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IN-STORE STILL DOMINATES BY A WIDE MARGIN
  Reps knocking on retail doors may find the world’s 
changing in 2019, but analysts say there’s a few things still 
working in TV’s favor.
  First off, Americans like to spend. A forecast from Business 
Insider projects retail spending will hit $5.5 trillion in 2019. 
That’s an increase of 3.8 percent, or $200 billion compared 
with what it estimates was spent with retailers last year. 
And BI forecasts retail spending will grow 
in each of the next five years.
  Even more important for TV reps is 
that the data shows the vast majority of 
retail spending happens in-store, where 
advertising drives people through the door. 
And despite high-profile store closings — 
Payless ShoeSource has just announced 
it’s closing all 2,100 stores — analysts 
say consumers keep spending more at 
local stores even as online shopping grows. That’s not to 
ignore government data that shows e-commerce is growing 
at a rate five times that of in-store shopping. It’s just that, 
comparatively, the numbers are still small compared to what 
shoppers are forking over at actual cash registers.
  The big gains online are being made on smartphones. BI 
forecasts $177 billion will be spent on mobile commerce 
this year, a 29 percent increase from its 2018 estimate. And 
it believes spending will more than double to $447 billion 
by 2023. But to put that into perspective, BI estimates total 
U.S. retail sales will be $6.4 trillion in 2023. Still, BI predicts 
m-commerce will account for 28 percent of online sales this 
year and increase to 39 percent of online sales by 2023.
  “Mobile will be the most important channel for e-commerce 
retailers,” it says. A big reason is that Americans spend 
more than two hours a day on a smartphone (about half of 
what they spend with TV), and in terms of minutes, nearly 
all of that time is spent using apps.
  The most recent analysis of advertising’s impact on retail 
habits found that even as consumers shop more online, it’s 
TV driving sales. A survey conducted by GfK on behalf of 
the TVB illustrated television’s reach among shoppers: 83 
percent of those surveyed said they’d seen a TV spot during 
the prior two months before clicking the “buy” button. Thirty-
six percent said they’d seen an ad on a local TV station 
website. And when asked which media was most important 
in making consumers aware of a product or service, 45 
percent credited TV. (See the side-by-side numbers HERE.)
  America’s biggest retailer may be the case study in how 
to adapt. Walmart still relies on TV marketing, but it’s 
also invested in growing its online retail business. The 
combination of the two is paying off. Walmart has just 
reported that U.S. sales for its quarter ended Jan. 30 jumped 
4.2 percent for its best quarter in nine years. That increase 
included a 43 percent rise in e-commerce sales which, like
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FORECAST: RETAIL SPENDING TO GROW BY $200B IN ’19
ADVERTISER NEWS
  Companies are developing new approaches to deal with 
consumer outrage expressed over social media channels, 
The Wall Street Journal reports. Adidas, H&M, Reebok 
and others have had to deal with backlashes from consumers 
over ads or products deemed to be offensive. Experts say that 
dealing with these issues by acknowledging and apologizing 
for missteps while conducting thorough investigations to 

avoid repeating mistakes is critical in the 
current environment... Stephens upgraded 
McDonald’s shares to overweight from equal 
weight yesterday, saying the company’s 
lowered expectations for the year ahead 
“provides room for positive surprises.” 
“We believe MCD’s core U.S. business 
is accelerating and set to show upside 
to consensus 
estimates for [first 

quarter 2019 and the full year,]” 
Stephens analyst Will Slabaugh 
said in a note to investors. Wall 
Street lowered its estimates for 
2019, Slabaugh said, due to an 
expectation that McDonald’s was 
trending lower after the company’s 
fourth-quarter U.S. same-store 
sales were weaker than expected... 
Dairy farmers are lobbying to restrict 
non-animal beverages made from 
almonds, coconut, oats, rice and 
soy from being labeled as milk, the 
Minneapolis Star Tribune reports. 
The dairy industry contends the 
Food and Drug Administration’s 
lax approach to labeling has led 
to confusion in the marketplace, 
while plant-based producers say 
objections are based solely on competitive tactics and not 
consumer education... Payless ShoeSource will soon 
sail into history. The footwear retailer announced that the 
company and its North American subsidiaries filed for 
Chapter 11 bankruptcy protection, with plans to close its 
approximately 2,500 store locations in North America and 
exit its e-commerce operations. Store closings will begin at 
the end of March, with many locations expected to remain 
open through the end of May... Kroger is moving forward with 
plans to create a network of 20 high-tech customer fulfillment 
centers (CFCs), Chain Store Age reports. Partnering with 
U.K.-based online grocery retailer Ocado, Kroger will open 
its new two advanced CFCs in the Central Florida and Mid-
Atlantic regions. The CFC model is based on an automated 
warehouse facility with digital and robotic capabilities, also 
known as a “shed.” Kroger plans to eventually open 20 CFCs, 
in partnership with Ocado, to provide omnichannel services 
to its customers across the entire East Coast.
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NETWORK NEWS
  George Stephanopoulos has signed a new four-
year deal with ABC News, the New York Post reports. 
Sources say that the broadcasting veteran — who’s been 
with the network since 2002 and anchors both Good 
Morning America and Sunday show This Week — was 
heavily courted by both CBS and CNN as the end of his 
last contract approached. But in the end, he stayed put, 
signing a deal with ABC worth somewhere between $15 
million and $18 million per year. His previous, five-year 
contract was worth $15 million a year... Jee Young Han 
(Station 19) has been cast as the lead 
in Like Magic, NBC’s single-camera 
workplace comedy pilot. Written by 
Bridget Kyle, Like Magic follows Holly 
(Han), an optimistic young woman 
pursuing her dreams in the mysterious 
world of the Magic Palace... Former 
Luke Cage star Mike Colter is set as 
a male lead opposite Katja Herbers 
in CBS drama pilot Evil, a series 
about the battle between science 
and religion. It focuses on Kristen 
Benoist (Herbers), a skeptical female clinical psychologist 
who joins David Dacosta (Colter), a Catholic priest-in-
training, and a blue-collar contractor as they investigate 
extraordinary occurrences to see if there’s a scientific 
explanation or if something truly supernatural is at work... 
Nightflyers star David Ajala is set as a lead of Under 
the Bridge, written by Rina Mimoun. It’s the story of a 
surgeon who, after a scandal rocks the medical practice 
she runs with her husband and their friends, rises to the 
occasion in trying to mend both the practice and her own 
marriage... Dougray Scott has been tapped as the male 
lead, playing Batwoman’s father opposite Ruby Rose, in 
Batwoman, the CW’s drama pilot. Written by Caroline 
Dries, Batwoman marks the first gay lead character of 
a live-action superhero series. Armed with a passion for 
social justice and a flair for speaking her mind, Kate Kane 
(Rose) soars onto the streets of Gotham as Batwoman.

ACCOUNT ACTIONS
  NBC Entertainment has put its media business up for 
review, Campaign US reports. The account is believed to 
be worth around $200 million. Incumbent Essence, which 
works on a large number of NBCU businesses, including 
the entertainment division, declined to comment. The 
GroupM agency won the account at the end of 2017 when 
NBCU shifted the business from sibling shop Maxus after 
WPP merged it with MEC to create Wavemaker. It was 
not immediately clear whether Essence is competing in 
the review. NBC Entertainment, part of NBC Universal, 
develops and schedules the network’s primetime, late 
night and daytime programming... Ad Age reports that 
Walmart is taking website ad sales and related analytics 
work handled by WPP’s Triad in house, affecting hundreds 
of jobs and eliminating the bulk of work for a business 
WPP acquired less than three years ago. Triad has told 
employees it will enforce non-compete clauses of their 
contracts, even to prevent them moving to Walmart Media 
Group, which is taking over the ad operations, according 
to people familiar with the matter.
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Seth Meyers

A woman gave birth aboard a 
JetBlue flight to Florida this 

weekend. Said the man next to 
her: ‘Fine! Take the armrest!’

AVAILS
  KOMO/KUNS – Univision in Seattle seeks an enthusiastic, 
highly motivated bilingual Marketing Consultant. We’re 
looking for someone who can connect with clients and help 
them achieve their business objectives through effective TV 
and digital advertising. The ideal candidates will possess 
excellent communication skills and have an enthusiastic and 
outgoing personality, along with a drive to succeed.  We’re 
looking for hard-working salespeople who want to have 
FUN at work, make money, and help local businesses grow. 
CLICK HERE for complete info or to apply now. Job 12531.

  ABC7 Los Angeles seeks an Account 
Executive to represent all of its 
broadcast, digital and social properties.  
The AE will grow an established account 
list and develop 
new business 
across all ABC 
sales platforms. 
If you’re the kind 
of person who 
thrives on being an 
integral part of a 

transforming industry and creating solutions to challenging 
issues, this may be the perfect opportunity for you! Must 
be PC, Mac literate, and Microsoft Office literate, and well-
versed in all aspects of social media. CLICK HERE to apply. 
EOE M/VD/V.
  Inside Sales Representative (WCMC-FM, Raleigh, N.C.). 
Person to generate qualified new business appointments 
each week for our sports marketing sales team. 2 years 
of inside sales experience preferred. CLICK HERE to 
apply online. EOE M/F. All Capitol Broadcasting Company 
properties are tobacco free. Capitol Broadcasting Company 
participates in E-Verify.
  WJET, the ABC affiliate in Erie, Pa., and a Nexstar Media 
station, is currently seeking a dynamic and passionate Local 
Sales Manager to lead our local efforts. The LSM will be 
involved in all aspects of the sales operations, including 
overall budget and market share performance, accurate 
forecasting, plus inventory control and team development. 
3-5 years’ recent television sales management experience 
preferred, with a proven record. Candidate must be a 
motivational leader with a clear focus on new business! All 
candidates must APPLY ONLINE. EOE.

See your ad here tomorrow! CLICK HERE for details.

AUTONOMOUS CAR TECH HAS LONG ROAD AHEAD
  A CivicScience study of more than 1,900 respondents finds 
the U.S. public’s perception of self-driving cars doesn’t look 
hopeful. Nearly three-quarters of U.S. adults report that they 
are “not comfortable at all” with them.
  Taking it a step further, data surrounding perception and 
comfort ties into thoughts about adoption. Sixty-three percent 
of U.S. adults are not interested in owning or riding in an 
autonomous vehicle.
  Of the 22 percent of adults who indicated some level 
of interest, half would consider a car with autonomous 
technology such as parking assist and blind spot or lane 
merging alerts, and half would consider owning a fully 
autonomous vehicle.

https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobinfo&jobid=11916&source=ONLINE&JobOwner=994525&company_id=17011&version=1&byBusinessUnit=57&bycountry=0&bystate=0&byRegion=&bylocation=NULL&keywords=&byCat=NULL&proximityCountry=&postalCode=&radiusDistance=&isKilometers=&tosearch=yes&city=
https://abc7.com/jobs/
http://jobs.jobvite.com/careers/capitolbroadcastingcompany/job/oGto9fwq/apply?__jvst=Job+Board&__jvsd=SpotsNDots
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STUDY: BABIES ARE GETTING PLENTY OF TV TIME
  Screen time for children ages 0-2 more than doubled from 
1997 to 2014, according to new research published in the 
science journal JAMA Pediatrics.
  Axios says the study found that, despite the advent of 
new types of devices in that time span, like iPads and 
smartphones, most of the uptick came from screen time 
spent on television. In total, TV consumption has more 
than doubled in percentage points of overall consumption 
of screen time from 1997 to 2014.
  This means that the increase in screen time might not 

be the result of an onslaught of new 
technologies, but rather caused by 
changes in parental interactions 
because of work schedules or other 
socioeconomic factors.
  To that end, the study notes that the 
high screen-user group in 2014 was 
dominated by boys and children with 
low parental education level and family 
income.
  In 1997, daily screen time averaged 
1.32 hours for children aged 0 to 2 years 

and 2.47 hours for children aged 3 to 5 years. By 2014, total 
screen time among children aged 0 to 2 years had risen 
to 3.05 hours per day. In comparison with other devices, 
screen time allocated to television comes in highest.

OUTLOOK: RETAIL SPENDING TO GROW BY $200B
(Continued from Page 1)
for all of retail, still make up a small part of Walmart’s overall 
sales. “The boundaries between physical and online retail 
continue to blur, and we’re in a great position to capitalize 
on that,” CFO Brett Biggs said yesterday.
  Retail experts say Walmart benefited from other stores 
closing, like Toys R Us and Sears, while at the same time 
its grocery business also showed growth. Biggs thinks 
there are bigger forces at play that will help all retailers, 
saying the overall economic climate “feels pretty good” at 
the moment.
  “Wages are still pretty good, unemployment rate’s low, 
gas prices are down year-on-year, so there’s a number of 
things I think are still working in favor of the consumer,” he 
said.
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Funny Tweeter

My husband proposed two 
days after Valentine’s Day 

so that every year he could 
get me discounted flowers 

and chocolates.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

AMAZON STILL THE DOMINANT ONLINE FORCE
  Walmart, which overtook Apple last year to become the 
third largest U.S. e-tailer, is pulling farther ahead of the tech 
giant. But it has a long ways to go to catch Amazon.
  Walmart’s e-commerce sales will grow nearly 33 percent 
this year to $27.81 billion, according to eMarketer, which 
predicts the discount giant will capture a 4.6 percent share 
of the U.S. e-commerce market, putting it third behind 
Amazon and eBay. A strong holiday season helped fuel 
e-commerce sales for Walmart, which took advantage 
of its expansive store footprint to drive click-and-collect 
purchases, with a reported 131.9 million 
online visitors.
  Amazon will retain its dominance of the 
U.S e-commerce market, commanding 
47 percent of sales this year. Its 
e-commerce business will grow 20.4 
percent to reach $282.52 billion. Amazon 
now commands more than 5 percent of 
the total U.S. retail market, according to 
eMarketer.
  “Even though Amazon’s growth rate is 
slowing as the platform matures, it is still 
in the double digits,” said eMarketer forecasting analyst 
Cindy Liu. “In fact, Amazon’s growth still outpaces that of 
the e-commerce sector as a whole. Amazon will continue 
to look into areas of high growth potential, such as grocery 
and pharma, in addition to focusing on other segments of its 
business, like advertising and subscription revenues.”
  Here is eMarketer’s list of the top 10 U.S. companies, 
ranked by retail online sales share for 2019: Amazon (47%); 
eBay (6.1%); Walmart (4.6%); Apple (3.8%); The Home 
Depot (1.7%); Costco (1.3%); Wayfair (1.3%); Quarate 
Retail Group (1.3%); Best Buy (1.3%); Macy’s (1.2%).

A LOOK AT MILLENNIALS AS DIGITAL SHOPPERS
  Millennials’ propensity for digital usage carries over to their 
shopping, eMarketer says. And it exposes them to plenty of 
digital advertising, about which they have mixed feelings — 
especially since online reviews are an appealing alternative 
source of information.
  As their lives get busier — and as they need more stuff for 
family households — millennials appreciate the convenience 
of e-commerce. eMarketer estimates that 84.8 percent of 
millennials will be digital buyers this year.
  Amazon is a major beneficiary of this. Fancifully or 
otherwise, 44 percent of 18-to-34s in a Max Borges survey 
in June said they would rather give up sex for a year than 
quit Amazon. More prosaically, the Roth Capital Partners 
polling identified 62 percent of 18-to-38s as Amazon Prime 
members. In Periscope By McKinsey polling, nearly half of 
18-to-29s and 30-to-39s reported participating in Amazon 
Prime Day last July.
  Part of Amazon’s appeal for millennials is that reviews 
posted there make it a valuable information resource. But 
for all of their digital shopping, millennials have not forsaken 
physical stores. Rather, their buying often combines online 
and in-store elements. The Roth Capital Partners survey 
found evidence of this when 18-to-38s cited their preferred 
shopping method for making a significant purchase. The 
most popular approach was to do research digitally and 
then buy in-store.


