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THE LOOMING WILD CARD: THE CORONAVIRUS
  Retail sales in 2020 are forecast to rise 3.5 percent to 
4.1 percent, topping $3.9 trillion, despite the headwinds 
of a trade war, the coronavirus outbreak and an upcoming 
presidential election, the industry’s trade group says.
  “The nation’s record-long economic expansion is continuing, 
and consumers remain the drivers of that expansion,” 
National Retail Federation President and CEO Matthew 
Shay said in a statement reported by CNBC.
  “With gains in household income and wealth, 
lower interest rates and strong consumer 
confidence, we expect another healthy year 
ahead,” he added. “There are always wild 
cards we cannot control like coronavirus and 
a politically charged election year. But when it comes to 
the fundamentals, our economy is sound and consumers 
continue to lead the way.”
  NRF said its 2020 forecast assumes the coronavirus does 
not become a global pandemic. It said business confidence 
and 2020 retail sales could be hit “if factory shutdowns in 
China continue, particularly if delivery of holiday season 
merchandise is affected.”
  “I feel we are fortunate we are lagged here [in America]. 
[Coronavirus] occurred elsewhere sooner,” NRF Chief 
Economist Jack Kleinhenz said during a briefing with 
members of the media. “We have had time to think about it.”
  In some ways, it is “fortunate” the outbreak is taking place 
when the U.S. economy is on strong footing, Kleinhenz 
added. “If this had happened back in 2007... it would have 
been probably worse.”
  In recent days, manufacturing facilities have been coming 
back online in China, offering “encouraging news” for 
retailers dependent on the region for their supply chains, 
Shay said.
  Back in the U.S., where the number of coronavirus cases 
has been much less severe, “there is a lot of preparation 
going on out of an abundance of caution,” the CEO said.
  Meantime, preliminary results show retail sales grew 3.7 
percent in 2019, to $3.79 trillion, falling short of its forecast 
of at least 3.8 percent, NRF said. But it said its forecast for 
last year was based on “incomplete data” because of the 
government shutdown.
  E-commerce sales, which are 
included in NRF’s overall forecast, 
are expected to grow 12 percent 
to 15 percent, to between $870.6 
billion and $893.9 billion, in 2020.
  The trade group expects the 
overall economy to gain between 
150,000 and 170,000 jobs each 
month this year, compared with 
an average of 175,000 last year. 
It expects the unemployment rate 
in the U.S. to remain around 3.5 
percent.

NRF: RETAIL SALES TO CLIMB 3.5% TO 4.1% THIS YEAR 
ADVERTISER NEWS
  Carvana shares plunged 12 percent in after-hours trading 
yesterday after the e-commerce company for buying and 
selling used cars reported a wider-than-expected fourth-
quarter loss. Carvana reported a loss of $125.7 million, or 82 
cents a share, in the quarter, compared with a loss of $84.6 
million, or 58 cents, in the year-ago fourth quarter. Revenue 
shot up 89 percent to $1.104 billion from $584.8 million a 

year ago. Analysts surveyed by FactSet had 
expected a loss of 62 cents a share on sales 
of $1.101 billion. Carvana shares are up 143 
percent over the last 12 months... Walmart 
aims to capture a slice of the health care 
market and is testing its approach at two 

Georgia stores where customers can pay $30 for a checkup, 
$25 for a dental cleaning and $1 per minute for counseling, 
Bloomberg reports. More advanced services like X-rays 
and other diagnostics are also available, paperwork is 
minimized, patients know prices up front, and Walmart says 
patient volume has “substantially” exceeded projections... 
The largest toy manufacturers — Hasbro, Mattel and MGA 
Entertainment — have all pledged to make the switch to 
plant-based and recycled plastics to reduce waste and 
greenhouse gases, Forbes reports. The switch is market-
driven, as a new generation of parents and retailers are asking 
for greater environmental responsibility from the brands 
they purchase… Former H&M executive Daniel Kulle has 
been named CEO of Forever 21, Reuters reports. He most 
recently served as strategic advisor to H&M Group CEO 
Karl-Johan Persson. Forever 21, which filed for Chapter 
11 bankruptcy protection in September, was acquired by 
Authentic Brands Group, Simon Property Group and 
Brookfield Property Partners… Same-store sales at TJX 
Cos. grew 6 percent in the fourth quarter, well above the 3.2 
percent gain predicted by analysts. The parent company of 
HomeGoods, Marshalls and TJ Maxx reported that each 
of its divisions posted gains of 4 percent or higher for the 
quarter, Bloomberg reports… Jimmy John’s has removed 
sprouts from its menu across the U.S. after it received a letter 
from the FDA that tied E. coli outbreaks in at least 17 states 
to the sandwich chain, USA Today reports.
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AVAILS
  Do you embrace the opportunity to develop new business 
and generate revenue by creating multi-platform marketing 
plans for advertisers in a wonderful top 
60 market? If so, WLNE Providence, 
R.I., is looking for an experienced media 
sales professional who thrives in a 
creative sales environment. We need an 
enthusiastic, accountable individual to work with local and 
regional clients – at both the agency and local levels to 
develop marketing plans utilizing all station platforms and 

products. Send resume and cover letter 
stating referral source to: cantonio@
abc6.com. No calls, please. EOE.
  The Washington, D.C. office of NBC & 
Telemundo Owned Television Stations 
is seeking a Multimarket Account 
Executive. Responsibilities would 
include, but not limited to, growing 
revenue across the NBC and Telemundo 
Owned Television Stations, their Digital 
Stations and Web sites, the Comcast 
Regional Sports Networks, the New 

England Cable News Channel and select out-of-home 
platforms through the development and sale of creative 
advertising solutions for clients. To view additional details 
and apply, visit: nbcunicareers.com and search 52999BR. 
EOE.
  WYFF 4, the Hearst Television NBC affiliate in beautiful 
Greenville, S.C., seeks a superstar Account Executive.  
We are looking for an experienced sales 
professional who can excel with some of the top 
accounts on the station while achieving goals 
across all platforms. Do you have a commitment 
to excellence, the ability to own transactional 
business, a track record of New Business 
success, and like to have fun? Then come work at one of the 
best television stations and best cities in the country. Google 
“Greenville, SC Top 10” and see why everyone wants to live 
here! Click HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

TEGNA, GRAY INK DEAL ON OTT AD PLATFORM
  Tegna’s Premion, its OTT/CTV advertising selling 
business, has struck a deal with Gray Television, giving 
that TV station group a minority stake in the business, 
Television News Daily reports.
  As part of the new partnership, Gray’s TV sales staff will sell 
advertising inventory on Premion’s local OTT/CTV networks/
apps in Gray’s 93 television markets. Financial terms were 
not disclosed.
  Premion sells advertising on more than 125 premium-
branded networks, ranging from major media networks to 
virtual MVPDs and direct OTT aggregators.
  Premion launched three years ago. In 2019, Premion 
booked $100 million in advertising revenue on its platform. 
It hasn’t disclosed other financial data, including profitability.
  The deal does not include selling linear, local TV advertising 
inventory on TV stations. Gray and Tegna will continue to sell 
advertising for their respective stations. Additionally, Tegna 
will continue to oversee and control the Premion business.

NETWORK NEWS
  The latest figures from Nielsen show an even greater 
audience for CBS News’ coverage of the Democratic debate 
than the early numbers released yesterday morning. An 
average of 15.3 million viewers watched the South Carolina 
debate on CBS, according to Nielsen. The figure also includes 
viewers of a simulcast on BET and BET Her. CBS drew 
14.8 million viewers, with about 556,000 watching the BET 
simulcasts. The network said that it was the largest audience 
for a single-network broadcasting a debate this cycle. For 
its coverage of the Las Vegas debate last week, NBC drew 
12.1 million viewers and MSNBC drew 
7.7 million viewers. But their combined 
viewership of almost 20 million set a 
record for a Democratic primary matchup. 
Meanwhile, CBS said that its streaming 
service, CBSN, set viewership records 
during the South Carolina debate, with 
21.8 million streams and 15.1 million 
unique viewers. The post-debate program 
on CBS drew 5.6 million viewers... 
Branden Cook (Industry), Lincoln 
Younes (Grand Hotel) and Ruby Cruz 
(Castle Rock) have been cast as leads in The Lost Boys, 
The CW’s retooled pilot from Heather Mitchell and Rob 
Thomas based on the 1987 Warner Bros. movie. When a 
mother and her Gen Z sons move to the seaside town where 
she grew up, they discover there’s a sinister reason the local 
cool kids sleep all day, party all night, never grow up and 
never get old. Family bonds are tested as the brothers find 
themselves on opposite sides of a mythological struggle... 
Natalie Zea (The Detour, Justified) will lead the cast of 
NBC’s high-concept drama pilot La Brea, from writer David 
Appelbaum. When a massive sinkhole mysteriously opens 
in Los Angeles, it tears a family in half, separating mother 
(Zea) and son from father (Michael Raymond-James) 
and daughter (Zyra Gorecki). When part of the family find 
themselves in an unexplainable primeval world alongside 
a disparate group of strangers, they must work to survive 
and uncover the mystery of where they are and if there is 
a way back home... Ryan Phillippe has been tapped for a 
major role in The Big Sky, ABC’s straight-to-series drama. 
The project is based on The Highway, the first book in C.J. 
Box’s Cassie Dewell series of novels. Written by David E. 
Kelley, The Big Sky is a procedural thriller in which private 
detective Cassie Dewell partners with ex-cop Jenny Hoyt on 
a search for two sisters who have been kidnapped by a truck 
driver on a remote highway in Montana. When they discover 
that these are not the only girls who have disappeared in the 
area, they must race against the clock to stop the killer before 
another woman is taken... NBC has delayed the launch of 
its new drama series Council of Dads. Originally scheduled 
to premiere on March 10, Council of Dads now will debut on 
Tuesday, March 24 at 10 PM (ET/PT) following the season 
finale of This Is Us... Rebecca Breeds (The Originals) has 
been cast as the lead, Clarice Starling, in CBS’ crime drama 
pilot Clarice. The story is set in 1993, a year after the events 
of The Silence of the Lambs. The series is a deep dive into 
the untold personal story of Clarice Starling (Breeds), as she 
returns to the field to pursue serial murderers and sexual 
predators while navigating the high-stakes political world of 
Washington, D.C.
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Jim Gaffigan

When we rent a car, I 
won’t let my wife drive. 

It’s not sexism. I just 
don’t want to die.
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TRADER JOE’S GETS COMPANY ON ASCI REPORT
  As if H-E-B, Trader Joe’s and Wegmans weren’t flying 
high enough after finishing in the top five in dunnhumby’s 
nationwide consumer study, the three have resurfaced at the 
top of another consumer satisfaction index, Progressive 
Grocer reports.
  The latest retail report from the Ann Arbor, Mich.-based 
American Customer Satisfaction Index (ASCI) took the 
temperature of consumers, rating the customer satisfaction 
levels of both traditional and online retailers, including 
department and discount stores, specialty retail, drug stores, 

supermarkets and ecommerce retailers.
  Looking specifically at the supermarket 
category, Trader Joe’s, which stood alone 
in last year’s index, now shares the lead 
with H-E-B and Wegmans, the former of 
which climbed the highest in the rankings 
just as it did in the dunnhumby report.
  The ACSI report rates companies 
on a scale of 0 to 100. H-E-B, Trader 
Joe’s and Wegmans all scored an 84. 
Aldi, Amazon, Costco and Publix fell 
right below that, with a score of 83. By 

comparison, Walmart placed last, with a score of 73, and 
Albertsons ranked just above that, at 75.

THIS AND THAT
  T-Mobile is giving subscribers a free year access to MLB.
tv, the standalone subscription streaming service operated 
by Major League Baseball. The promotion, which is part of 
T-Mobile Tuesdays and begins March 24, enables T-Mobile 
data subs unlimited access to MLB games outside their 
market. MLB.tv launched in 1995 as an audio-only format... 
Across the Western U.S., rising home prices have pushed 
more people who can’t afford houses or apartments to live 
in vehicles, including RVs, The Wall Street Journal reports. 
In Los Angeles, 16,500 people called a vehicle their home 
last year, according to local counts. In San Francisco that 
figure was 1,800, up 45 percent from 2017, and in Santa 
Clara County, which includes Mountain View, the number 
nearly tripled over that same time frame to 1,747. There are 
no reliable national figures on the trend.
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Mark Twain

When your friends begin 
to flatter you on how 

young you look, it’s a sure 
sign you’re getting old.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

NBC INTRODUCES ‘SPOT ON’ VIDEO AD BUSINESS
  NBCUniversal Owned Television Stations is launching 
NBC Spot On, a new advanced video advertising business 
designed for local/regional connected TV and OTT 
advertisers, Fierce Video reports.
  The new business, which covers 
42 NBC and Telemundo stations, 
provides local advertisers with access 
to inventory that’s fully owned or 
directly purchased. NBC said Spot On can activate OTT/
CTV campaigns across 100 percent of U.S. designated 
market areas and NBCUniversal’s sports 
regional networks.
  Shawn Makhijani, senior vice 
president of NBC Spot On and business 
development and strategy for the owned 
stations division, is running the business.
  NBC Spot On will use Comcast and 
NBCUniversal technologies including 
geotargeting and audience targeting.
  “Comcast NBCUniversal is one of the 
biggest creators of premium content 
globally,” Makhijani said in a statement. 
“Launching with such a large pool of owned inventory, we 
can instantly bring tremendous value to our clients. By 
supplementing our owned inventory with directly acquired 
premium third-party inventory, clients can now, through a 
single buy, achieve the needed scale and efficiency for even 
the most complex buys. We look forward to working with 
clients to help them reach their desired business goals.”

BLOOMBERG’S SPENDING REACHES $528 MILLION
  The latest news about the 2020 presidential campaign 
spending of billionaire Democratic hopeful Michael 
Bloomberg is by now a familiar piece of information: He’s 
still spending a mind-blowing amount of money.
  According to Adweek, citing data from Advertising 
Analytics, Bloomberg’s spending now stands at an 
unprecedented $528 million through Super Tuesday 
(March 3) — with television consuming 77.5% ($409 
million) of the overall pie. Digital has 17.8% ($94 million), 
while radio’s 4.7% share translates to $25 million.
  To put Bloomberg’s spending in context: Not only has he 
outspent the rest of the field combined (including President 
Trump), he’s done it in a matter of weeks after kicking off 
his campaign in November. 
  Bloomberg’s closest spending competitor — but still a 
distant second — is fellow billionaire Tom Steyer ($183 
million). After Steyer, it’s Sen. Bernie Sanders ($46 
million), former South Bend (Ind.) Mayor Pete Buttigieg 
($33 million) and everyone else.
  “We have never seen a candidate spend so much money 
on advertising before,” says Erika Franklin Fowler, an 
associate professor of government at Wesleyan University 
and the director of the Wesleyan Media Project, which 
tracks and analyzes political advertising. “In late January, 
Bloomberg had already aired nearly twice as many television 
ads as Trump did in the entire 2016 campaign to include the 
general election, and had spent nearly as much as Hillary 
Clinton had over the full 2016 cycle.”
  Bloomberg won’t appear on the ballot until Super Tuesday, 
when 14 states hold primaries on the same day.


