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SHOPIFY: MILLENNIALS POISED TO SPEND MORE
  A new survey from e-commerce platform Shopify reveals 
three categories of holiday shopper retailers should focus 
on. According to the survey, which was reported by Chain 
Store Age, most consumers plan to spend the same or 
more on holiday gifts than in 2018, with millennials, parents, 
and online shoppers most likely to increase their spend.
  The majority of consumers say they will spend the same 
(56%) or more (27%) on their holiday purchases compared 
to 2018. Millennials (40%) are more likely to 
increase their spending, with Gen Xers (19%) 
and baby boomers (19%) less likely.
  In addition, parents (36%) are more likely to 
increase their spending this year compared 
to people without children (20%). Consumers 
who plan to shop online-only (31%) or through multiple 
channels (28%) are more likely to increase their spending 
this year compared to those planning to shop in-store only 
(9%). 
  U.S. consumers plan to spend $940 on average during the 
holidays, with men expected to buy 31 percent more than 
women ($1076 vs. $820). Shopify says this disparity is likely 
due to men buying more electronics/computers, which tend 
to be more expensive. Parents plan to spend 64 percent 
more than consumers without children ($1222 vs. $747).
  The vast majority (89%) of consumers plan to make their 
holiday purchases using at least one online device. Forty-
one percent of consumers, and 60 percent of millennials, will 
use a smartphone. Meanwhile 71 percent of consumers will 
use a computer and 16 percent will use a tablet. Millennials 
are almost twice as likely to shop for the holidays via smart 
home device (14%) than overall consumers (8%). 
  Seventy-one percent of consumers will also do at least 
some holiday shopping in-store, with a slightly lower 
percentage among millennials (67%).

CONSUMERS PLAN TO USE ALL TOUCHPOINTS
  Retailers should not overlook brick-and-mortar this holiday 
season. According to Evolving the Customer Experience, 
a survey of holiday shoppers from marketing solution 
provider Resulticks, 74 percent of respondents say they 
still shop in physical stores as much or more than in 2018.
  Interestingly, 30 percent cite enjoyment as a top reason to 
browse physical stores. 
  However, 60 percent say they check prices online while 
shopping in-store to confirm they’re getting the best price. 
Fifty-one percent would ask the store to price-match a better 
deal online, and 74 percent would buy something online if 
the price was lower than in-store.
  In terms of retail shopping experiences, results indicate 
consumers seek both convenience and personalization. 
Fifty-five percent state they prefer to try on clothing or see 
the quality and features in person, and 51 percent prefer 
to avoid shipping costs and delivery times by taking items 
home immediately.

SURVEY: HOLIDAY SPENDING TO HOLD THE LINE IN 2019
ADVERTISER NEWS
  Ford Motor is recalling 547,538 of its Ford Super Duty 
pickup trucks across the U.S., Canada and Mexico, citing 
the risk of a post-crash interior fire, Reuters reports. Ford 
says the recall covers certain models between the years 
2017 and 2019 with carpet flooring... Subaru has issued two 
U.S. recalls for 671,225 Subaru Impreza vehicles over loss 
of power issues, Automotive News reports. In one recall, 
which includes 205,000 2017-19 Imprezas, the positive 

crankcase ventilation valve, an oil flow control 
device, could separate and allow engine oil 
to enter the combustion chamber, according 
to NHTSA documents... General Motors will 
invest $1.5 billion to build its next generation 
of mid-size pickups, the automaker says. A 

$1 billion investment at GM’s Wentzville, Mo., plant where 
the Chevrolet Colorado and GMC Canyon are built will 
retain about 4,000 jobs. Another $500 million will be spent on 
supplier tooling for the new trucks. The Detroit News says 
GM did not disclose when the new Colorados and Canyons 
will go on sale... Amazon Logistics already delivers about 
half the e-commerce giant’s U.S. orders and is on track to 
be delivering about 6.5 billion annual packages by 2022, 
Morgan Stanley reports. That’s compared to 5 billion for UPS 
and 3.4 billion for FedEx, the report forecasts... Organized 
retail crime costs retailers $703,320 for every $1 billion in 
sales, a National Retail Federation survey finds, and two-
thirds of retailers report an increase in thefts over the past 
12 months. Seventy-one percent say they think a federal law 
to curb the problem is needed... Albertsons has expanded 
its partnership with Takeoff Technologies to improve its 
online grocery service with new microfulfillment centers. 
Supermarket News reports a pilot program will roll out to a 
Safeway store in San Jose, Calif., with the microfulfillment 
centers making use of artificial intelligence-enabled robots to 
assemble orders quickly... Nike is introducing a new “modest 
swimwear line,” Ad Age reports, following the successful 
launch of the Pro Hijab for Muslim athletes in 2017. The 
Nike Victory Swim Collection includes pieces such as a 
full bodysuit, a hijab designed to keep hair in place under 
water, tunics and leggings... The troubled Kate Spade brand 
is looking for a new chief executive to get the brand back on 
track.    Tapestry, whose brands include Kate Spade, Coach 
and Staurt Weitzman, says Anna Bakst, CEO and brand 
president of Kate Spade, will depart the company at the end 
of the calendar year. Tapestry CFO Joanne Crevoiserat  
will lead Kate Spade while the company searches for a new 
chief executive. Bakst has been at the helm of Kate Spade 
since March 2018. She was brought in to turnaround the 
ailing brand, which has strugged to resonate with consumers  
since it was acquired by Tapestry in 2017. But Kate Spade’s 
sales have continued to slip. In Tapestry’s most recent 
quarter, ended Sept. 28, the brand’s global same-store sales 
were down 16 percent. Sales fell 6 percent to $306 million 
compared to $325 million in the year-ago period.
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AVAILS
  Hearst Television’s KCCI-TV in Des Moines, Iowa, has 
an opening for an experienced Research Director. We 
are looking for someone to oversee the 
audience measurement for two market-
leading stations and their associated 
multicast and digital platforms. Ideal 
candidate will be analytical, creative and 
proactive. Click HERE for details or to apply now! EOE.
  WGHP FOX8 in High Point/Greensboro/Winston-Salem, 
N.C., is looking for an experienced NSM. The ideal candidate 

must be an excellent negotiator in 
broadcast sales, comprehend digital 
platforms and develop/maintain client 
relationships. The NSM will develop 
and execute strategies to achieve 
national sales budget and/or share 
across multiple media platforms. An 
undergraduate degree in marketing or 
equivalent-related experience and a 
minimum of five years of experience in 
television sales required. CLICK HERE 
for more info or to apply now. Nexstar 

Media is an EOE.
  Research Director, Phoenix: Want a chance to use your 
skills beyond cranking out one sheets? Do you need to get 
creative to get out of the research rut? How about the added 
bonus of sunshine year around, lush golf courses and amazing 
gardens? We need the best and brightest for these  Meredith 
stations to find strengths and opportunities – a fresh set of 
eyes to take the sales research from routine to extraordinary 
and to find the hidden stories in news research data. Want 
to become part of the Meredith team? Qualified candidates 
should apply online at Meredith.com, job # JR07987. EOE.

See your ad here tomorrow! CLICK HERE for details.

MERCEDES TO DELAY U.S. SALES OF EV BY A YEAR
  The wait for an all-electric Mercedes-Benz in the world’s 
No. 2 auto market just got longer, Automotive News reports. 
The German luxury automaker will delay the U.S. launch of 
its first EV, a compact crossover, by at least a year, Mercedes 
told dealers last week.
  The U.S. debut of the EQC, which starts at $68,895, 
including shipping, has been pushed back to 2021. It was 
expected to arrive at U.S. dealerships in the first quarter of 
next year.
  The EQC is the first of a fleet of 10 EVs the automaker 
expects to launch by 2022.

THIS AND THAT
  Steve Burke is expected to step down as CEO of 
NBCUniversal next year and is likely to hand the reins to 
Jeff Shell, who is now chairman of NBCUniversal Film and 
Entertainment, Variety reports. Burke’s contract expires in 
August 2020, but sources say he could depart earlier in the 
year... U.S. and Chinese officials say they’ve finally agreed to 
the phase one deal after a contentious 18-month trade war. 
China agreed to billions of dollars in agricultural purchases 
from the U.S., while President Trump vowed not to pursue a 
new round of tariffs. The world’s two largest economies plan 
to sign the partial accord in the first week of January.

NETWORK NEWS
  The ninth season of Undercover Boss on CBS will begin 
on Wednesday, Jan. 8 at 8 PM (ET). The companies featured 
in the first four episodes will be Walk-On’s Bistreaux & Bar, 
Anytime Fitness, Dippin’ Dots and Clean Harbors... Reef 
Break, the crime drama headlined by former Unforgettable 
star Poppy Montgomery, which had a 13-episode run on 
ABC this past summer, will not be returning to the network. 
Reef Break was an action drama starring Montgomery as Cat 
Chambers, a thief-turned-fixer for the governor of a stunning 
and seductive Pacific island paradise... Albert Rosende, 
who joined Chicago Fire as a recurring 
this season, has been promoted to 
series regular on the NBC firefighter 
drama. Rosende’s Blake Gallo was 
initially introduced in the second episode 
of Season 8 as a reckless new candidate 
for Firehouse 51 who impressed yet 
frustrated his colleagues. Starring Jesse 
Spencer and Taylor Kinney, the cast 
also includes Eamonn Walker, Kara 
Killmer, David Eigenberg, Miranda 
Rae Mayo, Christian Stolte, Joe 
Minoso and Annie Ilonzeh... Fox has put in development 
People Person, a single-camera comedy. Written by Matt 
Tarses, People Person follows the marriage of Sam, who 
doesn’t like people and doesn’t like doing things, and Emmy, 
the friendliest, most outgoing woman in the world... ABC has 
given a script commitment with penalty to Bridges, a multi-
camera Latina family comedy, from writer Aaron Serna (Mr. 
Iglesias). Bridges tells the story of a family of strong Texas 
Latinas who have their world turned upside down when they 
lose the beloved mother who held their family together, and 
are left with the white, conservative father they blame for 
tearing the family apart.

NEXSTAR INDIANAPOLIS STATIONS REDUCE STAFF
  More than two dozen employees at Fox affiliate WXIN-
59 and WTTV-4, including one on-air reporter, were laid off 
last week, roughly three months after Nexstar Media Group 
acquired the stations as part of its $4.1 billion deal to buy 
Tribune Media.
  The Indianapolis Star says the exact number of people 
laid off is unknown, though multiple sources say as many as 
27-30 employees were let go across all departments at the 
station. The company also eliminated some open positions, 
the sources said. A staff meeting was held following the mid-
week downsizing.
  The job cuts — which came exactly two weeks before the 
Christmas holiday — are said to have impacted several 
photographers as well as people in graphics and art. 
Samantha Myers, a reporter for both Fox59 and sister 
station CBS4, also was let go. The stations share the same 
newsroom.
  Sources say the cuts are related to Nexstar’s acquisition 
of the former Tribune stations. The purchase included 42 
stations across the U.S., making the Texas-based media 
company the largest local TV broadcast station ownership 
group in the nation.
  Nexstar’s acquisition of Tribune had attracted opposition 
early on from media and consumer watchdog groups that 
raised antitrust concerns.
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Conan O’Brien

What if your wife bought 
you two Pelotons? 
Asking for a friend.
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GEN Z SHOPPERS NOT FASHION FOLLOWERS
  The human factor has a surprisingly big influence on Gen Z 
purchase decisions, Chain Store Age reports.
  According to the Z-Tail Report, a survey of more than 
1,000 U.S. consumers 18-24 from workflow platform Retail 
Zipline, only 7 percent of respondents look to celebrities for 
style inspiration. More than half (56%) do not simulate trends 
they see on Instagram in their own style. 
  However, 69 percent will take fashion advice from store 
associates when shopping in stores, and 41 percent will 
engage with a particular sales associate if they like what 

they’re wearing. When asked what 
would prompt them to shop repeatedly 
at one specific brand, 19 percent said 
genuine relationships with specific store 
associates.
  In another indicator showing that 
“constantly connected” Gen Z shoppers 
look beyond technology, 46 percent said 
mobile payments in stores, like Venmo 
or Apple Pay, don’t appeal to them. 
Additionally, when asked what interaction 
they prefer with sales associates, the 

leading preference is a hands-on approach (65%), as 
opposed to a hands-off approach, where they only assist 
when service is requested (35%).

RETAIL SALES UP LESS THAN EXPECTED IN NOV.
  U.S. retail sales increased less than expected in November 
as Americans cut back on discretionary spending, which could 
see economists dialing back economic growth forecasts for 
the fourth quarter, Reuters reports.
  The Commerce Department said last week retail sales 
rose 0.2 percent last month. Data for October was revised up 
to show retail sales increasing 0.4 percent instead of gaining 
0.3 percent as previously reported. Economists had forecast 
retail sales would accelerate 0.5 percent in November. 
Compared to a year ago, retail sales increased 3.3 percent.
  Excluding automobiles, gasoline, building materials and 
food services, retail sales edged up 0.1 percent last month 
after rising by an unrevised 0.3 percent in October.
  The so-called core retail sales correspond most closely 
with the consumer spending component of GDP. Consumer 
spending, which accounts for more than two-thirds of U.S. 
economic activity, grew at a 2.9 percent annualized rate in 
the third quarter.

12/16/2019

FunnyTweeter.com

I heard a couple arguing 
in McDonald’s, and the 
guy stood up and said 

“I’m McDone with you,” 
and walked out.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

WHAT YOU NEED TO KNOW ABOUT DOG OWNERS
  When dog owners settle in front of the TV, they tune into 
movies (52.7%) and comedies (46.6%). They’re also 17 
percent more likely to enjoy 
home-improvement shows, 
which tie into some of the 
purchases these shoppers plan to make within the next year.
  Dog owners will be shopping for new major kitchen 
appliances (19.7%), inside or outside painting services for 
their homes (19.2%), new carpet or flooring (18.3%) and 
landscaping services (17.9%). They may even take on some 
home-improvement chores themselves, 
as they’re 27 percent more likely to 
purchase power tools this year. When 
they finish all that work, they’ll reward 
themselves with live entertainment. Dog 
owners are 19 percent more likely to 
purchase tickets to a comedian/comedy 
show in the next year.
  When they need a longer break, they’ll 
probably take their fur babies on vacation. 
Dog owners are 38 percent more likely to 
buy a towable camper, perhaps because 
it’s easier to keep their pets with them. This year, 53.6 
percent plan to vacation inside the U.S., 35.8 percent at a 
beach and 23.7 percent hope to travel to a state/national 
park.  
  Meanwhile, 63.2 percent of dog owners spend at least three 
hours a day watching TV. Last year, 57.2 percent took action 
after seeing commercials, possibly because 40.2 percent 
say TV is the medium with the most creative advertising. 
If you work with marketers who target dog owners, remind 
them that TV is the best way to reach these consumers. 
  Source: AudienceSCAN from AdMall at SalesFuel

CORE LOCAL TV ADVERTISING MAY EASE IN 2020
  Local TV broadcasters could see a 3.4 percent decline in 
core advertising in the next year and a half, according to a 
report from Moody’s Investors Service.
  Core advertising revenues, which excludes political, have 
seen “demand under pressure as audiences shift their media 
consumption to over-the-top streaming video services and 
advertisers and agencies reallocate their budgets to digital 
media,” the report says.
  This comes as big TV ad categories are seeing lower 
results for local TV — car dealers, retail, restaurants.
  Moody’s expects total advertising to account for slightly 
more than half TV stations’ revenue.
  Magna Global recently said 2020 could see core local TV 
advertising sink to $17.1 billion. However, when including 
the expected record-breaking political advertising revenues, 
this could rise to $21 billion, up 13 percent overall from 2019.
  Local TV station groups, however, could expect to see 
retransmission fees rising 14 percent over the next year to 
18 months. Retrans revenues will grow to represent about 
a 40-50 percent share of total revenues, Moody’s says. Fee 
increases are driven by annual price escalations in contracts 
as well as rate increases during new contract renegotiations.
  Moody’s says digital and radio assets generally represent 
about 5-10 percent of total revenue, noting that companies 
with substantial digital and/or radio assets include Univision, 
Entravision, E.W. Scripps and Cox Media Group.
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