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POLITICAL AD BUYERS PICK BIG SPENDERS
 Early caucus/primary states have already been 
inundated with political ads—but the election year is 
just getting underway. Despite all the buzz about how 
political advertising is changing—with highly-targeted 
digital campaigns, TV is still the most important way for 
candidates and PACs to deliver their message to voters.
 A recent study by Nielsen explored how identifying 
the right dayparts and programs in local markets can 
effectively reach voters across the full political spectrum 
including Super Democrats, Ultra Conservatives and 
On-The-Fence Liberals, as well as 
Conservative Democrats, Left-Out 
Democrats, Mild Republicans, Uninvolved 
Conservatives and Green Traditionalists. 
For the study, Nielsen matched TV viewing 
data from second-quarter 2015 with voter 
segmentation data in the Cleveland, 
Denver and Tampa-St. Petersburg DMAs. 
	 Some	 findings	 were	 predictable.	 In	 Tampa-St.	
Petersburg, miniseries, evening news, prime-time dramas, 
reality TV and sports such as golf and college basketball 
were among the top local broadcast programs to reach 
key voter categories. Across all English- and Spanish-
language Tampa-St. Petersburg stations, local broadcast 
delivered composite ratings of 8.4 or higher among Super 
Democrats, Ultra Conservatives and Green Traditionalists, 
showing the ability to reach voters with precision and scale.
 Nielsen found though that voter groups’ programming 
preferences can vary by local broadcast and cable. When 
it comes to local broadcast viewing in Denver, Ultra 
Conservatives watched primetime crime and mystery 
dramas and miniseries, and Super Democrats watched 
primetime sitcoms and dramas and the hockey playoffs. 
Meanwhile, the study found Super Democrats were 
more likely to watch hockey and baseball on local cable, 
while Ultra Conservatives preferred baseball and home 
improvement programs. The research also indicated that 
local sports programs on cable delivered much higher 
voter ratings when compared to standard ratings.
 Who should TV folks be rooting for—strictly for 
business reasons? A survey of political ad agencies by 
STRATA found that the people buying all those political 
ads believe the most lucrative course would be Jeb Bush 
(44%) for the Republicans and Hillary Clinton (100%) 
for the Democrats. Despite his “businessman” resume, 
Donald Trump (22%) came in third on the GOP side, 
behind Marco Rubio (28%).
 The STRATA survey found that 88% of agencies are 
using	Spot	TV	more	than	any	other	medium.	It	also	leads	
in	 ROI,	 according	 to	 78%,	 leading	 social	 media	 (11%),	
National TV (6%) and digital video (6%). 
 

ADVERTISER NEWS
 You could say that General Motors made all of its 
Q4	profits	in	North	America.	Earnings	before	interest	and	
taxes	 (EBIT)	 for	GM	North	America	 totaled	$2.8	billion—
exactly	the	same	as	the	record	Q4	EBIT	of	$2.8	billion	for	
the entire company. The rest of the world was basically 
a	 wash,	 with	 modest	 profits	 elsewhere—even	 including	
China—counterbalancing losses in Europe. Also, GM 
Financial doubled	its	Q4	EBIT	to	$200	million.	GM’s	better-
than-expected performance is good news for its United 
Autoworkers Union employees, who will receive 2015 

profit-sharing	checks	of	$11,000	each	later	
this month—a record amount……American 
Honda is warning dealers that they could 
face legal exposure for unrepaired vehicles 
if they sell new or used cars with Takata 
airbag	 inflators.	 Automotive News reports 
that a January 30 recall and stop-sale 
notice sent to Honda’s U.S. dealers covers 

1.7	million	new	and	used	vehicles	from	the	2007-15	model	
years. The recall and stop-sale order reportedly covers the 
2007-11	CR-V crossover, 2011-15 CR-Z coupe, 2009-13 
Fit, 2013-14 Fit EV, 2010-14 Insight	hybrid	and	the	2007-
14 Ridgeline……Vitamin and supplement maker NBTY, 
Inc., has sold its retail chain, Vitamin World, to Centre 
Lane Partners.	Vitamin	World	began	in	1976	with	a	kiosk.	
Today, there are 380 Vitamin World stores in the United 
States,	Guam,	the	Virgin	Islands	and	Puerto	Rico……CVS 
has	begun	rebranding	the	1,672	Target pharmacies inside 
Target stores with the CVS Pharmacy brand as the result of 
a	$1.9	billion	deal	announced	last	summer.	The	complete	
transition is expected to take 6-8 months. USA Today says 
CVS	will	 pay	Target	$20-25	million	per	 year	 for	 the	floor	
space……A bankruptcy court auction of Haggen’s core 
stores	in	the	Pacific	Northwest	has	been	postponed	from	
this Friday to next Thursday, February 11. Haggen earlier 
sold off most of the stores it acquired from Albertson’s and 
Safeway in an ill-fated expansion. Management doesn’t 
really want to sell the core group, but an agreement with 
its lenders requires Haggen to explore any opportunities 
to raise cash by selling those supermarkets as well……
Hancock Fabrics—which emerged from a Chapter 11 
bankruptcy reorganization in 2008—is heading back 
to bankruptcy court. This time the Baldwyn, MS-based 
chain of 250 sewing/craft stores says it may put the entire 
company up for sale......Convenience Store News reports 
that Home Market Foods is expanding its product line 
of c-store heat and eat foods by acquiring Hot ‘N Spicey 
Inc., best known for its Bahama Mama brand of premium 
sausages and its Gourmet To Go brand of sausages and 
frankfurters. The buyer’s portfolio is led by the Cooked 
Perfect and RollerBites brands.
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NETWORK NEWS
	 In	 a	 special	 cross-network	 event,	 The Flash star 
Grant Gustin from The CW will cross over to CBS in his 
Barry Allen/The Flash role for an episode of Supergirl. 
The special episode will air Monday, March 28, at 8:00 pm 
(ET)……With 12 nominations, Romeo Santos leads the 
field	 for	 the	 2016 Billboard Latin Music Awards to air 
Thursday, April 28, at 8:00 pm (ET) on Telemundo. Enrique 
Iglesias and Nicky Jam are tied with 11 nominations each, 
followed by J Balvin with 8. Actress/TV host Gaby Espino 
and singer/actor Pedro Fernandez	have	been	confirmed	as	
hosts for the ceremony……The Grammy 
Award-nominated musical Hamilton 
ushers Broadway back to the Grammy 
stage	after	a	more	than	five-year	hiatus	
when Lin-Manuel Miranda and his cast 
perform a number from the musical on 
The 58th Annual Grammy Awards 
Monday, February 15, at 8:00 pm (ET) 
on CBS. The Grammy stage is in L.A., 
so the Broadway performance will be 
live via satellite from New York.

TUESDAY RATINGS
 The Super Bowl won Tuesday primetime for CBS—
not the game, of course, but the two-hour special Super 
Bowl’s Greatest Commercials 2016. The Nielsen Fast 
Nationals	showed	CBS	at	an	average	1.7	rating	 in	Adults	
18-49, 6.1 in Households and an average 10.081 million 
viewers. NBC, led by Chicago Med, was at 1.5 18-49, 4.3 
HH	and	6.724	million;	The CW, led by The Flash, 1.0 18-49, 
1.6	HH	and	2.563	million; FOX, with New Girl, 1.0 18-49, 
1.5	HH	and	2.355	million;	ABC 0.9 18-49, 2.0 HH and 3.018 
million;	Univision 0.7	18-49,	1.1	HH	and	1.872	million;	and	
Telemundo 0.6 18-49, 0.9 HH and 1.594 million. 
 
SUMNER REDSTONE STEPS DOWN
 At age 92 and reportedly in failing health, Sumner 
Redstone has stepped down as Executive Chairman of CBS 
Corporation and will be succeeded by President and CEO 
Les Moonves. A report by CNBC says the board of Viacom 
will meet today to also select a successor to Redstone. who 
controls both through National Amusements.
 A statement released by Shari Redstone said her 
father’s trust states that she should succeed him as Chair 
of	both	CBS	and	Viacom.	“However,	it	is	my	firm	belief	that	
whoever may succeed my father as Chair at each company 
should be someone who is not a Trustee of my father’s trust 
or otherwise intertwined in Redstone family matters, but 
rather a leader with an independent voice.” Shari Redstone 
endorsed Moonves as the new Chair of CBS, but said 
nothing about Viacom. Variety said it is unlikely that CEO 
Philippe Dauman will get the nod for the Chair at Viacom.  

NABOB EXPANDS SALES INSTITUTE
 The National Association of Black Owned 
Broadcasters Telecommunications Education and 
Management Foundation announced underwriting for 
expansion of the NABOB Media Sales Institute for 2016. 
The	program	in	Atlanta	March	7-17	will	be	the	first	to	recruit	
military veterans, career changers and college graduates to 
prepare them for an entry-level position in media sales.

AVAILS
 Tribune owned KSTU Fox 13 in beautiful Salt 
Lake City (#34) is looking for a senior AE to come join 
the #1 revenue station in the market. Great ratings, 
great sales team and a great future for the right 
candidate. Contact Beth Young (LSM) with serious 
inquiries at beth.young@fox13now.com or call directly 
801-536-1394.
 Vista West Media in Idaho seeks a Local Sales 
Manager to lead a team of account executives on the CBS, 
Fox, and CW Television Stations and Digital Properties. The 

Local Sales Manager’s primary purpose 
is to generate revenue by utilizing 
broadcast and digital properties to create 
effective advertising solutions for local 
businesses. Experience in managing 
sales operation in television or related 
industry and the ability to develop and 
implement strategic plans with goals 
and deadlines are a must. Resume 
to: teri.hein@localnews8.com. EOE. 
Drug test/background check required.
 Top Company (P) Great Market 

(P) Excellent Team (P) Incredible Opportunity (P). 
WESH-TV, the HEARST owned 
NBC	affiliate	in	Orlando,	FL	has	an	
opening for an experienced Sales 
Professional.	If	you	are	motivated	
by an excellent product, great 
compensation, and working with 
a talented team, look no further. 
We will provide the multi-platform 
marketing solutions to grow a 
new and existing client base. You 
provide sales ability, positive attitude, and a desire to 
win. CLICK HERE for more info or to apply now. Equal 
Opportunity Employer.
 Raycom Media, 63 TV stations and a great culture, has 
several current job openings for a Local Sales Manager in 
markets	50-150.	 If	 you	are	a	dynamic,	 self-motivating	Sr.	
AE or a LSM with a proven sales history who exhibits strong 
leadership skills and the ability to recruit and inspire the 
best talent…please apply! Candidates must demonstrate 
skills at training new AEs, and negotiating direct and 
agency business. MORE DETAILS HERE.	 Qualified	
candidates, email resume to tcarver@raycommedia.com 
for consideration. No calls please. EOE-M/F/D/V
 Media General’s KRON4, the San Francisco Bay 
Area’s Local News Station, seeks a Sales Assistant. The 

Sales Assistant will 
be responsible for 
sales order entry 
and creation and 
coordination of client 
promotions and 
special projects. 

Must have the ability to multi-task, work well under 
pressure and handle strict deadlines. Must have excellent 
communication & organizational skills, and be extremely 
detail-oriented. Microsoft Word, Excel, Power Point for 
Windows	 experience	 required.	 Qualified	 applicants	 can	
apply at http://www.mediageneral.com - look for Job 
#RON-000069. EOE.2/4/2016

One Million Moms want to 
boycott the new FOX show 
Lucifer because it glorifies 
Satan. To which I say, ‘Have 
you not seen The Bachelor?’

Seth Meyers
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TOYOTA KILLING THE SCION BRAND
 13 years after launching Scion as a separate car brand 
aimed at young buyers, Toyota Motor Corporation will 
kill off Scion in August and roll the remaining models into 
the Toyota brand. The FR-S sports car, iA sedan and iM 
5-door hatchback will all carry the Toyota nameplate. The 
tC	sports	coupe	will	have	a	final	release	series	edition	and	
end production in August 2016. The C-HR, which recently 
debuted at the L.A. Auto Show, will be rolled-out as a Toyota, 
not a Scion.
	 “This	isn’t	a	step	backward	for	Scion;	it’s	a	leap	forward	
for Toyota. Scion has allowed us to 
fast track ideas that would have been 
challenging to test through the Toyota 
network,” said Jim Lentz, founding vice 
president of Scion and now CEO, Toyota 
Motor North America. He insisted that 
Scion had succeeded since its launch 
in 2003 as a laboratory to explore new 
products and processes to attract youth 
customers. With more than a million cars 
sold,	 the	company	says	70%	of	Scions	
were purchased by customers new to 
Toyota and 50% were under 35 years old.
 The marketplace reality today is that demand is soft in 
the U.S. for small cars. Gasoline is cheap and buyers are 
hot for crossovers, pickups and SUVs. Scion sales peaked 
in	2006	at	173,034.	The	low	was	45,678	in	2010,	but	had	
recovered	to	only	56,167	last	year.

TOP FOODS FOR THE SUPER BOWL
 Unless fans’ taste buds have changed dramatically 
from a year ago, IRi knows which food categories should 
see retail sales increase ahead of this weekend as people 
prepare for Super Bowl parties.
 Dips and spreads experience the most dramatic sales 
lift the week prior to the Super Bowl, as shelf-stable dips/dip 
mixes grew more than 45% last year, refrigerated dip sales 
increased 48% and refrigerated spreads were up 13% 
versus	the	week	prior.	In	total,	$54.8	million	was	spent	on	
dips and spreads during the week leading up to the Super 
Bowl last year.
 No surprise here: Beer is the number one product 
category	by	sales	dollars,	generating	$583	million	in	sales	
the	week	prior	to	the	NFL’s	flagship	event.	It	far	outpaced	
liquor,	which	drove	sales	of	$109	million.
 With more than 196 million units sold, salty snacks 
constitute	 the	 leading	 category	 by	 units,	 generating	 $438	
million	in	sales.	Cheese	also	wins	big.	With	$277	million	in	
sales, natural cheese accounts for the majority of cheese 
sales during the week leading up to the Super Bowl, but 
gained only 10% over the previous week. Cream cheese 
saw a sales spike of 30% and processed cheese 19% 
ahead of last year’s Super Bowl.

ACCOUNT ACTION
 GKV, Baltimore, was named creative agency for 
record for SnackWell’s and Back to Nature, both brands 
owned by Back to Nature Foods Company. GKV will 
handle advertising, social media, digital engagement 
and experiential sampling to reintroduce the public to the 
reformulated low-fat snack brands. 

AVAILS
 Account Executive, WRAL-FM, Raleigh, NC. We’re 
searching for an experienced sales professional to develop 
new business and grow existing radio and digital accounts. 
The ideal candidate will have three years or more years of 
sales experience. A college degree, valid driver’s license 
with clean driving record, and a pre-employment drug 
screening are required. To be considered for this position 
all candidates must APPLY ONLINE. EOE M/F. All Capitol 
Broadcasting Company properties are tobacco free. Capitol 
Broadcasting Company participates in E-Verify.

 KPTV Fox12 / PDX TV Portland, 
OR is searching for a General Sales 
Manager. Candidates must have a strong 
business development and NTR track 
record. GSM establishes sales revenue 
and expense budgets. Experience with 
National	Sales	preferred.	Proficiency	in	
recruiting and developing a sales staff, 
a minimum of 6-8 years of experience 
in local television sales, and previous 
management experience required 
including supervision of a minimum 

staff	 of	 4	 direct	 reports.	 	 Qualified	 candidates	 can	 apply	
at http://www.meredith.com/careers EOE
 ABC6 in Providence, RI is looking for a sales 
professional with management experience to join this 
growing	ABC	affiliate	as	 its	National Sales Manager. We 
need an enthusiastic, accountable individual to work with 
Katz Continental and the 
national clients– at the agency 
and local levels. As part of 
our management team, the 
qualified	 candidate	 will	 also	
be involved with our local and 
regional sales efforts. Great 
opportunity for someone looking for a move into a top 60 
market. Resume to: Business Manager, ABC6, 10 Orms St, 
Providence,	RI	02904.	No	calls	please.	EOE.
 WAFF-TV, in Huntsville, AL is seeking a Local Sales 
Manager who can drive revenue and lead our local sales 

team to success. A strong background 
in Local Core/Digital sales and 
agency negotiation is preferred. A 
well-developed skillset to budget for, 
grow and accurately forecast revenue 
is	 a	 must.	 If	 you	 possess	 creative	
leadership skills, the ability to develop 
new business, relationship-building 
skills and a successful track record 
in television and/or media sales, then 

APPLY ONLINE and attach your resume. No calls please. 
EOE-M/F/D/V

MORE	AVAILS	ONLINE	@	SPOTSNDOTS.COM
Place	a	classified,	email:	ads@spotsndots.com

DONE DEAL
 Douglas Koontz has been promoted to General 
Manager of Lockwood Broadcast Group’s WKNX	 (Ind.)	
Knoxville, TN. He was previously General Sales Manager 
for WKNX and for WBXX (CW) Knoxville, which Lockwood 
swapped to Gray Television for KAKE (ABC) Wichita, KS 
and	$11.2	million	cash.	That	exchange	closed	February	1.	2/4/2016

I like to consider myself the 
Stephen King of people who 
have never written a novel.

Conan O'Brien
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