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CO-OP (PART TWO) - IS IT WORTH THE EFFORT?
OVER 50% OF BRANDS OFFER CO-OP
   Easy money may be how some local advertisers look at 
co-op advertising.   But for a lot of business owners it’s a just 
a big, complicated headache not worth the effort.   “They are 
mom-and-pop businesses,” co-op expert Tim Brennan said.  
“When you hear about the gazillions of unused co-op dollars 
it’s generally these guys who just don’t have the bandwidth to 
keep up with that co-op money.”  Not surprisingly advertising 
is low on their priority list when compared to answering the 
phones, waiting on customers, hiring employees, ordering 
product, and even sweeping the floors.  But in 
that lies an opening for TV reps.  “It’s endemic on 
the sales rep’s part to help start plugging those 
holes and connecting the dots for the dealer,” 
Brennan said.  
   Borrell Associates estimates 57% of all brands 
offer co-op dollars for broadcast television 
advertising while 55% fund cable TV spots.  
But while more than half of brands offer co-op 
dollars for TV ads, only about one-in-three local 
advertisers say they spent any of their marketing budget 
on TV.  
  Borrell VP Corey Elliott said their surveys of local 
businesses show co-op dollars are still overwhelmingly 
allocated to traditional media, although digital is deemed 
“eligible media” by more brands every year.  “In fact, in 
auto they almost have the opposite problem.  Dealers are 
complaining that co-op focuses too much on digital,” Elliott 
said. In fact, some manufacturers require 50% of co-op 
funds be digital.  “So, as most things in life, a good balance 
needs to be struck,” he said.
   But TV still rules for a lot of brands. The owner of a gift 
and jewelry store said they get a lot of co-op support from 
Pandora but the jewelry retailer is “very controlling” about 
those dollars are spent.  “So pretty much TV all the time—
there’s almost always a TV creative available and co-op 
that will support it,” they said.   
   Brennan thinks local businesses frequently don’t know 
about all the co-op programs available, so he suggests reps 
do some research before calling on the potential client.  And 
once a salesperson walks in the door, he warns may find 
digital add-ons to a TV campaign the hardest part of the 
conversation.  “There’s going to be lots of skepticism from 
local dealers who have heard these pitches before—and 
then have been totally burned,” Brennan said.  While most 
local business owners know how to buy traditional media 
like TV, radio or newspapers, he said they’re still unclear 
about how to apply co-op budgets to social media, email 
marketing and search campaigns.  “The challenge is how 
we connect that traditional side to the digital side where the 
puck is going,” Brennan said.
   Another reason for the cool embrace of online is that the 
brands themselves aren’t pushing it.  
 (Continued on page three)  

ADVERTISER NEWS
  Jack in the Box plans to sell its Qdoba restaurant franchise 
to private equity firm Apollo Global Management for about 
$305 million in cash. There are more than 700 Qdoba 
restaurants in the United States and Canada. Revenue in 
fiscal 2017 was more than $820 million, according to the 
company. Jack in the Box acquired the fast casual Mexican 
food chain in 2003. At the time, there were 85 locations in 
16 states....Shares of Darden Restaurants jumped 4.5 
percent Tuesday after the company reported earnings and 

sales that outpaced expectations and raised its 
forecast for fiscal 2018. The company, which 
owns a large portfolio of restaurants including 
Olive Garden, LongHorn Steakhouse and 
Yard House, saw same-store sales of its 
legacy brands rise 3.1 percent in the fiscal 
second quarter. Revenue rose to $1.88 billion 
from $1.64 billion....Stitch Fix, the online 
styling service, saw shares plummet more than 
11% despite beating analyst expectations on its 

first earnings report as a publicly traded company. Stitch Fix 
reported Tuesday revenue rose 25% to $295.6 million, just 
slightly higher than analysts’ expectations of $295 million. 
Earnings were also 1 cent higher than expected at 4 cents a 
share. Despite its earnings, Fortune thinks investors might 
have reacted to a lack of an earnings forecast from the 
company...Party City Holdco Inc. is buying the MG Novelty 
Corp. for approximately $5.5 million. The purchase includes 
seven stores under the name Party Galaxy in the Oklahoma 
City metro area.  Party City has over 900 stores, including 
some under the Halloween City name....FedEx reported a 
better-than-expected quarterly net profit due to strong global 
demand and increased volumes during the peak holiday 
shipping season, but said its results were hit by lingering 
effects from a June cyber attack on its Dutch TNT Express.  
Federal Express posted fiscal second-quarter net income 
of $775 million, or $2.84 per share, up from $700 million, or 
$2.59 per share, a year earlier...Yardbird Southern Table 
& Bar recently announced a new location - Los Angeles - 
opening in the Spring. The restaurant features farm fresh 
ingredients, and classic southern cooking....Remember 
Groupon?  They must be doing well, although I never hear 
anything about them anymore.  Groupon will have a spot 
in Super Bowl LII next February. The 30-second spot will 
feature a yet-to-be-announced celebrity endorsement and 
focus on how the company saves people money. O’Keefe 
Reinhard & Paul, the company’s agency of record, will 
handle creative. The last time Groupon was in the Big Game 
was 2011...A bowl of cereal and milk used to be a staple 
of the American breakfast table, but years of soggy sales 
show that times have changed. Fooddive.com reports that 
from 2009 to 2016, cereal sales decreased 17%, with little 
reason to believe things will change anytime soon.
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NETWORK NEWS
   ABC announced plans to the air the fifth installment of 
Truth and Lies on Thursday, January 4th at 9 PM (ET). This 
edition of the series will feature interviews with FBI and 
ATF agents who reveal the tactics they used in the deadly 
Waco, Texas siege of the Branch Davidians compound 
in 1993. The documentary will also have interviews with 
survivors of the fiery assault and children of the cult leader 
David Koresh’s followers who talk about how the events 
of the 51-day standoff and siege changed their lives……LL 
Cool J has been tapped to host the new one-hour special 
MVP: Most Valuable Performer. The 
special is an interactive talent show to 
find the current pro football player with 
the best off-the-field talent. A new group 
of player’s auditions will be available 
online for fan voting during December, 
with the finalists announced in January. 
The winner will be determined by viewers 
of the special after the finalists are 
critiqued by a panel of celebrity judges. 
The winner will be announced during 
the live telecast of the special airing on 
Thursday, January 25th at 9 PM (ET)……The cast of the 
upcoming ABC drama The Crossing has been expanded 
to include Christian Michael Cooper, who has appeared 
in the Hallmark series When Calls the Heart and the new 
season of Prison Break on Fox. The Crossing follows 
a group of refugees from a future war-torn America who 
somehow wind up in the present day. Cooper will have a 
recurring role in the series……Musician, songwriter, actor, 
and producer John Legend will have the title role in the 
NBC live staging of Jesus Christ Superstar, set for Easter 
Sunday. Legend is a 10-time Grammy Award winner, an 
Oscar winner for his work on the song Glory from the 
2014 feature film Selma, and a Tony Award winner as the 
producer of Jitney, the August Winston revival. He joins 
rocker Alice Cooper, who was previously selected for 
the role of King Herrod. Jesus Christ Superstar Live in 
Concert is based on the 1971 Broadway musical revolving 
about the last week of Jesus’ life……According to Variety, 
NBC is in early talks for a possible revival of the comedy 
series The Office. The series would continue to follow the 
misadventures of the officemates at the Dunder-Mifflin 
paper company in Scranton, Pennsylvania, and would 
not include the return of Michael Scott played by Steve 
Carrell. The original series aired on NBC from 2005 to 
2013 and starred Carell, Rainn Wilson, John Krasinski, 
Jenna Fischer, Craig Robinson, Mindy Kaling, and B.J. 
Novak. The Office received 42 Emmy nominations and 
picked up five wins during its run. A spokesperson for NBC 
declined to comment on the story that was first reported by 
TVLine……ABC’s Designated Survivor, starring Kiefer 
Sutherland, logged the biggest increase in Nielsen’s 
Live+7 audience for the 10th week of the 2017-2018 
broadcast season. The political drama jumped from 4.03 
million same-day viewers to 8.86 million once the delayed 
viewing was counted, a 120% increase. It also has the 
biggest percentage gain in the demo of 18-49, going from 
a 0.7 to a 1.7, an increase of 143%.

AVAILS
   WAFB CBS 9, the #1 television station in Baton Rouge, 
LA, is searching for a strong, energetic Local Sales 
Manager to lead an experienced local sales team. The ideal 
candidate will be an innovative leader who takes advantage 
of every opportunity to maximize revenue on multiple 
screens. The LSM will be challenged with formulating and 
executing strategies to attain goals. A bachelor’s degree 
is required with a minimum of three years media sales 
experience. Qualified applicants, please CLICK HERE to 
apply.  Be prepared to attach resume with cover letter. No 

calls please. EOE-M/F/D/V
   Telemundo Boston is looking for 
a Sales Account Executive who will 
be primarily responsible for delivering 
sales revenue, as well as cultivating 
and developing new advertisers for 
the station’s multi-platform properties. 
Must work at the local level with clients 
of all levels of business is important, 
from large cap, medium and small 
businesses. Candidates must have 
a keen ability to develop concepts to 

create, maintain, and incrementally grow sales revenue 
by connecting a company’s marketing goals seamlessly 
with the entire portfolio of Telemundo Boston’s content 
distribution platforms.  CLICK HERE to apply. EOE.
   WFTV – Cox Media Group Television Station in Orlando, 
Florida (Market #18) seeks an Account Executive. We 
want passionate sellers that want to WIN. The winning 
candidate will have the skill set and drive to build a full 
pipeline of sales prospects and be responsible for closing 
the business and achieving their revenue goals.  A minimum 
2 years of prior broadcast TV and digital sales experience.  
CLICK HERE for more info or to apply now. Cox Media 
Group is an Equal Employment Opportunity employer.
   WJAC-TV, Central PA, is looking for a Local Sales 
Manager who will lead their local sales department in 
maximizing all sales opportunities, with an 
emphasis on new business development. 
The LSM will oversee sales bureau 
offices in 3 different locations. At least 
5 years broadcast sales experience, 
with televisions sales and management 
experience preferred. Computer software 
(PowerPoint, Word, Excel, etc.) competency required.  
CLICK HERE to apply online. Sinclair Broadcast Group, 
Inc. is proud to be an Equal Opportunity Employer and 
Drug Free Workplace.
   WTAT FOX 24 in beautiful Charleston, SC has an 
immediate opening for an experienced Account Executive 
with a proven track record of success. This includes a 
history of solid negotiation, Digital and New Business 
development. Join a progressive company in one of the 
Country’s most desired markets. To apply, please send 
resume to jobs@foxcharleston.com and include “WTAT-
Account Executive” in the subject line. No calls please. 
WTAT-TV and Cunningham Broadcasting Corporation are 
proud to be an Equal Opportunity Employer and Drug Free 
Workplace!

CLICK HERE to place a job in Spots n Dots! 
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Seth Meyers

Hundreds of flights were 
cancelled earlier this week at 
the Atlanta airport due to a 

massive power outage.  
Experts are saying this could 
lead to as many as 30 texts  

from your mother.
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NETFLIX NOW ON PAR WITH CABLE SUBS
   According to a new report from PricewaterhouseCoopers, 
the number of Americans who subscribe to cable TV is 
now on par with the number who subscribe to Netflix.
   Based on a survey of 2,000 consumers, PwC found that 
73% subscribe to a traditional pay-TV service, down from 
76% in 2016 and 79% in 2015. According to a story from 
fastcompany. com, the percentage who said they subscribe 
to Netflix is also at 73%–putting it dead even with cable.
  The number of people who stream TV content from the 
internet is growing across age groups, but especially with 
people 50-59 years old, where 63% said 
they stream TV content versus just 48% 
last year.  Netflix has been producing more 
content to attract an older audiences, 
and just last week, Nielsen reported that 
more than half of viewers for the British 
historical drama The Crown are over 50.
 Netflix said it added 850,000 U.S. 
subscribers for the three-month period 
ended September 30.

UNIVISION UNLOCKS CONSUMER $$
 Univision Communications has partnered with 
ACTV8me, an enhanced TV advertising platform, to shape 
a new approach in broadcast advertising allowing viewers 
to conveniently purchase products and unlock offers while 
they are watching their favorite programs. 
  ACTV8me’s platform enables advertisers to send tailored 
offers directly to a consumer’s mobile device during 
television, radio, and streaming media programming. 
Inaudible triggers enable the instant transfer of offers and 
content to the consumer’s native mobile wallet (Apple 
Wallet or Google Wallet), which can then be redeemed 
online or in-store.
  “Univision is always looking for innovative ways to enhance 
our partners’ activations while providing measurable results 
in real-time,” said Sam Abiad, SVP of Ad Sales Operations. 
“Our partnership with ACTV8me helps further deliver a 
tailored experience for both brands and our viewers.”
  The ACTV8 and Univision partnership will also launch 
interactive programming, which will prompt Univision viewers 
to download the free Mobii app while watching “Despierta 
America.” When an interactive segment airs, viewers 
will receive mobile offers tied to the on-air programming. 
Viewers are able to save these offers to their mobile wallet, 
which are redeemable either online or in-store.
  “Our platform was built on the notion that everyone in 
the ecosystem wins; the network, the advertiser and most 
importantly the viewer,” added Brian Shuster, Founder 
and CEO of ACTV8me.

CO-OP PART TWO (Continued from page one)
 ...Brennan points to the Kawasaki co-op guidelines where 
it’s not until the bottom of page seven that digital ads are 
even mentioned.  In other cases, he notes some brands 
have “preferred vendors” who handle their digital marketing.  
   Brennan’s advice for TV reps is to lead with the medium 
that opened the door and then worry about digital later.  
“Sell them on traditional tangible media and then back into 
digital as a byproduct—and then see what the brand is 
going to pick up,” Brennan suggested.

HARD TO KEEP UP WITH GROWING CONTENT
   More than 500 scripted TV series will be produced this 
year, up from around 200 scripted TV series in 2010. But 
consolidation and regulatory changes could make the shows 
more expensive to access, and too many choices can be 
hard for consumers, according to FX Networks Research.
   The number of online shows zoomed from 46 in 2016 to 
93 this year.  The Broadcast networks made 5 fewer shows 
- 145 this year.  Basic cable also produced fewer originals; 
181 shows compared to 188 the year before.
   Consumers must become savvier about managing an 

overwhelming amount of new content 
and content sources, according to a 
new PwC study.  It also shows; 55% 
of cord trimmers “regularly” subscribe 
to a trial version of services, 33% 
don’t typically keep the subscription 
after the trial period is over, and 81% 
of focus group participants say they 
share subscriptions site passwords with 
friends and family.

RECORD HOLIDAY TRAVEL AHEAD
  AAA forecasts that 107.3 million Americans will travel 
during the year-end holiday period from Saturday, 
December 23 through Monday, January 1. This will be 
the highest year-end travel volume on record and a 3.1% 
increase in travel volume compared with last year. 2017 
marks the ninth consecutive year of rising year-end holiday 
travel. Since 2005, total year-end holiday travel volume 
has grown by 21.6 million, an increase of more than 25%.
   The majority of travelers—97.4 million—will hit the road 
in automobiles. 6.4 million people will travel by air, a 4.1% 
increase and the fourth year of consecutive air travel 
volume increases. As for trains, buses and cruise ships: 
AAA says travel across these sectors will increase by 2.2% 
to 3.6 million.

SPOTS N DOTS HOLIDAY SCHEDULE
  Spots n Dots will be closed Monday and Tuesday, 
December 25 & 26.  Send your classified ads by this Friday, 
December 22, to run next week!
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FunnyTweeter.com

As I get older and I remember 
all the people I’ve lost along 

the way I think to myself, 
maybe a career as a tour 

guide wasn’t for me.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


