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RETAIL THE TOP-SPENDING SECTOR THIS YEAR
  Major advertisers are still spending big on traditional TV. The 
10 biggest advertisers spent nearly $10 billion on television 
ads this year combined, and more than 2,000 companies 
made national TV part of their media mixes for the first time, 
according to an analysis of TV trends from the advertising 
intelligence platform MediaRadar.
  According to the analysis, which MediaRadar exclusively 
provided to Adweek, the major TV ad spenders are the usual 
brand suspects, including Procter & Gamble, Berkshire 
Hathaway, Amazon, AT&T, T-Mobile and PepsiCo, along 
with auto brands General Motors, Ford, 
Hyundai and Toyota.
  Overall, though, the retail industry spent 
more on television ads in 2019 than any 
other, accounting for nearly 15 percent 
of all national TV ads. “Increased spend 
from e-commerce sites such as Amazon, 
Wayfair and even smaller sites like Etsy 
moved the needle enough to make retail 
2019’s biggest TV ad-buying industry,” Todd Krizelman, 
CEO and co-founder of MediaRadar, said in a statement.
  More than 2,000 brands were new to television advertising, 
including DTC brands like courier Postmates, fitness 
company Mirror and financial services firm Robinhood. 
Brands that were newcomers to television advertising spent 
more than $1 billion combined on TV ads this year.
  TV ads got shorter in 2019, clocking in at an average 24 
seconds in length compared to last year’s 26 seconds. 
Fifteen-second ads were more popular in 2019 than they 
were a year ago, accounting for 57 percent of all TV ads in 
2019. Thirty-second ads, meanwhile, accounted for a little 
more than a third of all TV ads. The percentage of 60-second 
ads dropped on TV from 7 to 5 percent, MediaRadar found.
 Those results continue previous reports showing that 
preferred TV ad lengths among advertisers is shortening. 
“We have once again found the 15-second ad length to be 
the crowd favorite,” Krizelman said.
  TV advertising spend has remained a crucial part of the 
equation for established and upstart companies alike. The top 
125 DTC brands spent $3.8 billion on TV advertising in 2018, 
according to the VAB. Connected TV spend, especially, is 
on the rise: According to a November eMarketer report, 
connected TV advertising spend will reach nearly $7 billion 
by the end of this year.
  The research firm expects connected TV ad spending to 
account for nearly 3 percent of U.S. advertiser outlays in 
2019. The firm forecasts that by 2023, advertisers will devote 
almost 5 percent of their paid media budgets to connected 
TV placements.
  According to eMarketer, YouTube, Hulu and Roku 
are leaders in the connected TV advertising space, and 
eMarketer expects revenues for YouTube placements that 
appear on connected TVs to account for about 40 percent of 
connected TV ad spending.

TV’S BIGGEST ADVERTISERS SPENT NEARLY $10B IN ’19 
ADVERTISER NEWS
  Food retailers are turning to produce to boost sales, 
including Kroger, which has more fresh seasonal offerings 
like Cosmic Crisp apples and is teaming with startups to grow 
herbs in-store and keep fruits and vegetables fresh longer. 
MarketWatch reports Walmart has adopted a farmers 
market aesthetic for its produce section, while Sprouts 
Farmers Market has rolled out more specialty offerings like 
Cotton Candy Grapes... Amazon Prime members ordered 
more than twice the amount of grocery products over the 
holiday season from Amazon Fresh and Whole Foods 

Market than they did last year, according to 
Amazon. At the same time, the number of 
Prime shoppers who tried Amazon’s grocery 
delivery for the first time rose by more than 
80 percent... Landry’s has won approval to 
buy the assets of HRI Holdings, the parent 
company of Houlihan’s Restaurants, 
which had filed for Chapter 11 bankruptcy in 
November. Landry’s, which signed several 

acquisition deals this year and operates 600 restaurants 
worldwide, is scheduled to close the deal today... Ford is 
aiming to make off-road adventuring safer with Breadcrumbs, 
a feature that allows drivers to drop digital pins as they travel, 
as Hansel and Gretel did in the children’s story, then use 
those marks to find their way back in areas not recognized 
by navigation systems. Digital Trends says the technology, 
which can be accessed via touch screen, is available in 
Ranger, some F-series and other Ford truck models... 2019 
has been Disney’s year at the box office. The company, a 
major TV advertiser, had six movies surpass the $1 billion 
mark — with a seventh likely on the way — and has grossed 
more than $10 billion at the global box office, CNBC reports. 
In the U.S., Disney-produced films tallied more than $3.72 
billion at the box office, beating the record it set in 2018 
of $3.09 billion, the most of any studio in history. With the 
total U.S. box office hovering around $11.26 billion, Disney-
produced films account for about a third of the total market. 
Disney’s closest competitor, Warner Bros., accounted for 
13.8 percent... Sabra hummus will air its first Super Bowl 
commercial in 2020, Ad Age reports. While the company 
declined to disclose details on the creative, it plans to run 
one 30-second spot, which was created in conjunction with 
VaynerMedia. Sabra is looking to be considered alongside 
other snacks and dips typically associated with football, like 
Avocados From Mexico, which will air its sixth consecutive 
Big Game spot in Super Bowl LIV... The New York Times 
says there’s trouble ahead for the pharmaceutical industry. 
Many companies developing new versions of antibiotics are 
hemorrhaging money and going out of business. Start-ups 
like Achaogen and Aradigm have gone belly up, behemoths 
like Novartis and Allergan have abandoned the sector, and 
many of the remaining American antibiotic companies are 
teetering toward insolvency. One, Melinta Therapeutics, 
recently warned regulators it’s running out of cash.
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AVAILS
  NPG of Oregon Inc., with an NBC and FOX affiliate in  
Bend, Ore., is currently looking for a General Manager 
to be responsible for leading the efforts in providing high-
quality and financially viable television programming in a 
multi-affiliate operation. Experience as a General Manager 
is required, and a sales background and a college degree 
is preferred. Please CLICK HERE for more info or to apply. 
Please include a cover letter with your resume when 
applying. EOE.
  Sinclair Broadcast Group is seeking a Regional National 

Sales Manager, Las Vegas. This 
role encompasses national revenue 
management for our stations and digital 
platforms. The ideal candidate will have 
a keen attention to detail, be highly 
organized and demonstrate a proven 
ability to impact market share and 
revenue growth, and will demonstrate a 
strong work ethic, a highly competitive 
passion to win, and a proven ability to 
create revenue opportunities on both 
linear and digital platforms. CLICK 

HERE to apply. EOE.
  General Sales Manager: KAKE, the ABC affiliate in 
Wichita, Kan., seeks an energetic leader to inspire and 
guide an experienced sales 
team into 2020 and beyond. The 
successful applicant will possess 
a strong track record of revenue generation through digital 
marketing solutions, understand the value of our various 
media platforms and how they complement each other, and 
be able to effectively communicate that value to our sellers 
and advertising partners. Minimum of 5 years’ experience 
in Broadcast TV sales management required. Resume to: 
AWanVeer@lockwoodbroadcast.com. No calls, please. 
EOE.
  FOX5 Atlanta has an opening for a Research Director. This 
position will track ratings for all stations; develop promotional 
materials, qualitative profiles and positioning pieces for 
sales staff; create rating estimates for local and national 
sales teams; and maintain Nielsen station information and 
remain current with Nielsen-related issues.  More duties can 
be found in our ad online. Candidate must have knowledge 
of various products, including Wide Orbit Media Sales 
and Nielsen Arianna. Candidate should possess excellent 
communication and computer skills. CLICK HERE to apply. 
EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Dentsu says it’s cutting 1,400 jobs in seven struggling 
international markets and has downgraded its revenue and 
earnings forecast for the full year. The Americas, the firm’s 
best-performing region, is not affected by the changes. The 
cost of the restructuring is placed at approximately $227 
million, which will be spread over two years. Dentsu said the 
layoffs represent 3 percent of its total workforce... Don Imus, 
who tested the limits of radio with his attacks on celebrities, 
politicians, racial and ethnic groups, women, gay people and 
others, died on Friday in College Station, Texas. He was 79.

SHOPPERS WILL SHARE DATA... FOR A PRICE
  Consumers want personalized benefits, so much so that 
they’ll share some personal details to get them, according 
to the State of Consumer & Retailer Data Survey 2020, a 
study by data management company Stibo Systems. But 
only up to a point.
  Among shoppers, 49 percent will provide data to get 
loyalty program points. Yet only 23 percent will do so to 
receive weekly coupons. And a mere 11 percent will trade 
information for personalized product recommendations, 
location-based offers or streamlined in-store service.
  Moreover, brands have to be careful 
about sharing the personally identifiable 
information they do pull in: 70 percent 
of consumers want their address and 
phone number protected above all else. 
  Shoppers seem less worried about 
seemingly anonymous online behavior. 
Fifteen percent demand that their 
browsing history be protected, and 9 
percent say the same about their cart 
contents and 6 percent their purchase 
history.
  Stibo surveyed over 500 retailers and 500 consumers.

INJURY-PLAGUED NBA SEES RATINGS DWINDLE
  Sports fans are tuning out pro basketball in the U.S., down 
15 percent this season thus far, The Wall Street Journal 
reports. Through Week 8, average viewership on nationally 
televised games was 885,000, compared to 1 million a year 
ago and 1.2 million two years ago.
  One reason for the diminished enthusiasm is the rash of 
injuries to star players, including Kevin Durant, Stephen 
Curry, Klay Thompson and Zion Williamson. The bigger 
issue, however, is the secular shift from cable TV bundles 
to internet-based alternatives.
  Says Lightshed Partners media and telecom analyst 
Rich Greenfield: “There is no doubt that the talent in any 
season can push ratings up or down, but everyone is fighting 
a very, very difficult underlying trend, which is less people 
subscribing to TV. And of the people who are subscribing to 
TV, they’re watching less and less every day.”

RANK-AND-FILE WORKERS GET BIGGER RAISES
  Wages for rank-and-file workers are rising at the quickest 
pace in more than a decade, even faster than for bosses, 
a sign that the labor market has tightened sufficiently to 
convey bigger increases to lower-paid employees.
  The Wall Street Journal says gains for those workers 
have accelerated much of this year, a time when the 
unemployment rate fell to a half-century low. A short 
supply of workers, increased poaching and minimum-wage 
increases have helped those nearer to the bottom of the 
pay scale.
  Pay for the bottom 25 percent of wage earners rose 4.5 
percent in November from a year earlier, according to the 
Federal Reserve Bank of Atlanta. Wages for the top 25 
percent of earners rose 2.9 percent.
  Similarly, the Atlanta Fed found wages for low-skilled 
workers have accelerated since early 2018, and last month 
matched the pace of high-skilled workers for the first time 
since 2010.
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David Spade

In grade school I was 
smart, but I didn’t have 

any friends. In high school, 
I quit being smart and 
started having friends.
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FCA REVIVES DISCOUNTS TO EASE INVENTORY
  Fiat Chrysler Automobiles is making an all-out push to 
clear away tens of thousands of vehicles that its dealers 
haven’t ordered, adding to tensions over a new data-driven 
production strategy that can lead to swelling inventory, 
Bloomberg reports.
  The automaker is offering its most aggressive discounts 
since the financial crisis to sell certain 2019 model-year cars 
under its Dodge, Jeep and Ram brands, internal marketing 
documents show. In a conference call last week, sales 
staff were asked to work overtime to press the company’s 

network of 2,400 dealers to take more 
vehicles and shrink the unassigned 
inventory to zero before Christmas.
  For Fiat Chrysler, now in a merger 
deal with France’s PSA Group, the 
sales blitz marks a costly scramble after 
it accumulated a stock of as many as 
70,000 unassigned cars for December.
  The company says the build-up is the 
result of a year-old system to streamline 
manufacturing by using data analytics 
to forecast demand, which can cause 

supply to wax and wane. But it’s also leading to internal 
strains, with some employees reportedly expressing 
frustration that the cars produced don’t match market 
preferences.

MEDIACOM, NEXSTAR TALKS NEARING DEADLINE
  Mediacom Communications customers could be without 
Nexstar Media Group stations in the New Year if the parties 
fail to renew a retransmission consent agreement that is set 
to expire tomorrow, Multichannel News reports.
  Mediacom has about 730,000 video subscribers across 
the U.S., many of whom are concentrated in the state of 
Iowa, where the upcoming Iowa Caucus could play a role 
in the talks.
  The Caucus is scheduled for Feb. 3 and is usually a 
wellspring of broadcast advertising dollars leading up to the 
actual vote. Any disruption in how viewers access broadcast 
stations could have an impact on ad revenue during that 
period.
  According to sources familiar with both companies, the 
talks have slowed, especially as Nexstar also is negotiating 
a much larger retrans deal with Comcast that expires at 
around the same time.
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FunnyTweeter.com

Thanks to my wife, I now 
know a car can go 21,462 

miles without an oil 
change before something 

horrible happens.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

GETTING RESULTS WITHOUT LOWERING MORALE
  Brian Parsley, an entrepreneur, global speaker and 
business strategist, says, “As a manager your goal is to 
manipulate people.” Managers 
don’t like the sound of that 
statement. So, Parsley adds, 
“with good intent.” That’s the tricky part. Here’s how you 
can get people to do what needs to be done.
  Too many managers bark orders like, “Get your sales up 
by the end of the month.” The salesperson will probably 
do so, but not with a willing and happy attitude. A more 
enlightened manager will instead 
explain the deadline the team is facing 
and ask their salesperson what they 
think about the situation. When the 
boss asks for help, the salesperson 
feels empowered. They’re likely to work 
harder because they helped to set their 
own goals.
  If you feel like you’re always grinding 
a specific employee because their skills 
aren’t where they should be, you’ve got 
a different kind of problem. Productivity 
may be low because you’ve placed the employee in a 
position that doesn’t match their natural aptitude. Some 
of your sales reps will be outstanding at networking. 
Others will be great at closing. Try to match tasks to the 
strengths of the individual salespeople on your team. This 
manipulation strategy will improve results.
  Once you start asking for employee input into decisions 
that impact their work and give them the flexibility to use 
the skills they possess, you’ll see a bigger engagement 
level.
  Source: SalesFuel - Manage Smarter.

FOX EYES FIRST FALL RATINGS WIN IN A DECADE
  Broadcast saw a shakeup in the Nielsen rankings this 
autumn, with Fox poised to grab its first fall TV ratings win 
among the all-important adults 18-49 demographic in a 
decade, and NBC set to snap CBS’ 18-year total viewers 
winning streak.
  The Wrap reports Fox is also going to claim its first-ever 
fall ratings victory among the key demo when counting 
entertainment shows only — excluding the ratings it gets 
for sports programs like Thursday Night Football — 
thanks mainly to The Masked Singer, which premiered its 
second season in September, and the strong ratings for 
Season 3 of Ryan Murphy’s first-responder drama 9-1-1.
  Meanwhile, NBC’s first fall win in total viewers in 20 
years is thanks to the continued success of Sunday Night 
Football (the highest-rated and most-watched primetime 
program), This Is Us and The Voice, in addition to Dick 
Wolf’s Chicago dramas.
  NBC’s domination over CBS in overall eyeballs comes 
in the first fall since long-running sitcom The Big Bang 
Theory, which was both a ratings and viewership winner, 
ended.
  While “fall” didn’t officially end for Fox, CBS, NBC and 
ABC until yesterday, individuals with knowledge of the 
Nielsen data tell The Wrap these rankings aren’t likely 
to be affected by the past week’s primetime numbers — 
which are famously low due to the Christmas holiday.
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