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COUNTDOWN TO YEAR-END.  HOW WAS 2017?
2018 SHOULD BE A GREAT YEAR FOR TV
   The countdown is now on to year-end with just a couple 
of selling weeks left.  A year without a frenzied election or 
big sporting events like the Olympics and World Cup meant 
2017 was always destined to pale in comparison to last 
year.  TVB president Steve Lanzano says for better or 
worse, this year brought the expected let down.  “It was 
slower than we expected in terms of core growth; that was 
slower to come back after last year,” he says.  But the worst 
is in the rearview mirror.  “The fourth quarter looks better—a 
lot of groups are talking about low- to mid-
single digit growth in the quarter,” Lanzano 
says. 
   Pivotal Research media analyst Brian 
Wieser expects local broadcast TV core 
ad revenue to decline 5.9% to $14.5 billion.  
And he estimates it’ll drop another 4.3% next 
year.  On the local cable TV side, Wieser 
predicts ad revenue will decline 3.1% to $4.6 
billion this year and slip another 1.7% next year.  What’s 
going on?  Wieser says Q3 advertising grew “slightly slower” 
than in Q2.  And he thinks it could be “slightly softer” in Q4.   
But looking at the bigger picture, rather than dollars moving 
out of TV for digital, Wieser thinks in reality there’s a bigger 
shakeout in U.S. business that’s being highlighted in the 
marketers that are typically large TV users.  He also thinks 
local TV’s core ad revenue faces “additional challenges” 
as regional marketers either lose revenue share and 
consequently cut ad budgets—or as nationally-oriented 
advertisers reduce the number of regional buy overlays.
   Lanzano says the TV industry didn’t get much help from 
Washington this year either.  Big question marks remain with 
the fate of health care reform the changing tax code.  That 
kept national marketers in particularly playing it safe with 
their ad budgets.  “If and when a policy does go through, 
like tax reform, that should be a boost to the economy 
and make advertisers open their wallet a little bit more,” 
Lanzano says.
   Fortunately this year didn’t 
bring the sort of decline in 
car sales that some analysts 
had predicted.  It is now 
forecast 17.1 million cars 
will roll off dealer lots this 
year, which would put 2017 
in the top four best years 
ever for the auto industry.  
Lanzano thinks any year-
end tally above 16.5 million 
will be good news for TV 
stations.  He estimates the 
industry’s auto ad revenue 
was “basically flat” this year.  
(Continued on page 3)

ADVERTISER NEWS
  Americans are spending more than expected this 
holiday season, fueled by income gains, confidence in 
the economic outlook, buoyant financial markets and 
modest inflation. The boost includes in-store and online 
spending at brick-and-mortar retailers such as Wal-
Mart and Nordstrom, which recorded the largest year-
over-year November sales increase in seven years. 
Home-furnishing stores and electronics-and-appliance 
stores also logged strong spending numbers, despite 

competition from online-shopping websites, 
which also posted robust gains. “It’s an 
impressive start to the holiday season and 
probably the best in the last few years,” 
said Jack Kleinhenz, chief economist at 
the National Retail Federation.... Sears 
Holdings is now selling some of its DieHard 
brand battery and automotive products on 
Amazon’s website. Sears already sells 

jump starters, battery chargers and more on Amazon.  
Sears wants to broaden the market for the brand....
Walmart is cutting ties with celebrity chef Mario Batali, 
who has been accused by multiple women of groping and 
sexual misconduct. Target and Eataly have  announced 
they too will stop selling Batali’s products, including pasta 
sauces and cookbooks...One of the biggest chicken 
providers in the U.S. is claiming national anthem protests 
by NFL players are hurting its business, according to 
Bloomberg. Sanderson Farms CEO Joe F. Sanderson Jr. 
said restaurants have been buying fewer chicken wings 
due to the controversy surrounding the NFL.  “We’ve been 
talking to our wing customers and they’re telling us that 
they’re seeing less traffic in their stores. They attribute 
that to the NFL.”....Casey’s General Store, already 
2,000 locations strong, is looking to expand next year.  
They plan to build or acquire 90-120 stores, replace 30 
existing stores and remodel 75. Total grocery and other 
merchandise sales revenue rose 5 percent last quarter to 
$572.2 million.
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NETWORK NEWS
   NBC has issued a put pilot commitment for a new single-
camera comedy project from Casey Wilson and Jackie 
Clarke, according to an exclusive report in Variety. The 
untitled project follows a woman whose comfortable life 
crumbles after she is exposed as a liar. If the project 
moves forward, Wilson would star in the lead role. Wilson 
and Clarke previously worked on the ABC series Happy 
Endings with Wilson in the cast and Clarke serving as a 
writer. The project expands Clarke’s relationship with NBC, 
as she is currently a writer and producer of the network’s 
comedy Superstore. As for Wilson, she 
was in the cast of the NBC pilot The 
Sackett Sisters last season. Wilson and 
Clarke will serve as executive producers 
on the new project with Adam Pally, 
also from the cast of Happy Endings, as 
a consulting producer……Yet another 
TV chef is falling victim to sexual 
misconduct allegations. ABC is pulling 
The Great American Baking Show 
from its schedule following allegations 
against Johnny Luzzini, one of the 
show’s judges. “In light of allegations that recently came to 
our attention, ABC has ended its relationship with Johnny 
Luzzini and will not be airing the remainder of The Great 
American Baking Show episodes,” a spokesperson for 
ABC said in a statement to Variety. “ABC takes matters 
such as those described very seriously and has come to 
the conclusion that they violate our standards of conduct. 
This season’s winner will be announced at a later date. 
Episodes of The Great Christmas Light Fight and CMA 
Country Christmas will take its place for this week and 
next.” Luzzini is the latest celebrity chef to be embroiled in 
a sexual misconduct controversy. Earlier this week, Mario 
Batali stepped down as co-host of ABC’s The Chew……. 
The Good Fight has been given a premiere date for its 
second season on CBS. In the new season finds the law 
firm under psychological assault when a client at another 
firm kills his lawyer for overcharging. After a copycat 
murder, the firm starts to look at its own clients suspiciously. 
The Good Fight season 2 debuts on March 4th……. Kylie 
Bunbury (Pitch) has been selected for the lead role in the 
new ABC drama Get Christie Love. The project has a 
pilot production commitment from the network. Get Christie 
Love is described as an action-packed, music-driven drama 
that centers on the title character, an African-American, 
female CIA agent who leads a highly trained elite ops unit. 
Beautiful and charismatic, Christie Love transforms into 
whoever she needs to be to get the job done especially 
when it’s down to the wire and the stakes are life and death. 
In addition to her breakout role in Pitch on Fox, Bunbury 
worked on CBS’s Under the Dome and ABC’s Tut. She 
will be seen next in the feature Game Night, with Jason 
Bateman and Rachel McAdams in theaters on February 
23rd……. Fox will air what it says is the first-ever live TV 
commercial for a feature film. The two-and-a-half-minute-
long spot for The Greatest Showman will air during the 
three-hour Fox broadcast of A Christmas Story Live! on 
Sunday night starting at 7 PM (ET).

AVAILS
   WIVB/WNLO TV in Buffalo, NY seeks an experienced 
sales professional with a minimum of 2-3 years’ experience 
in media sales or outside sales experience. Successful 
candidate must have proven track record for developing 
new business and growing existing business. Must be able 
to work successfully in a multi-platform environment selling 
both television and Digital products. We offer competitive 
salaries and a standard benefit package that includes a 
401K plan in addition to medical, eye and dental plans. 
CLICK HERE to apply. EOE/M/F/D/V

   WTOG-TV, CW44 in Tampa/
St. Petersburg is looking for an 
experienced salesperson to sell 
multi-platform media and marketing 
solutions. The ideal candidate has 
a proven track record of success in 
online and offline media sales with 
a demonstrable record of successful 
prospecting, closing and retaining 
new advertisers. 4+ years of media 
sales experience, including digital 
experience. CLICK HERE to apply, and 

be prepared to submit a resume.  And please pass this 
along if you know a qualified candidate who should apply!  
WTOG is an EOE
 WTAT FOX 24 in beautiful Charleston, SC has an 
immediate opening for an experienced Account Executive 
with a proven track record of success. 
This includes a history of solid 
negotiation, Digital and New Business 
development. Join a progressive 
company in one of the Country’s most 
desired markets. To apply, please send 
resume to jobs@foxcharleston.com and include “WTAT-
Account Executive” in the subject line. No calls please. 
WTAT-TV and Cunningham Broadcasting Corporation are 
proud to be an Equal Opportunity Employer and Drug Free 
Workplace!
    WSET ABC-13, Lynchburg, VA, is looking for a motivated 
Local Sales Manager to lead their local sales team in 
exceeding budgets on multiple platforms and coach and 
mentor a team of motivated sellers. This position requires 
an individual who has strong leadership skills and can 
or wants to lead a local sales team. Client engagement 
is a top priority. Candidate must have at least 3 years 
broadcast sales experience, and a passion for new 
business development. Let’s talk!  APPLY HERE.  EOE.
   Telemundo Boston is looking for a Sales Account 
Executive who will be primarily responsible for delivering 
sales revenue, as well as cultivating 
and developing new advertisers for the 
station’s multi-platform properties. Must 
work at the local level with clients of all 
levels of business is important, from large 
cap, medium and small businesses. 
Candidates must have a keen ability to 
develop concepts to create, maintain, and incrementally 
grow sales revenue by connecting a company’s marketing 
goals seamlessly with the entire portfolio of Telemundo 
Boston’s content distribution platforms.  CLICK HERE to 
apply. EOE.
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Jimmy Fallon

To save money on tinsel,  
one year mom tore up tin foil. 

The tree looked like it was 
getting highlights.
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HULU LIVE LEADS ALL MVPDS
   Hulu Live, Hulu’s pay TV service, has passed 440 
stations (CBS, ABC, Fox, My Network TV and Telemundo) 
signed up for broadcast retransmission licensing deals. 
That includes 23 more ABC affiliates and nine NBC 
affiliates announced this week.
   With the new deals, Hulu is now in the lead of the 
multichannel video programming distributors (MVPDs), 
according to FierceCable, followed closely by DirecTV, 
SonyPlayStation Vue, YouTube TV, and fuboTV.
   Sling TV has around two million customers, more than 
any other MVPD.

OTT REVENUE IS GROWING
 Over-the-Top (OTT) revenues are 
expected to reach $120 billion in 2022, 
driven mainly by Streaming Video on 
Demand (SVoD) services like Netflix and 
Amazon. The research, conducted by 
Juniper Research, found that more than 
25 percent of all worldwide households will 
be subscribed to SVoD services by 2022.
  There are now more than 51 million 
OTT households in the United States, and a study by 
Parks Associates found that more than 50 percent of those 
households have more than one OTT subscription.
 Companies producing OTT content are expected to 
increase spending on original content, with Netflix spending 
more than $6 billion in 2017 and 2018. The companies 
have found a niche, but research author Lauren Foye said 
that it will only continue as long as they can continue to be 
profitable.
  “Success will hinge on whether these providers can 
continue to produce hits such as Stranger Things,” Foye 
explained. “As consumers become more fluid in their uptake 
and loyalty to video services, OTTs could just as easily see 
users switch off.”
   OTTs can be perceived as a threat to local broadcasters, 
especially because they are looking to delve deeper into 
sporting rights. But the research found that broadcast 
continues to hold a lead over OTTs because of their local 
content, something that OTT has had a hard time duplicating.
   The OTT services are also facing high turnover rates, with 
OTT services (excluding Netflix and Amazon) having a 
churn rate of more than 50 percent.

THIS AND THAT
  Dealership technology provider RouteOne, in a venture 
with Toyota Financial Services, says it has successfully 
processed the industry’s first remotely captured, electronic 
customer signature on a finance contract arranged through 
a dealership. The initiative, if it spreads, would mark a 
significant step in the auto finance industry’s pursuit of a 
vehicle purchase that can be conducted completely online, 
making the vehicle financing process simpler and faster, 
according to AutoNews.com....Fox Chairman Rupert 
Murdoch said that “New Fox,” lighter after selling assets 
to Disney, is interested in expanding its portfolio of TV 
stations. Fox currently operates 28 stations in 17 markets 
covering 37% of U.S. TV homes. Now that the FCC has 
relaxed its national ownership cap, Fox could increase its 
household coverage to as much as 66%.

HOW WAS 2017?
(Continued from page one)
 ...While tier one manufacturer spending was better than 
expected, tier two regional associations pulled back.  “It’s 
improving every month and we expect that to continue 
especially as dealers and manufacturers are trying to 
move 2017 product off the lot,” Lanzano says.   He points 
out that dealer incentives are now “well above” 10% of the 
purchase price.  “What we’re seeing is more incentives in 
the market and obviously dealers need to get that message 
out to move cars—and that’s why we are starting to see a 

real pick up at year-end,” he says.
   The TVB doesn’t forecast revenue, 
but Lanzano is pretty optimistic about 
the year to come—especially for NBC 
affiliates who’ll not only have the 
Super Bowl to heat up Q1 but also the 
PyeongChang Winter Olympics.  “And of 
course the mid-term elections next year 
where the Democrats are getting more 
and more emboldened about being able 
to win not only the House but also take 
back the Senate.  So we expect to have 

a pretty good political year in 2018,” Lanzano says.

SINCLAIR/TRIBUNE APPROVAL IS CLOSER
   The Justice Department has signaled it is willing to 
approve Sinclair Broadcast Group’s planned takeover of 
Tribune Media but with a condition: It wants the companies 
to sell off roughly a dozen television stations.
  The department told the companies the deal as currently 
structured raises antitrust problems and that 12 to 13 
station sales are necessary to alleviate concerns about 
competition in markets where a combined Sinclair-Tribune 
would otherwise have a commanding presence, according 
to the Wall Street Journal.
  The exact list of markets the Justice Department has 
in mind for station selloffs isn’t known, but the people 
familiar with the matter said it generally mirrors a list of 
overlapping markets Sinclair flagged in papers to the 
Federal Communications Commission.
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FunnyTweeter.com

Cop: Sir do you know why  
I pulled you over?

Me: You’re the third policeman 
to ask me that tonight. 

They should really train  
you guys better.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


