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RENTRACK MERGER COMPLETED
 Having completed the Rentrak merger, comScore is 
vowing to create a new standard of measurement across 
all platforms. The newly expanded company isn’t wasting 
any time as it prepares to challenge Nielsen, the longtime 
leader in television measurement and an active competitor 
in other platforms.
 “We will provide a new model of measurement for the 
cross-platform world; one that is not merely evolutionary, 
but revolutionary. It will be precise in answering your most 
detailed questions and unified in a way 
that takes the pain out of quantifying 
behavior across screens,” said a joint 
statement from comScore CEO Serge 
Matta and new Vice Chairman & 
President Bill Livek, the former CEO of 
Rentrak. “Working with our partners we 
will extend our model to countries across 
the world, measuring audiences everywhere,” they added.
 Matta told MediaPost the focus will be on media 
consumption based on households. Combining Rentrak’s 
panel of 40 million digital set-top boxes with comScore’s 
sample of digital media tags, he said comScore will be 
introducing new products that will “surprise the industry.”
 By integrating linear TV viewing behavior with all 
other IP device-related behaviors in the home, Matta says
Continued on Page 2

NFL SPLITS TNF BETWEEN CBS & NBC
 Both incumbent CBS and newly added NBC will get a 
piece of Thursday Night Football in the 2016 and 2017 
NFL seasons. The league announced that the broadcast 
TV package will grow to 10 games (from eight in 2015), 
with CBS and NBC each producing and broadcasting five 
games. All Thursday Night Football broadcast games will 
continue to be simulcast on NFL Network. NFL Network 
will also exclusively televise an eight-game schedule 
of regular season games comprised of Thursday Night 
Football, late-season games on Saturday, and additional 
games to be determined.
 Both CBS and NBC will produce Thursday Night 
Football with their lead broadcasters and production teams, 
and both will contribute to the production of Thursday 
Night Football exclusively on NFL Network. CBS and NFL 
Network will televise the first half of the Thursday Night 
Football schedule with NBC and NFL Network televising the 
second half. The NFL also says it is in active discussions 
with prospective digital partners for OTT streaming rights 
to Thursday Night Football, with a deal announcement 
expected in the near future.

ADVERTISER NEWS
 Kroger has upset the alcoholic beverage industry 
with a plan to have a privately held distributor—Southern 
Wine & Spirits—manage how much shelf space to give 
to various beer, wine and liquor brands. And, The Wall 
Street Journal reports, the alcohol producers are expected 
to pay for the service. Kroger had previously tapped 
major producers, such as Anheuser-Busch InBev and 
Diageo as “category captains” to advise it on displays 
and shelf space for its 2,600 stores in 29 states……The 

Detroit News reports that Tesla Motors, 
Inc. has applied to become a car dealer in 
Michigan—a move to get around a state 
law that bars auto manufacturers from 
selling directly to consumers. Tesla applied 
for a “Class A” dealership license to sell 
new and used cars, which will require it 
to have a repair facility or an established 

relationship with a licensed repair facility……The Men’s 
Wearhouse, Inc. has changed its structure and is now 
under a new corporate identity, Tailored Brands, Inc. 
Chain Store Age says the choice of a non-gender specific 
name for the holding company and comments by CEO 
Doug Ewert about augmenting the company’s family of 
brands hint at growth possibilities outside of the traditional 
menswear category. The company is the nation’s largest 
specialty retailer of men’s suits and tuxedo rental, operating 
1,748 stores including tuxedo shops within Macy’s stores 
under banners such as The Men’s Wearhouse, Jos. A. 
Bank, K&G and Moores……Chipotle’s recent series of 
food safety outbreaks rattled its investors and enough of 
its customers to see visits decline, but The NPD Group 
says the chain’s strong base of teen and young adult 
customers continued to support the fast casual chain. In 
Q4, during which several of the outbreaks occurred, total 
visits to Chipotle were down 5% compared to a 19% traffic 
gain the same quarter year ago. Teens and young adults, 
however, increased their visits to the Mexican fast casual 
chain by double-digits last year……Even better news for 
Chipotle is that the Centers for Disease Control and 
Prevention reported Monday that the restaurant chain’s E. 
coli outbreaks appear to be over……The CEO of Arby’s 
is calling 2015 a “record-setting year”—leading the larger 
quick service restaurant chains with U.S. same-store sales 
growth of 8.1%. In 2015, Arby’s produced record system-
wide sales of more than $3.5 billion. It opened 69 new 
restaurants system-wide, including 60 in the U.S……Cage-
free eggs are a big trend. Both Starwood Hotels and Sonic 
restaurants announced plans yesterday to move to 100% 
cage-free eggs—Starwood by 2020 and Sonic by 2025.
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CORD SHAVING TREND GROWS
 Noting that Nielsen has published its February 2016 
cable network Universe Estimates, analyst Brian Wieser 
of Pivotal Research Group says the latest figures show 
a median decline in cable network household penetration 
nationwide of 2.4%.
 “We view the data as illustrative of a broader trend 
of ‘cord-shaving’ and subscriber interest in increasingly 
skinny bundles, which is a more significant threat to cable 
network owners than the less pronounced reality of ‘cord-
cutting’,” Wieser said in a research note. “Cord shaving 

disproportionately impacts networks 
that are either particularly expensive or 
which distributors are relatively more 
willing to go without.”
 The analyst says affiliate fees are 
not necessarily impacted in the short-
term as distributors will often be obliged 
to pay for certain minimum subscriber 
levels. “However, over longer time 
horizons we think that the trends 
captured by Nielsen are likely to be 
reflected in the subscriber numbers 
that programmers get paid for,” he 
wrote. Once again, Disney, Viacom 

and Discovery appear to be the network groups most 
negatively impacted in the new data, said Wieser, while 
Fox is the only group posting generally positive network 
subscriber trends. 

SMARTPHONES ARE HARD TO MONETIZE
 Mobile accounted for more than half of digital ad spending 
in 2015, and marketers continue to see increased value in 
mobile advertising. While there are benefits, eMarketer says 
there are challenges too. According to Q3 2015 research by 
AdRoll, 41% of U.S. marketers said the lack of attribution 
transparency was one of the biggest challenges of mobile 
advertising. Additionally, more than a third of respondents 
said that users or consumers not converting on mobile is 
another challenge. Lack of analytics tools and the inability 
to connect mobile and desktop users were also some of 
the biggest challenges of mobile advertising, according to 
marketers surveyed.
 Mobile devices—smartphones in particular—are not 
the easiest screens to monetize, eMarketer noted. In fact, 
the smallest screen is the one that cause the most trouble, 
according to September 2015 research from AdMonsters. 
Two-thirds of U.S. publishing professionals said that 
smartphones caused the most monetization trouble. Tablets 
and over-the-top (OTT) and TV screens also caused issues 
for a fair number of respondents, but were not as much of 
an inconvenience as smartphones were.

COMSCORE READY TO TAKE ON NIELSEN
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comScore’s new products will provide a holistic view of 
household-based media consumption. The products will 
“definitely” start rolling out in 2016, he told MediaPost, 
and will be capable of attributing media consumption to 
individuals within the household vis a vis personal device IDs.

Samsung's new washing 
machine can connect to your 

smartphone and send you 
updates about your laundry. 

It's perfect for people who are 
either extremely busy or have 

nothing else going on.

Jimmy Fallon
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CABLENET CHATTER
 The commercial free premiere of WGN America's new 
series Outsiders broke records as the most watched original 
series in the network's history, delivering 3.9 million Total 
Viewers in Live + 3 viewing on WGN America on Tuesday 
night and digital platforms to rank as the network's all-
time highest viewed episode of original programming ever. 
Including encores during its premiere week, Outsiders drew 
5.5 million Total Viewers. In Live + 3, the 9:00 pm telecast 
lifted to 1,748,000 Total Viewers (+66% vs. 1,055,000) and 
818,000 among Adults 25-54 (+85% vs. 443,000) over 
same day viewing……Emmy winner 
Glynn Turman will guest star in the 
new original series Queen Sugar, 
from award-winning filmmaker Ava 
DuVernay for OWN: Oprah Winfrey 
Network and produced by Warner 
Horizon Television. Turman portrays 
Ernest Bordelon, the patriarch and proud 
father of Nova (Rutina Wesley), Charley 
(Dawn-Lyen Gardner) and Ralph Angel 
(Kofi Siriboe). An intelligent and loving 
man, Ernest is sugar cane farmer who 
has kept from his family the fact that the 
farm is failing, and he hasn't brought in 
a successful crop in two years……Catfish: The TV Show 
returns for its fifth season on Wednesday, February 24, at 
10:00 pm (ET) on MTV with an explosive season premiere. 
In a series first, Nev and Max discover that Dejay and Malik 
are being played by the same guy and sparks fly as they 
uncover this volatile love triangle. MTV Suspect, a brand 
new series starring Nev Schulman and from the producers 
of Catfish: The TV Show, will debut immediately following at 
11:00 pm (ET). Each week MTV Suspect features two stories, 
each with its own suspicion. The suspicions featured on the 
show cover every category imaginable. In this first season, 
Nev and iO will meet Truth Seekers who suspect a friend or 
family member is transgender, has dropped out of school, 
is secretly escorting, is sick, involved in a crime and etc……
Sid and Marty Krofft's most beloved characters from their 
cult classic H.R. Pufnstuf return to kids TV for the first time 
in over 45 years in the Kroffts' latest live-action preschool 
series, Mutt & Stuff, premiering Monday, February 15, at 
10:00 am (ET) on Nickelodeon. 

COMPETITIVE INFO
 STRATA has partnered with National CineMedia 
(NCM) to allow agencies to buy cinema advertising in 
the Spot marketplace for the first time. NCM’s premium 
FirstLook pre-show inventory is now available to STRATA’s 
client base of over a thousand agencies. The initial launch 
will allow NCM to be planned, purchased, and billed through 
STRATA in the top 25 Designated Market Areas (DMAs), 
with NCM’s full national network of 20,050 movie screens 
in 1,600 theaters in 187 DMAs expected to be available 
in the system by mid-year. Following a record year at the 
box office and record ratings for NCM, STRATA and NCM 
say FirstLook translates to a Nielsen rating of over 7.0 for 
Aduslts 18-49. NCM has also declared its movie theaters to 
be “politics-free zones,” saying that makes it an especially 
attractive option for brands in an election year.
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