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TECHNOLOGY COULD REDUCE NIELSEN’S ROLE IN TV RATINGS
“NEXT GEN” TV COULD MEAN MANY CHANGES
  Now that the FCC has removed a roadblock to the rollout 
of a new TV standard ATSC 3.0—or “next gen TV” as 
some refer to it—the prospects of an IP-based broadcast 
video delivery system that will offer better reception and 
sound have vastly improved.  So too are the prospects of 
technology helping local TV stations better compete against 
digital rivals and increasing their revenue in the process.
   TVB president Steve Lanzano said stations 
will be able to offer clients addressable 
advertising based not just on geography 
but also behavioral characteristics —which 
means a station can deliver different ads to 
specific households and mobile devices—
all on a large scale that television stations 
have always offered marketers. “There’s not anybody out 
there that can do that so that is where the big opportunity is 
on the advertising end,” Lanzano said.   And unlike previous 
upgrades, like the move from analog to digital, ATSC 3.0 
will go beyond the traditional TV set to mobile devices 
where more people are watching local stations.  “It really 
is about us getting into the mobile game and providing 
addressability,” Lanzano said.    
   The technology also allows a station to use compression 
in order to divide its spectrum into additional broadcast 
channels.  How many will be up to the owner, but one 
thing is clear: there will be more GRPs and inventory in the 
marketplace for reps to sell and for advertisers to buy.
  “We’re still in the genesis phase and companies are still 
putting together business and financial plans together 
on this, but clearly it will drive more dollars—there’s no 
question,” Lanzano said. 
  For now, no one is quite sure how big the advertising 
opportunity will be.  Magna Global estimates $600 million 
will be spent this year on addressable ads on cable TV.   
That’s up a third compared to a year ago.  
  Lanzano is confident ATSC 3.0 will appeal to marketers. 
“We will provide premium programming without any of the 
issues with content, at scale, and have as good as data 
as anyone else, and the ability to do addressability—who 
doesn’t want that as a client?  That’s 
what P&G has been pushing for 
on the digital side, and we’ll be 
able to provide it with video both 
on a television set on your mobile 
device,” he said.
 ATSC 3.0 developer Sinclair 
Broadcast Group has partnered 
with several TV groups including 
Nexstar, Tribune, and Univision 
to form a consortium it says will 
promote the new technology.  

(Continued on page three)

ADVERTISER NEWS
    J.C. Penney is the latest retailer to jump on the subscription 
box bandwagon.  The retailer has partnered with Bombfell, 
a company similar to Trunk Club, and the first run will cater 
to Penney’s big and tall male customers….We’ve made 
it past Black Friday and Cyber Monday, but there’s still a 
few more critical and lesser-known shopping holidays to 
come. Green Monday, given its name by eBay a decade 

ago, is today. It’s the unofficial day when 
retailers start their deepest discounting. 
Free Shipping Day, on which participating 
retailers offer the perk, is December 15. 
And Super Saturday (December 23), 
or Panic Saturday, is the actual biggest 
shopping day of the year. Retailers will offer 

promotions to capitalize on the eleventh-hour shopping 
rush before Christmas Day…. Autonews.com says it 
appears that Volkswagen’s electric future in the U.S. will 
be grounded in Tennessee. VW has begun advertising on 
social media sites such as LinkedIn for small numbers of 
specialized positions in Chattanooga to support its MEB 
global electric platform. The platform will underpin at least 
four battery electric vehicles coming to the U.S. beginning in 
2020.... Toyota is redesigning the Avalon as a sign of faith 
in the large sedan segment. The all-new 2019 Avalon will 
premiere during the 2018 Detroit auto show. Restoration 
Hardware is doubling down on its brick-and-mortar and 
print sourcebook approach, shrugging off competition from 
e-commerce players. The company’s third quarter results 
included a net revenue increase of 8%. Same-store sales 
in the quarter were up 6%.... The percentage of subprime 
auto loans declined in Q3 despite growing concerns 
that auto dealers and banks are writing too many loans 
to borrowers with bad credit according to new data from 
Experian. In fact, Experian says the percentage of loans 
written for those with subprime and deep subprime credit 
ratings fell to its lowest point since 2012. 25.67 percent of 
the auto loans written in the third quarter were for borrowers 
with subprime or deep subprime credit ratings.
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NETWORK NEWS
  Legendary rocker Alice Cooper will play the flamboyant 
King Herod in the NBC production of Jesus Christ 
Superstar Live! Also on board for the Easter Sunday 
special is British theatre director David Leveaux. The 
production is based on the 1971 Broadway rock opera and 
will be executive produced by original creators Andrew 
Lloyd Webber and Tim Rice, who will also provide music 
and lyrics for the live show. Other executive producers 
are Mark Platt, Craig Zaden, and Neil Moron. Jesus 
Christ Superstar Live! will air on NBC Sunday, April 1st, 
2018……The CW’s primetime series 
Supernatural ended its current run last 
week and set up the season premiere for 
the spinoff series Wayward Sisters for 
January. Supernatural will return for its 
winter debut on Thursday, January 18th 
at 8 PM (ET) with Wayward Sisters airing 
at 9 PM (ET) on the same night……
The CBS soap opera The Young and 
the Restless has partnered with the 
Alzheimer’s Association for an ongoing 
storyline about the disease. Marla 
Adams character Dina was diagnosed with the disease 
in an episode earlier this year. Dina’s daughter must face 
the reality of her mother’s struggle when her mom does 
not remember the time they spent together earlier in the 
day. CBS Cares ran a PSA featuring Peter Bergman, who 
plays Dina’s son, urging viewers to refer to the Alzheimer’s 
Association website for more information……Variety is 
reporting that CBS Corporation started a round of layoffs 
and buyouts over the past month. The job cuts, reported 
to be fewer than 50, are primarily in the broadcast-network 
and syndication units. The job cuts come as CBS continues 
to shift toward digital distribution of its programming with 
the growth of CBS All Access as well as Showtime’s 
standalone digital service and ad-supported news 
streaming service CBSN. The company is also launching 
an ad-supported sports streaming product……Meanwhile, 
a new comedy project has been put into production at CBS. 
The untitled single-camera show follows a high-strung 
father, played by David Hornsby, who must deal with a new 
family dynamic after his ex-wife marries a younger, free-
spirited dude played by Blake Anderson who becomes 
the stepdad to his children. The actors wrote the script and 
will serve as executive producers. Hornsby starred in the 
FXX series It’s Always Sunny in Philadelphia and the 
comedy series How to Be a Gentleman. Anderson is best 
known for his work on Comedy Central’s Workaholics, 
The Big Bang Theory on CBS, Parks and Recreation on 
NBC, and the comedy Arrested Development……NBC’s 
This Is Us and The Good Place are both on the list of the 
American Film Institute Award’s “culturally and artistically 
significant” TV programs for 2017.  The Good Place got a 
Critic’s Choice Award for Most Exciting New Series for its 
freshman season last year. This Is Us was a favorite at the 
Emmys and other award shows since its debut in the fall 
of 2016……Arie Luyendyk Jr., the 36-year-old debonair 
race car driver, will meet his 29 potential soul mates when 
The Bachelor returns to ABC on Monday, January 1st at 
8 PM (ET). This will be the 22nd edition of the hit romance 
reality series.

AVAILS
   WSET ABC-13, Lynchburg, VA, is looking for a motivated 
Local Sales Manager to lead their local sales team in 
exceeding budgets on multiple platforms and coach and 
mentor a team of motivated sellers. This position requires 
an individual who has strong leadership skills and can 
or wants to lead a local sales team. Client engagement 
is a top priority. Candidate must have at least 3 years 
broadcast sales experience, and a passion for new 
business development. Let’s talk!  APPLY HERE.  EOE.
   WTAT FOX 24 in beautiful Charleston, SC has an 

immediate opening for an experienced 
Account Executive with a proven 
track record of success. This includes 
a history of solid negotiation, Digital 
and New Business development. Join 
a progressive company in one of the 
Country’s most desired markets. To 
apply, please send resume to jobs@
foxcharleston.com and include “WTAT-
Account Executive” in the subject 
line. No calls please. WTAT-TV and 
Cunningham Broadcasting Corporation 

are proud to be an EOE/Drug Free Workplace!
   WOAI-TV in San Antonio seeks a Local Sales Manager. 
We’re looking for a qualified candidate who will lead our 
local sales department in maximizing all sales opportunities, 
with an emphasis on multimedia platform 
new business development. The LSM has 
oversight of new local business efforts and 
requires an individual who possesses strong 
leadership skills to lead a local sales team in 
selling new business. The LSM will need to be 
a negotiator and motivator!  CLICK HERE to apply.  EOE.
   The #1 television station & the #1 local digital platform in 
Columbia, SC, has an opening for an experienced Multi-
Platform Consultant with 3-5 years sales experience. 
Excellent customer service is our benchmark and you will 
have an opportunity to work with one of the largest support 
staffs in the country to grow your business. You must 
have a proven track record of negotiating and developing 
business in broadcast sales and digital sales. Qualified 
applicants, please APPLY ONLINE and attach cover letter 
and resume. No calls please. EOE-M/F/D/V

THIS AND THAT
  Japan’s SoftBank is considering a $300 million investment 
in food delivery service DoorDash.  The startup delivers 
food from several food chains in the U.S. including Wendy’s 
and Cheesecake Factory....Sling TV is adding standalone 
niche, premium video services to its lineup - for a fee. The 
first standalone offerings will be CuriosityStream, an 
over-the-top streaming video service targeting viewers of 
documentary nature, science and space programming; 
UP Faith & Family, which features religious and family 
programming; and Pantaya, a Spanish-language movies 
service.... The owner of the Boston Herald has filed for 
chapter 11 bankruptcy and is putting itself up for sale, with 
a $5 million starting offer from GateHouse Media. For the 
fiscal year that ends July 1, 2018, Boston Herald expects 
to lose nearly $3 million on total combined revenue of 
approximately $33.83 million.
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Conan O’Brien

A New York woman is suing 
her surgeon claiming he 

was on his cell phone during 
her operation. In response, 
the doctor said, “For your 

information, I was Googling 
‘how to perform surgery.’”
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ECONOMIC NEWS
  U.S. household wealth in the third quarter rose to 
another record, driven by a stock-market surge and rising 
property values, according to the Federal Reserve.  At 
the same time, household debt increased at a 3.7 percent 
annual rate after 3.8 percent in the second quarter. 
MarketWatch notes that while job openings have been at 
record highs and the unemployment rate has edged down 
to all-time lows, it’s still hardfor older American’s to find 
work. A stunning 33% of job seekers ages 55 and older 
are long-term unemployed, according to 
the AARP Public Policy Institute. The 
average length of unemployment for the 
roughly 1.2 million people 55+ who are 
out of work: seven to nine months. 

$1 BILLION A DAY SPENT SHOPPING
  Holiday spendig is up in 2017, with 
online dollars spent over the season 
predicted at $107.4 billion. The 2016 
shopping season ended at $94.4 billion.
  Shoppers spent $65.14 billion between 
Nov. 1 and Dec. 5, a 14.7% increase over 
the same period in 2016. On Cyber Monday, $6.59 billion 
was spent, a 16.8% growth over 2016.
  According to Adobe Digital Insights data, shoppers have 
spent more than $1 billion per day since Nov. 1. More than 
22% of online purchases are coming from smartphones 
($14.6 billion), with 68% (or $44 billion) coming from 
desktop, and 10% ($6.6 billion) coming from tablet. 
   Adobe also found that despite the rise in sales, the average 
order value was down by 0.6%, or $130 per purchase. 
   All you have to do is look, and you’ll find an opposing 
view. “Just 53 percent of US adults will buy a Christmas 
gift that costs at least $50 this holiday,” according to a 
new CreditCards.com report that polled 1,100 US adults. 
Their survey also found that it is not just those with modest 
incomes who are thinking twice about whipping out their 
credit cards. “Well over 4 in 10 of the richest respondents 
(with annual household incomes of $80,000+) plan to keep 
their most expensive holiday gift under $100,” according to 
the survey.

NEXSTAR STEPS UP DIGITAL PLAY
   Nexstar Media will acquire LKQD Technologies, a video 
advertising infrastructure company, a sign the broadcast 
company is looking to get further into digital. Nexstar has 
agreed to acquire the company for $90 million in cash, 
as well as contingent earn payment, based on LKQD’s 
performance at the end of two years.
 “The acquisition of LKQD substantially broadens and 
diversifies Nexstar Digital’s portfolio with industry-
leading, brand safe systems and technologies that are 
complementary to its current offerings of leading digital 
solutions and services for media publishers, and compelling 
and effective multi-platform marketing solutions for local 
and national advertisers,” Nexstar said in a statement.
  LKQD works with publishers and advertisers to provide 
digital advertising technology to online video views on 
desktop, mobile, and connected TVs — their platform 
currently reaches 115 million users in the United States.
  LKQD will operate as a division of Nexstar Digital.

NIELSEN LAUNCHES VIDEO PERFORMANCE TOOL 
   Nielsen has announced the launch of Nielsen Mobile 
Video Performance, a video evaluation tool for IP-based 
on content delivery. The tool will evaluate streaming video 
content on mobile and WiFi network, as well as benchmarking 
data across the industry, and rating individual users on their 
customer journey and preferences.
  Monthly video consumption on smartphones in the United 
States rose 81.5% between 2016 to 2017, according to the 
2017 Nielsen Total Audience Report, from 151 minutes in 
2016 to 274 minutes in 2017.

  Nielsen is using four performance 
indicators to evaluate their customer video 
experience: video resolution, startup time 
(the number of seconds it takes for a 
video to load and play), rebuffering (how 
often the video stalls while playing), and 
video success rate (the ability to launch 
and play a video in 60 seconds).
 Nielsen used a panel of 70,000 
participants in the U.S. to test their video, 
which they expect will provide Internet 
service providers, device manufacturers, 

content providers, and mobile operators more insight into 
video performance and audience insight.

ATSC 3.0 (Continued from page one)
  In a direct shot at Nielsen, they’ve said the ability to 
capture information about actual viewing and consumption 
behaviors will mean “broadcasters will no longer have to 
rely on expensive third party measurement services with 
small sample sizes and unverified results.”
  Nielsen CEO Mitch Barns played down the threat during 
a recent call with Wall Street analysts.  “It’s still early days, 
but anything that will enrich the distribution, the content 
experience of a local viewer, that’s always good for video 
consumption,” he said.  Barns added that “fragmentation 
and change” has typically been a “creator of opportunity 
and growth” for the ratings company. 
  Lanzano agrees that it’s too soon to say how the next-
gen TV technology will impact station’s reliance on Nielsen 
ratings.  “That’s a ways down the road—but clearly having 
the ability to get data directly to know who is watching on 
a device and knowing exactly who is watching provides a 
very attractive measurement opportunity,” he said.
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Spice up Christmas 
shopping by entering 
random fitting rooms, 

waiting 5 minutes, then 
yelling, “Hey! There’s no 

toilet paper in here!”

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


