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U.S. INCREASINGLY WORRIED ABOUT PANDEMIC
  Increasing numbers of COVID-19 cases and the return of 
state restrictions don’t seem to be stopping U.S. consumers 
from heading in-store for essentials. 
  Ninety-two percent of consumers reported that someone 
in their household is still purchasing essential items from 
physical stores, according to a survey by shopping rewards 
app Shopkick. As for where consumers are shopping, big-
box retailers came out on top (88%), followed by grocery 
stores (80%), drug stores (61%), dollar stores (54%), club 
stores (43%) and convenience stores (30%). 
  The survey also found that 48% of Americans are more 
concerned about the pandemic now than just a month ago, 
leading shoppers to stockpile essentials at higher rates 
than at the start of the pandemic.
  In other survey findings, although most 
consumers are still shopping in-store, 36% 
feel less comfortable doing so now than a 
month ago. Baby Boomers (47%) say they 
are taking fewer store trips per week than 
one month ago, compared to Gen X (43%), 
Millennials (38%) and Gen Z (38%). 
  Shopkick also found that 61% of consumers say they 
are stocking up on essentials like toilet paper (87%), food 
items and water (85%), cleaning supplies (67%), hand 
sanitizer (61%), medicine and medical items (48%), and 
pet supplies (37%). This is a noticeable jump from the first 
wave of COVID in March, when a Shopkick survey found 
that less than half of consumers (47%) were stocking their 
pantries.
  Seventy-six percent of consumers have noticed that 
essential items that were in-stock a month ago, like toilet 
paper and cleaning supplies, are now less available at their 
local store, the survey found.
  “These findings should serve as a huge wake-up call for 
retailers and brands,” said Dave Fisch, general manager 
of Shopkick. “The same issues that severely impacted 
supply chains during the first wave of COVID have returned 
as consumers revert to stocking up and panic buying. 
Retailers and brands must act immediately to implement 
strategies that will help keep store shelves well-stocked in 
order to maintain sales and consumer 
loyalty during this time.”
  Meanwhile, the availability of buy 
now, pay later (BNPL) purchases 
can have a positive impact on 
basket totals. That’s according to a 
new survey by online deal platform 
CouponFollow of 1,003 consumers 
who have made a BNPL purchase. 
Seventy-three percent said their most 
recent BNPL purchase allowed them 
to add something to their cart or buy 
something more expensive due to the 
monthly installment option.

SURVEY: SHOPPERS STOCKPILING, BUT STILL IN STORES
ADVERTISER NEWS
  General Motors is investing $76 million in two plants 
that make engines for the automaker’s full-sized pickups. 
GM will invest $70 million in its Tonawanda Engine Plant 
near Buffalo, N.Y., and another $6 million in Parma Metal 
Center near Cleveland. These investments support contin-
ued strong demand for the full-size Chevrolet Silverado 
and GMC Sierra pickups. GM’s investment in Tonawanda 
will allow it to boost the number of engines it can build. At 
Parma, the investment will pay for four new metal assem-
bly cells to support increased production of pickups... Mer-
cedes-Benz will build two electric utility vehicles at its plant 
in Alabama starting in 2022, part of a global EV production 
plan detailed yesterday that also named sites in Europe and 

China. Mercedes’ full-electric vehicles will be 
built in the same factories as electrified and 
gasoline and diesel models. Plug-in hybrids 
and full-electric vehicles should account for 
more than half of Mercedes’ sales by 2030, 
the automaker said in a statement. Mercedes 
aims to challenge Tesla for leadership in the 
premium EV segment... Best Buy has re-

designed four Minneapolis-area stores and other locations 
around the U.S. in an ongoing test that calls for using stores 
to fulfill online orders. The retailer, which has made several 
shifts this year due to the pandemic-fueled surge in digital 
ordering, tweaked the stores’ layouts to make more room 
to stage orders... Publix, which has recently been experi-
menting with smaller stores under 30,000 square feet, has 
decided to go big for a new, two-story 48,000-square-foot 
store in Tampa, Fla. The prototype location features the gro-
cer’s Aprons Cooking School kiosk, a free-standing deli 
department with hot and cold prepared foods, self-checkout 
stations and a large dining area on the second floor... Tar-
get has extended its store hours in the days leading up 
to Christmas. Most stores will open at 7 AM and close at 
midnight starting this week, officials confirmed to USA To-
day. Hours can vary by location. Other stores also recent-
ly extended hours, an annual holiday shopping tradition.
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AVAILS
  Telemundo, Houston (KTMD) seeks an Account 
Executive. The AE is responsible for partnering with local 
clients, both on the agency level and direct, 
to create innovative and unique multiplatform 
marketing and advertising solutions that target 
a client’s demographics and products/services. 
The AE’s role is a sales role focused on delivering 
quarterly results and meeting individual budget requirements. 
Bachelor’s degree and 3+ years of experience in broadcast 
media sales preferred. CLICK HERE for more info or to apply 

now.
  Bahakel Communications seeks 
a General Manager for WFXB/
FOX in Myrtle Beach, S.C. The GM 
is responsible for the strategic and 
operational leadership of WFXB, with 
emphasis on local advertising sales 
and national advertising sales. The 
GM handles national sales through 
WFXB’s national rep. The GM will 
establish strategy to grow profitability of 
station assets, online and on-air, and is 

responsible for the success and profitability of the station. To 
apply, send your resume via e-mail to: wfxbcareers@wfxb.
com. EOE.

See your ad here tomorrow! CLICK HERE for details.

STREAMERS’ TV MARKETING STILL ON THE RISE
  Amidst an already intensive and growing video-streaming 
market, national TV marketing for new and existing platforms 
continues to climb, MediaPost reports.
  Over the last two-and-a-half-month period (Sept. 1 through 
Dec. 14) there were 166,677 airings of TV commercials 
and promos and 33.5 billion impressions, and a national TV 
media value of $471.2 million, according to iSpot.tv.
  Disney+, Hulu and Discovery+ were the top three major 
most active streamers for TV marketing in that period.
  A year ago, there were 117,613 airings, 28.9 billion 
impressions and $499.9 million in national TV media value.
  In the past two weeks (Nov. 30 through Dec. 14), following 
up on its major streaming announcement, Discovery Inc. 
ran 2,756 primetime airings for its upcoming launch of 
Discovery+ — virtually all on its own traditional TV networks.
  Disney+ came in at 482, while Hulu had 425, Peacock TV 
had 306, and AMC+ had 227. All this totaled 40,009 national 
TV airings for video-streaming platforms versus the previous 
two-week period (Nov. 16-30) of 18,643.

U.S. GETS FIRST DOSES OF PFIZER COVID VACCINE
  The U.S. yesterday administered the first shots of Pfizer’s 
COVID-19 vaccine to health-care workers, marking a pivotal 
moment in the long march to bring the virus under control.
  The vaccine comes at an urgent time, with the U.S. passing 
300,000 total COVID-19 deaths and top health officials 
warning that daily new deaths might not slow for months, 
even with a vaccine.
  With limited doses available, the Centers for Disease 
Control and Prevention has advised states to prioritize 
distribution to front-line health-care workers and long-term 
care residents, among the most vulnerable to the disease.

NETWORK NEWS
  Fox has acquired CTV’s Holmes Family Effect, an 
unscripted series starring home renovation contractor 
and TV personality Mike Holmes for a midseason 2020-
21 premiere. The four-part series, which has completed 
production, is slated to premiere in Canada on CTV in 
early 2021. The deal for Holmes Family Effect marks a 
return to Fox for Holmes, who co-hosted the network’s 
2015 reality-competition series Home Free... Celebrities 
including Eve and Wayne Brady are to gift a surprise home 
renovation to people that helped them to success in a new 
reality series for CBS. The network has 
ordered Secret Celebrity Renovation, 
hosted by Entertainment Tonight’s 
Nischelle Turner. The series will feature 
home-improvement contractor and Man 
Cave star Jason Cameron and interior 
designer and star of HGTV’s Design 
Star Sabrina Soto as they set out to help 
celebrities show their appreciation with a 
special renovation gift to a meaningful 
person from their hometown. Other stars 
set to appear include NBA star Chris 
Paul and iconic NFL running back Emmitt Smith... NBC 
is not moving forward on a series order for the proposed 
comedy based on Kevin Hart/Tiffany Haddish film Night 
School. The half-hour multi-camera project had originally 
gotten a pilot order in January, but the pandemic shutdown 
caused a delay. Like the film, the sitcom followed a unique 
mix of adults at a night school GED prep class who 
unexpectedly bond over their shared experience and find 
themselves helping each other both inside and outside of 
the classroom... And news anchor Edgardo del Villar died 
Sunday of brain cancer at his home in Bergen County, N.J., 
Telemundo station WNJU announced. Del Villar joined the 
Spanish-language station, which serves the New York and 
New Jersey area, in 2017 after working at the Telemundo 
network’s headquarters in Miami. Originally from Mexico, 
he worked in radio and print before joining the network in 
2013. Edgardo del Villar was 51 years old.

THIS AND THAT
  With Hollywood studios increasingly opting to release new 
movies directly to consumers instead of the theater, new 
data from Parks Associates finds 25% of U.S. broadband 
households now prefer an over-the-top video subscription 
service to watch new movies, while 24% still prefer movie 
theaters to experience first-run movie titles... Mark Shields, 
who has been doing a regular segment on PBS NewsHour 
for more than 33 years, will step down from the broadcast 
Friday. No successor has been named. He will remain at 
the NewsHour as senior contributor. Shields, a syndicated 
columnist, and New York Times columnist David Brooks 
have been doing the regular Friday discussion segments 
since 2001, with anchor and managing editor Judy Woodruff 
as moderator... “Pivot” has been named the marketing word 
of the year for 2020, according to an annual poll of the 
Association of National Advertisers’ members, the trade 
association disclosed. Runners-up for 2020’s top marketing 
industry term included “virtual,” “agility” and “resiliency.” 
“Pivot” is an apt selection for a year in which many top 
marketers had to pivot their business models and strategies.
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Sam Kinison

If I get married again, I 
want a guy there with 
a drum to do rimshots 

during the vows.
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NPD: NEW CONSOLES DRIVE VIDEO-GAME SPEND
  Spurred by a record $1.4 billion in hardware spending on 
new generation consoles, November video game spending 
increased 35% to a record $6.97 billion, according to new 
data from The NPD Group.
  Sales of Microsoft Xbox Series X and Series S units, 
coupled with PlayStation 5, upped hardware sales 58% 
from $886 million from the previous-year period.
  Hardware sales through 11 months approached $4 billion, 
up 34% from last year. Accessories increased 8% to $314 
million from $290.7 million. Year-to-date, accessory sales 

are up 22% to $2.07 billion.
  Software revenue increased 32% $5.24 
billion compared to $3.96 billion last year. 
Year-to-date revenue is up 21% to $38.4 
billion from $31.73 billion. Activision’s 
Call of Duty: Black Ops Cold War was 
the top-selling title of the year, marking 13 
straight years the franchise has topped 
annual software sales.
  Through 11 months of the year, total 
video game spending is up 22% to $44.5 
billion from $36.47 billion last year.

AMAZON FIRE TV SAYS IT HAS 50M ACTIVE USERS
  Amazon has claimed supremacy, temporarily at least, in 
the global connected TV arms race with Roku, touting more 
than 50 million monthly active users worldwide for its Fire 
TV device platform. Roku said earlier that it finished the third 
quarter with 46 million active users.
  First introduced in 2014, the Fire TV platform now powers 
streaming sticks, voice controllers and OEM smart TVs, 
among other devices. The platform is more widely distributed 
in regions like Europe than Roku, but trails Roku in the 
important U.S. market. 
  The Fire TV usage announcement comes after Amazon 
debuted an updated UX for its connected device platform.
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FunnyTweeter.com

My neighbors have been 
listening to my kid’s favorite 

song over and over and 
over today. Whether they 

like it or not.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

AUTO INVENTORY GROWS, STILL CONSTRAINED
  Though still low, pandemic-constrained inventory levels 
in the U.S. continued to ease slightly for most automakers 
last month as production gained ground and sales slowed, 
Automotive News reports.
  Dealers and automakers had 2.87 million unsold vehicles on 
hand to open December, according to data compiled by Cox 
Automotive. The figure represents a 200,000-vehicle gain 
from the beginning of November but is still 690,000 vehicles 
lower than where inventory levels were a year earlier.
  Cox estimates the industry has a 75-day supply of vehicles, 
up from 65 days a month ago. Cox uses 
the daily sales rate from the most recent 
30-day period for its calculation.
  December is one of the biggest selling 
months of the year, and the industry 
historically has gone into the month with 
a large number of vehicles in inventory. 
Pickup inventory remains especially tight 
across most of the industry; the top-selling 
Ford F-Series had less than a two-month 
supply.

ACCOUNT ACTIONS
  Hulu is placing its U.S. media planning and buying account 
in the hands of Zenith, Campaign US reports. The account, 
which has previously been held by UM since 2016, was 
shifted over to Zenith without a formal review. The transition 
is expected to be completed in early 2021. For Publicis, 
winning Hulu marks another step toward consolidating 
various aspects of the $3 billion Disney account under 
Zenith, which was named media AOR for the entertainment 
giant’s parks and Disney+ business last October... Droga5’s 
run on Dos Equis is over, Ad Age reports. Heineken USA 
says the Mexican imported beer has hired Sid Lee as its 
new agency after a formal review. The marketer credited 
the Montreal-based shop’s growing presence in the U.S., 
citing its acquisition of Los Angeles-based social agency 
Denizen, as well as recent work for The North Face. Dos 
Equis was once the toast of the beer marketing community 
thanks to its wildly successful “Most Interesting Man in the 
World” campaign, originally created in 2006 from Havas-
owned Euro RSCG... Meanwhile: Molson Coors has added 
Droga5 to its agency roster, Ad Age reports. The news 
comes as Heineken USA parts ways with the Accenture-
owned shop on Dos Equis. Droga5’s addition to the Molson 
Coors roster is not expected to result in work being pulled 
from the brewer’s other agencies. The company works with 
DDB on its biggest brands, including Coors Light and Miller 
Lite, but is planning a newproduct blitz that includes line 
extensions and new brands.

ADVERTISER NEWS
(Continued from Page 1)
However, amid the coronavirus pandemic, store hours 
are shorter than last year... Murphy USA is expanding its 
reach. The gas station and convenience store company, 
which has 1,500 locations across the Southwest, Southeast 
and Midwest, has agreed to acquire QuickChek in a $645 
million all-cash transaction. Founded in 1967, QuickChek 
operates 157 stores throughout central and northern New 
Jersey and the New York metro area.


