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GM WILL IDLE THREE PICKUP TRUCK FACTORIES
  The global computer-chip shortage continues to trip up the 
world’s largest automakers with some executives predicting 
it could weigh on operations well into the second half of this 
year, The Wall Street Journal reports.
  Stellantis, the maker of Jeep, Ram and Chrysler, reported 
strong first-half earnings yesterday and raised its profitability 
goal for the year, boosted by a rise in demand and pricing.
  But the world’s third-largest car company by sales also 
warned that increases in raw-materials prices are likely to get 
worse in the second half of the year and the semiconductor 
shortage would continue to hit production.
  Rival General Motors said separately that the chip shortage 
will next week lead to the idling of three North American 
factories that make large pickup trucks, the company’s 
biggest moneymakers.
  The work stoppage will be the second time in recent weeks 
that GM’s three main truck plants will scrap 
most or all output due to the computer-chip 
crisis. The semiconductors are critical for 
vehicles, used in everything from engines 
and air bags to touch-screen displays.
  GM had until recently largely avoided 
disruption to its pickup truck output by 
diverting chips from less-popular models.
  The scarcity of parts is taking its toll on 
dealership lots, where inventory is running 
historically low. Subaru CFO Katsuyuki Mizuma said this 
week that its U.S. dealers had only a seven-day supply of 
vehicles at the end of July, down from the 45 days they like 
to have.
  The semiconductor supply is expected to improve in the 
current quarter, Mizuma added, allowing the carmaker to 
make up for some lost production.
  Automakers including Ford, Volkswagen and Nissan 
have reported strong quarterly earnings in recent days and 
raised full-year forecasts, boosted by rises in vehicle prices 
and a profitable mix of sales. The semiconductor shortage 
has forced manufacturers to give priority to more-profitable 
models, which has pushed up margins to unusual levels.
  Automakers have grappled with a turbulent market as the 
recovery from the COVID-19 pandemic 
continues. The shortage of chips and 
other production problems have led to 
occasional plant shutdowns and bare 
dealership lots.
  And yet, demand for new vehicles has 
boomed, with cash-rich consumers 
taking advantage of low interest rates 
and higher values for their used-vehicle 
trade-ins.
  Vehicle sales were near record levels 
in April and May, before dropping over 
the summer because of issues with 
inventory.

AUTOMAKERS: CHIP SHORTAGE TO IMPACT PRODUCTION 
ADVERTISER NEWS
  General Motors says its three North American full-size 
pickup truck assembly plants would be shut down next week 
due to the global semiconductor chip shortage. The idling of 
the plants in Flint, Mich.; Fort Wayne, Ind.; and Silao, Mexico, 
comes a week after the plants resumed production following 
an earlier shutdown related to the chip shortage. “The global 
semiconductor shortage remains complex and very fluid. 
The recent scheduling adjustments have been driven by 
temporary parts shortages caused by semiconductor supply 
constraints from international markets experiencing COVID-
19-related restrictions,” GM said in a statement… Subaru 
of America is recalling 165,026 vehicles for a potential fuel 
pump defect that could cause an engine stall while driving, 
increasing the risk of a crash, the National Highway Traffic 
Safety Administration said. There have been no accidents 
or injuries and Subaru will contact affected customers, the 

company said. The recall, issued July 29, 
includes certain 2019-2020 Ascent, 2018 
Forester and 2018-2020 Impreza, Lega-
cy and Outback vehicles. It also covers 
2018-2019 BRZ, WRX and Toyota 86 ve-
hicles… REI is teaming up with the world’s 
largest provider of outdoor stays. The out-
door co-op retailer, which is owned by its 
members, and Hipcamp have entered 
into a multiyear partnership that will make 

it easier for REI members to find and book getaways includ-
ing tent camping sites, cabins, treehouses, RV stays and 
more. The companies plan to explore a range of partnership-
deepening opportunities over the next few years… Ralph 
Lauren got off to a fast start in Q1, crushing Wall Street esti-
mates. Revenue skyrocketed 182% to $1.376 billion. Global 
e-commerce sales were up more than 80%, with sales in its 
owned e-commerce channels increasing more than 45%. In 
line with the company’s ongoing strategy to elevate its brand 
and move to a higher price point, its average unit retail price 
rose 17% during the quarter, driven by strong spring ’21 full-
priced selling... Citing increased online grocery volume and
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AVAILS
  The KXAS/KXTX (NBC/Telemundo Dallas-Fort Worth, 
Texas) sales team is seeking a Digital Sales Planner. 
This position will manage the day-to-day 
needs of KXAS/KXTX digital campaigns, 
including internal and external 
relationships affecting those campaigns 
for which you are solely responsible. 
Two-year associate degree or equivalent experience, and a 
minimum one year of digital experience in media planning 
or client service role required.  Interested candidates 

must submit a resume/CV through 
nbcunicareers.com to be considered (job 
#61946BR). EOE.
  WCSC has a rare opportunity for the right 
applicant to join our sales management 
team in wonderful Charleston, S.C. The 
Digital Sales Manager is responsible 
for all aspects of WCSC digital revenue 
goals and works closely with the Sales 
Manager to coordinate sales efforts with 
the local team. Also acts as the Digital 
Point Person for all communication with 

Gray Digital Media, WCSC staff and clients. CLICK HERE to 
apply online; search for WCSC. EOE.
  Cleveland’s own WJW Fox 8 is looking for a Marketing 
& Sales Research Director to join its sales team! This 
person will be responsible for overseeing, analyzing and 
maintaining all research information and functions from 
Nielsen, Comscore, Kantar, Google Ad Manager and other 
tools that support and enhance the sales and marketing 
effectiveness of our brands in the marketplace. Minimum of 
2-3 years of media research experience and a bachelor’s 
degree or equivalent experience (3 years) in Marketing, 
Communications or Statistics required. CLICK HERE for 
more information or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

FANDANGO UNITES TVODs FANDANGO NOW, VUDU
  Fandango has officially announced the combination of its 
two transactional movie and TV content services Vudu and 
FandangoNow under Vudu.
  Media Play News says the newly updated Vudu replaces 
FandangoNow as the official movie and TV store on Roku. 
(Vudu uses Roku Pay.)
  The new Vudu service will offer more than 200,000 new 
release and catalog movies and TV shows to rent or buy 
digitally, including the largest collection of 4K Ultra HD titles 
and thousands of titles to watch for free with no subscription 
required, according to a news release.
  Vudu, which was acquired by Fandango in 2020, is 
available in more than 75 million U.S. TV-connected device 
households, according to The NPD Group. The service has 
more than 60 million registered users and serves millions 
of consumers daily across smart TVs, connected devices, 
mobile and online, the release said.
  FandangoNow customers can now transfer their accounts 
and movie and TV collections to Vudu. Access to their libraries 
will thereafter be provided through Vudu. The Movie Store 
and TV Store on Roku devices will automatically update from 
FandangoNow to the new Vudu.

NETWORK NEWS
  American Idol is keeping the band together for its fifth 
season on ABC. Judges Katy Perry, Lionel Richie and 
Luke Bryan and host Ryan Seacrest have all inked new 
deals to remain with the singing competition in 2022 — 
which will mark the show’s 20th season overall, the first 15 
on Fox. Their returns are locked in as Idol is set to open 
up virtual auditions to would-be contestants across the U.S. 
on Friday... The Bachelorette with Michelle Young has 
found its hosts. Tayshia Adams and Kaitlyn Bristowe — 
the former Bachelorette leads who stepped in to co-host 
Season 17 amid Chris Harrison’s hiatus 
(and eventual departure) — are returning 
to host the 18th season, according to 
ABC and Warner Horizon. Adams and 
Bristowe are co-hosting the current 
season with Katie Thurston. The duo, 
who kicked off the season to positive 
reviews, took over from Harrison after 
he left the franchise... We’ll be seeing 
more of famed wrestler André the Giant 
on Young Rock. Matthew Willig, who 
recurred as the character on the first 
season, has been promoted to series regular for Season 
2 of Dwayne Johnson’s NBC comedy series inspired by 
his life. Willig appeared in six episodes in Season 1. Young 
Rock focuses on different chapters of Johnson’s life... Ron 
Cephas Jones (This Is Us) and British actor Vinnie Jones 
(The Big Ugly) are set for key recurring roles opposite 
Christopher Meloni on Season 2 of NBC’s Law & Order: 
Organized Crime. The show finds Meloni, reprising his role 
as Elliot Stabler, returning to the NYPD to battle organized 
crime after a devastating personal loss. However, the city 
and police department have changed dramatically in the 
decade he’s been away and he must adapt to a criminal 
justice system in the midst of its own moment of reckoning.

‘JEOPARDY!’ RATINGS: ROBERTS TIES FOR LOW
  CBS Media Ventures’s Jeopardy! has had a string of 
guest hosts this year since the death of Alex Trebek in 
November.
  The show’s ratings started out on top at 6.2 when Ken 
Jennings began his six-week guest hosting stint in the 
week ended Jan. 17. But since Jennings’ start the long-
running game show has had a bumpy ride, bottoming out 
at a 4.7 three times (first, in the week ended June 20 with 
Savannah Guthrie hosting her first week; second, in the 
week ended July 2 with CNN’s Dr. Sanjay Gupta in his 
second week; and third, with Robin Roberts hosting in the 
week ended July 25).
  Good Morning America anchor Roberts took over as guest 
host from GMA co-anchor George Stephanopoulos, who 
hosted the previous week, garnering a 4.8 at the podium.
  The most recent ratings are based on live plus same day 
national household ratings from Nielsen. It’s also important 
to note, Next TV says, that ratings are affected by more than 
the guest host. Pre-emptions, the Tokyo Olympics and the 
slow summer season, for example, all have an impact.
  Still on deck to guest host Jeopardy!’s 37th season are 
David Faber and Joe Buck. LeVar Burton, who nabbed a 
guest hosting spot thanks in part to a Twitter campaign, is 
currently guest hosting.
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FunnyTweeter.com

If you want all your cereal 
boxes and chip bags to look 
like they were opened by a 

wild monkey, having children 
might be for you.
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DONE DEALS
  Andy Hoffman is retiring as general sales manager of 
Boston’s WCVB Channel 5 (ABC), the station says. Hoffman 
began at WCVB as an account executive 
four decades ago, gaining promotions 
to national sales manager, local sales 
manager and general sales manager, the 
position he’s held the past 24 years. He 
began his career in media sales nearly 
43 years ago as an account executive at 
WJAR-TV in Providence, R.I. and later 

WLVI-TV in Boston. 
Hoffman’s retirement 
will be effective later this year. The 
station says an announcement regarding 
his successor will be made later... Clay 
Koenig has been named 
president and general 
manager of WAND 
(NBC) in Decatur, Ill. 
He’s replacing Ricky 
J. Joseph, who will be 
retiring at the end of this 

moth. Koenig joined WAND as VP/general 
sales manager in 2009. He added the title of 
station manager last year. Koenig received 
his B.A. in Communications with a minor in Microbiology 
from Western Illinois University in 1992.

ADVERTISER NEWS
(Continued from Page 1)
and operating costs, Whole Foods Market later this 
month plans to test a $9.95 fee for two-hour deliveries in 
six metropolitan markets, including for Amazon Prime 
members. Plans call for the fee to begin Aug. 30 for deliveries 
in Providence, R.I.; Portland, Maine; Manchester, N.H.; and 
the greater Detroit, Boston and Chicago areas… Net and 
comparable-store sales declined at Weis Markets in the 
fiscal Q2 2021 and H1 as the regional grocer lapped double-
digit gains a year ago fueled by the pandemic. Net sales 
jumped 23.7% to $1.1 billion, while comp-store sales climbed 
24.1% year over year. E-commerce sales through the Weis 2 
Go online grocery pickup and delivery service surged 243%.
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Korn Ferry survey

Fifty-one percent of retailers 
say they’re having moderate 

trouble hiring store employees, 
and 36% say they’re facing 

significant challenges.

RETAIL MAY FACE HOLIDAY WORKER SHORTAGE
  For decades, seasonal holiday hiring was predictable, and 
the jobs were filled by people who needed extra money to 
buy gifts. This year seasonal jobs will be plentiful, but workers 
probably won’t be, the Dallas Morning News reports.
  Retailers are bracing for it. Target gave out $200 
“recognition” bonuses last week to 340,000 front-line 
workers, the sixth time it awarded store employees bonuses 
since the pandemic started. Walmart offers free college 
tuition to employees, including books.
  And sign-on bonuses are being offered by 44% of retailers 
on Snagajob, which says it’s the largest 
platform for hourly work and counts almost 
all the top 50 U.S. retailers as clients.
  Wages were up in Q2 at the fastest annual 
rate in 13 years. Consumer spending 
was up in June, and while the personal 
savings rate has fallen slightly, it remained 
historically high at 9.4% in June.
  Turnover rates have spiked, and voluntary 
quits are at an all-time high, leaving every 
employer trying to retain its workers.
  The current holiday hiring environment 
is unprecedented, said Craig Rowley, senior client partner 
in Korn Ferry’s Dallas office. More than half (51%) of 
retailers surveyed in July said they were having moderate 
trouble hiring store employees, and 36% said they’re facing 
significant challenges, he said.

LIVE NATION SEES ‘ROARING ERA’ FOR CONCERTS
  After a year with almost no live shows, Live Nation’s 
Ticketmaster just had one of its best months ever in North 
America, a sign that audiences are ready to venture outside 
the home for events even with the new COVID delta variant 
surging, CNBC reports.
  Yesterday the world’s largest live-entertainment company 
reported Q2 earnings that saw revenue climb to $575.9 
million, up 677% from the same period last year when 
large gatherings were limited due to the rampant spread of 
coronavirus. Live Nation’s net loss narrowed.
  The company said most of its festivals have sold out quickly 
and average ticket prices are up 10% from 2019 levels.
  For Ticketmaster, wholly owned by Live Nation, June 
represented its fourth-best month ever in terms of ticket 
volume. The company said this was driven, in part, by a 
record number of U.S. concerts being available for purchase.
  “We expect to have over 3 million fans attend our festivals 
during the second half of the year, with about two-thirds of 
our festivals increasing their attendance compared to 2019,” 
said Live Nation CEO Michael Rapino, who believes 2022 
and 2023 will be a “roaring era” for concerts and other live 
events.

THIS AND THAT
  Target, CVS and Walmart will begin testing sustainable 
alternatives to single-use plastic bags, with the goal of 
eventually rolling out winning solutions to stores and delivery 
platforms. Progressive Grocer reports the pilot program is 
part of the Consortium to Reinvent the Retail Bag, managed 
by Closed Loop Partners, which began last summer and 
has received a $15 million collective commitment from the 
three retailers.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


