
 www.SpotsnDots.com

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2017.The Daily News of TV Sales                     Wednesday, February 22, 2017

ADVERTISER NEWS
    Walmart fourth quarter domestic same-store sales were 
up 1.8%, better than some analysts had expected after 
several other retailers had reported soft holiday season 
numbers.  While foot traffic was up 1.8%, most of the gain 
came from e-commerce which was up 29%.  The bottom-
line, however, was down by 18% largely because of 
increased spending to make its e-commerce operations a 
strong competitor to Amazon and other online sellers......
Macy’s fourth quarter same-store sales for its owned 

departments were down 2.7% (down 2.1% 
when factoring in leased departments 
within Macy’s stores).  During the full year, 
it opened 27 stores and closed 66, and 
has announced plans to close another 
34 in the next few years.  Speaking on 
CNBC, CEO Terry Lundgren did not deny 
the possibility of being acquired (possibly 
by Hudson’s Bay Corp) or making an 
acquisition itself......With the housing 

market still strong, Home Depot beat sales expectations 
significantly with a 5.8% same-store sales gain for the 
fourth quarter.  Sales per square foot were up an impressive 
5.7% as the average transaction grew by 2.9%......You 
can often get a good argument going over whether “one-
price selling” works in the automotive business, but after 
testing the idea at nine of its stores, RFJ Auto Partners, 
with 25 dealerships ranging from Alabama to Washington 
state, will roll out Hassle Free Buying to all its stores 
over the next three years.  RFJ’s CEO says in the stores 
that tested the concept they saw higher customer service 
scores, higher sales, and lower employee turnover……It’s 
now official, Restaurant Brands Inc. is buying Popeyes 
Louisiana Kitchen for $1.8 billion, which will make the 
chain a sibling to Burger King and Tim Horton’s.  That’s 
one win out of two recent attempts for parent 3G Capital, 
whose Kraft Heinz unit failed to get Unilever to accept a 
buyout offer……(continued on page three)   

TV DRIVES THE AUTO BUYING PROCESS
FOR BOTH LUXURY & ECONOMY CARS
   Following up on its report which we wrote about on 
December 12, 2016, showing that TV is the top influencer 
for Millennials in buying cars, the Video Advertising 
Bureau (VAB) is out with more data from the survey by 
Research Now. The key point of the latest report, Cruising 
Speed, is that television is the primary driver of the auto 
buying path for buyers of both Sports/Luxury models and 
Economy vehicles.
    When it comes to brand awareness—the beginning of 
the buying process—respondents ranked television well 
ahead of online videos, social media 
and just about everything else. The only 
thing that beat TV was online search as 
the initial place to find out about vehicle 
brands. Online search was cited by 48% 
of Sports/Luxury buyers, with TV close 
behind at 42%. For Economy buyers 
online search was at 47% and TV 39%.
  But in the second phase of the buying 
process, when asked what helped people develop their 
brand consideration list, TV moved ahead of online search. 
Sports/Luxury buyers cited vehicle review websites most, 
45%, with TV at 40% and online search 38%. TV was tops 
for Economy buyers at 43%, followed by online search 
at 40% and vehicle review websites 39%. TV played 
a key role in getting a vehicle brand onto that short list. 
Across the board 46% of potential buyers agreed with the 
statement: “TV ads inform me about vehicles I might not 
have otherwise considered.
    Online research certainly plays a big role in today’s car 
buying process, but VAB found that TV ads drive more 
people to auto manufacturers’ websites than any other 
type of advertising. TV ads were the driver to those sites 
for 55% of Sports/Luxury buyers and 54% of Economy 
buyers.
    At the local level, television is far and away the #1 driver 
for connecting potential buyers with local dealers. Asked 
“Which of the following made you aware of your local 
vehicle dealerships?” the tally for TV 
was nearly double that of its nearest 
competitor, online search. 52% of 
Sports/Luxury buyers cited TV as their 
first connection to local dealers, with 
online search at 27%. For Economy 
buyers it was 50% TV and 29% online 
search. Also, TV ads had the greatest 
influence in getting potential buyers to 
take a test drive at their local dealer.
    The VAB report is available as a 30-
page .pdf at this LINK. The main page 
of thevab.com also has links to other 
auto-related reports.
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NETWORK NEWS
   Fox has announced that The Mick has been renewed 
for a second season. The comedy stars Kaitlin Olsen as 
an irresponsible grifter that’s forced to raise her niece and 
nephews after her wealthy sister and brother-in-law are 
arrested for fraud and tax evasion. Season 2 of The Mick 
will consist of 13 episodes, allowing Olsen to continue her 
starting role on It’s Always Sunny in Philadelphia, the 
cable series on FXX. Fox recently announced the renewals 
of Empire, Lucifer and The Simpsons……Iwan Rheon 
has been cast as the lead in the new Marvel series for 
ABC. Rheon, Ramsay Bolton in Game 
of Thrones, will play Maximus the Mad 
in Inhumans, an intelligent, charming 
and articulate man who secretly covets 
power. The series is based on comic book 
characters created by Stan Lee and Jack 
Kirby about a race of super-powered 
beings who first appeared in Marvel 
Comics published in 1965......MMA 
fighter Ronda Rousey will appear in an 
upcoming episode of NBC’s Blindspot. 
Rousey will play a female prison inmate 
serving time for transporting weapons across state lines. 
Rousey will appear in the 20th episode of this season of 
Blindspot……Jimmy Kimmel said in a Variety article that 
he’s considering retiring from late night television when his 
current contract ends the fall of 2019. Kimmel spends 70 
hours a week as executive producer and host of Jimmy 
Kimmel Live on ABC. He rewrites his own monologues 
and extensively researches every guest. “I know I will do the 
show another three years,” Kimmel noted, “it’s possible that 
will be it. My wife’s pregnant. At a certain point, I’d like to 
have more free time. I have very little free time now.” Kimmel 
will host the Oscars on Sunday night……Soap opera Days 
of Our Lives has been renewed for a 52nd season on NBC. 
Executive producer Ken Corday said “It’s a great day in 
Salem! We’re pleased to announce that after more than 51 
years in  hearts and homes of our amazing fans, Day of 
Our Lives will continue to be part of the NBC family.” ……
Georgia King (Vice Principals) has been tapped to play 
the female lead in the new ABC single-camera comedy 
from Diablo Cody (Juno) called Raised by Wolves. The 
comedy centers on a tough mother struggling to support 
her five opinionated, eccentric kids on a shoestring budget 
in a Midwestern town. Raised by Wolves is an adaptation 
of a U.K. series, which was created and written by British 
columnist and author Caitlin Moran and her sister Caroline 
based on their childhood experiences.

THIS AND THAT
    Verizon and Yahoo announced a revised deal in which 
Verizon will pay $350 million less to take over Yahoo’s 
core internet business.  “We have always believed this 
acquisition makes strategic sense,” a Verizon exec said.  
“We look forward to moving ahead expeditiously so that 
we can quickly welcome Yahoo’s tremendous talent and 
assets into our expanding portfolio in the digital advertising 
space.”  The purchase price was cut after Yahoo disclosed 
two previous major data breaches.

AVAILS
   Digital Sales Manager: Tribune Media / WGN-TV, 
Chicago’s Very Own has an immediate opening for an 
innovative leader and revenue generating catalyst. You 
would be joining a highly successful sales team that sells 
some of the most powerful second screens in Chicago: 
wgntv.com, TheWeatherChannel.com, and a multitude of 
audience extension / marketing services opportunities. 
If you have successful digital sales experience and you 
love to lead, coach, create, sell and help businesses 
grow, please send your cover letter/resume via email to:       

wgntv-hr@tribunemedia.com  EOE.
    CBS 5 and 3TV, Phoenix, AZ is 
looking for Account Executives to join 
their successful sales team. We need 
dynamic, motivated individuals who will 
present, develop, manage and solicit 
new and existing business accounts. 
The Account Executive will assess the 
market and meet with local businesses 
and learn about their marketing and 
advertising needs. You will achieve 
assigned revenue goals through sale 

of airtime, digital or other products and services. Please 
CLICK HERE for more info or to apply now. EOE.
    Nexstar Media Group is looking for a National Sales 
Manager with passion and drive to lead our Phoenix 
national sales efforts.  The NSM will ensure that the top line 
goals are being met while increasing 
billing, maximizing share of business 
and strengthening client relationships 
in conjunction with our National sales 
teams across the country.  Minimum 
of 2-4 years in sales management or 5+ years in media 
sales required.  CLICK HERE for more details or apply 
now. EOE.
    Do you like telling a story and digging into numbers 
and demographics? WNCN, Nexstar Broadcasting’s CBS 
affiliate in Raleigh-Durham has a Research Associate 
position available. This person will be a resource for the 
local staff and clients on the retrieval and massaging of 
research data. Candidates must possess the ability to 
format data and effectively present station in a sellable / 
advantageous position in a fast-paced environment. 2-3 
years of working with NSI/Nielsen products and services 
WideOrbit Media Sales/Traffic and Kantar preferred. 
APPLY HERE. EOE.
     KELOLAND, (Sioux Falls), one of the top CBS affiliates, 
seeks an experienced, high performing, multi-platform 
media seller who is interested in 
a rare opportunity to join the best 
team and sell the best platforms 
in the KELOLAND market. 
Candidate must be willing to move 
at a fast pace and be capable of 
successfully contributing to all revenue streams with both 
new and existing clients. Our AEs are well compensated 
and perform at market leading levels. CLICK HERE for 
more info or to apply now.  (Look for Job ID: KLO-000048)
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Chris Rock

Married guys know more 
about women than single 
guys. Single guys have 

girlfriends. Girlfriends are 
always auditioning. Wives are 
like Supreme Court justices. 
They do whatever  they want!
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MORE FROM NADA YEARLY REPORT
  How important is the Service (including parts and 
body shop) Department to auto dealership revenue?  
Very important, according to the yearly report from the 
National Automobile Dealers Association, which finds 
all dealership categories derive at least 10% of their total 
revenue from those operations.  Dealerships handling 
domestic brands do an average of $5.875 million in 
service, parts and body shop revenue, 11.0% of total 
sales.  It’s higher for dealerships handling imports—an 
average of $8.292 million, 12.4% of total sales, and yet 
higher for luxury brand dealerships, that 
produce an average of $12.665 million, 
representing 13.5% of total sales 
for those dealers.  For the “average 
dealership” of all brands, that’s $6.972 
million in sales from those operations, 
11.7% of total revenue. 

BUSINESS BYTES
 Sales of electric vehicles in the 
automotive business rebounded last 
year with a 30% gain in 2016 above the 
2015 numbers (which had been a 5% decline compared 
to 2014).  Forbes notes there were about 30 different 
EV offerings that combined for over 159,000 sales last 
year, and EV sales last month beat January, 2016 by 
70%.  WardsAuto reported the top-selling EVs and plug-
in hybrids last year were the Tesla Model S, Chevrolet 
Bolt, Ford Fusion Energi, Tesla Model X, and Nissan 
Leaf……Furniture Today reports sales of high-end 
bedding “sizzled” in the fourth quarter with the dollar share 
of queen sets retailing for $1000 or more reaching 55%, 
well above the 50.2% that segment had accounted for in 
the prior year.  The dollar share of beds retailing for $2000 
and above was 24.1%, down from the third quarter but still 
well ahead of numbers from 2015. 

AD BLOCKING ESTIMATE SCALED BACK
   eMarketer has scaled back its estimates of ad blocking 
users in the U.S., reducing the number to 75.1 million. At 
that level, more than one-quarter (27.5%) of U.S. Internet 
users will use ad blockers this year.
   While eMarketer has backed off from its previous forecast 
that 86 million Americans would use ad blockers in 2017, 
the growth is “still significant,” up 16.2% from 2016.
   Ad blocking continues to be far more prevalent among 
younger people. This year, eMarketer estimates that 
41.1% of Millennials will use ad blockers. The level is 
considerably lower among Gen X Internet users, at 26.9%. 
And among Baby Boomers, ad blocking is still quite rare 
at 13.9%. 
   For smartphones, the incidence of ad blocking remains 
relatively low, at less than 8%. That’s partly because 
mobile ad blockers are often not as effective—especially 
within apps—as they are on desktops and laptops.
   For advertisers, the good news is that online publishers’ 
efforts to restrict content to those with ad blockers enabled 
seems to be working. And some publishers have made a 
conscious effort to switch to less intrusive ad formats.
  
 

AVAILS
   ABC15, Phoenix, AZ is looking for an experienced local 
sales manager to lead and motivate the local sales team.  
You will be responsible for organizing and 
directing the local sales department plus 
negotiating ratings, rates and budgets. 
Four Year college degree or equivalent 
experience and 3 years minimum 
television or related sales required. 
Research techniques and ability to write “one-sheeters” 
preferred.  For further details and to apply for this position, 

please CLICK HERE. Look for job 12763. 
EOE
 NBC Connecticut (West Hartford) 
is looking for a dynamic, aggressive 
Account Executive who will develop a 
solid understanding of our ad products 
and have solid consultative selling skills 
to be able to best develop solutions 
to meet client needs and close deals. 
Revenue closure, account relationship 
building, customer satisfaction, and 
product implementation success are key 

responsibilities. Minimum 1 year of sales experience and a 
Bachelor’s degree required. Get more info or APPLY HERE.  
EOE.

ADVERTISER NEWS (continued from page one)
……Wendy’s has said it’s looking for “fewer, but larger” 
franchisees and in line with that strategy the Delight 
Restaurant Group is buying 30 Wendy’s in Virginia, 
planning to build several new units and remodel some 
others.  The Delight group says it will continue to acquire 
more existing Wendy’s locations and also look for more new 
unit development opportunities……After a quarter in which 
same-store sales were down 4.8% at Outback Steakhouse 
and down 2.3% at Carrabba’s, parent Bloomin’ Brands will 
be offering delivery options at 115 units by the end of next 
month.  Off-premises sales have been 10% of Outback’s 
sales and 11% at Carrabba’s, and delivery could be a big 
opportunity to increase those percentages. 
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Jeff Foxworthy

You ever start feeling like 
you have the goofiest family 

in the world, all you have 
to do is go to a state fair. 
Five minutes later, you’ll 

be going, “You know what? 
We’re dang near royalty!” 

MONDAY NIELSEN RATINGS - LIVE + SAME DAY
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