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TRUST, FAMILIARITY....WEATHER.  WHY VIEWERS ARE LOYAL
MANY STILL LOYAL TO LOCAL NEWS
    We told you last week about changes among consumers 
in brand loyalty.  Which led us to wonder about loyalty to TV 
news. Are viewers still loyal to their favorite local station?  
   Seth Geiger, President of internatioanl market research firm 
Smith Geiger, says loyalty is holding steady,  especially in 
the older demo. “If your viewers are in 45-54 demo, which 
is a little more than half of the people watching local news, 
they’re still pretty loyal.” They’re the appointment or habit 
viewers.  
   Almost half of news viewers in the adult 25-54 demo are 
very loyal to a station.  And within that group, 
22% are loyal because of the newscast 
personalities. Another 25% are more 
interested in news coverage instead of the 
anchors, and the other 53% are ‘switchables’.  
They have no loyalty to any station.
 Raycom’s Director of Research, Billy 
McDowell, says there are many reasons a 
consumer may be loyal. “Many people form 
a special bond with news anchors or weather 
anchors based on history with that station.  Sometimes 
people watch because their parents always watched it.  
Some watch a particular newscast because it best covers 
a topic that’s important to them. Audiences form habits 
based on ‘trust’ and ‘familiarity.’ I even had one respondent 
in a focus group tell us that the weatherperson ‘saved my 
life’  when a tornado was approaching. They got to their 
safe place right before the house exploded.”
  Geiger added that while weather coverage plays an 
important role in loyalty, the sports segment is facing 
a challenge these days. “Scores and game updates 
are available anytime on demand from any number of 
electronic devices. You don’t need the sports segment in 
the late newscast to get the information you want.”
   For many stations, local news is a big enough ratings 
generator (due to those loyal viewers) to add more hours 
of news to the schedule each week.  It works well when 
“strong stations add local newscasts in the early mornings, 
early fringe, late nights and weekends,” says McDowell. As 
long as they update stories often.
    Of course, the biggest change in the 
past few years is availability of news, 
on TV, internet and digital. But Geiger 
says, “Local (TV) news has done a 
good job of holding their audience 
and engaging the viewers, especially 
with digital enhancements.”
  And digital may help build more 
loyalty. “By serving viewers in more 
places at any time, via social media, 
apps and on demand news, a station 
builds higher levels of satisfaction 
and brand affinity,” says Geiger.

ADVERTISER NEWS
   Fiat Chrysler will launch Jeep’s first-ever pickup truck, 
probably reaching dealers in the second half of 2018.  
It’s also planning to bring back the Wagoneer model, a 
four-wheel drive SUV……Southeastern Grocers, parent 
of Bi-Lo, Fresco y Mas, Harveys and Winn-Dixie, will 
increase private labels to more than 3,000 items in each of 
its banners.  SE Grocers Essentials will be for “budget” 
household basis, SE Grocers promises the same taste 
and quality of established brands, and Prestige will offer 
specialty and indulgent products……Stein Mart will 

open 11 new stores this year while closing 
five underperforming units.  Five new units 
open next month with the rest coming online 
in the fall……Tractor Supply Company 
expects to add about 100 new stores this 
year.  It will also add 25-30 Petsense pet 
supplies stores, and it will expedite rollout 
of the Neighbor’s Club loyalty program……
This Week In Consumer Electronics reports 
Electrolux “is about to unleash its pent-

up manufacturing and marketing might behind its iconic 
Frigidaire brand.”  During the second and third quarters 
the brand will introduce more than 700 new products (that 
count includes various finishes and product variations) 
taking in all appliance categories in the largest product 
launch in the company’s 99-year history……VF Corp, 
whose brands include The North Face and Timberland, 
reported slightly lower net sales for the fourth quarter 
after the sale of some of its smaller brands.  The roster 
consisted of 1,507 VF-owned stores at the end of the year 
and about 50 more stores are planned to be added this 
year……The International Sleep Products Association 
reported sales of bedding units were down 2.5% in the 
fourth quarter completing a year that finished with a 2.2% 
drop.  After some inflation, however, performance was 
much better in the dollar value of those shipments, with 
revenue for the quarter up 4.3% and the year averaging a 
1.7% increase.  The average unit price for a mattress was 
$391.28 in Q4, 8.9% higher than the prior year.
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NETWORK NEWS
    A special edition of The Late Show with Stephen Colbert 
will air on Tuesday, February 28th following President 
Donald Trump’s address to congress. The move is a bid 
to capitalize on the public’s interest in the unpredictable 
political climate and build on the Late Show’s ratings 
momentum. Lisa Kudrow and former Obama White 
House press secretary Josh Earnest will be guest on the 
show……Sonia Braga has been cast in a lead role for the 
new ABC pilot Las Reinas. The network also announced 
that the creator of Narcos on Netflix, Chris Brancato will 
serve as showrunner for the series and 
Liz Friedlander will direct. Braga will 
play Gabriella De La Reina, the head 
of the most powerful crime syndicates 
in the world. She turns a small criminal 
enterprise into a multi-national, multi-
million-dollar behemoth of illegal and 
legal interest. Las Reinas is written 
by Lara Croft: Tomb Raider’s Dean 
Geogaris……Anna Deavere Smith 
(Nurse Jackie) and Britne Oldford 
(Hunters) have been cast to star a the 
new Shondaland drama pilot at ABC. The untitled project 
will also star Ben Rappaport (The Good Wife) and will 
be written by Scandal writer Paul Williams Davis……
Tvbythenumbers.com posted a report on how the new 
network shows have performed in the Nielsen 18-49 ratings 
mid-way through the 2016-17 season. This Is Us on NBC is 
at the top of the leader board with a 2.7 Live SD rating, CBS 
took second with Kevin Can Wait posting a 1.8 average and 
Speechless on ABC tying for third with a 1.7 in the demo 
with Lethal Weapon, the best performer for Fox among 
the new shows……NBC’s The Today Show and Matt 
Lauer will get the first post-Trump inauguration interview 
with former President George W. Bush. The 41st President 
will appear live on Today next Monday and will talk about 
his new project, Portraits of Courage: A Commander 
in Chief’s Tribute to America’s Warriors. The book 
and special exhibit at The Bush Center features his oil 
paintings and stories of 98 military service members……
CBS premiered its new original SVOD series The Good 
Fight on its broadcast network Sunday night and picked up 
7.2 million viewers. The remaining nine episodes will only 
be available on CBS All Access….Bojana Novakovic will 
play the female lead opposite Alan Cumming in the new 
CBS drama pilot Instinct. The series, formerly titled Killer 
Instinct and Dr. Death, is based on a soon-to-be released 
book by James Patterson.

DONE DEALS
   Nexstar Media Group has named Dominic Mancuso 
(pictured) to the position of Vice President/General 
Manager of WIVB (CBS), WNLO 
(CW) and associated digital properties, 
including WIVB.com in Buffalo (DMA 
#53). He’ll assume his duties immediately.  
Meanwhile, Marquee Broadcasting has 
named Rick Humphrey the GM of WGTA 
in Atlanta (DMA #10). Humphrey assumes 
his new position on March 1st as the station 
prepares to add MeTV to its channel lineup on March 27th.

AVAILS
   Winter is here!  If you would prefer to be selling where 
summer never ends, WPBF 25, the Hearst owned ABC 
Affiliate in sunny West Palm Beach has an opportunity 
for you!  WPBF 25 is looking for 
a dynamic sales superstar to 
join our fantastic sales team.  
The ideal candidate must have 
Broadcast TV sales experience and possess the drive 
and ability to thrive on multiple platforms in a fast paced, 
highly competitive market.  Your creativity, originality, and 

passion for developing New Business 
will be encouraged and rewarded!   
CLICK HERE to apply. EOE
    The FOX O&O in the #1 TV market 
seeks a Digital Sales Manager. We’re 
looking for a dynamic individual to 
lead sales efforts of digital properties; 
identify & execute creative, strategic 
partnerships that leverage online, 
mobile, social media assets for new 
& existing clients; solid understanding 
of social media, digital measurement 

tools, analytics & metrics, including DART, comScore 
& Google Analytics; proficient in Wide Orbit. Qualified 
candidates can CLICK HERE to apply. EOE
    KMTR TV, an NBC affiliate in beautiful Eugene, Oregon, 
is looking for a Station Manager with a strong focus on 
local sales. If you’re a person of integrity who knows how 
to build team, we should talk. 
Our #1 job is to bring customers 
to our clients. When we do that, 
we become indispensable to 
them. And when we consistently 
follow-through with what we promised, then we become 
partners with them. So if you’re all about putting the client 
first, send your resume to: Larry.Roberts@kmtrtv.com. 
EOE
    CBS 5 and 3TV is looking for our next Director of Sales.  
This position necessitates a dynamic leader who will 
motivate and develop the sales team in local and national 
sales efforts.  It is imperative the DOS have strong working 
relationships with advertisers.  The ideal candidate would 
also have a keen eye and skill for formatting programming 
to maximize revenues and the ability to budget (expenses 
and revenue), accurately forecast the market and stations, 
and provide financial reporting to Managers and Corporate.  
CLICK HERE to apply. EOE.
    Media Consultant III Cox Media: Chesapeake/Norfolk/
Virginia Beach: As the advertising sales division of Cox 
Communications Inc., the third largest cable entertainment 
and broadband services provider in the country, we help 
our clients achieve marketing success with our advanced 
cable TV and online digital advertising products.  Bring 
your sales experience and Cox will provide you product 
training to take your career to the next level. Competitive 
base with uncapped earning potential!  CLICK HERE for 
more info or to apply now. Cox is an equal employment 
opportunity employer.

Need to place a job in Spots n Dots?  Do it ONLINE, or 
send your listing to ads@spotsndots.com
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Jimmy Kimmel

Astronomers at the Carnegie 
Institution discovered more 
than 100 potential planets 

that may be habitable, which 
means we’re one step closer 

to finding a planet with 
intelligent life.
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MORE FROM NADA YEARLY REPORT
   It’s generally known that automotive dealers make a 
greater percentage margin for a sale of a used vehicle 
than they do for selling a new one, but in many cases 
they actually make more real dollars on a used deal 
than a new one.  The average dealership made a 6.0% 
gross last year on new vehicles averaging $34,449—
that’s about a $2,067 gross on a new vehicle.  But with 
the average used-vehicle sale producing 12.1% on an 
average $19,886 sale, that’s an average of better than 
$2400 gross profit.  Dealers of domestic brands made 
12.8% on used sales and 6.1% on new, 
while import dealers trailed a bit on 
both with an 11.5% gross on used and 
5.9% on new.  Luxury-brand dealers 
only averaged an 8.4% gross on used 
vehicles (although the average sales 
price was $30,553) and 5.1% on new 
($52,296 average transaction price).  
Mass-market dealerships got a 12.9% 
gross on used vehicles and 6.2% on 
new. 

BUSINESS BYTES
   Supermarket News reports supermarket deflation hit its 
14th consecutive month in January as the Consumer Price 
Index for food-at-home (seen as a proxy for grocery-level 
inflation) declined 1.9%.  Supermarkets have seen their 
top-line sales numbers hurt by generally lower prices and 
restaurants have attributed some of their customer count 
shortfalls to the relationship between restaurant pricing 
and cheaper food at supermarkets.  Restaurant pricing 
in January was up an average 2.4% versus January, 
2016……Automotive loan delinquencies are now at their 
highest level in eight years according to data from the 
Federal Reserve Bank of New York.  Loans delinquent 
by 30 days or more reached $23.27 billion, the most since 
the third quarter of 2008.  But credit losses have been 
at historically-low levels and Ford Credit for one sees 
the increase as nothing worse than a return to “more 
normal levels.”  $142 billion in loans were generated 
in the fourth quarter as auto debt hit $1.16 trillion. 

THIS AND THAT
   We followed Super Bowl pricing very closely and now 
ABC can expect a big payday this Sunday.  Academy 
Award Sunday will be the Alphabet Net’s top ad revenue 
day of the year with 30’s having gone for up to $2.5 million 
and all the inventory sold.  One of the advertisers is the 
FX network, whose new show Feud includes an episode 
set at the Oscars.  Jimmy Kimmel hosts as ABC hopes 
to improve over last year’s 10.5 18-49 rating, the lowest 
in more than twenty years……TNT will debut a new 
commercial format with “Players Only superpods” in four 
3-minute breaks of its Monday night NBA doubleheaders.  
Advertising Age reports the breaks will contain a blend 
of isolated branded content, whip-around analysis and a 
custom 60-second “capper,” giving advertisers “a clutter-
free chunk of real estate.”  State Farm will have the first of 
the pods in the Raptors/Knicks game on 2/27.

AVAILS
  KOAT-TV, the Hearst Television owned ABC Affiliate in 
Albuquerque, New Mexico is looking for a dynamic sales 
superstar to join our fantastic sales team. 
The ideal candidate must have Broadcast 
TV sales experience and possess the drive 
and ability to thrive on multiple platforms 
in a fast paced, highly competitive market. Your creativity, 
originality, and passion for developing New Business will be 
encouraged and rewarded! CLICK HERE to apply. EOE
    NCC Media in New York seeks an Automotive Marketing 

Associate. This person will develop 
account specific and industry marketing 
presentations and collateral materials 
for NCC Media’s Automotive Marketing 
Team. Work alongside the sales, 
marketing, promotions and research 
teams to create advertising proposals 
that include television and digital media 
across multiple devices to help drive 
revenue from national, regional, and 
local automotive advertisers to our cable 
affiliates in all 210 local markets across 

the US. To apply, send resume to marketingcareers@
nccmedia.com.  EOE

THIS AND THAT
   CBS Corporation CEO Les Moonves told Wall Street 
that revenue from retrans and reverse comp hit the $1 billion 
mark in 2016—a full year ahead of schedule—and is still 
growing……CTAM is claiming success for TV Everywhere 
in strengthening the pay-TV business model. A survey by 
Hub Research found that 58% of all subscribers said TV 
Everywhere has a positive impact on their perception and 
value of MVPDs and networks……With Republican budget 
writers on Capitol Hill threatening to end all funds for public 
broadcasting, PBS is out with a poll showing that 73% of all 
voters oppose ending funding of public broadcasting—and 
even 62% of Republicans.
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Tracy Morgan

We have freedom of speech, 
but you got to watch  

what you say. 

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY
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