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BUT IT’S STILL TRAILING TRADITIONAL LINEAR TV
  Streaming eats up a big chunk of viewers’ time, though it’s 
still outweighed by traditional linear TV. 
  That’s according to the latest Total Audience Report from 
Nielsen  — its first Total Audience Report to use smart TV 
data from Gracenote, and one that’s particularly focused 
on “the flash point of the ‘streaming wars,’” 
as Senior Vice President of Audience 
Insights Peter Katsingris puts it in his 
introduction.
  “[M]ake no mistake, the proliferation 
of on-demand streaming services is the 
most profound media disruption of the last half-century,” 
he writes. “And this disruption is driving real, actionable 
opportunity across all facets of the industry.”
  The firm reports that among U.S. homes that are capable 
of over-the-top streaming, 19 percent of their TV time was 
spent on streaming during the fourth quarter of 2019. Within 
that streaming time, Netflix accounted for 31 percent, 
compared to 21 percent for YouTube, 12 percent for Hulu, 
8 percent for Amazon and 28 percent for other services.
  The Gracenote data also allows Nielsen to analyze the full 
universe of content available to U.S. viewers — yes, there’s 
a lot of content out there. The firm concludes that through 
December 2019, viewers had access 646,152 unique 
program titles, up 10 percent from 2018. And among those 
titles, 9 percent were available exclusively on subscription 
video on demand services like Netflix.
  The report also looks at the streaming audio world, finding 
that streaming audio on smartphones reached 64 percent 
of U.S. adults in Q3 2019 (compared to 45 percent the 
year before), while streaming audio on tablets reached 25 
percent (up from 13 percent). In contrast, radio and satellite 
were steady at 92 percent and 13 percent, respectively.
  The report also includes the results of a consumer survey 
of 1,000 U.S. adults conducted by Nielsen last fall, which 
found that 91 percent of all respondents (and 96 percent 
of respondents between the ages of 18 and 34) currently 
subscribe to a paid streaming video service, with 30 percent 
of (and 47 percent of 18- to 34-year-olds) saying that they 
subscribe to three or more.
  Meanwhile, on the audio side, 63 percent of respondents 
said they pay for at least one streaming subscription, while 
53 percent paid for two.
  Added together, Nielsen said U.S. consumers now 
spend “nearly 12 hours [per day] across TV, TV-connected 
devices, radio, computers, smartphones and tablets.” The 
report continues:
  “That’s 1 hour and 24 minutes of additional media exposure 
across all platforms from third-quarter 2018, which was 
driven by smartphone usage. That is a great amount of 
the waking day for consumer connectivity, so this amount 
of time is especially eye-opening. Marketers and content 
creators have literally every waking hour of a consumers’ 
day to put forth their best messages.”

NIELSEN: STREAMING NEARS 20% OF TOTAL TV VIEWING
ADVERTISER NEWS
  Auto-retail giant AutoNation set an all-time record for same-
store finance and insurance gross profit per vehicle, while it 
posted gross profit jumps in all business sectors despite a 
pull-back in new-vehicle sales. Automotive News reports 
that revenue for the nation’s largest new-vehicle retailer 

grew 2.5 percent to $5.55 billion. AutoNation 
said net income from continuing operations 
jumped 70 percent to $158 million... Jose 
Cil, CEO of Restaurant Brands, the parent 
company of Burger King, said the company 
is excited about the prospects of plant-based 

foods such as the Impossible Whopper even as sales have 
moderated since the items were first introduced. “We think 
there is a lot of work to do still in terms of raising awareness, 
what are the benefits of it and then being able to offer some 
different products as well as occasions so that the consumer 
could expand their knowledge of the product,” Cil told Yahoo 
Finance. “We are all in.” Burger King reported a 2.8 percent 
gain in global same-store sales during the fourth quarter. The 
chain’s same-store sales were up 0.6 percent in the United 
States... Grocery store giant Kroger is lobbying the federal 
government on hemp, making it the first company of its kind 
to do so, Cannabis Wire reports. The supermarket chain, 
which has a large footprint in the midwest and south, indicated 
it is lobbying on “issues related to the regulation of topical 
products containing CBD oils and hemp derived products 
following the implementation of the 2018 Farm Bill,” according 
to its Q4 2019 disclosures. Kroger, the largest grocer in the 
U.S. by revenue, put hemp-derived CBD products on shelves 
in more than a dozen states last summer. The company sells 
CBD products at more than 1,000 of its locations... Under 
Armour reported fourth-quarter revenue of $1.44 billion, 
below the $1.47 billion expected by Wall Street, CNBC 
reports. The company also forecast lower first-quarter sales 
due to the coronavirus’s impact on purchases in China. Under 
Armour operates around 600 stores in the Asian nation... 
Meanwhile: 87 percent of U.S. companies operating in China 
expect the coronavirus to impact 2020 revenues, according 
to an announcement from The American Chamber of 
Commerce in Shanghai. Of those forecasting a drop, 24 
percent expect it to fall by 16 percent or more... Direct-to-
consumer retailer Brandless is shutting down. A report from 
Protocol says the company will stop taking orders and halt 
its business operations. About 70 people, or 90 percent of 
Brandless staff, will be laid off, the company confirmed, 
while 10 employees will remain to fulfill existing orders and 
evaluate acquisition opportunities... An unexpected fall in 
profit prompted Daimler AG to cut its shareholder dividend 
by a third as the luxury car maker battles slumping demand, 
the escalating cost of a fundamental shift to electric vehicles 
and charges related to emissions-cheating probes, The 
Wall Street Journal reports. The maker of Mercedes-Benz 
swung to a loss of $12 million in its latest quarter and warned 
it would sell fewer cars this year.
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AVAILS
  NBC Universal seeks an Account Executive for an opening 
in Philadelphia. The ideal candidate has a track record of 
multi-platform selling and increasing 
revenue and share on their accounts. 
We are looking for a high-character, 
self-motivated team player with 
excellent organizational skills. This candidate is energetic, 
passionate about new business, enjoys strategic planning 
and wants to win. They have developed solid relationships 
with their client base and they understand the value that NBC 

and Telemundo62 can bring to a client’s 
campaign. CLICK HERE to apply.
  CBS4 and Fox59, the Nexstar stations 
in Indianapolis, are searching for 
an Account Executive to generate 
ad revenue by calling on established 
agencies, cold-calling new prospects 
and convincing potential clients of the 
merits of television advertising. The AE 
must implement strategies to consistently 
grow revenue and exceed revenue goals. 
Bachelor’s degree and a minimum one 

year’s experience in sales, preferably in the media field, and 
excellent computer skills required. CLICK HERE for more 
details or to apply now. EOE.
  WESH 2, the Hearst Television NBC affiliate in Orlando, 
Fla., has an immediate opening for an experienced Sales 
Professional. If you are motivated by great compensation, 
an excellent suite of product offerings, and the tools to be 
successful, look no further. We provide the resources for 
powerful marketing solutions. You provide client focus and 
desire to win. Come join one of the fastest-growing markets 
in the country! CLICK HERE for more information or to apply 
now. EOE.
  Explosive sales opportunities await you at WSIL 
Channel 3, Paducah, Cape Girardeau, Harrisburg! WSIL is 
a passionate family of marketers driven only by our clients’ 
success! At WSIL, we love to consult, create and collaborate 
in our own special way. A free flow of ideas, optimism, 
solutions, and hard work make us who we are. Join us! WSIL 
is looking for an experienced marketing sales professional 
with market-leading knowledge and a passion for broadcast 
and digital marketing to fill an Account Executive position. 
Please send resume and related materials to jobs@wsiltv.
com.

See your ad here tomorrow! CLICK HERE for details.

COMSCORE, TARGETSMART FORM PARTNERSHIP
  Comscore and TargetSmart say they’ve formed a new 
partnership to create customized political advertising 
segments that combine TargetSmart’s proprietary voter 
data with Comscore’s StationView Essentials household 
viewing preferences. According to a news release, the new 
customized segments will allow political agencies to more 
effectively reach target audiences by devising smarter, more 
accurate advertising plans that result in stronger campaigns. 
Segments will focus on the key voter categories that are 
most likely to sway election outcomes, including nonvoters in 
2016, soft partisan and independent likely voters, and white 
working-class voters.

NETWORK NEWS
  NBC’s Thursday comedy anchor Superstore has received 
an early Season 6 renewal by the network. It joins fellow 
workplace comedy series Brooklyn Nine-Nine, which 
also has been renewed for next season. In its fifth season, 
Superstore, starring America Ferrera and Ben Feldman, is 
averaging a 1.1 rating in adults 18-49 and 3.8 million viewers 
overall in Live+7 Day Nielsens, sharing top honors among 
NBC’s comedy series with The Good Place. The season 
premiere has surged to a 3.4 in 18-49 and 7.5 million viewers 
when viewing on all platforms is counted. That’s because 
Superstore continues to rank as one 
of NBC’s strongest digital performers, 
generating 50 percent of its Live+35 day 
18-49 average this season from digital 
sources, tying The Good Place as NBC’s 
most digital series so far this season... 
ABC and ESPN combined to average 2.9 
million viewers as both networks kicked 
off coverage of the 2020 XFL season last 
weekend with a pair of games. Saturday 
on ABC, the DC Defenders’ 31-19 victory 
over the Seattle Dragons averaged 3.3 
million viewers, according to Nielsen. The telecast peaked 
from 4:45-5 PM (ET) with just over 4 million viewers. Seattle-
Tacoma (6.4) was the game’s top market. Sunday on ESPN, 
the St. Louis BattleHawks took a 15-9 victory over the 
Dallas Renegades. That matchup averaged 2.5 million 
viewers, according to Nielsen. The telecast peaked from 
7:30-7:45 PM (ET) with 2.9 million viewers. The top market: 
St. Louis (7.4)... Life in Pieces alumna Hunter King has 
been cast as the lead in Prospect, ABC’s single-camera 
comedy pilot. Written by Sherry Bilsing-Graham and Ellen 
Kreamer, Prospect is described as a comedic Western with 
a feminist twist. An idealistic young woman, Abigail Lansing 
(King), moves to the frontier to be a schoolteacher, but her 
ideals quickly are tested when she learns that her students are 
rowdy ranch hands, not children... Jonathan Tucker (City on 
a Hill) has been cast as the male lead in Debris, NBC’s sci-
fi drama pilot. Written by J.H. Wyman, Debris is is the story 
of two agents from two different continents with two different 
mindsets. But they must work together to investigate when 
wreckage from a destroyed alien spacecraft has mysterious 
effects on humankind... Odette Annable is set to lead the 
ensemble cast of the ABC pilot thirtysomething(else), a 
sequel to Marshall Herskovitz and Ed Zwick’s beloved 1987-
91 drama series, playing grown-up Janey Steadman. Written 
by Herskovitz and Zwick, thirtysomething(else) will follow an 
ensemble of new faces playing the grown-up children of the 
original cast, the new generation of thirtysomethings. They 
are being joined by returning original cast members Ken Olin 
(Michael Steadman), Mel Harris (Hope Murdoch), Timothy 
Busfield (Elliot Weston) and Patty Wettig (Nancy Weston), 
reprising their characters in supporting roles... Paula Kelly, 
an actress who earned Emmy nominations for roles on 
NBC’s 1980s sitcom Night Court and 1989 ABC miniseries 
The Women of Brewster Place, died Saturday in Whittier, 
Calif., from chronic obstructive pulmonary disease. Kelly 
appeared in numerous TV series from the 1970s through the 
’90s, including Sanford & Son, Medical Center, The Streets 
of San Francisco, Police Woman, Good Times and The 
Richard Pryor Show. Paula Kelly was 77 years old.
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Jimmy Fallon

That’s right, ‘Parasite’ 
is the first non-English 

speaking film to win best 
picture, though some 

Arnold Schwarzenegger 
movies come close.
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TEGNA’S Q4 LIFTED BY RISING SUBSCRIBER FEES
  New station acquisitions and rising subscription fees 
helped TV station group Tegna see mid-single digit-
percentage revenue gains during its recent fourth-quarter 
reporting period. But net income declined.
  Revenue grew 8 percent to $694 million in the period. Taking 
out comparisons with the high-performing Congressional 
election political advertising of mid-year 2018, revenues 
climbed 33 percent, Television News Daily reports.
  Net income from continuing operations was $84 million, 
down 48 percent due to lower political revenue.

  Subscription revenue for its TV stations 
from pay-TV providers rose sharply by 
31 percent to $287 million due to new 
station acquisitions and “repricing” of 
half of its subscriber rates from new 
contract deals with Altice, Comcast, 
Cox and Spectrum.
  Quarterly advertising was up 35 percent 
to $375.3 million. That was mostly 
attributable to TV station acquisitions.
  Ad sales were up 11 percent for the 
year overall to $1.23 billion. Political 

advertising was down 83 percent to $24 million from 
$139.9 million in the year-ago period. For the year, political 
advertising was down 84 percent to $38.5 million.

FOX STATIONS ADD TO 2020 ELECTION LINEUP
  Fox Television Stations, which is already seeing record 
levels of political advertising, is expanding its roster of 2020 
election programming with a new Friday evening weekly 
show in Atlanta, Deadline reports.
  The Road to November, a new half-hour show, will 
air Fridays at 7 PM (ET) starting this week as part of the 
station division’s “2020 You Decide” lineup. The show is the 
10th locally produced election offering in the Fox station 
portfolio.
  The year “is shaping up to be an unusual and consequential 
year in politics, both nationally and in the state of Georgia,” 
WAGA Fox 5 Atlanta SVP and GM Bill Schneider said. “In 
today’s highly political atmosphere, it makes sense for us 
to be the next market to join this important FTS initiative. 
This program will fulfill the crucial role of condensing the 
most critical stories of the perpetual political news cycle for 
our viewers.”
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FunnyTweeter.com

Whoever removed the 30th 
and 31st from February: 
Come get the 14th, too.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

AMAZON DOMINATING U.S. SMART SPEAKER RACE
  A new forecast from eMarketer says Amazon will remain 
the most prominent player in the U.S. smart speaker 
marketplace through the end of next year.
  According to the latest estimates from the research firm, 
roughly 70 percent of total U.S. smart speaker users will be 
use an Amazon Echo device.
  In 2020, 69.7 percent of those in the U.S. who are using a 
smart speaker will use an Echo. That’s down slightly from 
last year (72.9%), but it still represents a dramatic advantage 
over the competition. Some 31.7 percent will use Google-
branded devices, and 18.4 percent 
will use other brands like the Apple 
HomePod, Harman Kardon Invoke and 
Sonos One. (The percentages exceed 
100% because some consumers use 
more than one brand.)
  The number of smart speaker users will 
reach 83 million in 2020. That represents 
an increase of 14 percent from a year 
ago. But growth will slow into the single 
digits next year, eMarketer says, with the 
number of smart speaker users growing 
next year to 31 percent of all smart speaker users. That’s up 
from the current 29 percent.

U.S. CREDIT-CARD DEBT REACHES RECORD $930B
  Credit-card debt rose to a record in the final quarter of 
2019 as Americans spent aggressively amid a strong 
economy and job market, and the proportion of people 
seriously behind on their payments increased, The Wall 
Street Journal reports.
  Total credit-card balances increased by $46 billion to $930 
billion, well above the previous peak seen before the 2008 
financial crisis, according to data released by the Federal 
Reserve Bank of New York yesterday.
  Some cardholders, particularly younger ones, are running 
into trouble.
  The proportion of credit-card debt in serious delinquency, 
meaning payments were late by 90 days or more, rose 
to 5.32 percent in the fourth quarter, the highest level in 
almost eight years, from 5.16 percent in the third quarter. 
The serious-delinquency rate for borrowers from 18 to 29 
years old rose to 9.36 percent, the highest level since the 
fourth quarter of 2010, from 8.91 percent.
  “There are increases in the credit-card-delinquency rate 
that make you wonder whether some parts of the population 
are not doing as well, or whether this is just a result of more 
relaxed lending standards,” Wilbert van der Klaauw, senior 
vice president at the New York Fed, said in an interview. “It’s 
something we are looking into.”

THIS AND THAT
  A federal judge has upheld T-Mobile’s $26 billion merger 
plans with Sprint, clearing the way for the combined 
company to become the nation’s third-largest wireless 
carrier with more than 100 million subscribers. Judge Victor 
Marrero rejected the state attorneys general’s arguments 
that the merger would lead to anticompetitive behavior... 
Twitter increased its monetizable daily active users by 
21 percent in 2019, outpacing Snap at 17 percent and 
Facebook at 9 percent, The Motley Fool reports.


