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$9.2B A NEW RECORD FOR ONLINE SHOPPING
  Black Friday was huge, but Cyber Monday will prove to 
be even bigger, CNN Business reports.
  Americans were poised to spend a record amount of 
money this yesterday following an already record-breaking 
Black Friday and Thanksgiving, according to three different 
sales reports.
  Adobe Analytics projects that yesterday will be the 
largest online shopping day in U.S. history with $9.2 billion 
in sales — a 17 percent increase from last year. Adobe was 
expecting the final four hours of the day (10 
PM to 2 AM ET) to account for 30 percent of 
the day’s revenue. Around $11 million was 
expected to be spent per minute in the 11 
PM (ET) hour.
  This increase in sales is attributed to two factors: Severe 
weather across the U.S., which forced people to stay 
home, and a shorter holiday shopping season. Adobe also 
predicts a major year for shopping on mobile devices.
  “Consumers are reimagining what it means to shop 
during the holidays, with smartphones having a breakout 
season as well,” Taylor Schreiner, head of Adobe 
Digital Insights, said in a press release. “We expect that 
consumers will spend $14 billion more this holiday season 
via their phones.”
  Americans spent $7.4 billion on Black Friday and $4.2 
billion on Thanksgiving. Both were increases of 20 percent 
over last year, according to Adobe.
  Salesforce also projects new records for Cyber Monday 
with Americans spending $8 billion, a 15 percent increase 
over last year. The sales extravaganza is also taking off on 
a global scale, with sales for Monday growing 12 percent 
over last year to $30 billion.
  Roughly 75 percent of shopping done over the previous 
weekend was on a mobile device, which Salesforce said 
was “another groundbreaking period” for mobile.
  Shopify, an online sales platform used by more than 1 
million merchants, said Monday’s global sales data has 
already surpassed $1.5 billion. That is more than the sales 
from the full weekend last year. Mobile was also a popular 
way for shoppers to buy, according to Shopify, with 70 
percent of sales transactions on portable devices.
  The shorter holiday season is sending retailers scrambling 
to offer deep discounts before Christmas. Jason Woosley, 
Adobe’s vice president of commerce product and platform, 
previously told CNN Business that he estimates consumers 
would spend $29 billion online between Thursday 
(Thanksgiving Day) and Monday (Cyber Monday).
  That five-day “Cyber Week” period should account for 
a 20 percent chunk of the $143.8 billion in online sales 
Adobe predicted for this holiday season.
  The breakout shopping hits on Black Friday of this year 
were the Nintendo Switch, sports-centric video games like 
NBA2K and Apple AirPods Pro, according to Wedbush 
Securities analysts.

CYBER MONDAY SEES ITS BIGGEST SALES DAY EVER
ADVERTISER NEWS
  Walmart and Target bucked the overall trend of a calmer 
Black Friday, as the big box retailers saw strong in-store 
foot traffic despite a large portion of retail moving online, 
according to Wall Street analysts. Black Friday foot traffic 
declined about 6 percent since last year, the weakest result 
since 2014, according to ShopperTrak, but Walmart and 
Target attracted more in-store shoppers than the industry, 
analysts said. Meanwhile, online sales for Thanksgiving 
and Black Friday increased 17 percent year-over-year, 

according to Adobe Analytics. Target and 
Walmart were standout performers this 
Black Friday, with both retailers reaching 
strong traffic store-wide, according to most 
Wall Street retail analysts. Electronics and 

toys were the hot ticket items at the big box retailers, with a 
special emphasis on TVs, according to Bank of America... 
McDonald’s is entering the chicken sandwich wars, CNBC 
reports. The chain is testing a Crispy Chicken Sandwich 
in Houston and Knoxville, Tenn. The sandwich features a 
fried chicken filet served on a buttery potato roll, topped 
with butter and pickles. A deluxe version also includes 
tomatoes, lettuce and mayo. The chain on Sunday teased 
the test, which began yesterday and will run through Jan. 
26, according to a McDonald’s spokesperson. McDonald’s 
franchisees have asked for a Southern-style chicken 
sandwich as Chick-fil-A’s threat to their business grows... 
Reset, an e-tailer of women’s apparel, has opened six pop-
up shops across the U.S. in locations and merchandise 
mix based on customer data. “As a digitally native brand, 
data drives everything we do,” said Maria Peevy, Reset’s 
owner, tells The Wall Street Journal... The Kroger Co. 
has begun on-demand delivery of meals made at “dark 
kitchens” through a partnership with “delivery restaurant” 
ClusterTruck. Called Kroger Delivery Kitchen Powered 
by ClusterTruck, the service enables users to order online 
from a wide menu of freshly prepared meals and have 
them delivered directly to their home or office within a half-
hour, Kroger said. The meals are made at central “scratch 
kitchens,” and customers aren’t charged delivery or service 
fees. Initially, Kroger Delivery Kitchen is being offered in 
Columbus, Ohio; Indianapolis; and Carmel, Ind., where 
Kroger and ClusterTruck are jointly opening a kitchen... 
According to foot traffic analytics platform Placer.ai, Dick’s 
Sporting Goods experienced a 4.5 percent bump in traffic 
during the first 10 months of 2019 compared to the same 
timeframe in 2018, and an 11.1 percent increase from 2017, 
Retail Dive reports. Best Buy saw a 7.7 percent increase 
in visitors in August 2019 above the baseline for the period 
(July 2017 to October 2019), a 4.3 percent bump in August 
2017 and a 0.3 percent decrease in 2018, per Placer.ai’s 
report. Old Navy had a slight uptick in foot traffic of 1.5 
percent, compared to its third-quarter in 2018, the report 
found. However, that increase was contrasted by steep visit 
declines in September and October.
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NISSAN EYES RECOVERY THROUGH U.S. REVIVAL
  Nissan’s new CEO, Makoto Uchida, has outlined a plan 
of attack for rebuilding the troubled automaker by reviving 
its U.S. business, cracking down on costs and increasing 
revenue through fresh product and next-generation 
technologies, Automotive News reports.
  As for relations with estranged partner Renault, Uchida said 
he would focus on short-term gains that benefit all members 
of the Renault, Nissan, Mitsubishi alliance while protecting 
Nissan’s autonomy. “The alliance is critical to reach our 
goals,” Uchida said. “We need to look at what worked within 

the alliance, and what didn’t, and decide 
how to go forward.”
  In his first comments as CEO, Uchida 
also said: “Nissan has enjoyed growth 
over the years thanks to the alliance. I 
intend to continue our alliance efforts while 
maintaining Nissan’s independence.”
  Renault owns 43 percent of Nissan 
with voting rights, while Nissan has a 
15 percent stake in Renault with no 
voting rights. Nissan also has a stake in 
Mitsubishi Motors. Renault has for years 

been pursuing closer ties with Nissan, its bigger partner, only 
to be rebuffed by Nissan.

VIDEO CONTENT IS ONLY GOING TO GROW
  A new report from Ericsson Mobility suggests 75 percent 
of all mobile bandwidth in five years will be video. Right now, 
it’s growing at a 30 percent rate. In five years, by 2025, video 
will account for 75 percent of mobile data traffic, up from 60 
percent in 2019.
  Though social-network content will grow as well — expected 
to rise 20 percent annually over the next six years — its 
relative share of traffic will decline to around 8 percent in 
2025 from 10 percent in 2019. New quicker, lower latency 
5G technology will help this growth along.
  Some of this uptick comes from changing video habits — 
watching more video on the go, perhaps less at home.
  For its part, social-media platforms like Facebook, Twitter, 
Snap and Instagram are evolving. All are looking for more 
video executions, perhaps to compete with new premium 
streaming subscription services.
  The Ericsson report says mobile data per smartphone is 
expected to rise to 45 gigabytes by 2025 from around 10 
gigabytes in 2019.

MANUFACTURING ACTIVITY CONTRACTS AGAIN
  U.S. factory activity contracted for a fourth straight month 
in November as new orders slumped back to around their 
lowest level since 2012, while construction spending fell in 
October, tempering optimism over the economy that had 
been fanned by a recent run of upbeat reports.
  The Institute for Supply Management said its index of 
national factory activity dropped 0.2 of a point to a reading 
of 48.1 last month. A reading below 50 indicates contraction 
in the manufacturing sector, which accounts for 11 percent 
of the U.S. economy. Economists polled by Reuters had 
forecast the index rising to 49.2 in November from 48.3 in 
the prior month.
  The ISM index remains above the 42.9 level, which is 
associated with a recession in the broader economy.

NETWORK NEWS
  The annual I Love Lucy Christmas Special, featuring 
two back-to-back colorized episodes, will be broadcast on 
CBS on Friday, Dec. 20 at 8 PM (ET). The hour features 
The Christmas Episode and the newly colorized Paris at 
Last... CBS All Access has opted against a third season 
of historical period drama Strange Angel. Debuting on 
June 14, 2018, Strange Angel followed Jack Parsons (Jack 
Reynor), a brilliant and ambitious blue-collar worker of 1930s 
Los Angeles who started as a janitor at a chemical factory 
but had dreams that led him to birth the unknown discipline 
of American rocketry. Along the way, he 
became a disciple of occultist Aleister 
Crowley. Strange Angel, based a book 
by George Pendle, was originally 
developed for AMC... Norah O’Donnell 
told viewers yesterday that CBS 
Evening News was starting a “new era” 
with its first broadcast since officially 
moving to Washington, D.C., the only 
broadcast network newscast to locate at 
the capital. CBS is hoping that the move 
distinguishes the broadcast from ABC 
World News Tonight with David Muir and NBC Nightly 
News with Lester Holt, both of which beat CBS Evening 
News in the ratings. In the week of Nov. 18, World News 
Tonight drew 8.8 million total viewers, compared to 7.9 
million for NBC and 5.6 million for CBS... NBC has put in 
development Kingdom Business, a gospel music industry 
drama. Written by John Sakmar and Kerry Lenhart (Reign, 
The Glades), Kingdom Business is a behind-the-scenes 
look into the world of the gospel music industry and all of 
the conflict and secrets that come with money, fame and 
success... CBS has put in development Truth & Justice, 
a crime drama. The project revolves around a disgraced 
cop-turned-PI and a down-and-out journalist, both seeking 
redemption, who team up and use nothing but their intellect, 
perseverance and profound empathy to dive deep into the 
lives of victims and perpetrators to deliver the justice that’s 
so desperately needed in an otherwise flawed system... The 
Late Late Show with James Corden has set a slate of 
guest hosts while Corden is off in production for two weeks 
for the forthcoming film The Prom. Alicia Keys will kick off 
the guest hosting festivities on Dec. 9 while Harry Styles, 
Melissa McCarthy and Chance the Rapper are among 
those taking the stage while the host will be out through 
Dec. 18. The roster of guest hosts also also includes Ken 
Jeong and Jeff Goldblum. Specific airdates for the guest 
hosts will be unveiled shortly... Veteran actress and Will 
& Grace breakout star Shelley Morrison died Sunday in 
Los Angeles. The Associated Press says the cause was 
heart failure. The actress’s career spanned more than 60 
years, but she was best known as the sharp-tongued maid 
Rosario Salazar from NBC’s Will & Grace. She played the 
character for eight seasons from 1999 to 2006 and won a 
Screen Actors Guild award for best ensemble in a comedy 
series. The Bronx-born Morrison, the daughter of Spanish 
immigrants, also played Sister Sixto alongside Sally Field 
in The Flying Nun. She had guest-starring roles in other 
TV staples, including The Fugitive, L.A. Law, Murder, 
She Wrote, Home Improvement and Columbo. Shelley 
Morrison was 83 years old.
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David Spade

There’s a ‘Joker’ sequel in 
the works. This time, the 

killer does something truly 
evil. He starts a podcast.
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WFA: TRAD MEDIA INFLATION TO OUTPACE DIGITAL
  Ad costs in the major media will expand at a lower rate for 
digital media in the U.S. than for so-called “traditional media,” 
according to estimates released by the World Federation of 
Advertisers (WFA).
  The WFA’s Outlook 2020 report, which analyzes data 
supplied by Publicis Media’s Zenith unit, shows U.S. digital 
ad costs rising only 2.8 percent in 2020, down from an 
increase of 3 percent in 2019.
  Prices for offline media, by comparison, will expand 5.2 
percent in the U.S., which is up from a 4.7 percent rate of 

inflation in 2019.
  Digital ad prices will actually expand 
faster than offline media worldwide in 
2020, according to the report.

THIS AND THAT
  Your holiday packages might not 
arrive so quickly, USA Today reports. 
Facing the tightest labor market in 50 
years, many delivery and warehouse 
companies fell short of their hiring goals 
this holiday season, staffing firms say, at 

least raising the prospect of some shipping delays... Netflix 
has increased subscribers over the years by partnering with 
pay-TV operators (such as Comcast) and offering direct 
access to its streaming video service. The SVOD pioneer 
added 15 direct-access deals this year and now has access 
to more than 300 million pay-TV households who link (with 
a separate subscription) worldwide through their set-top 
box, according to Ampere Analysis... The FBI has issued 
a warning to holiday shoppers about the risks of hackers 
tapping into security vulnerabilities on smart TVs due to their 
internet connections as well as the presence of cameras and 
microphones on many sets.
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FunnyTweeter.com

Anyone who has 
biological children can call 
themselves a bodybuilder.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

DELIVERING FEEDBACK YOUR REPS WILL HEAR  
  Delivering effective feedback, both positive and negative, 
can be a struggle for managers. Evan Hackel, the chief 
executive officers of Tortal 
Training and the founder 
and principal of Ingage 
Consulting, knows a thing or two about engaging 
employees, especially when it comes to feedback.  
  During management training, you learned how to soften 
the blow of negative feedback. And you probably begin 
your coaching sessions by saying something positive to 
your salesperson. Then, you give them 
the bad news. Finally, you close and tell 
them to keep up the good work. Hackel 
says “employees don’t necessarily hear 
the part in the middle that needs to be 
fixed because you sandwiched it and 
you confused it.” Your poorly performing 
rep walks away thinking all is well, and 
they don’t change their behavior.
  There is a better way to deliver 
feedback and keep employees engaged. 
Salespeople tend to remember the 
negative remarks you make far longer than any praise 
you give them. If they mistakenly offer a customer a huge 
discount that causes an unplanned expense, you have to 
point that out. Deliver the negative feedback first. Then, 
follow it up with at least five positive remarks. You can give 
this feedback over time but keep the five-to-one ratio in 
mind.
  Watch for performance improvements after these 
feedback sessions. Maybe your rep closed a sale early; 
congratulate them on that. Remember that you’re trying to 
help each team member achieve their goals and contribute 
to the company’s success.
  Source: SalesFuel - Manage Smarter.

NEW REPORT UNDERSCORES CBD’S POTENTIAL
  In the past six months, 15 percent of adults aged 21 and 
older have consumed CBD products, according to BDS 
Analytics, but the percentage of those interested in CBD 
is much higher.
  Around 40 percent of U.S. adults aged 21 and older 
indicate a willingness to explore CBD under the right 
conditions, according to the findings of The CBD 
Consumer Experience study by High Yield Insights, 
which surveyed current, potential, former and non-users.
  The majority of potential CBD users are from states 
where cannabis is already legal. As more states legalize 
cannabis, these numbers are expected to grow even 
larger.
  Additionally, 32 percent of CBD users said they’d be more 
likely to purchase from a grocery, drug or convenience 
store than a cannabis dispensary.
  When potential CBD users were asked what products 
they might consider purchasing, baked goods topped the 
list (57%), followed by chocolate (45%), capsules (42%), 
gummies (37%), candy (36%), beverages (30%) and 
snack foods (30%). All of these items are already being 
sold in non-infused forms in convenience stores, making 
this a huge growth opportunity for the c-store industry in 
the future.
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