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NONPRIME CUSTOMERS EXPECTED TO DECREASE
  Automotive sales will pick up in 2021, TransUnion predicts, 
though primarily for customers with prime and above credit.
  As the U.S. economy continues to muscle through the 
deadly coronavirus pandemic, nonprime customers will 
steadily vanish from the market, Automotive News reports.
  This slowdown in nonprime originations isn’t likely to stem 
from auto lenders tightening their underwriting practices, 
said Satyan Merchant, senior vice president and automotive 
business leader at TransUnion. Rather, a slowdown in 
demand from consumers in these credit tiers will curtail 
purchases in the new year.
  Subprime automotive balances reached historic lows in 
the spring as the economy buckled under shelter-in-place 
orders and unemployment rates not seen since the 1930s. 
Strong consumer demand and aggressive 
automaker incentives drove sales and 
profits in the second half of the year, though 
consumers in the lower credit tiers were 
largely left out of the recovery.
  Merchant said he is cautiously optimistic 
for next year, largely because of the rapid 
shifts the industry demonstrated over the 
past few months, such as digital retailing and 
auto lenders tapping more comprehensive 
consumer data sources. Still, a rough road lies ahead.
  “No one feels like we’re out of the woods,” Merchant said. 
“Consumers still are not fully back on their feet.”
  TransUnion predicts origination activity will generate 6.8 
million new accounts in the first quarter and 7.4 million in the 
second quarter, largely from customers with strong credit. 
Nonprime customer accounts will “gradually decrease” over 
this time frame and throughout the year.
  These predictions don’t include provisions for another round 
of federal stimulus, or vaccine distribution, Merchant added. 
If supply constraints lessen and auto accommodations 
continue to decline, the health of the industry will continually 
improve, he said.
  “Strong action and cooperation in the industry helped us 
to rebound faster than anyone expected,” Merchant said. 
“There could be room for pent-up demand for the higher-
risk tier of consumer, but that’s hard to 
predict.”
  Meanwhile, 10 automakers have 
met the voluntary commitment to 
make automatic emergency braking 
a standard feature on nearly all new 
vehicles produced in the U.S., the 
Insurance Institute for Highway 
Safety and Consumer Reports said.
  Under the agreement, 20 automakers 
pledged to equip at least 95% of new 
light-duty cars and trucks — those 
8,500 pounds or less — with the crash-
avoidance tech by September 2022.

OUTLOOK: GOOD CREDIT KEY FOR 2021 AUTO SHOPPERS
ADVERTISER NEWS
  According to a new Ipsos E-commerce Experience Re-
port, Walmart is best overall in holiday curbside service. 
Features such as designated parking and clear pickup in-
structions help the retailer top the list. Target ranks No. 1 in 
speed, while Nordstrom is best in contactless handoffs, and 
Kohl’s is tops in having items in-stock and available to be 
picked up... Finalists for 2021 North American Car, Truck 
and Utility Vehicle of the Year Awards were announced 
yesterday, with Ford and Fiat Chrysler Automobiles scor-
ing two contenders each. Ford’s all-new F-150 pickup is 
a finalist for Truck of the Year, with Ford’s first all-electric 
crossover – the Mach-E – picked as a finalist SUV of the 
Year. FCA’s Jeep Gladiator Mojave and Hellcat-Ram 1500 
TRX are in the running for Truck of the Year. General Mo-

tors products were shut out... Sports betting 
company DraftKings is selling gift cards at 
convenience and dollar stores during the holi-
days, working with InComm Payments. The 
cards are being sold at 7-Eleven, Speed-
way, Sheetz and Dollar General. Users can 
transfer the balances to their DraftKings ac-
counts to place bets… Amazon is making 10 
million items eligible for free one-day delivery 
for Prime members until Wednesday (Dec. 

23) with no purchase minimum, and it is also making millions 
eligible for same-day delivery until Thursday (Dec. 24) for 
members in select locations who spend at least $35. Ama-
zon also extended its return deadline for items purchased 
between Oct. 1 and Dec. 31, and it will begin accepting re-
turns at more than 500 Whole Foods Markets locations, in 
addition to its Amazon, Kohl’s, Hub Locker and UPS drop-
off locations... CVS Health will pay $250 pandemic-related 
bonuses to almost 200,000 employees in January. The re-
tailer has provided COVID-19 testing around the U.S. and 
will also participate in a nursing home vaccination program…  
Taco Bell will put Nacho Fries and three other items back on 
the menu for a limited time beginning Christmas Eve after 
trimming the menu earlier this year to drive efficiency. Also
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AVAILS
  WCSC-TV (CBS) Account Executive: Do you have a 
strong competitive drive and determination to win? Are you 
a natural relationship builder and collaborator? 
If so, a fantastic opportunity awaits at the top 
media outlet in the “No. 1 City in the World” — 
Charleston, S.C. You will have the opportunity 
to sell across all WCSC’s television and digital 
platforms, providing advertising solutions to new 
customers that will help them generate sales and increase 
profitability. Previous broadcast sales experience preferred. 

Please apply online HERE. EOE.
  WSLS-TV, the Graham Media / NBC 
affiliate in Roanoke/Lynchburg, Va., 
is seeking a dynamic, enthusiastic and 
results-oriented Account Executive. 
The AE will sell WSLS-TV, Me TV 
Roanoke, WSLS.com and their advanced 
Omne digital solutions. Primary focus is 
on developing and growing a new client 
base. Candidate must be able to learn, 
understand and pitch the vast array of 
multimedia advertising opportunities 

available. To apply, please attach cover letter and resume 
via email to: amower@wsls.com. No calls, please. EOE.
  Telemundo, Houston (KTMD) seeks an Account 
Executive. The AE is responsible for partnering with 
local clients, both on the agency level and direct, to 
create innovative and unique multiplatform marketing and 
advertising solutions that target a client’s demographics and 
products/services. The AE’s role is a sales role focused on 
delivering quarterly results and meeting individual budget 
requirements. Bachelor’s degree and 3+ years of experience 
in broadcast media sales preferred. CLICK HERE for more 
info or to apply now.
  Bahakel Communications seeks a General Manager for 
WFXB/FOX in Myrtle Beach, S.C. The GM is responsible 
for the strategic and operational leadership of WFXB, with 
emphasis on local advertising sales and national advertising 
sales. The GM handles national sales through WFXB’s 
national rep. The GM will establish strategy to grow profitability 
of station assets, online and on-air, and is responsible for the 
success and profitability of the station. To apply, send your 
resume via e-mail to: wfxbcareers@wfxb.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

U.S. UNEMPLOYMENT CLAIMS REMAIN ELEVATED
  The number of workers seeking unemployment benefits 
increased to a three-month high, another sign the economy 
is entering a winter slowdown as coronavirus cases rise and 
trigger new business restrictions, The Wall Street Journal 
reports.
  Unemployment claims rose for the second straight week to 
885,000 in the week ended Saturday (Dec. 12), the Labor 
Department said yesterday. Last week marked the highest 
level for claims since September, when 893,000 workers 
applied for jobless benefits.
  More broadly, claims are down sharply from a peak of nearly 
7 million in March, but the four-week moving average, which 
smooths out weekly volatility, is increasing after trending 
downward since the spring.

BIA: LOCAL ADVERTISING REBOUND ON HORIZON
  BIA Advisory Services estimates total local advertising 
revenue across all media in the U.S. will reach $137.5 billion 
in 2021, up 2.5% year-over-year from $134.1 billion in 2020, 
according to a recent report.
  Even without the presence of significant political advertising, 
BIA expects this increase will occur throughout 2021 as 
businesses adapt and rebound, and vaccines become 
readily available.
  BIA says local TV will have an 11.4% share of wallet, which 
translates to $15.7 billion. Direct mail will remain the top local 
ad revenue-generating media in 2021 
with a 22.7% share of wallet.
  The $134.1 billion in 2020 is down 10% 
from $149.5 billion in 2019, despite the 
presence of an unprecedented amount of 
political advertising in 2020 ($7.8 billion), 
according to BIA’s forecast. BIA’s forecast 
shows the overall U.S. local advertising 
spend won’t return to pre-COVID (2019) 
levels until 2022.
  Although traditional media will still account 
for 55.3% of total local advertising, digital 
media’s share continues to grow. Digital media revenue will 
grow to $61.5 billion in 2021 to obtain 44.7% of total local 
media revenue, a share increase of 3.7% from 2020.

Q3 GLOBAL SVOD SUBS UP BY RECORD 218M YOY
  The year-over-year increase in global subscription video-
on-demand (SVOD) subscriptions as of Q3 2020 reached 
217.6 million, beating the previous record of 211.7 million in 
Q4 2018, reports Strategy Analytics.
  The annual increase grew for the third quarter in a row, 
after declining for the previous four quarters from Q1 2019 
thru Q4 2019, according to the firm’s Global VOD Service 
Competitor Review for Q3, which attributes the trend to the 
impact of the coronavirus pandemic and the popularity of the 
now year-old Disney+ service.
  Based on analysis of 21 leading global SVOD services, the 
report found that subscriptions reached 769.8 million in Q3 
2020, compared to 552.1 million a year earlier.
  The annual increase of 217.6 million represents a growth 
rate of 28.3% and suggests that the SVOD market is still a 
long way from reaching maturity.
  The report notes that major services such as Disney+ 
continue to expand geographically and the potential for 
SVOD in many countries is still largely untapped.

THIS AND THAT
  Nexstar has agreed to acquire BestReviews from Tribune 
Publishing Co. for $160 million. Nextstar last year bought 
Tribune Media’s TV stations. BestReviews provides 
consumers with information about products and services and 
draws a monthly audience of 9 million visitors... Fraudsters 
are continuing to follow advertisers into connected TV. 
Oracle has uncovered a CTV ad-fraud operation that it says 
is the largest known to date. “StreamScam” exploited flaws 
in CTV ad serving technology to trick advertisers into paying 
for ads that were never delivered to households, according 
to Oracle, which says that more than 28.8 million valid U.S. 
household IP addresses were spoofed, including about 3,600 
apps and 3,400 unique CTV device models.
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Conan O’Brien

My New Year’s resolution 
for 2021 is “Spend less 
time with my family.”
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CHEAP CARS DISAPPEARING FROM SHOWROOMS
  The category of new cars costing less than $20,000 has 
shrunk in recent years, and it may keep younger buyers out 
of the market for a car, pushing them further toward ride-
sharing and other forms of transportation, CNBC reports.
  Data from J.D. Power shows that sales of cheap cars fell off 
a cliff in recent years, despite the fact that overall car sales 
have been strong. In 2013, sales of cars costing less than 
$20,000 made up 20.1% of total annual new car sales. By 
2020, that figure was 9.4%.
  One reason for the drop is the steady thinning of the 

subcompact and compact car segments, 
which included many sub-$20,000 
vehicles. Those have been replaced by 
subcompact and compact sport-utility 
vehicles, which tend to have slightly 
higher sticker prices starting at or just 
above $20,000.
  Of course, with auto sales at or near 
record highs in recent years, there has 
been little pressure to sell less-profitable 
vehicles, which subcompact and compact 
cars tend to be.

  But cheaper cars are valuable for bringing young buyers 
into a brand and building loyalty over a lifetime. Some auto 
industry analysts say that by selling more expensive vehicles, 
automakers risk leaving money on the table in the future.

ADVERTISER NEWS
(Continued from Page 1)
going back on the menu are the Bacon Club Chalupa, Loaded 
Nacho Taco, and Taco and Burrito Cravings Packs... Discount 
grocer Aldi and on-demand delivery platform Instacart 
are accepting federal benefit payments for online orders 
at nearly 1,000 more stores. Aldi and Instacart launched a 
program to accept federal Electronic Benefit Transfer and 
Supplemental Nutrition Assistance Program (EBT SNAP) 
as payment for online orders filled via Instacart’s same-day 
delivery and pickup services across Georgia in November. 
Now they’re taking EBT SNAP payments at stores in 23 
states and Washington, D.C. … Lowe’s is the latest retailer 
to partner with home services platform Handy. Handy says 
Lowe’s customers across the U.S. can now utilize Handy 
Pros for a number of home-installation services, including 
plumbing, garage door openers, lighting fixtures, window air-
conditioner units and more.
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FunnyTweeter.com

Right about now, I’d say that 
mistletoe is probably the 

most deadly plant on earth.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

RESTAURANTS FACING BLEAK WINTER SEASON
  Restaurants around the U.S. have struggled for months to 
adapt to the COVID-19 pandemic, facing layoffs and pay cuts 
and investing in personal protective equipment and outdoor 
dining infrastructure all while some customers still haven’t 
returned, USA Today reports.
  The start of winter weather portends what could be an even 
darker few months for the dining industry as restaurants 
struggle to balance safety measures for their patrons and 
staff with meeting their bottom lines.
  According to the National Restaurant Association, sales 
have begun to dip again in the colder 
months after the summer saw some 
progress.
  Restaurant sales were about $65 billion 
in the months before the pandemic but 
plummeted to $30 billion in April, according 
to Census Bureau data. They peaked in 
September at $55.7 billion but declined in 
October and November.
  One reason for the dip has been the 
closing of outdoor dining options, the 
National Restaurant Association said. 
From September to November, the number of full-service 
restaurants offering outdoor dining nationwide dropped by 
almost a quarter, while partial-service operators saw almost 
a 15% decline in outdoor offerings.
  “For many restaurants, outdoor dining was what was 
sustaining them through this crisis because they needed that 
revenue,” said Mike Whatley, the restaurant group’s vice 
president of state and local affairs. “But cold weather and 
especially the snow is a real challenge for the industry.”

NRF: SHOPPERS IN FULL FORCE TOMORROW
  More than 150 million U.S. consumers plan to shop on 
Super Saturday this year, up slightly from 147.8 million in 
2019, according to the annual survey released yesterday by 
the National Retail Federation and Prosper Insights & 
Analytics.
  “Consumers have embraced an earlier start to the holiday 
season. They are spreading out their holiday shopping and 
taking advantage of sales and promotions from retailers 
in local communities and national brands,” NRF President 
and CEO Matthew Shay said. “Throughout this year’s 
extraordinary circumstances, retailers have remained 
dedicated to protecting their customers, employees and 
the communities they serve regardless of how and when 
consumers choose to shop.”
  The number of anticipated shoppers on the last Saturday 
before Christmas includes both in-store and online and is 
the second-highest reported since NRF began tracking this 
figure in 2016.
  Of those planning to shop, 42% intend to do so solely 
online. Last year Super Saturday occurred just a few days 
before Christmas, while this year it falls nearly a week before 
the Christmas holiday, giving shoppers a few extra days to 
complete purchases.
  Top gift purchases so far include clothing and accessories 
(45%), toys (29%), gift cards (28%), books and media (27%) 
and electronics (23%). Just 21% of holiday shoppers plan to 
give a “gift of experience” this year, down from 25% in 2019 
and the lowest since NRF first asked the question in 2015.


