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NEARLY 35% SAY THEY ‘ENJOY THE EXPERIENCE’ 
  A positive in-store experience is  critical to repeat business. 
That’s one of the findings of a study from Raydiant, in which 
48% of respondents said they prefer to shop in-person at a 
physical store when given the choice.
  Forty-seven percent, meanwhile, estimated they’ve spent 
more than 51% of their shopping budget in physical locations 
so far in 2021.
  Raydiant’s State of the In-store Experience Report 
found that, of those who prefer in-person shopping, the 
No. 1 reason was simply that they enjoy the experience of 
shopping in person. Just shy of 35% of consumers prefer 
in-store shopping because they “enjoy the experience.”
  Other reasons why consumers prefer to shop in person: 
they want to interact with products before spending money 
(24%), and they don’t want to pay shipping fees (13.2%).
  Eighty-four percent of the respondents in the study 
said a positive in-location experience makes them more 
likely to return, and 64% said it makes them more likely 
to spend more at their visit. The three defining factors of 
a customer’s in-store experience are 
the quality of customer service (31.5% 
of respondents said this was the most 
important consideration); the variety, 
quality and availability of products 
(29.8%); and store layout and physical 
arrangement of products (19.8%). Other findings from the 
survey:
•  Forty-two percent said in-store customer service has 
improved during the past six months. However, more than 
47% said that customer service has been unchanged (some 
might say stagnated) in 2021. More than 10% have seen a 
regression in the quality of customer service.
•  For those who prefer online shopping, the top reason 
was the ease of being able to buy anytime, anywhere.
  Shoppers said they found online shopping attractive as 
online stores are open around the clock (the leading benefit 
for 19.6% of respondents), it’s easy to use promotional codes 
when checking out online (16.8%) and online shopping does 
not require the consumer to leave the house (14%).
  “The findings confirm our belief that brick-and-mortar retail 
is not dying, it’s simply evolving, and 
that the retailers who are focused on 
creating true in-store experiences 
are positioned to thrive as the retail 
landscape continues to evolve,” said 
Bobby Marhamat, CEO of Raydiant.
  The report, which surveyed 1,000 
U.S. consumers in July, comes as 
everyday staples are becoming more 
expensive for online purchase.
  According to Adobe Digital 
Economy Index data for last month, 
online prices are up 3.1% on a year-
over-year basis.

STUDY: 48% OF CONSUMERS PREFER TO SHOP IN-STORE
ADVERTISER NEWS
  Gap has raised sales and profit guidance for the full year 
after double-digit net sales growth at its Old Navy and Athleta 
banners in Q2. Old Navy, which recently revamped its plus-
size strategy and stopped charging more for larger sizes, is 
expected to hit $10 billion by 2023… Dollar General has 
completed phase one of its DG Fresh initiative that brought 
the distribution of frozen and refrigerated goods in-house 
using a network of 12 facilities that could ultimately also give 
its 17,500 stores the ability to sell fresh produce. Health is a 
hot topic at the discount retailer, which hired a chief medical 
officer last month to innovate new programs and features to 
serve customers in rural America… Lululemon, which aims 
to hire more than 8,000 employees in North America before 
the holidays, will raise pay for hourly workers to $15 and $17 
per hour in late September. Employees will also still qualify 
for the workout wear retailer’s bonus scheme, which can add 
as much as $6 per hour if store goals are met… Schnuck 
Markets will be the first grocer to deploy Tally robots in all of 
its stores, and the Simbe Robotics creations will be tasked 

with capturing real-time data to help with 
inventory, positioning and promotions, 
among other duties. The chain first tested 
the robots in 2017, and Schnucks’ Dave 
Steck said the machines have freed up 
employees for other tasks… Taco Bell 

is rolling out a limited-time Crispy Chicken Sandwich Taco on 
Thursday and the chain enlisted the college debate teams 
from Clemson University and the University of Georgia 
to take part in “The Great Crispy Chicken Sandwich Taco 
Debate.” Teams will go head-to-head to debate whether the 
menu item is a taco or a sandwich via 30- and 60-second ads 
during the Georgia vs. Clemson college football game airing 
on ABC Saturday… Mattress Firm, which took a huge sales 
hit when it was forced to close stores last year due to the 
pandemic, has said that it has seen a rebound in its business 
due to the dissemination of federal stimulus dollars and an 
easing on COVID-19 related restrictions. The retailer’s CEO, 
John Eck, said the company will continue to open some 
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AVAILS
  Waterman Broadcasting has an immediate opening 
for a Traffic Log Editor in sunny Southwest Florida. 
The ideal candidate should possess excellent 
communication and customer service skills 
as well as great attention to detail. Wide Orbit 
traffic experience is required. Two years’ 
experience in a broadcast television station’s 
traffic department or traffic role is required. 
Experience with Wide Orbit highly preferred. Submit 
pertinent materials to: resumes@water.net. Waterman 

Broadcasting is an Equal Opportunity 
Employer.
  Are you a competitive sales pro who 
enjoys helping businesses grow? 
Capitol Broadcasting Company is 
looking for an Accounts Manager 
for WRAL and FOX50 sales teams. 
We are looking for an AE who is 
highly motivated, can grow revenue 
on existing accounts and secure 
new advertisers to the stations. Ideal 
candidate will have strong business 

development experience as well as the ability to effectively 
negotiate. Complete application HERE. Drug screening is 
required. EOE, M/F. All CBC properties are tobacco free. 
CBC participates in 
E-Verify.
  Director of Sales: WFXT Boston is looking for a dynamic 
leader to lead a team of talented sales managers and 
account executives. The Director will develop strategies 
with a sharp customer focus and consistently deliver on 
revenue expectations and develop deep relationships 
with our clients. Responsible for the attainment of the 
revenue goals and must display entrepreneurial skills in 
creating new revenue opportunities. Minimum of three (3) 
years media sales management experience, preferably in 
broadcast, required. To apply, CLICK HERE. EOE.
  WPBF 25, the Hearst Television ABC affiliate in West 
Palm Beach, Fla., is looking for a Multimedia Sales 
Account Executive. Come work for a market-leading 
station and an industry-leading ownership group. If you 
are competitive, driven by success and love to win, we 
want to talk to you! We offer very competitive commission 
rates, bonuses, a great benefits package, opportunities 
for advancement, and a great team environment. As a 
bonus, you’ll get to enjoy the lifestyle that living in South 
Florida offers! CLICK HERE to apply. 
  Are you a digital savvy, competitive sales professional 
with experience in all things television who enjoys being in 
the field, leading, training and growing sales 
professionals while driving our clients and 
our companies’ business forward? KULR-
8 (NBC), Cowles Montana Media, Billings, 
Mont., news station seeks an experienced 
sales leader who is hungry to lead a team through new 
business development by taking a business consultant 
approach and providing creative and effective advertising. 
Send resume and cover letter, noting desired position, 
referral source and salary history to: jobs@kulr.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

NETWORK NEWS
  Omono Okojie, who recurred as Cleo Sowande on the 
third season of Legacies, has been promoted to series 
regular for Season 4 of the CW drama. She appeared in nine 
episodes in Season 3. A spinoff of The Originals, Legacies 
features characters from both series and its predecessor, 
The Vampire Diaries. The series stars Danielle Rose 
Russell as 17-year-old Hope Mikaelson, descended from 
some of the most powerful vampire, werewolf and witch 
bloodlines... Staying with the CW: Neil Hopkins and Joy 
Osmanski will power up for DC’s Stargirl as the network  
promotes the two actors to series 
regulars for Season 3. DC’s Stargirl 
follows high school sophomore Courtney 
Whitmore (Brec Bassinger) and her 
stepfather Pat Dugan (Luke Wilson) 
as she leads an unlikely group of young 
heroes to take on the legacy of DC’s 
very first superhero team, the Justice 
Society of America...  ABC’s top comedy 
series The Conners has set its second 
live episode — the upcoming Season 4 
premiere on Sept. 22. The cast of the 
blue-collar family sitcom will perform live for both the East 
and West Coast broadcasts, joined by surprise guests as 
well as virtual appearances by fans... And Ed Asner, the 
legendary actor, activist and philanthropist, died Sunday 
morning, according to multiple reports. Asner, former 
president of the Screen Actors Guild, is best known for 
his role as Lou Grant on both The Mary Tyler Moore Show 
and its spinoff Lou Grant (both on CBS), pulling off the rare 
feat of playing the same character in both a comedy and 
a drama series. He is the most awarded male performer 
in Emmy history with seven wins — five of them for 
playing Grant, the irascible but loving newsman. Ed Asner 
was 91 years old... ABC has given a 10-episode order to 
unscripted courtroom comedy series Judge Steve Harvey 
(working title), featuring the comedian as judge, jury and 
star. In the series, Harvey will take on a variety of conflicts 
and characters in his courtroom — from small claims to big 
disputes and everything in between. Harvey plays by his 
own rules, basing his courtroom on his own life experiences 
and some good old common sense. The one-hour series 
is slated to premiere on ABC in 2022. Casting is currently 
underway... ABC will ring in the 50th anniversary of Walt 
Disney World with a television special hosted by Whoopi 
Goldberg. The Most Magical Story On Earth: 50 Years 
of Walt Disney World is a two-hour program that will take 
viewers on a historical journey spanning half a century and 
beyond at the Florida amusement park and resort. The 
special airs on Friday, Oct. 1 on ABC... And still more from 
ABC: Shark Tank will feature four new guest sharks when 
the network’s unscripted series returns for its 13th season 
in October. Kevin Hart, whose entertainment companies 
include HartBeat Productions and comedy brand Laugh 
Out Loud, will swim into the tank for the first time, joined by 
Emma Grede, CEO and co-founder with Khloe Kardashian 
of Good American and founding partner of SKIMS with 
Kim Kardashian; Peter Jones, an original Dragon on the 
BBC’s Dragons’ Den; and Nextdoor co-founder Nirav 
Tolia. Each will appear individually on the show’s panel 
throughout the upcoming season.
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FunnyTweeter.com

My co-worker’s nose is 
whistling as he breathes. That 

fact alone should allow me 
to cop a sweet plea deal for 

what’s about to happen here.
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CONSUMER SENTIMENT LOW AS AUGUST ENDS
  U.S. consumer sentiment remained weak in late August 
amid ongoing concerns over inflation and the spreading 
COVID-19 delta variant.
  The final reading of the index of consumer sentiment from 
the University of Michigan was 70.3 in August, almost even 
with the mid-month preliminary estimate of 70.2. The final 
August reading was down 13.4% from July, recording the 
least favorable economic prospects in more than a decade.
  “There was no lessening in late August in the extent of the 
collapse in consumer sentiment recorded in the first half of 

the month,” said Richard Curtin, chief 
economist, Surveys of Consumers, 
University of Michigan.
  The Sentiment Index has only recorded 
larger losses in six other monthly surveys 
since 1978.

ADVERTISER NEWS
(Continued from Page 3)
stores and close others as it seeks the 
right balance for the market. Mattress 
Firm expects its store count to hover in 

the 2,400- to 2,600-unit range, down about 700 when the 
chain filed for bankruptcy protection in 2018… Supply chain 
and related issues along with inflationary pressures took 
their toll on Big Lots’ business in Q2. The retailer said that 
same-store sales declined 13% compared to last year’s 
pandemic-boosted 31% jump… Best Buy said that its 
inventory levels for the latest quarter were 55% higher than 
last year and 23% higher than in 2019. Company executives 
said the retailer pulled orders forward as it seeks to assure 
stock will be in place for the 2021 Christmas holiday selling 
season. Best Buy reported $734 million in net income for the 
quarter, up from $432 million for the same period last year, as 
revenue rose 19.6% year-over-year to $11.85 billion... The 
global semiconductor shortage is forcing another pause in 
production of Ram 1500 trucks in Sterling Heights, Mich., 
Stellantis said last week. Production will be down this 
week... Ford Motor is directing some owners of the 2021 
F-150 pickup — the nation’s bestselling vehicle — to not drive 
their vehicles if the driver-side seat belt fails a self-inspection 
test, U.S. regulators said. The automaker is recalling 16,430 
F-150s in the U.S. made with the SuperCab body style. The 
front seat belt webbing on those vehicles may be incorrectly 
routed and, therefore, may not adequately restrain an 
occupant in a crash, according to a NHTSA document.
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Adobe

Online retail prices grew 3.1% 
in July from the same period 

last year, following a 2.3% 
increase the previous month.

‘FAST’ OFFERS NEW AVENUES FOR ADVERTISERS
  Many consumers pay to access many types of TV services 
and have multiple subscriptions. One of the types is FAST 
(free ad-supported streaming TV), 
including Peacock, Pluto, Roku, 
Tubi, IMDb TV and many others.
  For many consumers, the FAST 
option offers additional content 
and they have been viewing TV content for decades with 
commercial breaks. For others, FAST allows them to reduce 
their expenditures for streaming video subscriptions.
  According to a Q3 2021 report from 
nScreen Media, 15 million U.S. adults 
use the Peacock FAST service, making it 
the No. 1 choice. Results from five 2021 
representative market/surveys from The 
Media Audit provide more insights into 
the FAST trend.
  Adults 18+ in the five markets were 
watching Peacock during the past seven 
days at reasonable rates considering 
most FAST services have been available 
for less than 10 years and many much 
less.
•  Asheville, N.C. — 11.2%; Minneapolis-St. Paul — 18%; 
Salt Lake City — 12.5%; Monterey-Salinas, Calif. — 
19.1%; Seattle-Tacoma — 18.3%
  Unsurprisingly, adults 25-44 report the largest percentages 
of Peacock viewers at 26.9% in both Monterey-Salinas, 
Calif., and Seattle-Tacoma, according to The Media 
Audit surveys. Although older adults watch more TV than 
younger adults, especially traditional networks, significant 
percentages have discovered Peacock and are regular 
viewers.
•  Asheville, N.C. — 23.5%; Minneapolis-St. Paul — 20%;  
Salt Lake City — 23.4%; Monterey-Salinas, Calif. — 
26.4%; Seattle-Tacoma — 23.1%
  Could FAST be the future home of traditional, ad-supported 
linear TV? The Media Audit data certainly suggests such an 
evolution could occur.

THIS AND THAT
  Universal Pictures’ horror movie Candyman is projected 
to finish atop the weekend box office, topping projections of 
less than $20 million with $22.4 million in ticket sales across 
3,569 North American screens through yesterday. The 
drama has sold more than $27 million in worldwide tickets 
on a reported $25 million production budget. The follow-
up to the 1992 original supplanted Disney/20th Century 
Studios’ Ryan Reynolds action comedy Free Guy, the 
latter generating a projected $12.7 million across 3,940 
screens. The movie has realized $78 million in revenue in 
three weeks (more than $140 million globally). Paramount 
Pictures’ Paw Patrol: The Movie finished in the No. 3 spot 
with $6.6 million, generating $24 million in North American 
ticket sales... Online retail prices grew 3.1% in July from 
the same period last year, following a 2.3% increase the 
previous month, according to a report from Adobe. Online 
pricing data has become more important to calculating 
overall inflation because of the growth of e-commerce 
during the pandemic, Adobe Digital Insights lead analyst 
Vivek Pandya said.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


