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HOLIDAY SEASON COULD MAKE ONLINE HISTORY
  A new survey indicates that online retailers can look 
forward to elevated shopping levels, even as stores reopen.
  According to a July 2021 survey of 1,500 U.S. and UK 
consumers from AI-based personalization technology 
provider Qubit, the vast majority (85.9%) of respondents 
plan to continue shopping the same or more online, even 
though most stores are open globally. Furthermore, the 
survey reveals that the 2021 holiday season could be the 
biggest yet for online shopping.
  Not only are 54.5% of respondents planning to shop 
online as much as they did during the last peak period, but 
28% including (32% in the U.S.) of respondents expect to 
shop more online than during the 2020 holidays. However, 
customer experience challenges remain, as 88% say 
they’re faced with an overwhelming amount of product 
choices some, always or most of the time.
  Additional interesting survey findings include:
•  71% said they have increased their online 
shopping frequency as compared to before the 
pandemic.
•  When asked whether respondents were 
planning to continue to shop online in specific 
categories, the standouts were fashion (64%) 
and consumer electronics (63%). Nearly half 
also plan to continue shopping online for 
groceries, home & garden, and beauty (49%, 49%, and 
47%, respectively).
•  Eight in 10 respondents reported that loyalty to their top 
two to three brands either stayed the same or increased 
during the COVID-19 pandemic, yet 31% said they now 
shop with more brands overall than before the pandemic.
•  55% of respondents said they typically need more 
convincing to make a purchase online than they do when 
they are in-store.
  “While 2020 was record-breaking for online shopping, 
we are seeing that global circumstances have espoused 
persistent changes in shopper behavior,” said Tracey 
Ryan O’Connor, chief revenue officer at Qubit. “Many 
consumers have grown accustomed to shopping online. 
This is extremely important for brands to be aware of as 
they begin planning for the 2021 holiday season, which 
may outpace 2020’s gains online considerably. To fully 
leverage the growth in e-commerce, retailers must factor 
in how consumers shop to meet customer expectations on 
the experiences they deliver, ensuring they’re aligned with 
current shopping trends.”
  Meanwhile, the recently released Salesforce Q2 Shopping 
Index found that e-commerce revenues continued to soar 
in the second quarter, despite the reopening of brick-and-
mortar stores.
  While the boost for e-commerce outlets is being supported 
by those reopenings, the Salesforce report says recovery 
is being driven overall by the convenience offered to 
customers who’ve moved toward buying online.

SURVEY: E-COMMERCE JUGGERNAUT TO KEEP ROLLING
ADVERTISER NEWS
  Procter & Gamble is set to reclaim the top spot among 
the world’s biggest advertisers, displacing Amazon. Ad Age 
Datacenter estimates the packaged goods powerhouse 
spent $11.5 billion on worldwide marketing in the fiscal year 
ended June 2021, putting P&G in position to be No. 1 in the 
next Ad Age World’s Largest Advertisers ranking. Amazon 
reported $10.9 billion in 2020 worldwide advertising and oth-
er promotional costs, which should place it second when Ad 
Age publishes the global ranking this December. P&G has 
ranked No. 1 in worldwide spending in all but two years since 
Ad Age began its global ranking in 1987. Amazon edged out 
P&G in the year-ago ranking with spending of $11 billion in 
2019, topping P&G’s estimated spending of $10.7 billion. 
P&G previously came in No. 2 to Samsung Electronics in 
2017… Giant Eagle will become the first grocery and con-
venience store retailer to accept PayPal and Venmo pay-

ments. The retailer will accept the payments at 
its 474 supermarkets and GetGo stores… Ser-
enade Foods is recalling nearly 60,000 pounds 
of frozen and raw chicken products after some 
of the company’s products sold under the 
Dutch Farms Chicken, Milford Valley Chick-
en and Aldi Kirkwood brands were connected 
to 28 recent cases and 11 hospitalizations tied 
to salmonella contamination. Cases have been 

reported in Arizona, Connecticut, Illinois, Indiana, Michigan, 
Minnesota, New York and Nevada… Chicken Salad Chick 
is on a roll. The fast-casual restaurant chain opened 17 new 
locations in the first half of 2021, including market debuts 
in South Florida; Roanoke, Va.; and Indianapolis. Chicken 
Salad Chick also opened its 200th location this summer, in 
LaGrange, Ga. The company has projected 40 openings for 
2021... Dick’s Sporting Goods continues to expand its na-
tional footprint with new banners. The sporting goods giant 
has redesigned its Golf Galaxy store at Shoppers World, 
in Framingham, Mass., and will reopen it Aug. 28 under a 
new banner: Golf Galaxy Performance Center. The space 
has been reimagined to offer golfers of all skill levels an im-
mersive experience. The new banner follows the launch of 
Dick’s most experiential store concept to date, Dick’s House 
of Sport. Golf Galaxy Performance Center includes state-of-
the-art hitting bays, custom fittings, golf lessons from certi-
fied PGA professionals, along with equipment, apparel and 
footwear from top brands... Hyundai and Kia are recalling 
more than 600,000 vehicles in the U.S. because damage 
to the trunk latches can stop them from being opened from 
the inside. The recall covers certain 2016 through 2018 Kia 
Forte and 2018 and 2019 Kia Rio small cars. Also included 
are certain Hyundai Sonatas from 2017 and 2018, 2016 
through 2018 Sonata Hybrids, 2018 through 2020 Hyundai 
Accents, and 2016 and 2017 Hyundai Azera cars. Dealers 
will replace the trunk latches at no cost to owners. Kia own-
ers will be notified by mail starting Oct. 5. Hyundai owners 
will be notified starting Oct. 1.
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REPORT: HEALTH & BEAUTY TO SURGE ONLINE
  Health and beauty e-commerce will grow more than three 
times faster than store-based category sales during the next 
five years. That’s according to a new report from Edge by 
Ascential’s research and data insight arm, Edge Retail 
Insight, which predicted that e-commerce will account for 
nearly a third of global health and beauty sales by 2026, up 
from a fifth in 2021.
  The health, beauty and personal care category refers to 
a range of relevant product categories including over-the-
counter and prescription drugs, vitamins and supplements, 

cosmetics, skincare, fragrance, oral 
care, hair care, as well as body care 
items such as deodorants and grooming 
accessories.
  Category sales online will have a CAGR 
of 12.1% between 2021 and 2026, far 
exceeding the growth rate of 3.3% CAGR 
for store-based sales. Shoppers will buy 
an additional $156.1 billion of health and 
beauty products online during the next 
five years, with e-commerce sales in the 
category reaching $358.4 billion by 2026. 

In total, the health, beauty and personal care retail category is 
expected to be worth $1.34 trillion in retail sales — including 
in-store and online — worldwide by 2026, the report forecast.

SURVEY: BLACK FRIDAY WEEKEND STILL MATTERS
  Retailers should not overlook the importance of Black 
Friday weekend this holiday season — especially those with 
an online presence.
  According to a new survey of U.S. and European 
consumers from Publicis Sapient, more than eight in 10 
U.S. respondents plan to shop during the four-day period 
between Black Friday and Cyber Monday. This includes 
82% who will shop on Cyber Monday, 76% who will shop on 
Black Friday, and 55% who plan to shop the entire weekend 
of Black Friday through Cyber Monday.
  If retailers sell their products both online and in physical 
stores, 74% of U.S. respondents prefer to buy online during 
the holiday season; the most common reasons are to avoid 
crowds and they can shop around for the best deals. More 
than three-quarters (77%) of U.S. respondents plan to visit 
two to five online retailers during the Black Friday through 
Cyber Monday holiday shopping weekend.

EMPLOYERS’ NEW REQUIREMENT: VACCINATION
  Vaccination is increasingly a requirement to be hired, as 
employers ranging from accounting and software firms to 
schools and restaurants are asking applicants to be inoculated 
against COVID-19, The Wall Street Journal reports.
  The share of job postings stating that a new hire must be 
vaccinated has nearly doubled in the past month, according 
to job search site Indeed. The total number remains low, 
roughly 1,200 postings requiring a vaccination per million in 
the first week of August. But that’s up from about 600 in early 
July, and about 50 per million job postings in early February.
  Employers ranging from the federal government and state 
of California to McDonald’s and Disney are saying that at 
least some of their workers must soon be vaccinated against 
COVID-19 to report to worksites, or in some cases face 
frequent testing or other requirements.

MRC: NIELSEN’S ‘HIATUS’ REQUIRES APPROVAL
  Although Nielsen has requested that the accreditation of 
its national TV rating service be put on “hiatus,” the Media 
Rating Council, the media measurement certification 
group, says final approval for the stoppage requires “further 
consideration” by the full MRC board.
  Nielsen says it needs time to work on its “audit-related 
efforts on continuing to address panel concerns” — that 
of its 40,000 TV home sample panel for which national TV 
ratings are derived — as well as other existing and new 
national TV products.
  In a statement, George Ivie, executive 
director-CEO of the MRC said: “In addition 
to those reasons for seeking a hiatus that 
Nielsen cited in its public statement on 
this matter, we are compelled to note 
that the National Television Service 
has also had some deep-rooted, ongoing 
performance issues that have threatened 
its accreditation — many of which pre-
dated the well-documented COVID 
pandemic-related impacts to its panels.”
  The MRC says the hiatus request is for 
a temporary period of time, to be used “outside the normal 
MRC audit and accreditation process.” This may last up to 
six months, with an option for an extension of another six 
months.
  Nielsen also said the hiatus was intended to give it time to 
work on transforming all its national TV products to meet its 
clients’ needs, including its new Nielsen One service, which 
intends to offer clients total cross-platform measurement.

NETWORK NEWS
  Last Thursday’s New York Yankees-Chicago White 
Sox game — played at the Dyersville, Iowa, site where 
the iconic 1989 movie Field of Dream was shot — was 
the most-watched regular season MLB game in 16 
years. It produced 5.9 million viewers across FOX and 
FOX Deportes. It was also the most streamed regular 
season baseball game in FOX Sports history. Chicago 
and New York ranked as the top two markets. The game 
was originally planned to be played last year, however the 
COVID-19 pandemic interrupted the league’s plans. That 
originally planned game also included the Yankees and 
White Sox, but due to 2020’s pod scheduling the Yankees 
were replaced by the St. Louis Cardinals. But the game 
was ultimately scrapped and moved to this year, with the 
Yankees picked to play the White Sox once again... ABC 
has greenlit generation-spanning drama Promised Land, 
the tale of  two Latinx families vying for wealth and power 
in California’s Sonoma Valley. The series will star John 
Ortiz as Joe Sandoval, Cecilia Suárez as Lettie Sandoval, 
Augusto Aguilera as Mateo, Christina Ochoa as Veronica 
Sandoval, Mariel Molino as Camila Sandoval, Tonatiuh as 
Antonio Sandoval, Andres Velez as Carlos, Katya Martín 
as Juana and Rolando Chusan as Billy... NBC has shut 
down production on upcoming competition series Slip ‘N 
Slide after at least one crew member tested positive for 
giardia. The series, hosted by Bobby Moynihan and Ron 
Funches, paused production June 2 after a crew member 
tested positive for the parasitic disease that causes diarrhea 
and abdominal pain.
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The Olympics were so 
inspiring I’m now commuting 

to work via pole vault.
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THIS AND THAT
  The certified pre-owned vehicle market continues to rocket 
toward what would be the 10th record year in the past 11. CPO 
sales through seven months are up more than 4% from 2019, 
which was the best year ever for certified, and are beating 
2020 figures by 15%. That’s according to a Cox Automotive 
analysis of Motor Intelligence data, which indicates there 
have been 1,712,320 CPO sales year-to-date. July CPO 
sales of 248,748 were down 2% year-over-year, but take 
that with a grain of salt: July 2020 was amid the surge in the 
used-car recovery... Disney’s 20th Century Studios’ Free 

Guy (starring Ryan Reynolds) topped 
opening weekend expectations, and 
was projected to generate $28.4 million 
across 4,165 domestic screens through 
yesterday. The movie added $22.5 million 
in international ticket sales. The movie 
is Disney’s first experiment releasing a 
theatrical title with a shortened exclusive 
45-day window... The spreading delta 
variant of COVID-19 resulted in a 
dramatic loss of consumer confidence in 
the first half of August. The University of 

Michigan’s closely-watched Consumer Sentiment Index 
fell by 13.5% in July to a preliminary August reading of 70.2 
— a level that was below the April 2020 low of 71.8. It was 
the lowest sentiment reading since December 2011... Disney 
will pay the National Hockey League $350 million to buy 
the league’s 10% stake in Disney Streaming Services, the 
Disney subsidiary that manages the technology platforms 
that power the company’s streaming services, like Disney+ 
and ESPN+.

ACCOUNT ACTION
  Publicis Groupe has won Walmart’s $600 million media 
planning and buying account, the retail giant said last 
week. The win wraps the biggest U.S. media pitch of the 
year, in which all major holding companies including WPP, 
Omnicom and Dentsu participated. MediaLink ran the 
process. The account comes back to Publicis after moving 
over to WPP-backed Haworth in 2017. Mediavest (now 
Spark Foundry) held the account prior. Publicis’ remit will 
include media strategy, planning, buying and partnerships. 
According to Campaign US, the relationship creates an end-
to-end creative and media offering for Walmart, but Publicis 
will also work closely with other Walmart agencies including 
FCB and Deutsch LA.
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College students and their 
families expect to spend an 

average of $1,200.32 on back-
to-school items — up about 

13% from a year ago.

TV REACHES THOSE PLANNING HVAC PROJECT
  The past 18 months have been a boon to the home-
improvement industry, both DIY and contractors. With the 
heating season quickly approaching, 
TV is where contractors can engage 
with homeowners who are planning 
an HVAC home-improvement project 
during the next 12 months.
  Data from The Media Audit’s 2021 market/consumer 
surveys in five selected markets where an efficiently 
operating furnace is absolutely necessary indicates 90% 
or more of adults 18+ planning an HVAC 
project during the next 12 months watch 
TV daily.
  Unsurprisingly, the prime target audience 
is adults 25-44, many of whom are new 
homeowners who want to upgrade the 
HVAC system in the existing home they 
purchased: Toledo, Ohio (43.9%); 
Pittsburgh (45.9%); Portland, Maine 
(39.1%); Minneapolis-St. Paul (53.6%); 
Boise, Idaho (38.5%).
  Daily TV viewing of these adults 25-44 
planning an HVAC project during the next 12 months range 
from 79.5% in Pittsburgh to 92.5% in Toledo, Ohio.
  Of equal importance to HVAC contractors wanting to engage 
with adults 18+ planning an HVAC home-improvement 
project is approximately 50% or more have household 
incomes of $75,000 or more: Toledo (47.2%); Pittsburgh 
(50.8%); Portland (42.6%); Minneapolis-St. Paul (53.1%); 
Boise (48.7%).
  Not only do these households have stable, higher incomes, 
but they’re also more likely to become loyal customers of 
their HVAC contractor for future maintenance and upgrades.

SOME BACK-TO-COLLEGE PURCHASES DELAYED
  For many college students, the coronavirus pandemic has 
meant long days stuck in front of a computer or a deferred 
year away from school. This fall, CNBC reports, a wave of 
young people will move into college dorms and campus 
apartments — or return after a year off — and will need the 
extra long sheets, shower totes, bulletin boards and other 
decor to match.
  Yet some are putting off purchases, as they juggle a full 
summer schedule and weigh pandemic-related uncertainty.
  College students and their families expect to spend an 
average of $1,200.32 — up about 13% from a year ago, 
according to the National Retail Federation’s annual back-
to-school spending survey. Prosper Insights & Analytics 
polled 7,704 consumers from July 1 to 8 for the survey. 
College spending is expected to total $71 billion, up from 
$67.7 billion last year, according to the survey.
  Most of that increase is coming from more spending on 
electronics and dorm furnishings, the survey found.
  On average, back-to-school and college shoppers have 
completed only 51% of their shopping so far, according to a 
follow-up survey of 8,216 consumers fielded Aug. 2-8.
  Retailers see opportunity. Kohl’s says it began marketing 
for back-to-dorm shopping early in the summer because the 
return to college seemed more certain this fall. Walmart and 
Target, which has a college registry, have also played up 
back-to-college merchandise at stores and online.

FRIDAY NIELSEN RATINGS - LIVE + SAME DAY


