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STUDY: LIVE TV WILL RETAIN VALUE
ADDRESSABILITY TO INCREASE VALUE
   U.S. TV executives remain bullish about the prospects 
for live and linear channels, despite intensifying competition 
for audiences and ad spend, according to a new report by 
the MTM consultancy for Yospace. Live and linear TV is 
seen as unique in offering mass concurrent audiences and, 
as the online market fragments, the value of that reach is 
growing and delivering “immense value.”
   Meanwhile, though, those TV execs see the 
value of investing in advanced TV advertising 
technology.  Addressable advertising will 
enhance the linear consumer experience by 
delivering fewer—but more relevant TV ads. 
The research found that TV executives are 
increasingly looking to develop and deploy 
addressable solutions over IP networks 
delivered to connected devices and, crucially, Smart TVs.
   However, the development of advanced TV advertising 
capabilities on TV platforms will require broadcasters and 
MVPDs to strike partnerships and commercial agreements 
to bring data and inventory together. And the report notes 
that such partnerships are challenging to establish. Despite 
rhis, there is a widespread desire to move quickly to combat 
the threat to premium content rights posed by the major 
internet companies. 
   “Negotiations are all about what we can do together and 
how we can partner. It’s absolutely driven by a collective fear 
of Google, Amazon, Facebook and Apple,” one unidentified 
cable exec was quoted as saying.
   “It’s clear that broadcasters and MVPDs are looking to 
advanced advertising solutions to help them compete with 
the data-driven offerings of the major internet companies. 
The question is whether they can work together and forge 
partnerships that unlock the insight and inventory required,” 
said MTM managing partner Jon Watts. “Our research 
suggests that the industry is ready to move forwards and 
there seems to be a healthy appetite amongst executives 
for greater cooperation in the advanced advertising space.”
  As digital video advertising grows by double-digit 
percentages, linear broadcast and cable networks have been 
battling among themselves with an unprecedented growth in 
scripted entertainment—some 488 shows in production in 
2016—even as the audience has become increasingly non-
linear. Already, the report notes, 20% of Adults 18-34 are 
watching traditional TV less than once a week. 
   But in that changing market, premium live and linear 
programming continues to command premium prices for 
advertising. Despite the targeting capabilities of digital 
advertising, the report notes that it is still difficult to piece 
together high-reach solutions across multiple digital 
offerings. With greater targeting capabilities, live and linear 
should become even more valuable to advertisers. Such 
advanced TV advertising combining mass reach with data-
driven targeting is seen as “supercharging” broadcasters’ 
and MVPDs’ ad inventory value.

ADVERTISER NEWS
   Ford Motor Company is expected to announce a deal 
with Alibaba Group Holdings that will allow the U.S. 
Automaker to test selling cars to consumers in China 
through Alibaba’s online retail arm Tmall, as well as 
through a new “auto vending machine” store concept. It’s 
expected that representatives of both companies, including 
Ford Executive Chairman Bill Ford Jr. and Ford CEO Jim 

Hackett are expected to sign a letter of intent for 
the deal as early as today. An unnamed source 
told CNBC the deal is intended to position Ford 
for an emerging Chinese marketplace where 
more cars could be sold online……In a press 
release on Monday, Walgreens said it’s moving 
away from its “Corner of Happy and Healthy” 
branding tagline to a new slogan emphasizing 

longevity. The new branding statement will be “Walgreen. 
Trusted Since 1901.” In the release, the company called 
the new branding an effort to “emphasize the aspects of 
Walgreens form the past 116 years that customers truly love, 
“Those attributes – care, trust, and accessibility – are the 
focus of the campaign, which includes new advertising and 
marketing, and a purpose to champion the health and well-
being of every community in America.” The move follows 
news that rival CVS announced it would acquire health 
insurer Aetna for $69 billion……A capital fund backed 
exclusively by Campbell Soup, Acre Venture Partners, is 
investing $13 million in PilotWorks. The culinary incubator 
provides kitchen facilities, industry mentorship, marketing 
and other services to food entrepreneurs, according to 
CNBC. From its base in Brooklyn, PilotWorks will hire new 
personnel, beef up their marketing efforts and open facilities 
in other cities. Chicago and Dallas are targeted for new 
kitchen spaces……Halo Top, the ice cream introduced in 
2012 that promises fewer calories, less sugar, and higher 
protein, is forcing its big-name competitors to take notice. 
Halo Top has experienced tremendous growth, including a 
2,500% increase in sales last year. The brand posts the 
calorie content prominently on the front of its packaging 
and has benefited from consumer demand for products 
that contain clean and simple ingredients they are familiar 
with. In 2016, Halo Top sold more than 17 million pints, 
and recently became the No.1 selling pint of ice cream 
in the U.S., surpassing iconic brands like Ben & Jerry’s 
and Breyers……American Eagle Outfitters’ shares shot 
up nearly 4% to $16.71 a share based on the company’s 
forecast of strong earnings for the key holiday selling 
season. The company expects earnings of between 42 and 
44 cents per share for the holiday quarter ending in January. 
The company also delivered third-quarter comparable sales 
ahead of Wall Street targets. The performance was driven 
by robust demand for its Aerie line of lingerie. Overall sales 
at stores open for more than a year rose 3 percent, topping 
analyst estimates of 2 percent.
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NETWORK NEWS
   NBC’s Today Show is the nation’s most-watched 
morning news program for the first time in three months. 
The program delivered 539,000 more viewers than its 
main rival, ABC’s Good Morning America, for the 
five days ending on December 1st. The Today Show 
averaged 4.9 million viewers last week compared to Good 
Morning America’s 4.36 million total viewers and CBS 
This Morning’s viewership of 3.53 million. The uptick in 
viewers is likely due to the news that NBC had terminated 
veteran anchor Matt Lauer, citing “inappropriate sexual 
behavior”. Over the next two days 
following the announcement, The Today 
Show was early to report on a statement 
from Lauer, and featured reporting on 
the matter from NBC correspondent 
Stephanie Gosk……. In a related story, 
MSNBC Live’s host Craig Melvin is 
reported to be in talks with NBC News 
executives as a possible replacement 
for Lauer. The 38-year-old broadcaster 
currently hosts Today Saturday and 
has been with sister network MSNBC 
for the past six years. “This would give the network the 
opportunity to make Melvin into a star at NBC,” a source told 
Entertainment Weekly. Melvin’s major work for NBC News 
included covering the George Zimmerman trial, the Sandy 
Hook massacre, and the 2012 Republican and Democratic 
conventions……The Fox comedy The Mick will welcome 
Jennie Garth (Beverly Hills 90210) as a guest star on the 
Tuesday January 2nd episode of the series. Garth will play 
a pretentious, new-age parent who just happens to also be 
named Jennie Garth. Garth was a lead character on the 
10-season run of Beverly Hills 90210 on Fox and reprised 
her role on the CW series 90210. She also starred in the 
WB series What I Like About You opposite Amanda 
Bynes. In 2014, she starred in the Jennie Garth Project, 
a 10-part series on HGTV. The Mick also stars Kaitlin 
Olsen of It’s Always Sunny in Philadelphia on FXX……
The Santa Clarita Studios, home of the CBS drama 
S.W.A.T starring Shemar Moore, has been forced to close 
due to the proximity of the Rye Fire in Southern California. 
As a result, production of S.W.A.T has been suspended. 
In addition, the Dylan McDermott Fox series L.A. to 
Vegas has suspended production as its studio waits for 
more information regarding the wildfires. ABC/Disney 
and Universal confirmed to IndieWire that none of their 
shows are impacted by the fires. Lionsgate’s projects are 
shooting outside of California……Actor Kal Penn of ABC’s 
Designated Survivor is writing a memoir according to 
publisher Houghton Mifflin Harcourt. Currently, the book 
is untitled, but it’s being reported that it will be a collection 
of essays by Penn and will be published in 2019. Penn 
will write about “his unique 21st-century American success 
story” and “the challenges of navigating Hollywood, and 
his unusual sabbatical from actor to White House staffer.” 
He served two stints as the Associate Director in the White 
House Office of Public Engagement for President Obama. 
In addition to his role on Designated Survivor, Penn 
appeared in House on Fox and How I Met Your Mother 
on CBS.

AVAILS
  WGAL, Hearst Television’s NBC affiliate in the 
Harrisburg-Lancaster, PA market is seeking a skilled 
Account Executive.  Best candidates are 
driven to make a difference and possess 
an insatiable desire to help businesses 
grow.  Media sales experience is desired 
with a skill in negotiating win-win solutions.  
Accelerate your media sales career by 
joining a prominent broadcast station with 
a progressive portfolio of resources to fuel your success.  

CLICK HERE to apply. EOE. WATCH 
THIS! 
  Hot market?  FOR SURE!  Orlando, 
Florida.  Sales Manager opening 
at WKMG News 6.  Lead Local and 
National AE’s to perform at the highest 
level by getting results for all of our 
partners.  Create, implement and 
execute client campaigns that will 
deliver trackable results.  Motivate 
sellers, hold people accountable, 
manage inventory and utilize all media 

assets daily.  Work closely with DOS and the entire sales 
team to exceed budgets and outperform the market.  
Please send resume to jhess@wkmg.com.  EOE.
         The #1 television station & the #1 local digital platform 
in Columbia, SC, has an opening for an experienced Multi-
Platform Consultant with 3-5 years sales experience. 
Excellent customer service is our benchmark and you will 
have an opportunity to work with one of the largest support 
staffs in the country to grow your business. You must 
have a proven track record of negotiating and developing 
business in broadcast sales and digital sales. Qualified 
applicants, please APPLY ONLINE and attach cover letter 
and resume. No calls please. EOE-M/F/D/V

CLICK HERE to place a job in Spots n Dots! 

5.5 MILLION YEARS WORTH OF CAT VIDEOS
  Within six years, 75% all traffic on mobile devices will 
be video, according to a new report, increasing every year 
between 2017 and 2023 by 50%. 
  The research, conducted by Ericsson, found that by 
2023, mobile data will increase to 110 exabytes per month, 
which is the equivalent of 5.5 million years of streaming HD 
video. Video was just over 50% of mobile traffic in 2017, or 
14 exabytes per month. 
  The study also found that smartphone users currently 
use around 2.9 gigabytes (GB) of data per month, but that 
number will increase to 17 GB by 2023.
   Ericsson found that 28% of millennials stream on-demand 
videos for one to three hours a day, and 17% stream for 
three to six hours — which is nearly six times as much as 
those 45 and older.
   Because of the increases in video consumption, advertising 
is expected to follow suit, with advertisers increasing their 
emphasis on mobile video. Social media will not increase 
as quickly as video, and video will continue to take its 
market share. Only 8% of mobile traffic expected to be 
social in 2023, compared with 12% in 2017 — even with 
an annual expected growth of social media of 34%.
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Seth Meyers

According to a new poll,  
71 percent of American men 
believe they face pressure 
to act interested in sports. 

“Not us!” said the 
New York Giants.

https://hearst.referrals.selectminds.com/television/jobs/account-executive-979
https://youtu.be/h99s_bbSwds
https://youtu.be/h99s_bbSwds
mailto:jhess@wkmg.com
https://careers-raycommedia.icims.com/jobs/7767/account-executive/job
https://www.spotsndots.com/site/forms/online_services/classified_ad/
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A SAFE DIGITAL ADVERTISING PLATFORM
  As TV and other advertisers are using digital advertising 
more, News Corp is looking to compete with Google and 
Facebook. The media company has announced a new 
digital advertising platform. News IQ will integrate first-
party data of News Corp and partnering media properties, 
as well as data analytics tools, to create an initial audience 
of more than 140 million.
  News Corp is calling it a “safe” advertising platform. 
“In a world of fake news and fraudulent metrics, News 
IQ offers advertisers a clear solution: quality audience, 
quality data, and quality environments,” 
said Jesse Angelo, News Corp’s Chief 
of Digital Advertising Solutions. “And 
that translates into three layers of brand 
safety for every campaign, protection 
from fraud, and the ability to effectively 
reach premium audiences at scale with 
precision inside a trusted and transparent 
ecosystem.”
  News Corp is not the first media company 
outside of Google or Facebook to launch 
their own platform. Disney, NBC, and 
Verizon have all launched ad networks in the past.
  News IQ was first launched in Australia, reports Axios, 
and will next launch in the United States, followed by the 
United Kingdom.
  Partnering with News IQ during its launch include Douglas 
Elliman, Seabourn Cruise Line, Fox Broadcasting 
Company (FOX), and the Dentsu Aegis Network. 

SHORT DIGITAL SERIES LOSE APPEAL
   Once enjoying strong consumer demand, it seems 
that short-form digital videos are no longer appealing to 
most folks. A Digiday story notes that several high-profile 
streaming platforms have shut down or scaled back their 
spending on original programming. One digital studio exec 
was quoted as saying that the only platform now buying 
short-form videos in bulk is Facebook.
   For the digital streaming platforms still in business, the 
market is rapidly moving to longer-form content. And that 
includes Facebook as well. In other words, viewers are 
demanding videos of TV show lengths. YouTube is said to 
be spending between $500,000 and $1 million (sometimes 
more) per episode for TV-quality original projects. And 
despite still offering short-form videos, even Facebook is 
seeking more long-form programming. But the big buyers 
are Netflix, Amazon and Hulu.
   “These guys are not digital, really; they’re TV,” one 
producer was quoted as saying.

ABC’S STATION GROUP HAS A NEW PRESIDENT
   Wendy McMahon has been appointed as the new 
president of ABC Owned Television Stations Group. 
Before her new role, McMahon was senior vice president 
of Digital for the ABC Owned Stations Group where she 
was responsible for the digital content, product/technology 
and audience development strategies.  She’ll oversee  
stations in New York, Los Angeles, Chicago, Philadelphia, 
San Francisco, Houston, Raleigh-Durham, and Fresno 
starting Jan. 1, 2018.

AMAZON TO DOMINATE HOLIDAY SALES ONLINE
   Wall Street analyst Daniel Ives at GBH Insights says 
Amazon is on track to grab half of online holiday retail 
sales. He credits that blowout performance in large part to 
Amazon’s 85 million Prime members. They were a big factor 
in the online retailer’s huge Cyber Monday performance—
Amazon’s biggest shopping day ever, topping the $1 billion 
record set earlier this year on Prime Day.
   With such strong sales, Ives told clients that Amazon 
could beat Wall Street’s Q4 top-line estimate by 3-5%. 
CNBC says Amazon is expected to report Q4 revenue of 

$59.7 billion, according to the average 
calculated by Thomson Reuters.

ACCOUNT ACTIONS
   Poultry producer Pilgrim’s Pride has 
named Gravity as its agency-of-record. 
The agency will primarily be tasked with 
brand strategies, creative development, 
media planning and buying, digital 
content, and website development for 
Pilgrim’s portfolio of consumer brands 
that includes Just BARE, Gold’n 

Plump, and Pilgrim’s……Snack and beverage giant 
Mondelēz has put its $200 million North America media 
planning and buying account up for review. Ad Age reports 
that Incumbent agency Carat, will participate……Hilton 
has selected Omnicom’s TBWA for global creative duties 
for its flagship brand after a review.

DONE DEALS
   Nexstar Media Group has named Skip Valet Vice 
President and General Manager of WFLA-TV (NBC) and 
WTTA-TV (MyNetworkTV) and associated digital services 
in Tampa-St. Petersburg-Sarasota, FL (DMA #13). Valet 
replaces Andy Alford who was promoted in August 2017 to 
serve as SVP and Regional Manager.
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FunnyTweeter.com

 I’m not an actress but I 
play one on the phone when 

the lady asks me if I have 
a pen to write down the 

confirmation code.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


