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EXEC: ‘FACTORIES HAVE TO GET BACK TO WORK’
  Ally Financial, the largest U.S. auto lender, said carmakers 
should get busy. There’s enough consumer demand for 
manufacturers to ramp-up output of new models but not 
enough supply, Chief Executive Officer Jeffrey Brown told 
investors at a conference this week.
  “Factories have to get back to work,” Brown said, noting 
he’s been in discussions with Rick Hendrick of Hendrick 
Automotive Group, which has 95 dealership locations 
across the U.S. “When I talk to his stores directly, they tell 
me their biggest challenge is lack of new-car inventory. The 
factories aren’t producing enough.”
  Automakers have been stretched thin by pandemic-related 
absenteeism, distancing protocols, quarantines and supply-
chain constraints, Bloomberg reports. All this, combined 
with the two-month shutdown this spring 
to contain COVID-19, has made it difficult 
for factories to match the rebound in 
consumer demand for new vehicles driven 
by low interest rates and a shift toward 
private transportation.
  Companies are trying to make up the 
difference even as virus cases surge 
to new records. Output is nearing pre-
pandemic levels, but inventories are still 
thin. The number of all new cars and trucks available in the 
U.S. was almost 1 million units lower in October than a year 
earlier, according to researcher LMC Automotive.
  Complaining about depleted supply is a common refrain 
from dealers, but Brown’s comments are a bit of a departure 
for lenders. Banks have spent years wagging their fingers at 
automakers for pushing out too many cars.
  The lack of reliable inventory is helping to spur business 
at new players in the used-car space, such as Sonic 
Automotive’s EchoPark and Carvana, Brown warned.
  Meanwhile, according to a panel of experts organized by 
Automotive News, the pandemic is re-shaping the industry 
as consumers re-think their vehicle requirements at the same 
time it puts a spotlight on the need for different approaches to 
infrastructure, public transportation and fleet management.
  Sales of small delivery vans have increased during the 
pandemic and the trend is expected to 
continue, going forward as shopping 
patterns change. “Light commercial 
vehicle sales have been quite high. 
This is one of the things that people 
are going to hang on to,” said John 
Simlett, associate partner with the 
British research firm EY.
  Use of public transport is down 
dramatically, he added. Personal 
transport has fallen by 50% as people 
stay closer to home and even use 
of micro-transport such as shared 
scooters and bikes is down 50%.

TOP AUTO LENDER: THERE AREN’T ENOUGH NEW CARS
ADVERTISER NEWS
  UPS says its investments in automation and tracking 
technologies, as well as dry-ice production, will allow it 
to handle both COVID-19 vaccines and holiday package 
demand. “We’re planning enough capacity on the ground 
and in the air to make sure that there is no limit around the 
UPS side,” said Kate Gutmann, chief sales and solutions 
officer at UPS... Food Lion has completed a year-long, 
$108 million project to revamp and rebrand its 52 locations 
in Maryland, an undertaking that’s also added 1,100 new 
employees. The renovated stores feature new layouts and 
expanded product selections, including more prepared 
meals and grab-and-go options... Ascena Retail Group 
has won court approval to sell its Ann Taylor, Lane Bryant, 
Loft and Lou & Grey retail brands out of bankruptcy to 

private-equity firm Sycamore Partners in 
a deal valued at about $1 billion. A federal 
bankruptcy court says it will approve the 
sale of the majority of Ascena’s remaining 
assets to Sycamore Partners. The private-
equity firm, which specializes in retail and 
consumer investments, agreed last month 
to a purchase price of $540 million... The 
pandemic has prompted consumers to 
stock up or hoard certain types of products 

such as toilet paper as manufacturers struggle to increase 
supplies to meet demand. Now, some retailers are adding 
antacids to the list of items in short supply as consumers 
deal with “pandemic stomach.” People searching online or 
in stores for over-the-counter tummy soothers are finding 
that they can’t easily buy antacid medications like Tums, 
Pepcid and its generic version, famotidine, in parts of the 
U.S. Wegmans Food Markets recently took the step of 
limiting shoppers to two packets of famotidine products 
per trip... Casey’s General Stores reported better-than-
expected second-quarter sales amid strong inside-store 
and fuel sales. Casey’s is on track to close on the largest 
acquisition in its history, the 94-store Bucky’s chain, by the 
end of the calendar year. In addition, the company expects 
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AVAILS
  Telemundo, Houston (KTMD) seeks an Account 
Executive. The AE is responsible for partnering with local 
clients, both on the agency level and direct, 
to create innovative and unique multi-platform 
marketing and advertising solutions that 
target a client’s demographics and products/
services. The AE’s role is a sales role focused 
on delivering quarterly results and meeting 
individual budget requirements. Bachelor’s degree and 3+ 
years of experience in broadcast media sales preferred. 

CLICK HERE for more info or to apply 
now.
  Bahakel Communications seeks 
a General Manager for WFXB/
FOX in Myrtle Beach, S.C. The GM 
is responsible for the strategic and 
operational leadership of WFXB, with 
emphasis on local advertising sales 
and national advertising sales. The GM 
handles national sales through WFXB’s 
national rep. The GM will establish 
strategy to grow profitability of station 

assets, online and on-air, and is responsible for the success 
and profitability of the station. To apply, send your resume 
via e-mail to: wfxbcareers@wfxb.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Redbox has introduced Free On Demand as a complement 
to its linear television platform. Android, Roku and iOS 
devices currently carry the advertising-supported service, as 
do Vizio televisions, and Redbox expects to add other outlets 
as well... A divided Senate has voted to make Republican 
nominee Nathan Simington an FCC member, despite 
concerns raised by Democratic lawmakers. “We look forward 
to working with (Simington) and his colleagues on policies 
that enable broadcasters to best serve their communities at 
a time when local broadcasters’ role to educate and inform 
Americans has never been more important,” says National 
Association of Broadcasters CEO Gordon Smith... New 
data from Parks Associates finds 47% of U.S. broadband 
households subscribe to Amazon Prime Video, second only 
to Netflix among subscription-based OTT video services in 
the U.S.

ACCOUNT ACTION
  Coca-Cola has kicked off a global review of its media and 
creative agency partners. The review will include creative, 
production management, shopper and experiential marketing, 
services that require “significant investment from our brands,” 
Coca-Cola said. Campaign US reports Coca-Cola is planning 
to conduct separate but coordinated reviews for media and 
creative starting in Q1 of next year. The company plans to 
have a “consolidated roster” of agencies in place across 
both media and creative by Q3 2021 and January 2022, 
respectively. Coca-Cola did not name the creative agencies 
participating in the review but said that global incumbents 
on the media side, including WPP GroupM’s MediaCom, 
Interpublic Group’s UM, Publicis Groupe’s Starcom and 
Dentsu’s Carat, will participate.

HERE ARE RETAIL TRENDS, PRIORITIES FOR 2021
  The COVID-19 pandemic will boost convenience retail, 
with a strong consumer appetite for health products and 
high in-store safety expectations.
  That’s according to a report from Edge by Ascential’s 
research and data insight arm, Retail Insight, which said the 
effects of the pandemic will have long-term impacts on the 
retail sector and will disrupt consumer shopping behaviors 
and their priorities in the forthcoming year through to 2025.
  “The COVID-19 pandemic is having a seismic shift on the 
retail industry, and its effects are likely to be permanent,” 
said Xian Wang, global content director 
at Edge by Ascential. “For brands, 
the focus must be on global flexibility 
and rapid product delivery, as there 
is no doubt that fast-paced and agile 
manufacturers will dominate trading. 
Brands that master flexibility and can 
operate across multiple digital platforms 
and touchpoints will benefit greatly and 
will be the ones that ultimately stay top of 
mind with shoppers.”
  The report  says the shift to online will 
also have an effect on in-store shopping behaviors, as 
convenience and proximity become important factors in 
choosing where to shop.
  Consumer trends around wellness and healthy lifestyles 
have been further buoyed by the pandemic and will prompt 
retailers and brands to focus on “good-for-you” ranges, 
in-store health services, as well as educational and 
inspirational initiatives.

YOUTUBE VIEWING SHIFTING TO CTV SCREENS
  YouTube is the single biggest source of supply in 
U.S. connected TV (CTV) advertising. The digital video 
platform’s outsize role in the U.S. CTV space is particularly 
striking given that advertisers can’t access CTV inventory 
on YouTube on non-Google platforms (e.g., Roku).
  Research firm eMarketer expects YouTube’s gross U.S. 
CTV ad revenues to reach $2.89 billion this year, accounting 
for more than one-third (35.7%) of total U.S. CTV ad 
spending. By 2022, YouTube’s U.S. CTV ad revenues will 
reach $5.45 billion, and its share of U.S. CTV ad spending 
will increase slightly to 38.7%.
  A substantial portion of U.S. consumer time spent with 
streaming video on CTV screens already goes to YouTube. 
Of the 25% of TV time spent with streaming video, 20% 
goes to YouTube, making it the second-most-watched 
digital video platform after Netflix (34% share).
  And while the majority of YouTube viewing still happens on 
mobile devices, it has steadily shifted to CTV screens and 
away from mobile over the past year.
  In Q3 2020, OTT/CTV accounted for 34.4% of time spent 
with YouTube, up from 27% in Q4 2019, according to data 
from digital talent network Collab, which launched media 
sales last year. Meanwhile, the share of time spent on 
mobile devices has steadily fallen quarter over quarter, from 
49% in Q4 2019 to 40.9% in Q3 2020.
  eMarketer expects that some of this shift to viewing 
YouTube content on CTV screens has been accelerated 
due to the pandemic, as people have spent more time at 
home consuming streaming video content.
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Larry The Cable Guy

I’ve decided to get a fake 
Christmas tree this year. I 
always get real trees, but 
if there was ever a year a 
real Christmas tree could 

catch fire and burn down my 
house, it would be this one.
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LATE AUTO LOANS, LEASE PAYMENTS DOWN IN Q3
  Third-quarter auto loans and leases show a drop in 
delinquencies compared with a year ago, according to 
Experian Automotive.
  That’s probably due at least in part to consumers who took 
advantage of easily available “accommodation” programs 
such as deferring payments during the first wave of 
coronavirus shutdowns, says Melinda Zabritski, Experian’s 
senior director of automotive financial solutions.
  Auto lenders need to keep an eye on delinquencies in the 
coming quarters to make sure there’s no delayed increase in 

late payments, when deferral programs 
and other temporary supports run out, 
she says. Experian reports a 30-day 
delinquency rate of 1.56% in the third 
quarter, down from 2.25% a year ago.
  For the industry as a whole, Experian 
says lower delinquencies also are the 
likely result of a longer-term trend of 
tighter lender approval standards, and a 
decrease in auto loans to customers with 
subprime credit, especially at the riskiest 
end of subprime.

‘SUPER SATURDAY’ WON’T BE AS SUPER IN 2020
  Super Saturday, the last Saturday before Christmas Day 
(Dec. 19), is still expected to be the second-busiest day of 
the holiday season, but it won’t be as big as previous years.
  That’s according to a new report from Sensormatic 
Solutions, which also predicted that shipping delays and 
unique traffic patterns will see consumers shifting how they 
shop the week before Christmas.
  “We’ve seen more dispersed shopping patterns over the 
last few months as more consumers shop on weekdays 
while they work from home and try to avoid larger crowds on 
weekends,” said Brian Field, senior director of global retail 
consulting, Sensormatic Solutions. “While Saturdays are 
still the biggest shopping day of the week, it has flattened 
considerably during the pandemic.”
  Also, this year, Super Saturday is almost a week before 
Christmas, which falls on a Friday, leaving more time for in-
store shopping the week before the big day.
  The Monday, Tuesday and Wednesday before Christmas 
Eve all play prominent roles (No. 6, No. 8 and No. 4) in 
Sensormatic’s predictions of the busiest days of the 2020 
holiday season.
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FunnyTweeter.com

The best thing about wearing 
socks all the time is being 
able to clean coffee spills 

without lifting a finger.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

ISPOT TO OFFER ‘PERSON-LEVEL’ MEASUREMENT
  TV ad measurement company iSpot is expanding its 
audience efforts to more granular “person-level” data for 
cross-platform campaigns, Television News Daily reports.
  This measurement goes beyond standard traditional age 
and gender demographics to more “flexible and granular 
age and gender segments.” This will provide cross-screen 
ad measurement, analyzing CTV and linear impressions 
on business outcomes within 24 hours. It will also include 
separate results for both CTV and linear TV.
  This move is intended to position iSpot.tv as a more 
complete third-party data provider.
  “We have always focused on impressions 
and [business] outcomes,” says Sean 
Muller, founder and chief executive 
officer of iSpot. “This straddles the old 
and the new. Marketers are still buying 
media on age and gender. They need all 
these things to be fully connected.”
  Executives at iSpot say with its Unified 
Measurement, brands can now measure 
audience incremental and total reach.

MORTGAGE RATES FALL, TRIGGER REFINANCING
  Mortgage rates fell again last week, reaching a record low 
for the 14th time this year and defying their usual correlation 
to Treasury yields, which have recently been moving higher. 
That means more home-loan refinancing, CNBC reports.
  Mortgage applications to refinance rose 2% last week 
from the previous week, and an eye-popping 89% higher 
from a year ago, according to the Mortgage Bankers 
Association’s seasonally adjusted index. As rates continue 
to move lower, millions more borrowers can save on their 
monthly payments, even those who refinanced less than a 
year ago.
  The average contract interest rate for 30-year fixed-rate 
mortgages with conforming loan balances ($510,400 or 
less) decreased to 2.90% from 2.92% — lowest in the MBA’s 
30-year survey history. Points increased to 0.35 from 0.31 
(including the origination fee) for loans with a 20% down 
payment. That rate was 108 basis points higher the same 
week one year ago.
  Mortgage applications to purchase a home fell 5% for the 
week but were a strong 22% higher annually. Homebuyers 
may be hitting an affordability wall, as prices surge amid 
strong demand and meager supply.

ADVERTISER NEWS
(Continued from Page 1)
to complete the construction of approximately 40 new stores 
this fiscal year... Chico’s is making same-day delivery 
available across the U.S. at its Chico’s, White House | 
Black Market and Soma banners. The women’s specialty 
retailer is partnering with delivery platform Roadie, which 
uses an “on the way” delivery model that places deliveries 
in passenger vehicles already heading in that direction, to 
provide the service… Ford is delivering its much-anticipated 
2021 F-150 pickups to dealerships as fast as they come off 
the assembly line — and buyers are responding with open 
wallets. This latest model is the first complete redesign of the 
F-150 since the 2015 model year. Ford sells an estimated 1 
million F-Series trucks each year.


