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POWER: CHANGE COMES AT ‘ASTONISHING’ RATE
  Millennials, a generation that some disregarded as not 
being interested in driving, have rapidly become the largest 
generation of new car buyers in the U.S.
  While it’s traditional for each generation to eventually 
overtake the previous one, Millennials — born between 
1977 and 1994 — have done it at an “astonishing” rate, 
according to Tyson Jominy, J.D. Power VP of data & 
analytics.
  “Demographic information moves very slowly, but last 
year Millennials took over in April during the peak of the 
coronavirus pandemic. We thought it was kind of a blip, but 
it’s only increased since then,” he told CNBC. “It shifted 
overnight, and it has gotten faster every month.”
  Most impactful for the current U.S. market is that Millennials 
for the first time this year will be the largest buyers of midsize, 
full-size and heavy-duty pickups. The segments are known 
as light-duty trucks. They represented 2.85 million sales, or 
20%, of the U.S. new vehicle market in 2020.
  Amid the burgeoning coronavirus pandemic last year, 
Millennials overtook sales of larger 
pickups from Baby Boomers (born 
between 1946 and 1964) and are on 
pace this year to beat Gen X buyers 
(born between 1965 and 1976) as the 
top buyers of mid-size and compact pickups, according to 
J.D. Power.
  “It’s a coming-of-age story for millennials and maturing and 
getting promoted in their jobs and coupling and procreating 
and moving to the suburbs and all that normal stuff,” Jominy 
said.
  Millennials’ rapid ascent to become the largest demographic 
of U.S. car buyers corresponds with another generational 
shift, according to Jominy.
  Baby Boomers overtook the pre-Boomers, or the Great 
Generation, as the largest buyers when the Ford Mustang 
was rising in popularity in the late-1960s and 1970s. Now, 
Millennials have overtaken them with the introduction of the 
first all-electric Mustang Mach-E crossover. “You sort of 
have this Mustang for each generation,” Jominy said.
  While the average buyer age for the Mustang Mach-E 
are Gen Xers at the age of 50, J.D. 
Power reports Millennials are also the 
largest buyers of electric vehicles. J.D. 
Power reports they’ve represented 
35% of new EV purchases this year 
compared to Baby Boomers (29%) 
and Gen X (26%).
  While Millenials are the top buyers 
in 17 of 27 vehicle segments, 
Baby Boomers still dominate more 
expensive, luxury vehicle segments.
  “The higher the price the vehicle the 
more likely we are to see Boomers in 
it,” Jominy said.

MILLENNIALS NOW BIGGEST BUYERS OF PICKUP TRUCKS
ADVERTISER NEWS
  Kia America is celebrating the holidays early after beating 
its U.S. sales record well before New Year’s Day. And despite 
the pandemic and parts shortages, 2022 is looking bright as 
the automaker introduces a stylish electric crossover. It took 
Kia just 11 months this year to beat its full-year sales record 
from 2016, when it sold 647,598 vehicles. Most of those 
sales five years ago came from relatively inexpensive cars 
such as the Soul, Rio, Forte and Optima... Automakers see 
gold in over-the-air software upgrades, from more horsepow-
er to extra payload capacity, Automotive News reports. The 
kinds of instant upgrades consumers are used to getting on 
their cellphones are now on the way to their cars and trucks 
as automakers pursue more profit from vehicles long after 
they’ve left the dealership. General Motors projects up to 
$25 billion in annual revenue by 2030 from software and sub-
scription services. And Stellantis last week began a push 
to bring in $23 billion a year from such offerings by 2030... 
While the Sony PlayStation 5 and Microsoft’s Xbox Series 
X game systems make headlines for in-store shortages and 

supply issues, the Nintendo Switch 
has quietly dominated sales. New data 
from The NPD Group found the Jap-
anese-based Switch console was the 
best-selling device in November, with 

combined sales of Nintendo Switch, Nintendo Switch Lite 
and Nintendo Switch–OLED Model systems topping 1.13 
million units. For the holiday-shopping week of Thanksgiving, 
which includes Black Friday, Switch was also the top-selling 
console, with nearly 550,000 systems sold. Switch has now 
been the top-selling console for 35 out of the last 36 months, 
according to NPD… J.C. Penney is targeting a young, on-
trend fashion audience with the newest addition to its brand 
portfolio. A curated mix from the core assortment of fast-fash-
ion brand Forever 21, along with trend pieces and exclusive 
collaborations, is being added to 100 J.C. Penney stores and 
its online site. The move enhances its position “as a national 
retailer for teens and young adults,” the department retailer 
said... Academy Sports & Outdoors posted a same-store
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AVAILS
  WPBF 25, the Hearst Television-owned ABC affiliate in West 
Palm Beach, Fla., is looking for an energetic, passionate, 
analytical and creative National Sales 
Manager. Come join our market-leading 
team and an industry-leading company. We 
offer “best in class” multi-platform products 
to sell, a rewarding work environment, and 
excellent compensation and benefits. As 
a bonus, you’ll enjoy the phenomenal lifestyle that living in 
sunny South Florida offers. The ideal candidate will have 3-5 

years of broadcast sales or management 
experience. CLICK HERE to apply.
  Nexstar’s KTAL-TV (NBC) in 
Shreveport, La., seeks a Senior 
Account Executive to join our team! 
We are the second-largest market in 
Louisiana. The Senior Account Executive 
maintains and grows an existing book of 
business, grows advertising revenue by 
calling on established agencies, cold-
calling new prospects, and convincing 
potential clients of the merits of television 

advertising. Candidates should have a Bachelor’s degree 
and 3+ years of experience selling TV, Video and Digital. We 
offer a unique opportunity if you’re looking for a challenging 
environment, tools and resources to help you succeed, 
seasoned leadership and the chance to maximize your full 
potential as a sales leader. Apply HERE. EOE.
  Sinclair Broadcast Group is looking for a Sales Coordinator 
to work in our Tampa, Fla.-based corporate Long Form and 
direct response hubs servicing our platform 
of television stations. This is a very unique 
position in broadcasting with upward mobility 
across the country. We pay a competitive 
salary with an excellent health plan, 401k 
plan, stock purchase plan, and offer flexible work hours. If 
you like a fun team environment, please click on THIS LINK 
for more information. EOE.

See your ad here tomorrow! CLICK HERE for details.

SMART-HOME TECHNOLOGY SHOWING STRENGTH
  The COVID-19 pandemic has resulted in people spending 
more time in their homes  — and trying out some new smart-
home tech.
  According to numbers from research firm IDC, the smart-
home market has survived “persistent supply chain 
disruptions, unemployment, and an uneven economic 
recovery,” leading to growth of 10.3% in Q3 over Q3 2020.
  Entertainment devices were the big winners. Smart-TVs and 
streaming players sold the most units, representing 35.3% of 
smart-home shipments during the quarter, according to the 
research firm. That category was followed by smart-home 
security products (20.4%). Still, worries about privacy remain 
an obstacle for market growth, Ars Technica reports.
  The U.S. saw the most smart-home shipments, with quarter-
over-quarter market growth of 9.5%, IDC said.
  Jitesh Ubrani, IDC’s research manager for mobile device 
trackers, noted that the average selling price for smart 
devices increased “upwards of 3%.” He attributed the hike to 
new feature sets and disruptions in the supply chain.

YOUTUBE TV: $15 PRICE CUT IF DISNEY BLACKOUT
  YouTube TV’s carriage deal with Disney expires Friday, 
and YouTube TV says that if a blackout occurs it will give 
subscribers a $15 price cut while content such as Grey’s 
Anatomy and SportsCenter is unavailable.
  Disney began warning YouTube TV subscribers of a 
potential blackout yesterday. Their deal expires Friday night 
and covers ABC’s stations, the ESPN networks, the Disney 
channels, the FX networks, National Geographic channels 
and Freeform.
  YouTube TV, meanwhile, is telling subscribers that it’s 
asking Disney for the same rates paid by 
other services of similar size. “If Disney 
offers us equitable terms, we’ll renew 
our agreement with them. However, if we 
are unable to reach a deal by Friday, the 
Disney-owned channels will no longer 
be available on YouTube TV and we 
will decrease our monthly price by $15, 
from $64.99 to $49.99 (while this content 
remains off our platform).”
  YouTube TV made a similar discount 
offer in September when its deal with 
NBCUniversal was about to run out. NBCU and YouTube 
TV eventually reached a deal without a blackout occurring.

THIS AND THAT
  Open communication among broadcasters remains 
important as the industry continues to advocate for itself 
while facing new challenges, says National Association of 
Broadcasters CEO Gordon Smith as he prepares to hand 
the reins of the organization to incoming CEO Curtis LeGeyt 
at the end of this year. Smith says his proudest achievement 
during his 12-year tenure at NAB is improving the way the 
organization engages with lawmakers... There were dips in 
podcast listening, but in the long run the small decreases 
seen during the pandemic could better be described as 
blips, according to Stitcher’s year-end update. Not only 
has listening “fully recovered,” it says, but tuning hours have 
grown during 2021 to top pre-pandemic levels. The number 
of podcasts on Stitcher increased 13.8% this year as the total 
number of shows reached 462,042 as of Oct. 31.

NETWORK NEWS
  The CW is looking to build on its DC comics-inspired 
programming slate with Gotham Knights, a drama based 
on characters created by Bob Kane and Bill Finger. 
The storyline: In the wake of Bruce Wayne’s murder, his 
rebellious adopted son forges an unlikely alliance with the 
children of Batman’s enemies when they are all framed for 
killing the Caped Crusader.

ACCOUNT ACTION
  Nike is preparing to kick off a global media review next 
year that will cover about $1 billion in spending, according to 
Campaign US. All major holding companies have reportedly 
been contacted with an RFI, including GroupM, Omnicom 
Media Group, Dentsu Media, Publicis Media, IPG 
Mediabrands, Stagwell Media and Havas Media. In the 
U.S., longtime creative partner Wieden+Kennedy is Nike’s 
primary media agency. The domestic account is estimated to 
be worth $300 to $400 million.

12/14/2021

IDC

Smart-TVs and streaming 
players represented 35.3% 
of smart-home shipments 
during the third quarter.

https://eevd.fa.us6.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_1/job/2014095/?utm_medium=jobshare
https://nexstar.wd5.myworkdayjobs.com/nexstar
https://edyy.fa.us2.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_2002/job/4663/?utm_medium=jobshare.
https://www.spotsndots.com/site/forms/online_services/classified_ad/


 The Daily News of TV Sales @ www.spotsndots.com PAGE 3

DONE DEAL
  Scripps Networks, E.W. Scripps’ national networks unit, 
has hired Keisha Taylor Starr as chief marketing officer, 
a new post, effective Jan. 3. Taylor Starr 
was most recently SVP of marketing and 
public relations for The Recount. Earlier in 
her career, she spent a decade at Turner 
Broadcasting, working on TNT, TBS and 
CNN. In her new job, Taylor Starr will direct 
the marketing, brand strategy and creative 
for all of the national Scripps networks. The 

Scripps Networks are 
news channels Court 
TV and Newsy and 
entertainment brands Ion, Bounce, Grit, 
Laff, Court TV Mystery, Defy TV and 
TrueReal.

ADVERTISER NEWS
(Continued from Page 1)
sales increase of 17.9% in Q3. The 
company raised its sales and earnings 
forecasts for the year based on its recent 

results. The company, which operates 259 stores, expects 
to open eight to 10 new locations in 2022. The retailer 
also plans to expand its private label presence to help 
boost margins... Baby Phat by Kimora Lee Simmons is 
making a comeback at Macy’s. Simmons has developed a 
holiday collection that will be sold at 50 Macy’s stores and 
its e-commerce operation starting tomorrow. The capsule 
is comprised of classic, heritage pieces available in both 
misses and plus sizes. Categories include denim, dresses, 
separates, tracksuits, active and outerwear. There are also 
throwback Ts and oversize hoodies. In its heyday during 
the early Aughts, Baby Phat was one of the most profitable 
brands of Simmons’ then-husband Russell Simmons’ Phat 
Fashions company, with sales in excess of $1 billion... 
Fashion brands have focused much of their size inclusivity 
efforts on women’s apparel in recent years, and the men’s 
plus-size market has dipped from more than $1 billion last 
year to about $850 million this year, according to Statista. 
Some brands are focusing on growing the category, including 
Madewell, which offers a size-inclusive line of men’s jeans, 
and Bonobos, whose men’s pants go up to size 54.
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Our elf hasn’t moved in 
four nights. My daughter 
asked if he’s in a coma.

NOVEMBER ONLINE GROCERY SALES UP 6% YOY
  Online U.S. grocery sales continue to climb, driven by 
pickup, mass retailers and shoppers 30- to 44-years of age.
  The U.S. online grocery market rose to $8.6 billion in sales in 
November, which includes $7 billion from the pickup/delivery 
segments and $1.6 billion from ship-to-home, according 
to the Brick Meets Click/Mercatus Grocery Shopping 
Survey. The 6% sales gain over last year’s $8.1 billion was 
driven in large part by an increase in the active shopper base, 
especially in mass retailers.
  “Even as total online grocery sales increase, some 
conventional and regional grocers have 
reported softer sales performance during 
November, which is why looking at the 
broader eGrocery market is so important 
for identifying specific opportunities for 
improvement,” said David Bishop, partner 
at Brick Meets Click. “For example, not 
offering pickup is likely to weigh on sales 
growth. Failing to attract early-stage family 
households can affect growth prospects, 
and if the shopping experience isn’t 
comparable to Mass rivals, that’s definitely 
hurting performance.”
  During November, nearly 69 million U.S. households bought 
at least some groceries online, up 15% jump vs. November 
2020, according to survey. One-third of these monthly active 
users (MAUs) are in the 30- to 44-year-old age group. This 
group has grown more than 25% since November of last 
year and now represents more than half of all MAU growth 
on a year-over-year basis.

‘THE GOOD DISH’ TO REPLACE ‘DR. OZ’ IN JAN.
  The Good Dish, a panel talker focused on food and 
cooking, will replace Sony Pictures Television’s The Dr. 
Oz Show as that show’s host exits to run for U.S. Senate in 
Pennsylvania. The Good Dish, which Sony has been trying 
to sell into syndication for a couple of years, is hosted by 
Dr. Mehmet Oz’s daughter, Daphne, who starred on ABC’s 
The Chew, as well as Top Chef’s Gail Simmons and Food 
Network’s Jamika Pessoa.
  Station groups Fox, Hearst, Nexstar, Gray, Sinclair and 
others have picked up The Good Dish, which will launch 
nationwide in Dr. Oz’s time slots on Monday, Jan. 17, 2022. 
Dr. Oz’s final episode will air Jan. 14.
  In the Thanksgiving week ended Nov 28, the last week 
national syndication ratings were available from Nielsen, Dr. 
Oz averaged a 0.6 live plus same day national household 
rating, up 20% from the prior week’s season low.

SVB FINANCIAL TO ACQUIRE MOFFETTNATHANSON
  SVB Financial Group said it has agreed to buy 
MoffettNathanson, the long-time media research firm 
founded in 2013 by analysts Craig Moffett and Michael 
Nathanson, for an undisclosed sum.
  News that a deal between the two companies was brewing 
was first reported by Bloomberg News last month.
  SVB Financial Group is a holding company that includes 
commercial lender Silicon Valley Bank, investment banker 
SVB Leerink and private banking and wealth management 
with SVB Private Bank, and funds management and 
investment with SVB Capital.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


