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TV RESILIENT, DESPITE EVOLVING BUDGETS
  Larger advertisers aren’t exactly abandoning traditional 
forms of media for cheaper, more targeted digital media. But 
they are, however, skimming dollars from large mass-media 
budgets to support a well-established presence in search 
and social media, in addition to funding experimentation in 
emerging audio and video opportunities.
  That’s one insight from a new Borrell Associates survey 
of large local advertisers, What Big Local Ad Spenders 
Are Increasing, Cutting. The report contains 
findings from more than three-dozen questions 
posed to 432 businesses that spend more than 
$200,000 annually on advertising.
  “Our biggest concern is for broadcast TV,” 
the report says, explaining that while larger 
advertisers still spend, on average, twice as much 
money on TV advertising than anything else, the 
medium is therefore an obvious target for marketers looking 
to find money to fund the exploration of other options.
  But it’s crucial to note, as Borrell points out, that traditional 
forms of media aren’t being readily abandoned. “Digital 
media may be all the rage, but larger advertisers are still 
heavily invested in traditional forms of marketing that offer 
both a different experience and far greater reach into 
geographic communities,” the survey says. “At least half 
of all these large-budget advertisers buy print, broadcast, 
cable and outdoor media.”
  For the time being, television — like a heavyweight fighter 
who’s turned back a long line of highly-touted contenders 
— remains the undisputed champion, at least from a 
pure spending standpoint. According to Borrell’s survey, 
the average annual spending of large advertisers buying 
broadcast TV is $238,472. That’s more than the second- 
and third-place entries on the list (direct mail, $111,322, 
and newspapers, $102,822) combined. Radio ($101,797) 
is fourth, with cable TV ($99,938) fifth.
  In addition, a majority of the marketers surveyed by Borrell 
says broadcast (59%) and cable TV (51%) remain in their 
advertising budgets, even as virtually all marketers are 
active in cheaper options like social media, 
banner, email and search marketing.
  “Larger advertisers are clearly adjusting 
the dials for traditional media buys,” the 
survey says. “The vast majority (80% or 
more) are trimming, not eliminating. Two-
thirds of those who are cutting traditional 
media blame costs, reach, and response 
rates.”
  Twenty-nine percent of the large 
advertisers surveyed by Borrell say they’re 
eliminating or trimming broadcast TV, with 
26 percent saying the same of cable. 
That’s considerable, but significantly 
better than newspapers (46%) and 
magazines (38%).

BORRELL: LOCAL MARKETERS STILL SPENDING ON TV
ADVERTISER NEWS
  Colgate-Palmolive has tapped Luke Wilson to star 
in its Super Bowl ad, which will feature its flagship Total 
brand, AdAge says. The 30-second ad will air in the third 
quarter and is expected to be comedic in tone... The nation’s 
largest supermarket retailer has introduced a new way 
for its pharmacy customers to save money on prescribed 
medication, Chain Store Age says. Kroger has launched its 
Rx Savings Club, developed in partnership with prescription 

drug savings company GoodRx. Coming on the 
heels of Kroger acquiring files from 42 Shopko 
pharmacies, the club offers patients discounts 
on common generic medications... Procter 
& Gamble is turning to a startup to help reach 
African-American consumers who are frustrated 
with a lack of shaving and shampoo choices, CNN 
reports. The consumer products conglomerate 

has bought Walker & Co.,  a health and beauty startup 
founded in 2013 by entrepreneur Tristan Walker. It makes 
razors, trimmers, shave kits, lotions and grooming products 
geared toward people of color... The cyberattack on the 
Marriott hotel chain that collected personal details of roughly 
500 million guests was part of a Chinese intelligence-
gathering effort, The New York Times reports, citing two 
people briefed on the investigation... Fast Company reports 
that steep competition in the smart-speaker space is driving 
down prices. Multiple third-party retailers are selling Apple’s 
HomePod for lower than its retail price of $349, as sales 
for smart speakers are highest among lower-cost models. 
Speakers under $100 make up about 76 percent of unit 
sales and 44 percent of revenue sales, per NPD... Chevrolet 
marketing chief Tim Mahoney is retiring. Mahoney came to 
GM nearly six years ago from Volkswagen after working 
for Porsche Cars North America and Subaru of America, 
where he spent most of his career. His retirement is effective 
March 1... Business Insider reports that retailers including 
Under Armour, Gap and Target are rolling out in-store 
charging stations for customer phones. The stations are 
being deployed as part of a partnership with ChargeItSpot.
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NETWORK NEWS
  The iHeartRadio Music Awards is on the move again. 
The awards franchise’s upcoming 2019 edition will air on 
Fox, an acquisition that fits the soon-to-be-independent 
broadcast network’s increased emphasis on live and sports 
programming. Founded by iHeartRadio, the inaugural 
event was held in 2014 and was broadcast live on NBC, 
which carried the show for its first two years. For the past 
three years, it has been simulcast on Turner’s TBS, TNT 
and truTV. The 2019 event will air live March 14 on Fox, 
and will once again broadcast live simultaneously on 
iHeartMedia radio stations nationwide 
and on iHeartRadio, the all-in-one 
digital music, podcast, on demand and 
live streaming radio service... ABC has 
announced time periods for new dramas 
The Fix, Whiskey Cavalier and Grand 
Hotel, new sitcom Schooled, and the 
returns of American Idol, drama For the 
People and The Match Game. Moving 
to a new time period is freshman drama 
A Million Little Things (Thursday 9 PM 
ET), while 20/20 on Friday is expanding 
to two hours. For ABC’s midseason schedule, click HERE... 
Victoria & Albert: The Wedding, a new two-part series 
hosted by Royal historian Lucy Worsley, will premiere on 
PBS on Sunday, Jan. 13 and 20 at 10 PM (ET). The series 
provides an insider’s look into the elaborate planning that 
went into one of the most famous weddings of all time: the 
romantic 1840 union of Queen Victoria and her consort 
Prince Albert... Kathie Lee Gifford has announced her 
upcoming departure from NBC’s Today. Gifford and Hoda 
Kotb have hosted the fourth hour of Today since 2008. 
Gifford plans to leave in April to work on other projects. 
No word on who might replace her, but multiple reports 
say Jenna Bush Hager is one name that’s being bandied 
about... Continuing its direct-to-consumer push, CBS has 
launched CBSN New York, the first of several planned 
services to stream anchored news coverage from its 
owned stations in major local markets.

FCC TO REVIEW MEDIA OWNERSHIP RULES
  The FCC will review whether to modify or even eliminate 
a series of media ownership proposals, including a 
current ban on mergers among the four major broadcast 
networks.
  The review, mandated by Congress every four years, 
includes no specific policy proposals, but will take public 
comment on whether changes are warranted. The FCC 
will also review rules that restrict the number of radio and 
TV stations an entity can own in a single market, and 
other provisions to promote diversity in ownership.
  Given the makeup of the FCC, there could be a drive for 
easing some of the restrictions. Over the past year and 
a half, the Republican majority on the commission, now 
3-1, has favored relaxing a series of broadcast industry 
regulations in the face of changes in the marketplace.
  A so-called “dual network” rule prevents ABC, CBS, 
NBC, or Fox from merging. The FCC is asking whether 
the rule “remains necessary to promote competition, 
localism, or viewpoint diversity.” In past reviews, the FCC 
has concluded that the rule is necessary.

AVAILS
  Southeast network affiliate looking for a Transactional 
Account Executive with a minimum of 3-5 years media sales 
experience. The successful candidate will be motivated, 
detail oriented and someone who has dealt with advertising 
agencies or worked in the national spot TV business. 
The candidate must also be a great listener, able to build 
relationships through phone and email, and have a strong 
desire to help maximize spot revenue. Must have a working 
knowledge of digital advertising and the opportunities that 
advertising agencies would be interested in. Resume in 

confidence to apply@spotsndots.com
  Director of Sales, Minneapolis/
St. Paul, needed to plan and direct all 
sales activities for KSTP (ABC affiliate), 
KSTC (full-power independent), MeTV, 
Antenna TV and the stations’ digital 
products. The DOS will meet and 
exceed revenue goals by developing 
sales managers and sales staff, creating 
a solid and creative sales strategy. 
Minimum 5 years prior experience in 
a broadcast, digital sales or marketing 

role. TV sales management highly preferred. CLICK HERE 
for more info or to apply now.
  WHDH, an independent television station in Boston, is 
searching for an Account Executive. The AE will generate 
new and service existing local accounts, ensuring all 
financial goals of the TV station are being exceeded, while 
developing and maintaining relationships with agencies and 
clients. Must have the ability to manage and enhance direct 
relationships with agencies and clients to promote station 
image and perception. Experience with One Domain, CMR 
and OSI software applications a plus. Resume and cover 
letter to: human_resources@whdh.com. EOE
  CBS11 & TXA21 is looking for a dynamic, motivating and 
creative sales manager for our TV and digital platforms 
in Dallas-Fort Worth. The candidate must be a strategic 
thinker, team leader, motivator and be able to work in a 
collaborative environment with a senior team of managers 
toward a common goal. Must have a proven track record 
as a talented leader who empowers, motivates and holds 
their AEs accountable to leverage superior media assets 
and achieve revenue goals. CLICK HERE for more info or 
to apply now.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Facebook says its nascent Watch service is attracting 
more than 400 million monthly viewers who spend at least 
a minute checking out videos, 75 million of whom spend an 
average of 20 minutes watching shows every day. The year-
old service, prior to its global launch in August, reported just 
50 million monthly users in the U.S... U.S.-based marketers 
are expanding their use of social media tools, with 28.3 
percent using Snapchat this year, versus 25 percent in 2017, 
and 69.2 percent using Instagram, up from 62.6 percent 
last year, eMarketer reports. An eMarketer analyst says 
Instagram’s popularity stems from advertisers being able to 
use the platform for organic engagement, while Snapchat 
primarily encourages paid advertising.
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Jim Gaffigan

A bath? How much 
free time do you 

have on your hands?
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MOODY’S: RETRANS FEES TO BOOST BROADCAST
  Moody’s Investors Service says rising retransmission 
consent fees and increased M&A should help lessen the blow 
to broadcast TV next year, Multichannel News reports, as 
ad revenue declines amid a shifting focus to digital. Moody’s 
says its outlook for broadcast in 2019 is “stable.”
  In its report, Moody’s predicts retrans revenue will rise 13.9 
percent to nearly $5.5 billion in 2019, from $4.9 billion in 
2018. “Rising retransmission fees and incremental earnings 
generated by a strong 2018 political cycle will help offset 
weak advertising revenue for U.S. broadcasters, leading to 
3.1% EBITDA growth in 2019,” Moody’s 
VP and senior credit officer Jason Cuomo 
said in a statement.
  Meanwhile, Moody’s says its outlook 
for pay TV in 2019 is “positive,” with 
broadband demand and margin growth 
expected to outpace video subscriber 
losses.
  “Growing broadband demand will drive 
more than 4% EBITDA growth among 
U.S. pay TV providers over the next 12 
to 18 months, despite threats posed 
by consumers’ shift to OTT and 5G wireless broadband 
deployment,” Cuomo said.
  But the picture isn’t so bright for newspaper and magazine 
publishers. Revenue is expected to continue its downward 
trend as more consumers get their information elsewhere.

NADA: U.S. AUTO SALES EXPECTED TO DIP IN 2019
  New vehicle sales in the U.S. are expected to drop next 
year as higher interest rates and rising prices could prompt 
customers to hold off their car-buying plans, the National 
Automobile Dealers Association (NADA) said yesterday.
  The dealer lobby estimated sales of 16.8 million units for 
2019, saying this would be the first time since 2014 that U.S. 
new vehicle sales could fall below the 17-million mark.
  A headwind for consumers is rising interest rates for new-
vehicle financing, says NADA’s senior economist Patrick 
Manzi. “Average interest rates on new-vehicle financing 
have risen 60 to 70 basis points from 2017 through the third 
quarter of 2018,” he said. “That has really driven up the cost 
of borrowing. We expect interest rates to continue to rise.”
  That and other economic factors, such as higher new-
vehicle prices, could send many consumers “walking over to 
the used-vehicle lot,” Manzi said. “We’ll see more consumers 
syphoned off to the used-car marketplace.”
   NADA Chairman Wes Lutz says “edging-up” floorplan 
lending rates are causing him and fellow dealers “to become 
more disciplined in the level of inventory.”
  Manzi says he’s also watching electric vehicles. That market 
share is no longer is fractional, but it’s still only 1.2 percent.

ACCOUNT ACTION
  Adweek reports that Fiat Chrysler Automobiles, after a 
six-month review of its U.S. media business, has awarded 
responsibility for the company’s most important global 
market to Publicis Groupe’s Starcom. The assignment 
encompasses media buying and planning for all of Fiat 
Chrysler’s brands, which include Jeep, Chrysler, Dodge and 
Ram. Other finalists were incumbent UM and Omnicom’s 
Hearts & Science.

DEALER TARGETING UBER/LYFT DRIVERS
  Is this a new growth market for auto dealers? Sansone 
Jr.’s 66 Automall in Neptune, N.J., has launched a credit 
repair program to help Uber and Lyft drivers buy vehicles. 
The program operates in conjunction with HyreCar Inc., a 
car-sharing marketplace for ridesharing.
  HyreCar’s car-sharing program operates in all 50 states, 
but this is the first credit repair plan being offered as a 
continuation of HyreCar’s mission to improve the lives 
of rideshare drivers by giving them a true path to vehicle 
ownership. The partnership with Sansone plans to add 

upward of 100 vehicles by the end of 
2018. The 66 Automall includes Kia, 
Nissan and Mitsubishi dealerships.
  By giving dealers the opportunity to 
expand innovative solutions to car 
ownership, such as the Rent 2 Own 
program that Sansone has offered 
for 10 years, rideshare drivers can 
more easily access affordable vehicle 
options. Today, HyreCar claims to be 
the first shared mobility platform to 
recognize that credit repair services are 

a necessary part of the path to vehicle ownership for many 
rideshare drivers.

HOME DEPOT’S HOTTEST HOLIDAY ITEMS
  The Home Depot has reported what types of holiday 
décor are the most popular in specific major markets. 
According to HBS Dealer, Oregon is the top market for 
Christmas lights, while Las Vegas opts for ornaments at a 
higher rate than any other market.
  The most popular items in Alabama and Louisiana are 
artificial wreaths, while Home Depot shoppers in Georgia 
and Virginia favor artificial trees.
  Stockings are the biggest seller at New York locations. 
Ribbons and candles lead sales in New England Home 
Depot locations. Outdoor yard display items are the No. 
1 category in Pennsylvania, and Florida buys inflatable 
outdoor decorations at the highest rate in the nation.
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My son has decided 
he loves avocado 

toast, and now I have 
to get a second job.
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