV, mobile and direct mail.”

OUTLOOK: RETAIL SALES LIKELY FELL IN JULY
  Retail sales were expected to have fallen off in July, as 
consumers reacted to the delta variant of COVID and held off 
on online and vehicle purchases, CNBC reports.
  Economists expect retail sales fell by 0.3% in July, compared 
to a 0.6% gain in June, according to Dow Jones consensus 
forecast. Excluding autos, sales were expected to have 
gained 0.2%, after a 1.3% gain in the month of June.
  The Census Bureau will release the monthly sales data 
this morning. The data comes just days after University of 
Michigan consumer sentiment fell to the lowest level since 
2011 on concerns about COVID and the impact on the 
economy.
  However, Bank of America economists expect the decline 
in sales could look even more ominous, with a 2.3% month-
over-month decline. The economists use Bank of America 
credit card data in their sales analysis, and they also expect 
the report to show a bigger decline than normal since July 
has included Amazon’s Prime Day sales in the past. This 
year, Prime Day was early, on June 22.

DONE DEAL
  Nexstar Media says Michael Silecchia has been 
appointed VP and GM of its broadcast and digital operations 
in Rockford, Ill. (DMA #139), overseeing WQRF-TV (FOX), 
mystateline.com, and related mobile and social media 
channels. Silecchia will also oversee operational agreements 
with Mission Broadcasting, providing services to WTVO-TV 
(ABC) in Rockford. Silecchia, a veteran broadcast executive 
with nearly 20 years of sales leadership experience, most 
recently served as director of sales for KOKH-TV (FOX) and 
KOCB-TV in Oklahoma City. He was director of sales for 
Nexstar’s broadcast and digital operations in Fresno, Calif., 
from 2013 to 2016, overseeing sales for KSEE-TV (NBC), 
KGPE-TV (CBS) and yourcentralvalley.com.


