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ADVERTISER NEWS
  Staples has created a co-working store concept called 
Staples Connect that will also include space for customers 
to record podcasts and host events. Modern Retail reports 
that premium services and office space comes with monthly 
memberships that start at $49 for virtual space and range 
from $299 to $999 for physical desk space... Target-owned 

delivery service Shipt is embarking on a 
rebrand featuring a shopping bag logo in 
place of its previous spaceship logo. Ad 
Age says the company is also rolling out a 
campaign called “Over-delivering Delivery” 

featuring Shipt shoppers... Lucky’s Market, now in Chapter 
11 bankruptcy protection, plans to sell seven stores that 
had been earmarked for closure to Southeastern Grocers, 
Seabra Foods and Hitchcock’s Markets. Supermarket 
News reports all the stores are in Florida. Under the asset 
purchase agreements, Southeastern Grocers is slated to 
acquire stores in Naples, Fort Myers, Gainesville, Lake 
Mary and Melbourne. Seabra and Hitchcock’s agreed to buy 
stores in Hunters Creek and St. Petersburg, respectively... 
American Eagle Outfitters’ Aerie lingerie brand has created 
a line of swimsuits made with fabric derived from recycled 
plastic bottles, Fast Company reports. Ambassadors will 
market the 10-piece Real Good Swim collection, aimed 
at younger consumers and priced from $19 to $54... Jeff 
Bezos is also an inventor. The Amazon CEO is listed on 
more than 150 patents for inventions in areas such as 
logistics, devices and e-commerce, and he’s done most 
of this innovation in the past decade or so, according to 
Harvard Business School Working Knowledge. CEOs 
who take a direct role in patents “expand their knowledge 
of core businesses and technologies, allowing them greater 
insight into new advances that could eventually drive their 
companies’ success,” the article says... HMSHost and 
Starbucks have ended their exclusive arrangement after 
three decades, leaving both partners free to work with others 
in opening airport concessions. Restaurant Business 
online says HMSHost will continue to operate more than 
400 Starbucks airport units in North America, but the new 
arrangement reflects growing demand for local concepts in 
airport foodservice... McDonald’s will soon begin selling its 
seasonal shamrock shakes, along with an Oreo Shamrock 
McFlurry, and brand fans are very happy. In fact, that may 
be an understatement. A USA Today story tracking social 
media reaction included this tweet: “Every day we draw 
nearer to shamrock shake season, and thus, to god’s light.” 
The shakes will be available Feb. 19... Costco Wholesale 
came strong out of the gate in the first month of the year, 
Chain Store Age reports. The membership warehouse club 
retailer reported net sales of $11.57 billion for the four weeks 
ended Feb. 2, up 8 percent from $10.71 billion in the year-
ago period. Total same-store sales rose 5.3 percent, with a 
5.6 percent increase in the U.S. E-commerce comparable 
sales surged 17.2 percent.

SURVEY: OMNICHANNEL EXPERIENCE CRUCIAL
  Price is important, but something else is also a critical 
differentiator for brick-and-mortar retailers.
  According to the State of Consumer Behavior Report 2020 
from digital signage and in-store solutions provider Raydiant, 
69 percent of respondents said a good in-store experience is 
either important or very important to them. More than six in 
10 (62%) find store associates helpful.
  While 57 percent of respondents said they 
would shop more at physical locations for 
exclusive discounts not available online, 23 
percent said they would shop more if stores 
provided unique experiences. The omnichannel experience 
is also critical, especially regarding price comparisons. More 
than 68 percent of respondents had searched for a better 
price online after finding a product at a physical store.
  Among other key findings: Of respondents aged 18 to 
34, 55 percent prefer to shop online, while 57.5 percent 
of those over 35 prefer to shop at physical locations. The 
survey also found that people who prefer to shop at physical 
locations name the ability to see and touch products as their 
primary differentiator (40%), followed closely by an enjoyable 
shopping experience (38%).
  For men, the shopping experience (44%) is more important 
than the ability to see and touch products (23%). Women feel 
differently, with 46 percent prioritizing the physical presence 
of products and 35 percent preferring the experience.
  People of all ages who prefer shopping online name 
convenience as their primary motivator. For young people, 
access to discount codes came second at 23 percent, while 
older shoppers enjoy the ease of price comparison (11%) 
and transaction speed (11%).
  “The findings confirm our belief that brick and mortar is 
not dying, it’s simply evolving and that the retailers who are 
focused on creating true in-store experiences are positioned 
to thrive as the retail landscape continues to evolve,” said 
Bobby Marhamat, CEO of Raydiant.
  The report surveyed 1,000 U.S. consumers in January.

CONSUMER SPENDING ON MEDIA UP 4.3% IN 2019
  Consumer spending on media grew 4.3 percent in 2019, 
which is slightly slower than the 4.9 percent that advertising 
and marketing spending on media grew last year, according 
to estimates released from PQ Media.
  Those growth rates, derived from two separate reports — 
one on consumer spending and another from late last year 
on advertising and marketing spending — nonetheless show 
consumers now outspend the ad industry by a margin of 
nearly three to two, which reflects the continued shift from 
ad-supported to consumer-supported models for media.
  Global per capita spending on media hit $337.22 in 2019, an 
increase of 3.5 percent from 2018.
  In the U.S., the trend line of consumer spending growth is 
even more pronounced, with per capital spending reaching 
$1,334.34 in 2018, an increase of 1.5 percent from 2017.

HERE’S WHAT REALLY MATTERS TO IN-STORE SHOPPERS

https://www.raydiant.com/blog/report-the-state-of-consumer-behavior-2020/
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HOLIDAY DIGITAL COMMERCE SPEND AT $134B
  An analysis by Comscore finds that American consumers 
delivered in a big way when it came to digital commerce 
spending over the 2019 holiday shopping season.
  Overall, says a blog post by Ian Essling, the company’s 
senior director for survey innovation, Comscore tracked 
$133.7 billion in digital commerce over the holidays. That 
represents an increase of 16 percent over the 2018 total of 
$115.5 billion. The total includes nearly $8 billion on Cyber 
Monday alone.
  “While the growth rates were a bit softer than last year, 
it is still clear that digital commerce is continuing to flourish 

as more and more consumers turn to 
the internet to make purchases, during 
holidays or otherwise,” the post says. 
“Mobile was a driving force as well; while 
desktop spending grew 13 percent year-
over-year, mobile spending grew by 23 
percent year-over-year. Additionally, 
mobile as a share of total digital spending 
was nearly 32 percent – the highest on 
record.”
  The top category? Apparel—by a lot. 
Spending in that area reached $27.2 
billion, up 17% over 2018. Consumer 
electronics was second at $18.5 billion.

  In terms of year-over-year growth, Comscore says the top-
growing categories included event tickets; sports and fitness; 
and toys and hobbies—an area Comscore says it believes is 
being driven by increased popularity of board games. 

THIS AND THAT
  It’s getting harder for Americans to discuss politics, according 
to a new analysis of data from Pew Research Center’s 
Election News Pathways project. In total, 45% of the 
nation’s adults say they have stopped talking about political 
and election news with someone as a result of something 
they said, either in person or online... After a big holiday 
season, the gaming industry took it easy on TV advertising in 
January, with an estimated total spend of a mere $6.3 million, 
an 88 percent drop from December, according to iSpot.tv. 
Xbox accounted for nearly half of the total outlay, followed 
by Namco Bandai.

MURDOCH SEES MORE AFFILIATE FEES BY 2022
  Fox Corp. executive chairman and CEO Lachlan Murdoch 
said the company is on a path toward generating an additional 
$1 billion in affiliate fees by 2022, based on strong renewals 
for its broadcast and cable network properties so far and in 
the future, Multichannel News reports.
  Fox saw its affiliate fees rise by about 7 percent in fiscal 
Q2. Fox had said earlier that it expected to add another $1 
billion to its affiliate coffers through retransmission consent 
and cable carriage fees, primarily because of its focus on live 
news, sports and events.
  “I can say that our announced expectation that we will do $1 
billion of additional affiliate revenue by calendar 2022, we are 
absolutely still expecting to hit that number,” Murdoch said 
last week. “That is factoring in subscriber declines. I think 
we’re doing a terrific job in driving these affiliate fees.”
  2022 also is the year that Fox’s broadcast rights with the 
NFL expire, and Murdoch said the network is already in early 
negotiations to renew its deal with the league. “We feel we 
are in a good place to work with them as our most important 
partner to renew our rights going forward,” Murdoch said. 
“But it is early days in the conversation.”
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SMALLEST FIRMS STRUGGLE TO FIND WORKERS
  The number of people working at small companies didn’t 
budge last year, even as larger businesses continued to 
expand their payrolls for a record 10th straight year, The 
Wall Street Journal reports.
  Head count at businesses with fewer than 20 employees 
was essentially unchanged in 2019, according to an 
analysis of ADP payroll data by Moody’s Analytics. 
Companies with 500 or more employees, by contrast, 
increased their workforces by 2.3 percent. January showed 
the same patterns, according to data released last week.
  The sluggishness in small-business hiring marks the first 
time small companies haven’t added to 
payrolls since 2010, when businesses 
were recovering from the financial crisis. 
More than 5.3 million businesses have 
fewer than 20 employees, according to 
the Small Business Administration.
  Small businesses are the first to feel the 
pinch from a tight labor market, but the 
challenges they face in adding workers 
highlight a threat to companies of all 
sizes and to the broader economy. Their 
“problems are symptomatic of what all 
businesses will be struggling with in the 
not-so-distant future,” said Moody’s 
chief economist Mark Zandi, who analyzed the ADP data.

REPORT: 40M+ IN U.S. LACK BROADBAND ACCESS
  The Federal Communications Commission has 
significantly underestimated the number of people who 
lack access to broadband service, according to new 
research by BroadbandNow.
  The FCC said last year that 21.3 million Americans had no 
access to broadband. But the actual figure is closer to 42 
million, according to BroadbandNow, an organization that 
offers information to consumers about internet providers.
  BroadbandNow says it manually investigated the 
availability of broadband service at more than 11,000 
addresses, all located within census blocks where 
providers supposedly offered broadband.
  To accomplish this, researchers used Internet service 
providers’ online tools that allow potential customers 
to determine availability by typing in an address. Those 
manual checks revealed that service was often unavailable, 
the report states.
  The FCC’s estimate that 21.3 million people lack 
broadband comes from information submitted by internet 
service providers about which census blocks they serve. 
When the FCC compiled its estimate, it only asked 
providers if they offered service anywhere in a census 
block.

CABLENET CHATTER
  ESPN has signed baseball analyst Jessica Mendoza to a 
multi-year extension. As part of a new role with a collection 
of new assignments, the Olympic gold and silver medalist 
will become the first woman to serve as a solo analyst 
for a national package of Major League Baseball game 
telecasts, including appearances on ESPN’s season-
opening coverage, weeknight games and holiday baseball.

Conan O’Brien

I can never remember: 
Is it ‘WHO knows the 

best place to hide a dead 
body?’ or ‘WHOM?’


