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SMALL INCREASE IN U.S. AUTO DEALERSHIPS
SALES PER DEALER DOWN
   The number of auto dealerships in the United States 
went up slightly last year, even as the number of vehicles 
slowed from record highs. The annual tally from Urban 
Science says that as of January 1, 2018, there were 18,213 
dealerships (rooftops), a 0.2% increase from the January 1, 
2017 total of 18,170. The number of franchises, or brands 
a dealership sells, also experienced a period of stability, 
slightly increasing from 32,012 on January 1, 
2017 to 32,029 as of January 1, 2018.
   As you would expect, the number of vehicle 
sales per dealership was down—but only 
slightly. Sales averaged 947 per dealership in 
2017, down 18 units from 965 in 2016. “With 
the stable dealership count trend as we have 
seen for the past several years and an industry 
forecast that is slightly declining from 2017, we expect 
the sales throughput to decline in 2018,” said Mitchell 
Phillips, Urban Science’s Global Director of Data.
   “Over the last seven years, the dealership network 
has set a new normal pattern of stability,” said Phillips. 
The latest data shows that 97% of local markets had 
virtually no net change—plus or minus none or just one 
dealership. The most significant (net) dealership increases 
last year occurred in Texas, 15 dealerships; Florida, 11 
dealerships; Pennsylvania gained 10 dealerships; and 
Mississippi, Missouri and New York gained five each.
   Urban Science maintains a list of current new vehicle 
dealership and franchise information for all car and light 
truck brands in the United States. Compiled on a monthly 
basis, the firm has been collecting this information since 
1990 and compiles an annual analysis for the previous 
year in its Automotive Franchise Activity Report.

NADA: AUTO SHOWS BOOST SALES
   We are now in the midst of the car show season—
starting with Los Angeles in December and culminating 
with Austin in late April. People love to go to the shows 
to see the latest flashy sheet metal that they can buy—
and futuristic concept cars that they can’t. But does this 
annual circus actually move product for dealers? The 
National Automobile Dealers Association (NADA) says 
it definitely does.
   A post on NADA’s official blog notes that when Foresight 
Research surveyed 5,500 recent new car and truck 
buyers in September 2017, it found that car shows are as 
effective in influencing purchase decisions as social media 
and digital marketing.
   “When buyers attend an auto show, more than half are 
influenced by that experience during their subsequent 
purchase decisions,” says Foresight president Christopher 
Stommel. “And if you can get them into a ride and drive 
while they are there, the show’s influence increases by 
nearly 30%.”

ADVERTISER NEWS
   Long John Silver’s is in the middle of its busiest season, Lent, 
but after Easter the nation’s largest quick-service seafood 
chain plans to push ahead with a brand transformation 
that includes new exteriors and interiors, a high-tech digital 
drive-thru menu board and, for the first time, grilled seafood 
items and soft-serve. Long John’s has about 1,000 locations 
and has been struggling in recent years with declining sales 

and a shrinking unit count, but they hope to 
turn things around around with a new look and 
new menu items...Reports may suggest that 
Apple wasn’t all that impressed with sales of the 
iPhone X toward the end of last year.  But in 
the last quarter, it hit a pretty massive milestone 
when it comes to smartphone sales. According 
to a report from Strategy Analytics, Apple raked 

in more than half of all smartphone market revenue. Apple 
took in $61.4 billion (51 percent) of smartphone revenue, 
followed very distantly by Samsung’s $18.9 billion in 
smartphone revenue last quarter, or around 15.7 percent 
of all revenue. After that, Strategy Analytics simply lists 
every other company as “others”; those companies account 
for 26.2 percent of the market, says digital trends. And 
according to Strategy Analytics, the huge revenue was due 
to “solid demand” for the iPhone X. The average price of the 
iPhone went up to a hefty $796, up from $695 in the same 
quarter last year. That makes sense considering the $1,000 
base price of the iPhone X....Speaking of comebacks, the 
numbers T-Mobile has just announced are impressive. Its 
2017 revenue was $40.6 billion, up 8% from 2016, and more 
than double its total in 2012.  How’d they do it? By getting 
rid of typical plans and prices. They chose to embrace 
customer desires and eliminate their pain points. That meant 
no more two-year contracts, no more roaming fees, no more 
incomprehensible charges at the bottom of every bill. Most 
significantly, T-Mobile was far ahead of AT&T and Verizon 
in 2016 in scrapping monthly data limits and the annoying 
overage charges they generated—forcing its bigger rivals to 
follow suit.... Toyota has recalled 11,800 2018 Camry sedans 
because fuel lines and hoses in the engine compartment 
may not have been properly connected at the factory. That 
can lead to a fuel leak—an obvious fire hazard. The recall 
also applies to some Lexus RC-F, GS F and LC 500 car. 
Notices will be going out next month to have owners bring 
their cars back to the dealer to have the fuel connections 
inspected and fixed, if necessary……The 2019 Subaru 
Ascent has been priced at an MSRP of $32,970. That base 
price is a bit below its primary all-wheel-drive competition 
in the crossover marketplace.... The parent company of 
Timberland, Vans, The North Face, Wrangler, and other 
labels is selling yet another of its apparel brands. VF Corp. 
is in active talks to sell Nautica as it continues to focus on 
its best-performing brand. 
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NETWORK NEWS
   Variety says Jeanine Mason, who has a recurring role 
as Dr. Sam Bello in Grey’s Anatomy, has been cast in 
the lead role in the upcoming untitled Roswell reboot at 
the CW network. She will play Liz Ortecho, the daughter 
of undocumented immigrants, who reluctantly returns to 
her tourist-trap hometown of Roswell, New Mexico. She 
discovers a shocking truth about her teenage crush who is 
now a police officer: he’s an alien who has kept his unearthly 
abilities hidden his entire life. The two reconnect and begin 
to investigate his origins. Mason is perhaps best known for 
winning Season 5 of So You Think You 
Can Dance on Fox. She’s also appeared 
in shows like Of Kings and Prophets, 
Criminal Minds, Major Crimes, and 
You’re the Worst……Fox has renewed 
So You Think You Can Dance for the 
15th season. The new season of the 
dance competition series will air this 
summer. Judges Nigel Lythgoe, Mary 
Murphy, and Vanessa Hudgens are 
returning along with host Cat Deeley……
Alfre Woodard will guest-star in an 
upcoming episode of the Fox primetime hit Empire. The 
Emmy-award winning actress will play the mother of Taraji 
P. Henson’s character, Cookie. Empire returns to the 
Fox primetime lineup on Wednesday, March 28th at 8 PM 
(ET)……Janet Montgomery (Salem) has been cast as the 
female lead in NBC’s untitled Bellevue hospital hourlong 
drama from David Schuler, Peter Horton, and Universal 
TV. Montgomery’s character in the medical drama will be 
an attending ER doctor who is moonlighting to make more 
money. Montgomery recently appeared in the network’s 
flagship drama This Is Us……Kat Dennings from the CBS 
comedy 2 Broke Girls has fielded several offers this pilot 
season as one of the most sought-after actors currently 
available. She’s chosen the new ABC untitled project from 
Justin Noble, Aaron Kaplan’s Kapital Entertainment, 
Wendi Trilling’s TrillTV, CBS TV Studios and ABC 
Studios. The project, formerly known as How May We 
Hate You, is a workplace ensemble comedy centering on 
two guest-services associates at a high-end resort and 
the co-workers and guest they are stuck with for eight to 
16 hours a day. Will Gluck, who is just finished directing 
Peter Rabbit, is set to directed and executive produce 
the project……Mary McCormack (In Plain Sight) will 
star opposite Michael Cudlitz in the ABC single-camera 
comedy pilot from Last Man Standing showrunner Tim 
Doyle and ABC Studios. The untitled comedy is set in the 
1970s and revolves around an Irish-Catholic family with a 
working-class dad played by Cudlitz, and traditional mom 
played by McCormack, and eight boisterous sons ranging 
in ages from a baby to a 20-year-old. McCormack’s credits 
include USA Network’s In Plain Sight, NBC’s The West 
Wing, USA’s drama Falling Water, House of Lies on 
Showtime, Angie Tribeca on TBS, and Nobodies on TV 
Land……Quantico’s Aunjanue Ellis has been tapped 
as one of the three leads in the CBS cop drama Chiefs. 
She will join previously announced Alana De La Garza in 
the pilot about the professional and personal lives of three 
driven, successful and very different women that are Chiefs 
of Police of their own precincts in L.A. County.

AVAILS
   WWAY-TV, Wilmington NC’s ABC/CBS/CW affiliate is 
seeking a Sales Manager. The successful candidate will 
be a motivational leader with the ability to lead by example 
and maintain a clear focus on developing new and digital 
business. Must have a clear record of sales success: Must 
be creative & goal-oriented with the ability to sell multi-
platform concepts and specials projects required. 5 years 
of successful experience in broadcast television sales 
preferred. To apply, fax info to (910) 202-0769 or email: 
acombs@wwaytv3.com. No calls. Drug screen required. 

EOE
  WDIV-TV/ClickOnDetroit is looking 
for a Sales Manager. WDIV-TV ranks 
in the top five LPM NBC affiliates in 
the country and our station website 
is the number one local television 
website in Michigan. We have the 
largest footprint in the local community, 
broadcasting all of Detroit’s Big Events. 
This multimedia platform has the best 
products available in the advertising 
universe and is a seller’s dream come 

true.  Experience in television sales and, preferably, sales 
management required. MORE DETAILS. To apply, send 
info to: gmacko@wdiv.com.  EOE.
 WMC-TV, a Raycom Media property, and a leader in 
local digital content in Memphis, TN is seeking a talented, 
creative and motivated Senior Digital Sales Specialist. 
This position is responsible for developing digital marketing 
campaigns & revenue by working 
independently and with members 
of the station’s marketing/sales 
department.  The Senior DSS will 
then help create custom tailored 
solutions that are designed, implemented and executed for 
the client’s success.  If qualified, please CLICK HERE to 
apply online. No calls please. EOE-M/F/D/V
  WAVE 3 News, (NBC) in Louisville, KY seeks an 
enthusiastic and highly motivated Media Sales Consultant 
to grow revenue across all screens. This position offers 
great autonomy for a proven sales person looking for 
a move into a top 50 market. Ideal candidates have a 
minimum of 2 years in media sales, a track record of New 
Business development and are internally motivated to 
succeed. Qualified applicants, APPLY HERE and attach 
resume with cover letter.  No calls, please. Drug screen 
required. EOE-M/F/D/V.
  CBS 5 & 3TV – Phoenix – Broadcast Sales: Work with 
top-tier talent at a news station who considers the Phoenix 
community and employees family.  As an Account 
Manager you will develop new 
business and create client solutions 
with digital products including 
video, email and mobile.  Those 
with exceptional interpersonal skills, a competitive spirit, 
and integrity should contact us today!  One to two years 
media sales experience a plus.  College degree preferred.  
CLICK HERE for more information or to apply now. EOE.
  

See your ad here tomorrow!  CLICK HERE for info.
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Ron White

If you think you may have 
several medical conditions 

you didn’t know about  
5 years ago try turning 

off your TV.
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DISNEY MOST VALUABLE MEDIA BRAND
   Despite falling 5% in value from last year, Disney remains 
on top of the annual rankings by Brand Finance as Most 
Valuable Media Brand of the Year. Disney checks in at $32.6 
billion, with Brand Finance CEO David Haigh noting that 
Disney has a “unique ability to harness childhood memories 
amongst its customer base.”
   American media brands dominate the list, with FOX second 
at $17.0 billion, followed by NBC third at $14.9 billion. U.S. 
brands claim eight of the top 10 spots and 17 of the top 25.
   Universal is in fourth place, followed by CBS, ABC and 
Warner Brothers. The highest-ranking 
non-American brand is BBC in eighth 
place. ESPN, a U.S. brand, claims ninth 
place, and then Thompson Reuters 
completes the Top 10. 

ACCOUNT ACTIONS
  CKE Restaurants says it’s creating 
separate, distinct brands for its Carl’s 
Jr. and Hardee’s quick service chains. 
Havas Chicago takes over from 
72andSunny as creative agency for 
both brands, but now with separate branding. Launching 
immediately is a campaign for Carl’s Jr. with Matthew 
McConaughey voicing the first TV spot……McCann Paris, 
part of McCann Worldgroup, has won the global advertising 
and marketing communications account for Vichy, the 
skincare and beauty brand that is part of L’Oréal’s Active 
Cosmetics Division. A new global campaign in key markets, 
apparently including the U.S., will roll out this year……The 
San Francisco Giants of Major League Baseball has 
appointed 215 McCann, San Francisco, as its new AOR, 
following a competitive review. The IPG-owned shop will 
handle all creative responsibilities and will partner with 
sister agency Casanova//McCann for media planning and 
buying……Huge, Atlanta, has been selected by Kayser-
Roth Corporation to serve as AOR for the No nonsense 
legwear brand. Huge will be responsible for all marketing 
efforts spanning creative, strategy, communications and 
media. 

WIRELESS DEVICES BOUGHT WIRELESSLY
   The latest report from J.D. Power finds that overall 
satisfaction with a wireless device purchase experience 
is highest among customers who accessed an online 
sales channel via smartphone. Overall satisfaction among 
customers making new wireless device purchases online 
via smartphone is 857 points (on a 1,000-point scale) vs. 
823 among customers who used the online channel via 
computer or tablet; 842 among those who used the in-store 
channel; and 836 among those who used the telephone.
  “The wireless market is rapidly evolving into a self-contained 
ecosystem in which all aspects of the ownership experience, 
from buying the device to engaging with customer support, is 
done entirely on a mobile device,” said Power analyst Peter 
Cunningham. That doesn’t mean, though, that there is no 
longer a need for physical stores. “While in-store customer 
service is still key for things like explaining data usage and 
demonstrating device operations, the speed and consistency 
of the experience delivered via mobile is clearly resonating 
with mobile customers,” he says.

THIS AND THAT
  Drones and other unmanned aerial vehicles may be pricey 
toys for some and useful for some businesses—but the 
market is clearly hot and growing. A 
new report by MarketsandMarkets 
estimates the market at $20.71 
billion in 2018. It is projected to 
reach $52.30 billion by 2025, at 
a CAGR of 14.15% from 2018 to 
2025……E.W. Scripps Company 
has become a dividend payer for the first time since 2008—

before Scripps Networks Interactive 
was spun off and the broadcast TV 
operation merged in the McGraw-
Hill and Journal Communications 
stations. The board of directors of E.W. 
Scripps has declared that shareholders 
of record as of March 1, 2018, will 
receive a quarterly dividend of five 
cents per share, payable on March 26, 
2018. 

OTT FOCUSING ADS ON SPORTS
   Using data from iSpot.tv, MediaPost reports that OTT 
services are using ads on live, linear sports TV events to 
draw new customers. Since the beginning of this year—
through February 15—Hulu has spent $25.2 million 
in national TV advertising, up from $22.9 million a year 
earlier. Much of this year’s buying has been on the Winter 
Olympics and Super Bowl. It spent $22.9 million a year 
ago.
   YouTube spending, including ads for the new YouTube 
TV virtual MVPD, hit $9.7 million, mostly on the Super 
Bowl and NBA Basketball. 
   Sling TV is at $11.7 million, with emphasis on NFL 
Football, and a variety of cable networks: NFL Network, 
TNT, AMC and TBS. Amazon Prime Instant Video has 
spent $12 million, with 80% focused around the Super 
Bowl. And DirecTV Now spending is put at $3 million.
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I bought 28 items at the 
grocery store today and 
the bagger managed to 

strategically fit them into  
just 21 bags.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


