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OLYMPICS AND POLITICAL BOOSTING TV
 The year 2016 is still in its infancy, but Standard Media 
Index (SMI) Chief Commercial Officer James Fennessy 
says there are already strong signs that it will be a winner 
on several fronts for media companies. Data for the fourth 
quarter and full year 2015 provide some strong indicators 
that TV network ad spend will rise by mid-single digit 
percentages this year, compared with 2015. And the first 
take on January from SMI that we reported yesterday 
showed total advertising up 2%. Broadcast TV had a 
healthy 8% gain, although cable dropped 7%.
 Fennessy says in his latest blog post that 
he’s assuming that NFL games will continue 
to flex their ratings muscle; the Summer 
Olympics will capture broad attention, and 
political advertising—which traditionally flows 
most liberally into spot—will have a halo effect 
for broadcast and cable channels, and most 
definitely for digital. Those are some pretty 
safe assumptions. “I’m also betting that TV 
networks will enjoy growth in upfront dollars 
this year, given the huge increase in scatter spend during 
the last quarter. And the strong magnetic pull of digital 
will gain even more momentum, as many cable networks 
continue to face ratings challenges and advertisers scout 
out even more alternative opportunities,” he says.
 While December was slow for both broadcast and 
cable networks, January (as noted above) was mixed. 
But Fennessy notes that scatter spending was “still 
extraordinary” both for the month of December and full 
quarter, compared to a year ago. Among the broadcast 
networks, scatter grew a whopping 47% in Q4 and 36% in 
December. Cable channel scatter rose 13% for the quarter, 
although in December it was down 2%. Averaging cable 
and broadcast networks together, scatter was up 28% in 
Q4 and 14% in December. That’s pretty impressive.
 Don’t count out newspapers as dead just yet. “The 
immediacy of newspapers and their continuing success as 
digital news sources really started to pay off throughout 
2015, and the media category was a standout during the 
last quarter as well: up 14%, compared with 7% for the 
entire year,” Fennessy said. Magazines lost 1% ad spend 
for the quarter, and were down 5% for full year 2015. Out 
of home posted stronger results than newspapers for the 
quarter: up 18%.  However, it was down 4% in December.
 “We’ve come to expect nothing but stellar results for 
digital ad spend growth, and the final chapter of 2015 
provided no surprises,” the SMI exec noted. The category 
enjoyed an overall rise of 35% in Q4 and hardly any 
slowdown in December, up 34%. That’s better than the 
category’s performance for the entire year, up 26%.

ADVERTISER NEWS
 Walmart reported a 0.6% gain in same-store sales for 
the quarter that ended on 1/31 along with a slightly higher 
(0.7%) gain in traffic. It was the sixth straight quarter of 
positives after a string of declines earlier in the decade. 
“We are seeing momentum in our…business,” CEO Doug 
McMillon said……After bringing back the Bluelight Specials 
last year, Kmart will move towards the “extreme value” end 
of the retail market to compete with successful chains such 
as Big Lots and Ollie’s Bargain Outlets. “The path to 

making Kmart great again starts with sourcing 
truly brag-worthy deals,” its president said……
Dr Pepper Snapple reported flat volume 
for carbonated soft drinks but a 4% increase 
in noncarbonated drinks such as Clamato, 
Hawaiian Punch and Fiji bottled water. Total 
revenue rose by 2.5% and profit rose by 23% 
to $185 million……The International Sleep 
Products Association issued a preliminary 
analysis of 2015, reporting the bedding industry 
was up 3.6% in units last year and after some 

price increases, was able to grow by 6.2% in the wholesale 
value of shipments……East Coast food retailer Weis 
Markets said same-store sales were up 4% in its fiscal third 
quarter, crediting its loyalty program and promotions for 
growth in traffic……The National Restaurant Association 
is optimistic about 2016, projecting industry sales to grow 
by 5% to $782.7 billion. Even eliminating the part of that 
increase that comes from inflation, there would be a 2.1% 
increase, which would be the first time in more than ten 
years that the industry grew by more than 2% in back-to-
back years. An improving economy and lower gas prices 
are key reasons for the optimism……Jack in the Box is 
admitting that McDonald’s all-day breakfast is hurting its 
business. Same-store sales for its 2,253 stores were up 
1.4% in the quarter that ended on 1/27, but that was lower 
than had been anticipated. Jack’s CEO also noted “several 
competitors began promoting aggressive value offers”……
Denny’s reported a 3.5% same-store sales growth at 
company-owned units and a 2.8% increase at franchised 
locations. Only about a third of locations have remodeled 
to the Heritage design so far, and the company says those 
changes have resulted in better same-store gains once the 
changes are accomplished……Although the fourth quarter 
is the least important in the amusement park business, 
Six Flags posted an unexpected profit of $2.2 million in it 
compared to a loss of $34.1 million the year before. A 22% 
increase in attendance was attributed to Halloween and 
winter holiday events. The count of people with a season 
pass or enrolled in Flags’ membership program is now up 
26% from a year ago.
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NBCU LAUNCHES AUDIENCE STUDIO
 NBCUniversal has created a new unit, Audience 
Studio, built to aid advertisers in using data to precisely 
target audiences across TV, digital and social media. 
“Excited to be part of this initiative and team,” tweeted 
NBCU SVP Denise Colella, who has been tapped to head 
the project.
 It’s a roll-up of four different products that NBCU has 
introduced in the past few years: Audience Targeting 
Platform (for linear TV), NBCUx (for digital), NBCU+ 
Powered by Comcast (which used some of Comcast’s 

set-top box data) and Social Synch 
(for social).
 Colella, whose title is senior VP 
of data platforms and strategy, will be 
putting together a team of specialists 
for Audience Studio, including some 
new hires. As envisioned, the new 
division should ease impediments to 
advertisers who were looking to input 
targeting data in several different ways.

AUTOMOTIVE UPDATE
 How quickly are self-driving cars 
coming? A new forecast from Navigant 

Research projects that 129 million autonomous-capable 
vehicles will be sold worldwide from 2020 through 2035. 
Liability in accidents remains an issue, but the report 
expects that to be resolved by legislation……With market 
demand shifting to SUVs and crossovers, TrueCar says 
some of the best deals available to consumers this month 
are on small, midsize and large sedans. In particular, the 
Ford Focus is transacting as much as 14% off MSRP, and 
the Toyota Corolla is available with zero percent financing 
for up to 60 months. The Mazda3 compact also has no-
interest financing for up to 36 months. Volkswagen is 
offering a special lease promotion of $139 for 36 months on 
its Jetta model.

SET-TOP BOX OPENING MOVES FORWARD
 On a 3-2 party-line vote, the FCC approved a Notice 
of Proposed Rulemaking (NPRM) on Chairman Tom 
Wheeler’s proposal to open cable/satellite set-top boxes 
to all comers. MVPDs are vehemently opposing the move 
and even one of the Democrats voting to move the NPRM 
forward, Commissioner Jessica Rosenworcel, noted 
concerns: “Important questions have been raised about 
copyright, privacy, diversity—and a whole host of other 
issues in a marketplace that has been tough for competitive 
providers to crack. We will need to explore them in the 
record that develops.”

THIS AND THAT
 The Global Fraud Attack Index—a collaboration 
between PYMNTS.com and Forter—finds that ecommerce 
fraud attempts on merchants rose by 163% in 2015. The 
most attractive targets are digital goods, luxury goods, 
food and beverage, clothing, electronics. The biggest 
driver of overall fraud is Botnet attacks on digital goods, 
which amount to 75% of all potential fraud losses in the 
segment……Here’s something new on the recall front: 
A cannabis wholesaler in Washington State has issued a 
recall for three pot products after two of its suppliers were 
investigated for using prohibited pesticides.

It's our second day in 
Los Angeles—and good 
news: we just found a 

parking spot.
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CABLENET CHATTER
 FYI has delayed the premiere of its new docu-series 
Bride & Prejudice by a week to begin with a two-hour 
season opener Tuesday, March 15, at 9:00 pm (ET). The 
remaining hour-long episodes will premiere Tuesdays at 
10:00 pm (ET) and culminate with a two-hour season finale. 
In the two-hour premiere, viewers will meet three couples 
as they decide to make a life-long commitment and get 
married in the face of staunch opposition from their family 
and friends. From an interfaith couple in Baltimore, to a gay 
couple in Boston, and an interracial couple from Houston—
these people are all striving to show 
doubtful loved ones how differences 
in race, religion and sexual preference 
do not affect their ability to love and 
be loved……Halfway through the NBA 
season, through 50 telecasts, ESPN's 
regular season first-half viewership is up 
7% compared to last season, according 
to Nielsen. ESPN is averaging 1,727,000 
viewers (p2+) and a 1.1 U.S. household 
rating, compared to 1,613,000 viewers 
and an equivalent 1.1 rating at the 
halfway point last year……VH1 has 
given the greenlight to a one-hour 
scripted series inspired by Star Jones' 2011 book Satan's 
Sisters. Set in the bright lights of daytime television, Satan's 
Sisters is the story of The Lunch Hour—a long-running, 
popular ladies' talk show in which alliances are forged, 
careers are made, and bridges are burned. Slated for a 
2017 premiere, the series will focus on the five female co-
hosts of a popular daily TV talk show and the fireworks that 
ensue each weekday when they discuss life, love, family, 
politics, and gossip……RuPaul's Drag Race returns to 
Logo with a Queen-sized 90-minute premiere on Monday, 
March 7, at 9:00 pm (ET) that also marks the 100th episode 
and 100th Queen to sashay into the workroom. To celebrate 
the milestone, Logo will air a Runway to 100 marathon of 
the full series beginning on Thursday, March 3, at 7:00 pm 
(ET). Throughout the marathon, viewers will be treated to 
all-new interviews with previous contestants who will spill all 
of the behind-the-scenes T on their seasons.

NESN LAUNCHES AUTO SITE
 NESN.com already claims a national following well 
beyond its New England cable sports network base. Now 
it’s launching NESNFuel.com, a spin-off website featuring 
“all things cars.” That includes consumer car information, 
auto racing, car culture and entertainment related to cars.
 “We see NESN Fuel as a great opportunity to continue 
to grow NESN’s digital presence,” said Mike Hall, NESN’s 
Vice President of Digital. “Automotive fans are just as 
passionate about their favorite cars as sports fans are about 
their favorite teams. We plan to take what we have learned 
serving sports fans at NESN.com and apply these lessons 
to serve car aficionados with NESN Fuel,” Hall added.
 NESN Fuel will have its own dedicated staff writers and 
producers. This week NESNFuel.com has three editorial 
staffers covering the beginning of the NASCAR season in 
Daytona Beach, FL.


