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AMAZON’S THREAT TO PAY-TV
‘FREE’ COULD BE GAME-CHANGER
   There have been rumors for some time that Amazon 
might get into the rapidly growing virtual MVPD game. And 
analyst Joel Espelien at The Diffusion Group (TDG) says 
industry sources have confirmed to him that Amazon is 
still working to launch a skinny bundle of live TV channels 
as part of its Amazon Prime membership package in the 
first half of 2018. If that takes place, Amazon won’t be just 
another vMVPD—it could disrupt the entire pat-
TV ecosystem. How? By offering a TV product 
that appears to be “free.”
   The core value proposition of Amazon Prime 
remains free two-day shipping. For someone who 
orders habitually from the ecommerce giant, this 
is a very valuable benefit that by itself justifies the 
$99/year membership price, the analyst notes. 
“As a result, everything else that comes with Prime (e.g., 
the VOD service, the music, access to e-books, etc.) feels 
like it’s free,” Espelien explained.
   Amazon earns billions of dollars each year from Prime 
memberships, so the TDG analyst figures it could recover 
some of the costs of a skinny bundle by carving out a share 
of the advertising inventory for itself. “Jeff Bezos is not 
running this as a philanthropic endeavor, though in the mind 
of the customers the lack of a separate monthly bill for the 
base level Amazon TV service will create the perception 
that it is free,” Espelien said.
   TDG research has consistently shown that value is the 
biggest driver pushing consumers from higher-priced legacy 
pay-TV services towards lower-priced vMVPD services. 
“It’s tough to get greater value than free,” Espelien said, 
so he figures Amazon would attract a lot of attention with a 
“free” TV bundle included in Prime and cannibalize at least 
some portion of the market that might have signed up for a 
different vMVPD service.
   While cable TV long ago had gross margins in the 50% 
range, competition in the MVPD business has driven that 
down and the upstart vMVPDs are estimated to have 
single-digit margins at best. “Amazon takes this margin 
compression to a whole other level,” says Espelien. 
Depending on its ability to squeeze unprecedented price 
concessions from broadcasters (on retransmission fees) 
and legacy channel providers (on carriage fees), the 
likelihood is that Amazon would almost certainly lose 
money on a free service if viewed as a standalone P&L.” 
But the analyst says Amazon can afford to lose money on 
the skinny bundle so long as there is a path to eventual 
profitability via upselling additional tiers of channels (i.e., 
a paid bundle) and profitable premium channels (like HBO 
and Showtime) on top of the skinny bundle.

ADVERTISER NEWS
    FAO Schwarz isn’t a TV advertiser, but it’s interesting 
to note this news.  Schawrz will open a store in one of 
Manhattan’s most high-profile and tourist-filled locations. The 
toy retailer, whose Fifth Avenue flagship store closed in 2015, 
will open a 19,000-sq.-ft. location next fall at 30 Rockefeller 
Plaza in mid-town Manhattan. The space, currently home 
to the NBC Experience, is right off the plaza, home to the 

annual Christmas tree, skating rink and summer 
concerts. And it’s across from the glass studio that 
broadcasts NBC’s Today show. Most recently, 
FAO entered into an agreement with Bon-Ton 
Stores  to open FAO Schwarz toy departments 
in 186 of the retailer’s department stores and also 
on its website... Hyundai announced in 2015 their 
intention to spin off the Genesis luxury brand, and 

promised six new models by 2020.  That plan is moving 
forward, and Automotive News says that Genesis is aiming 
for 85 to 90 stand-alone stores next year, some of which 
could be awarded to dealers outside the current Hyundai 
network. Hyundai plans to tell dealers by year end which 
markets it has designated for stand-alone Genesis stores.... 
Gas stations/convenience store owner Sheetz’s customers 
have a new way of ordering their favorite made to order 
food. The Pennsylvania-based convenience store retailer 
created a new skill for Alexa, which allows customers to 
place an order just by voicing the command.  Sheetz has 
over 500 locations in the east and northeast.... Kroger, like 
most mass retailers including Amazon and Walmart, uses 
their consumer purchase data as the cornerstone to carve 
out a media business. But different from Amazon, which 
has an in-house media division called Amazon Marketing 
Group, and Walmart, whose media platform was largely built 
by WPP-owned Triad Retail Media, Kroger bought the data 
analytics piece of agency Dunnhumby around three years 
ago to form its own consumer insights subsidiary called 
84.51°. Consumer Packaged Goods are splitting their 
marketing spend between trade and advertising. And trade 
promotion is now one of the industry’s largest investments.  
They represent promotional dollars to influence brick-
and-mortar sale pricing like temporary price reductions,” 
said Cara Pratt, vp of customer communications product 
strategy and innovation for 84.51°. “CPGs shift their 
marketing budgets across vehicles — many of which 
deliver against different business objectives, but all are 
intended to [generate] sales. Kroger is the only retailer 
that the 84.51° team of 775 serves. The division also helps 
more than 300 CPG clients understand how to better use 
Kroger’s data and third-party data for advertising. Digiday.
com says most Kroger precision marketing buys are placed 
programmatically through a combination of programmatic 
direct and open exchange inventory, according to Pratt. 
84.51° is also developing a programmatic platform that will 
be available in the next year to let advertisers buy ads on 
Kroger.com.
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NETWORK NEWS
  The award-winning Fox sitcom Brooklyn Nine-Nine from 
Universal Television has secured a syndication deal with 
Turner-owned TBS. The first five seasons of the critically 
acclaimed police comedy will start airing on the cable 
network on Thursday, January 4th at 7 PM (ET). In its first 
season, Brooklyn Nine-Nine won the Golden Globe award 
for best comedy series and Andy Samberg won the best 
actor award. Andre Braugher has been nominated for 
three Emmy Awards for Outstanding Supporting Actor in his 
role as Captain Ray Holt. The series is from Emmy Award-
winning writer/producers Dan Goor and 
Michael Schur……Bruce Rosenblum, 
president of business operations at 
Disney/ABC Television Group has 
announced that Mike Napodano has 
been named vice president and chief 
technology officer for the organization. 
In his new senior role, Napodano will 
oversee the group’s long-term technology 
vision and implementation. He will also 
be responsible for media operations and 
distribution, network operations, and 
engineering IT……Olaf’s Frozen Adventure will make 
its broadcast television debut on this Thursday at 8 PM 
(ET) as part of Disney/ABC Television Group’s 25 Days 
of Christmas. The featurette includes four new original 
songs and welcomes back the cast of the 2013 Academy 
Award-winning feature, Frozen. Olaf’s Frozen Adventure 
will be followed by Prep & Landing at 8:30 PM (ET)……
Following the announcement that the CW’s new superhero 
series Black Lightning would be displacing Legends 
on the midseason schedule, the network revealed that 
Legends is moving to Monday nights at 8 PM (ET) in 2018. 
The network currently airs Supergirl in that time slot. The 
network has a plan to air four weeks of Supergirl after 
the holidays starting on January 15th. Legends will air in 
the time slot for the nine weeks starting on February 12th. 
Supergirl returns to the time slot on April 16th following 
Legend’s season finale on April 9th. Supergirl’s season 
finale is set for June 18th……Last Saturday’s installment 
of Saturday Night Live with James Franco as the host 
posted a 4.5 household live +same day Nielsen rating in 
the metered markets. The show delivered a 2.1 adult 18-49 
rating in the local people meter markets. That was up from 
the 4.3 HH rating and 1.7 demo rating from the previous 
week, which was hosted by Saoirse Ronan. Musical 
guest for Saturday’s telecast was SZA……NBC’s reboot 
of Will & Grace, and the network’s hit series This Is Us 
picked up Golden Globe nominations on Monday. ABC’s 
Black-ish also got a nomination in the best comedy series 
category....  Celebrity chef and author Mario Batali has 
stepped down from his duties as co-host of ABC’s The 
Chew after four women accused him of groping and other 
inappropriate behavior. Batali has also stepped down from 
his roles in his other businesses. Before he was accused, 
Batali sounded off on the issue – saying there’s no room 
for harassment in the restaurant industry. Considering 
recent allegations, Food Network has put on hold plans 
to relaunch Molto Mario, the series that made Batali a TV 
star. He has issued a statement with an apology “to the 
people I have mistreated and hurt.”

AVAILS
   Telemundo Boston is looking for a Sales Account 
Executive who will be primarily responsible for delivering 
sales revenue, as well as cultivating and developing new 
advertisers for the station’s multi-platform properties. Must 
work at the local level with clients of all levels of business is 
important, from large cap, medium and small businesses. 
Candidates must have a keen ability to develop concepts 
to create, maintain, and incrementally grow sales revenue 
by connecting a company’s marketing goals seamlessly 
with the entire portfolio of Telemundo Boston’s content 

distribution platforms.  CLICK HERE to 
apply. EOE.
  WTAT FOX 24 in beautiful Charleston, 
SC has an immediate opening for an 
experienced Account Executive with 
a proven track record of success. This 
includes a history of solid negotiation, 
Digital and New Business development. 
Join a progressive company in one of 
the Country’s most desired markets. 
To apply, please send your resume to 
jobs@foxcharleston.com and include 

“WTAT-Account Executive” in the subject line. No calls 
please. EOE/Drug Free Workplace!

CLICK HERE to place a job in Spots n Dots! 

MEDIA RIGHTS $$ OUTPACE TICKET SALES 
  The Hollywood Reporter says gate revenue for all 
sporting events in North America will take a backseat to 
media rights for the first time next year, according to a 
PricewaterhouseCoopers study.
  While much has been made about declining ticket sales 
to NFL games this year even though prices are falling, the 
PwC study does not break out football or any other sport. 
Instead, it looks at sports as a whole.
  This year, media rights will come in at $19.1 billion, while 
gate revenue scores $19.2 billion. But next year, media 
will outproduce gate revenue $20.1 billion to $19.6 billion, 
and its lead will grow from there, as media rights boasts a 
compound annual growth rate through 2021 of 4.3 percent, 
compared with gate’s rate of 2.3 percent.

WHAT’S IN A NAME?
  Wal-Mart is dropping the word “stores” from their legal 
name, and the move is making a statement about the future 
of the company. Wal-Mart Stores, Inc. has announced 
plans to change their name to Walmart Inc. as of Feb. 1, 
2018. The company said the move is to show customers 
that whether they shop online, on their phones, or in store, 
they will have an enjoyable shopping experience.

WE RELY ON TV IN AN EMERGENCY
  Over one million more residents in the Los Angeles area 
tuned into local newscasts on broadcast TV stations last 
week than the previous week as wildfires raged across 
Southern California, according to Nielsen. Between 
December 5th and 7th, nearly six million Los Angeles 
residents watched a local newscast between 5-7 a.m., 
5-6:30 p.m. or 11-11:30 p.m. That was up 23.1% from the 
Tuesday to Thursday of the previous week.
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Jimmy Fallon

Mark Zuckerberg says he’s 
taking a leave from Facebook 
to spend time with his daugh-
ters. Like everyone who says 

they’re leaving Facebook, he’ll 
be back to see how many likes 

his announcement got.

https://sjobs.brassring.com/TGWEbHost/jobdetails.aspx?partnerid=25354&siteid=5108&areq=37531br
https://www.spotsndots.com/site/forms/online_services/classified_ad/


 The Daily News of TV Sales @ www.spotsndots.com PAGE 3

LUXURY PERCEPTIONS SHIFTING
   A new study for the appliance brand LG Signature finds 
growing shifts in perceptions of what luxury means for 
wealthy American consumers within the luxury category. 
One out of four Millennials (ages 24-35) responded that 
the most essential element of a luxury home is “smart” 
technology. It’s no longer a “nice-to-have” for the home, as 
25% of Millennials have seven or more smart technology 
or enabled products in their home. Their older counterparts 
(ages 45-55) weren’t far behind with 35% of respondents 
having one to two pieces of smart technology enabled 
products.
   A whopping 66% of luxury consumers 
in the U.S.—defined as those with annual 
household incomes over $100,000—
responded that their spending on the home 
(including kitchen appliances, 4K Ultra 
HD TVs, furniture, home upgrades and 
more), has increased in the last five 
to 10 years. When compared to other 
traditional luxuries, 40% of consumers 
ranked home kitchen appliances as the 
most important category of luxury for the 
home, compared to about one-quarter (27%) who said 
personal luxuries like jewelry were most important.
   46% of luxury Millennial consumers reported feeling 
“superior” when purchasing luxury products. 41% of luxury 
consumers say the feeling they get when buying luxury 
products is better than sex; 47% say it’s better than a great 
first date. 47% say it is better than going on a vacation or 
trip and 59% say it’s a better feeling than drinking a 10+ 
year glass of scotch.

HULU LEADS IN LOCAL TV OFFERINGS
   According to tracking by Cord Cutter News, Hulu’s live 
TV streaming service has topped 440 local TV stations 
being delivered to subscribers. That includes all of the Big 
Four network affiliates—ABC, CBS, FOX and NBC—in 23 
markets. The report notes that DirecTV Now and fuboTV 
have also added more local stations recently, but Hulu is 
still far ahead of its competitors when it comes to including 
local stations for streaming customers.

THIS AND THAT
   A Fandango survey finds that 86% of Millennials plan to 
see two or more movies in theaters this holiday season, 
while 34% plan to see four plus. Star Wars: The Last 
Jedi, Jumanji and Pitch Perfect 3 top the list of big studio 
films Millennials plan to see……The monthly Global Port 
Tracker report from the National Retail Federation and 
Hackett Associates sees imports finishing the year up 
6.4% from 2016. This year has included five of the seven 
busiest import months on record as retailers stocked up 
for the holiday shopping season……Retail fraud is on 
the rise. LexisNexis Risk Solutions says the increases 
are being driven by merchants with online channels and 
sales of digital goods. Also, fraud costs are significantly 
higher for merchants with international operations, as 
opposed to those with domestic-only transactions. Fraud 
as a percentage of revenues has inched up to 1.58% from 
1.47% a year ago.

ACCOUNT ACTIONS
   According to MediaPost, Silicon Valley stalwart Cisco 
has selected San Francisco-based independent media 
agency DWA for global media duties following a formal 
review. Omnicom’s OMD had previously handled media 
chores for the client but did not participate in the review. 
Cisco spent $186 million on advertising in 2016, according 
to the firm’s annual report, including an estimated $44 
million in the U.S……Candy maker Perfetti Van Melle 
has appointed Havas Media as its U.S. media agency 
of record replacing Carat, a Dentsu Aegis agency, after 

a competitive pitch. Havas Media will 
be tasked with developing strategy, 
insights, and digital content for the 
Mentos and Airheads brands. Perfetti 
Van Melle spent nearly $30 million on 
U.S. advertising last year according to 
Kantar Media.

DONE DEALS
   Carolyn Clampit has been named 
director of sales for KARD-TV, the 
Nexstar-owned Fox affiliate in Monroe, 

LA (DMA #137). Clampit has served as local sales manager 
at KTAL in Shreveport, LA and general sales manager at 
WGMB and WVLA in Baton Rouge, LA. Campit is a native 
of Monroe and started her career in television in that 
market in 1997....Mike Napodano has been named senior 
vice president and chief technology officer for Disney|ABC 
Television Group. Napodano joins Disney|ABC from 
Channel Media Solutions (CMS) where he served as 
president & co-managing partner.

KEEP THOSE (CHRISTMAS) CARDS COMING
   Around 1.5 billion seasonal holiday cards were sent last 
year, according to the Greeting Card Association, while 
Americans buy 6.5 billion total greeting cards annually. 
According to IBISWorld, Hallmark still has a 51.2 percent 
share of the greeting card market. Second place is 
American Greetings with 23.4 percent.
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 If having a social media 
account makes you a 
journalist, changing a 
lightbulb makes me  

an electrician.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


