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AMAZON PRIME VIDEO IN TOP SPOT AT $221.8M
  Video streaming services are on pace to nearly double 
total advertising media value — which includes paid 
advertising spending — to $2.3 billion in 2020, according 
to iSpot.tv.
  The media research company estimates it could be even 
more when considering Quibi’s projections 
to spend $400 million to $500 million this 
year as well.
  Quibi is the mobile-based premium video 
streaming platform where TV series will 
consist of episodes 10 minutes or less in 
duration.
  Total advertising media value, says iSpot.tv, 
includes all advertising placement — paid-
advertising spending, and advertising placed by media 
companies that own TV networks.
  The latter would include the video streaming platforms 
such as CBS All Access, Disney+, ESPN+ and Peacock, 
among others. Presumably, it could also include pay-TV 
providers that secure advertising time with networks as 
part of their carriage deals.
  Overall, Amazon Prime Video ranked No. 1 in total 
advertising media value in 2019 ($221.8 million) as well as 
leading in season to-date in 2020 through Feb. 11 ($48.6 
million).
  In second place was Apple TV+ (which launched in 
November 2019) — at $129.6 million in 2019 and $41.4 
million so far this year. Disney+, which also started in 
November 2019, was at $99.7 million last year and $21.4 
million so far this year.
  Veteran video streaming platforms were also big: Netflix 
was the third-biggest spender last year, but way down so 
far in 2020 — $105.7 million and $2.9 million, respectively. 
Hulu was right behind Netflix at $100.2 million in 2019 and 
$34.9 million this year.
  So far this year, CBS is at nearly the same media value for 
all of 2019 — $32 million (2020) and $25.6 million (2019).
  Top network shows last year in terms of impressions from 
video streaming advertising were all sports programming 
in 2019: NFL football, ESPN’s SportsCenter, college 
football, NBA basketball, 
and 2019 NCAA Basketball 
Tournament.
  This year so far, top programs 
for video streamers are Fox’s 
Super Bowl, ABC’s Academy 
Awards, ESPN’s SportsCenter 
and Fox’s The Masked Singer, 
where its Season 3 premiere 
episode aired after the Super 
Bowl.
  Total media value for video 
streamers last year was $1.2 
billion.

PREMIUM STREAMERS TO DOUBLE AD ‘VALUE’ TO $2.3B
ADVERTISER NEWS
  Walmart reported sluggish holiday sales despite continued 
online gains, adding to a string of disappointments from 
traditional retailers as they adjust to changing shopping 
habits. Walmart said U.S. comparable sales, those from 
stores and digital channels operating for at least 12 

months, increased 1.9 percent in the fourth 
quarter, a slowdown compared with the 4.2 
percent growth the company reported for the 
same period last year. The results showed 
the world’s biggest retailer struggled to get 
shoppers to spend in its stores during a 
shorter holiday selling season as it ramped 
up efforts to compete with Amazon.com. 
Walmart’s U.S. e-commerce sales rose 35 

percent in the fourth quarter, boosted by online grocery 
orders. Walmart executives said the holiday season started 
strong around Thanksgiving but blamed soft sales of toys, 
videogames and apparel in the weeks before Christmas... 
Bed Bath & Beyond has begun to focus on its core assets 
— and streamline its portfolio — as the company moves to 
turnaround its ailing business, Chain Store Age reports. 
The struggling home goods retailer announced capital 
expenditures for fiscal 2020 of approximately $350 million 
to $400 million, primarily for investments in stores, IT and 
digital projects, and supply chain infrastructure. Bed Bath 
& Beyond also plans to spend about $600 million this fiscal 
year on share repurchases, dividends and debt reduction... 
General Mills’ plan to revive cereal sales includes a $13 
box of the breakfast food. The new Morning Summit 
cereal, which was launched in late 2019, lists almonds 
as its first ingredient in a bid to attract health-conscious 
consumers who may have stopped eating cereal for 
breakfast. “Our strategy to drive continued cereals growth 
is centered on launching compelling innovation that offers 
taste, convenience and health benefits, while investing in 
brand building,” CEO Jeff Harmening said at the annual 
Consumer Analyst Group of New York (CAGNY) investor 
conference yesterday. “That engages consumers and gives 
them another reason to walk down the aisle.”

mailto:sales%40spotsndots.com?subject=
https://www.google.com/search?rlz=1C1JZAP_enUS843US843&biw=1536&bih=722&ei=D7NAXs79FtCOggfC4YPQBg&q=nbcuniversal+jobs+account+executive+philadelphia&oq=nbcuniversal+jobs+account+executive+phil&gs_l=psy-ab.3.0.33i160l3.4300.8414..10515...0.2..0.172.1501.22j1......0....1..gws-wiz.......0i71j0j0i22i30j33i299j33i22i29i30.P5NxDTrZrFY&ibp=htl;jobs&sa=X&ved=2ahUKEwjmh6Pn68XnAhVoQt8KHQrYCJIQp4wCMAB6BAgLEAE#htidocid=LpqJqitRXWa4xi_xAAAAAA%3D%3D


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

AVAILS
  Hearst Television’s KCCI-TV in Des Moines, Iowa, 
has an opening for an experienced National Sales 
Manager. This is an important leadership 
role that encompasses national revenue 
management for our top-rated TV station, 
digital platforms, and two multicast 
platforms. Ideal candidate must be able to build client 
relationships and be excellent in broadcast sales 
negotiation. Click HERE for details or to apply now! EOE.
  Do you embrace the opportunity to develop new business 

and generate revenue by creating 
multi-platform marketing plans for 
advertisers in a wonderful top 60 
market? If so, WLNE Providence, R.I., 
is looking for an experienced media 
sales professional who thrives in a 
creative sales environment. We need 
an enthusiastic, accountable individual 
to work with local and regional clients 
– at both the agency and local levels 
to develop marketing plans utilizing 
all station platforms and products. 

Send resume and cover letter stating referral source to: 
cantonio@abc6.com. No calls, please. EOE.
  WKMG-TV, the CBS affiliate in SUNNY Orlando, Fla., 
has an opening for an Account Executive with 3-5 years’ 
TV/Digital sales experience. Must be highly motivated 
with the ability to grow existing revenue AND secure new 
advertisers. Ideal candidates will have a proven track 
record of producing revenue on TV/Digital platforms, strong 
new business development experience, and the ability to 
negotiate effectively with strong closing skills. Please send 
your resume to asawyer@wkmg.com to apply now. EOE.
  Nexstar Media Group/WHO TV (NBC) in Des Moines, 
Iowa seeks a Promotions, Creative Service Director.  
This person is responsible for developing and leading the 
overall marketing strategy of the station and for designing the 
promotions that will achieve the objectives of that strategy. 
Minimum five years' experience in media promotions, a 
bachelor's degree or an equivalent combo of education 
and work experience, and excellent communications skills 
required.  CLICK HERE for details or to apply now.  EOE.

See your ad here tomorrow! CLICK HERE for details.

2,000 CORONAVIRUS DEATHS, 75,000 CASES
  The coronavirus epidemic topped two benchmarks 
yesterday, according to new numbers released by Chinese 
officials reported by CBS News. With the 136 new deaths 
and 1,749 new cases reported, the global death toll of 
the virus climbed above 2,000, and the total number of 
confirmed cases rose to more than 75,000.
  All but five of the deaths, and the vast majority of cases, 
occurred in mainland China. One of the most recent 
fatalities in the central Chinese province of Hubei, the 
epicenter of the outbreak, was the director of a hospital in 
the city of Wuhan, who succumbed to the disease at the 
age of 51.
  Meanwhile, the arrival on Monday of 14 infected American 
evacuees from a cruise ship in Japan brought the total 
number of cases in the U.S. to at least 29.

THE MOST 'FAMOUS' AND 'POPULAR' NETWORKS
  Although ESPN may be the most valuable network to 
cable operators according to a recent survey, consumers 
give Discovery Channel most “popular” status and a most 
“famous” nod to Netflix, another study finds.
  Discovery Channel had a 76 percent positive opinion 
score, according to a recent YouGov study. National 
Geographic Channel came in next at 75 percent, followed 
by Netflix at 72 percent, History at 72 percent, and Animal 
Planet at 71 percent, completing the top five. PBS came 
in at sixth place with 68 percent, followed by The Weather 
Channel, also at 68 percent; AMC, 66 
percent; A&E Network, 62 percent; and 
Food Network, 62 percent.
  In the most “famous” category — which 
focuses on overall brand awareness 
—  Netflix led with a 98 percent score, 
followed by ABC, CBS, Fox, Disney 
Channel, Nickelodeon, HBO, Discovery 
Channel, CBS and NBC.
  To determine its “famous” and 
“popularity” results, YouGov culls 
respondents' data, asking whether they 
had a “positive opinion,” “negative opinion” or “neutral 
opinion” as well as whether they have “heard of” a specific 
network.  
  The YouGov study came from 7,743 interviews conducted 
between January 2019 and January 2020.
  The highest-ranked broadcast network on the list in 
terms of popularity was ABC in 17th place. HBO was the 
top premium, no-advertising cable network in terms of 
popularity with a 59 percent number, at 14th place.
  After Netflix, the next two top premium streaming platforms 
in terms of popularity were Disney+, in 15th place (59%) 
and Hulu in 16th place (58%).

COLORADO SOLD $1.75B OF CANNABIS IN 2019
  This time last year, it appeared that Colorado's cannabis 
industry was plateauing. Now it's surging, CNN Business 
reports.
  Colorado cannabis shops notched sales of nearly $1.75 
billion during 2019, setting a new annual sales record for the 
state home to the nation's longest-established recreational 
cannabis industry, according to Colorado Department of 
Revenue data first reported by the Denver Westword.
  The new high water mark for sales netted more than 
$302.4 million in tax revenue for the state's coffers, where 
that money is divvied up into various buckets to fund 
programs such as school construction, law enforcement, 
public health, drug education and public safety.
  The 2019 figures showcase a surprising surge in growth 
from a market that a year ago appeared to be flattening 
out. Colorado's cannabis sales increased 13 percent from 
2018, bouncing back from a 2.5 percent year-over-year 
growth rate from 2017 to 2018.
  Those slow growth rates were largely driven by price 
drops on flower, or cannabis bud, Tom Adams, managing 
director at cannabis market research firm BDS Analytics, 
told CNN Business.
  "To see it turn around in 2019 is a bullish indicator that 
price compression can't keep the popularity of legal 
cannabis down," he said.
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Jim Gaffigan

You ever get a candle 
as a gift? ‘Hey, thanks. 

You know I have 
electricity, right?’
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REDBOX UNVEILS AD-SUPPORTED ‘FREE LIVE TV’
  More details have emerged about Redbox’s new ad-
supported live TV service, Media Play News reports.
  The service, meant to complement the company’s digital 
and packaged-media strategies, now has an official name, 
Redbox Free Live TV, and after a brief test has been 
rolled out nationally, with nearly 30 channels of movies and 
episodic content including three exclusive Redbox-branded 
channels.
  “This is available everywhere, now,” Galen Smith, CEO 
of Redbox, told Media Play News. “We’re trying to do what 

no one else does – meeting the content 
needs of our customers wherever and 
however we can. They can get the 
latest releases, at the best prices, at our 
kiosks; they can watch content instantly, 
digitally; and now we are giving our 
value-loving customers something more, 
which is free live TV.”
  Redbox Free Live TV can be accessed 
at redbox.com and via the Redbox app 
for the Roku platform, iPhone, Apple 
TV, Android-enabled devices, VIZIO 

SmartCast TVs and LG Smart TVs. The service doesn’t 
require a log-in. Viewers can click “Free Live TV,” choose a 
channel and start watching. New devices are launching in 
the coming weeks, Smith said.

THIS AND THAT
  HSBC says it will shed 35,000 jobs and cut business 
lines and customer relationships across the U.S. and 
Europe, the latest phase in a decade-long retreat from 
global ambitions to focus on its Asian heartland. HSBC 
operates in 64 countries and territories but makes half of its 
revenue in Asia... Democratic presidential hopeful Michael 
Bloomberg would sell the financial data and media 
company he created in the 1980s — which bears his name 
and made him a multibillionaire — if he is elected U.S. 
president, a top adviser said yesterday. Bloomberg would 
put Bloomberg LP into a blind trust, and the trustee would 
then sell the company, adviser Tim O’Brien said. Proceeds 
from the sale would go to Bloomberg Philanthropies, 
the charitable giving arm that funds causes from climate 
change to public health and grants for American cities.
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FunnyTweeter.com

I wonder if the person 
who came up with the 

phrase ‘jumping on the 
bandwagon’ got really 

annoyed when everyone 
else started using it.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

KBB: NEW-VEHICLE PRICES UP 3.5% YOY IN JAN.
  Kelley Blue Book says the estimated average transaction 
price for a light vehicle in the U.S. was $37,851 in January. 
New-vehicle prices increased $1,296 (3.5%) from January 
2019, while falling $806 (2.1%) from last month.
  "Much of the year-over-year gains were mix-related, as cars 
went from 30 percent of the market in January 2019 to just 
25 percent in January 2020," said Tim Fleming, analyst for 
Kelley Blue Book. "Both trucks and SUVs picked up share, 
as SUVs climbed to 52 percent (up from 48%) and trucks 
rose to 19 percent of the market (up from 17%). If the sales 
mix remained steady from a year ago, 
the year-over-year increase in average 
transaction prices would have been only 
1.5 percent."
  Hyundai and Kia were the big success 
stories in January, as their average prices 
climbed more than 12 percent, KBB said 
in a news release. The sales mix played 
a role in helping these brands, as their 
SUV share grew by about 10 percentage 
points.
  Launched last year, Hyundai Palisade 
and Kia Telluride continue to lead the charge for both brands, 
transacting at more than $40,000 last month. With the new 
subcompact Kia Seltos and Hyundai Venue utility vehicles 
launching now, Hyundai and Kia are looking to continue the 
SUV momentum that has been established.
  Ford Motor was another manufacturer with big transaction 
price increases in January, with both Ford and Lincoln 
climbing about 6 percent. Ford's discontinuation of cars, 
specifically Fiesta and Focus, means less volume on the 
lower end of the price spectrum.

THERE'S $21B IN UNUSED GIFT CARDS OUT THERE
  Americans are leaving a lot of money on the table, Chain 
Store Age says.
  While gift cards topped holiday wish lists, half of U.S. adults 
currently hold unredeemed gift cards or store credits, including 
airline redemption vouchers, according to a new survey by 
Bankrate.com, with the average unredeemed amount $167. 
Collectively, this represents $21 billion in untouched money.
  Among those with unused gift cards or store credits, 57 
percent have held onto at least one of them for more than a 
year. Gen Z is more likely than any other generation to hold 
onto their gift card for more than 365 days (70% vs. 56% of 
those who are older).
  Those sitting on a mound of unredeemed value include 
high-income households ($80,000+, $297 credit on 
average), parents with children under 18 ($274 average), 
and millennials (ages 24-39, $234 average). Gen X (ages 
40-55) and low-income households (under $30,000) are the 
least likely to leave gift cards on the table (46% and 41%, 
respectively).
  In other findings from the survey, more than one-third (36%) 
of those with unused funds say they won’t use all their gift 
cards/store credits, including 23 percent who plan to use 
most of their unredeemed cards, 9 percent who said only a 
few, and 4 percent who plan to spend none.
  One-quarter of U.S. adults allowed a gift card to expire 
at some point, 23 percent re-gifted, 22 percent lost and 8 
percent resold at least one gift card.


